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Here at GM Business Connect  
we are on the lookout for both  
news articles relating to business 
activity within Greater Manchester, 
and educational articles that can 
help businesses at any level. If you 
regularly send out press releases, 
or if you are looking for press 
coverage of a newsworthy event, 
please get in touch either by phone 
or send an email to editorial@
gmbusinessconnect.co.uk

  Paul Mirage 
                    • 07708 987518

  Jon Cheetham 
                 • 07971 575977

Office • 0161 969 8632
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news
Tower Hotel 
Management secures 
contract for new 
TraffordCity hotel

Northern Powerhouse 
Partnership Launched 

Capital and Mill Lane Estates. 

Spokesperson for the Topland 
Group, Edward Matthews, said: 
“This new Holiday Inn Express 
represents an excellent debut for 
the new joint venture with Marick 
and Mill Lane Estates.”

Architects for the project are 
Chapman Taylor and the main 
contractors are Bowmer and 
Kirkland. The hotel will be built 
using a modular construction 
technique led by modular building 
provider CIMC MBS.

As well as being on the doorstep 
of intu Trafford Centre and 
EventCity, Holiday Inn Express 
TraffordCity will benefit from the 
surrounding 3.5 million square feet 
of retail, leisure and commercial 
space which forms TraffordCity 
and includes some of the most 
successful and high profile leisure 
brands in the UK.

will be supporting civic leaders, 
including the newly-elected 
‘metro’ mayors and the combined 
authorities they work with, through 
innovative ideas and sharing 
examples of best practice. 

Following priorities are: 

•  Rapid progress on HS2 and 
the implementation of the One 
North transport strategy

•  Continued investment in the 
assets and infrastructure needed 
to support new employment 
and housing growth

•  Support to improve productivity, 
as the region currently lags 
behind London and the  
South East 

•  Building on existing devolution, 
with leaders given more power 
to drive forward growth and 
reform at a local level 

•  Promoting better outcomes for 
Northern schoolchildren 

Speaking at the launch, George 
Osborne said: “There’s a real 
excitement now in the north about 
what we can achieve if we work 
together. I don’t want us to lose 
that. That’s why I’m so pleased 
major businesses, civic leaders 
and others have worked with 
me to create this new Northern 
Powerhouse Partnership. I’m also 
glad that the government has 
given its support.”

L-R Brandon Riley, director at Mill Lane Estates; Gary Lewis 
from Bowmer & Kirland; Peter De La Perrelle, managing 
director of Tower Hotel Management; Andrew Carroll, director 
at Chapman Taylor; Neil Brook from Bowmer & Kirkland and 
Andy Orr, managing director of EventCity.

Tower Hotel Management, part of 
the Peel Group, has been awarded 
the management contract to 
operate the new Holiday Inn 
Express hotel at TraffordCity, 
Manchester.  

Construction has started on the 
220-bedroom hotel which is 
planned to open in spring 2017.

Located on a 1.75 acre site next 
door to EventCity, the hotel will 
provide a convenient stopover 
for leisure and business visitors 
and, with Peel’s own Tower Hotel 
Management leading operations, 
it will create a first-class hospitality 
service for customers.

Peter de la Perrelle, Managing 
Director of Tower Hotel 
Management, said: “We are 
delighted to have been chosen to 
operate this new hotel. In a prime 
location, Holiday Inn Express 
TraffordCity is ideally suited to 
serve the huge numbers of both 
leisure and business travellers 
visiting EventCity, intu Trafford 
Centre and the wider TraffordCity 
area. The planned arrival of the 
TfGM Metrolink line in several 
years’ time will only increase the 
hotel’s appeal.”

The hotel is a project by the joint 
venture, Topland Group, Marick 

Mid September saw former 
Chancellor, George Osborne MP 
announcing the launch of the 
Northern Powerhouse Partnership 
in Manchester.

The aim of the new partnership 
is to ensure that the Northern 
Powerhouse vision continues to be 
developed and delivered.

The independent not-for-profit 
body will be chaired by George 
Osborne, and the business-led 
board will include influential 
business figures from across the 
North of England. There will 
also be political representation 
to ensure city leaders are 
represented and the Northern 
Powerhouse remains an all-party 
strategy.

The privately-funded partnership 
will be able to commission 
specialist research and work 
collaboratively with other 
organisations to produce 
research and provide insight 
from a Northern perspective. 
It will support the delivery of 
existing Northern Powerhouse 
commitments and develop the 
evidence for taking the initiative 
further in areas such as skills, 
housing, research and innovation. 
Another aspect of the partnership 

Are you a member yet? From only £160 per year. 
Benefits include:

• 24/7 legal advice
• Full tax protection
• FSB Care
• Regular networking locally and nationally
• Cost savings on business expenses such as free banking
• Plus much more

Contact Simon Edmondson 07766 493 428     simon.edmondson@fsb.org.uk     www.fsb.org.uk

We think Small 
Business is Great
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A new report has demonstrated 
the impact of low carbon projects 
and activity in the north of England, 
concluding that the green economy 
should be a priority for the Northern 
Powerhouse agenda.

The report, from the Aldersgate Group 
of green business leaders, makes the 
case for greater local government 
support and a clear national industrial 
strategy to strengthen the low carbon 
economy in the north.

Low carbon investment has already 
had a significant impact on regional 
regeneration in the north, creating 
over 130,000 skilled jobs, developing 
local supply chains, encouraging 
innovation and generating clean 
energy. The report also shows that the 

Low Carbon Economy ‘Key’ for the North

www.tonyhusband.co.uk

Award-winning cartoonist Tony Husband 
and his interesting friends are available 
for live presentations at your open days, 
training events, product launches, etc.

Tony can offer a totally unique and 
humorous touch to your marketing 
literature, calendars, reception art, 
portraits, and Christmas cards.

FIND OUT 
MORE...  
...about how you  
can commission 
Manchester’s very  
own cartooning megastar...

O7966 303571
      cartoons@
tonyhusband.co.uk

low carbon economy could deliver 
greater levels of growth to the region 
in the future.

Several successes across the north 
west are highlighted in the report.

Liverpool City Region and Greater 
Manchester are singled out for 
their efforts to rollout electric 
vehicle infrastructure across their 
conurbations, with nearly 400 charging 
points either planned or in place  
to date.

Greater Manchester is also highlighted 
for the strength of its low carbon 
and environmental goods and 
services sector, alongside landmark 
investments such as its £20 million 
smart heat project, which has been 
launched to provide 600 homes with 

air source heat pumps connected to 
a smart grid.

A project in Liverpool to boost the 
amount of recycled aluminium in 
vehicle manufacture, led by Jaguar 
Land Rover, is also showcased in 
the report, along with the Ormonde 
Offshore Wind Farm in Cumbria.

Brent Cheshire, UK country chairman 
at DONG Energy, an Aldersgate 

Group member, said: “We are 
beginning to see the benefits of 
sustained investment in renewable 
energy in the North of England.

“It is not only helping to regenerate 
communities which have lost their 
traditional industries, but building a 
robust supply chain and attracting 
international manufacturers to locate 
plants in the UK.”
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With over 30 years experience, you can rely on CMS Direct Mail to 
take care of your mailing and meet your deadline with exceptional 

standards of quality and accuracy.

Our dedicated ‘one-stop’ mailing service, aims to reduce your 
Direct Mail costs by offering expert advice, highly competitive 

pricing and maximum postage discounts.

• Personalised letters, one-piece mailers 

• Variable Data Colour Digital printing

• High speed enveloping/poly-wrapping

• Ink-jet addressing

• Comprehensive data cleaning options

• Daily collections from all major carriers

• Maximum postage discounts

• Full OCR & CBC accreditation

Spread Your Message With Direct Mail

For more information, helpful advice and a quotation, please call or e-mail 
0161 787 7020

sales@cmsdirectmail.com

CMS Direct Mail Ltd  
Eccles, Manchester
www.cmsdirectmail.com

Honest  Professional  
Dependable  Innovative

Your Local Security  
and Training Provider

Call us now for more information

0844 870 7495
enquiries@exclusec.co.uk     

www.exclusec.co.uk

Exclusec Security Solutions Ltd., The Guardian Buildings, Longbridge Road, Trafford Park, Manchester  M17 1SN

•  Static and Manned 

Guarding

•  Key Holding and  

Alarm Response

•  Event Security  

and Stewarding

•  Concierge and Reception 
Security

• Security Dog Handlers   

• Close Protection

• Training Services

• Vacant Property Services

Manchester Creative Digital 
Assets (MCDA), the new company 
responsible for managing and 
developing The Space Project 
and The Sharp Project, announce 
their Chief Executive Officer to 
lead the growth and development 
of strategic creative, digital and 
production sites across the city. 

Adrian Bleasdale is appointed to 
the newly created post of CEO 
for MCDA, joining from his role as 
Special Projects Director at  
ITV Studios.

MCDA’s current assets include The 
Sharp Project, Space Project and 
One Central Park. Combined, the 
sites have in excess of 610,000 sq 
ft of space dedicated to creative, 
digital and production businesses.

The man who 
moved Corrie takes 
on The Sharp and 
Space Projects

Adrian will lead MCDA through the 
next phase of growth, by developing 
and physically expanding the assets 
funded by Manchester City Council 
to grow the digital, production and 
creative sectors.

He joins from ITV Studios where 
he has held a number of senior 
roles, most recently working across 
strategic projects for the commercial 
broadcaster. 

Adrian oversaw the relocation of 
Coronation Street to MediaCityUK 
and the move of the Emmerdale 
studios after beginning his career 
in television production where 
he headed up ITV’s equipment 
hire business ProVision and post 
production in Leeds.

Adrian 
Bleasdale
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Growth at one of the North’s best-
known firms looks set to continue  
as UKFast announces it is doubling  
the size of its HQ in a landmark 
property deal.

The deal sees the cloud and 
colocation business, run by tech 
entrepreneur Lawrence Jones MBE, 
secure a further 40,000 sq. ft. adjacent 
to its current campus in Manchester 
Science Park.

UKFast finalised the purchase of the 
neighbouring building, currently 
occupied by Laing O’Rourke, as part of 
an ambitious expansion plan to house 
their rapidly growing businesses. 

Lawrence commented: “Moving to our 
current location was a game-changer 
for us. It was a bold move but the team 
here have never been happier, so it 
has worked out brilliantly. We’re right 
on the edge of the city and it gives us 
the added benefit of car parking and 
room to not only grow but to create 
an events area that is now proving an 
enormous benefit to our clients.

UKFast Doubles Space in Landmark Property Deal
“We have outgrown it sooner 
than we’d planned. Our strategy 
to dedicate 30% of our space 
to relaxation and recreation has 
been incredibly important to the 
environment we’ve created at UKFast 
and I plan to continue that when we 
expand next door. This deal gives us 
the opportunity to complete the next 
stage of our growth. The cost and 
disruption of relocation would have 
caused a lot of pain.”

UKFast Campus has won awards for 
its design and currently houses a fully 
equipped gym, steam room, bar and 
networking area, an auditorium for up 
to 300 event attendees and a second-
floor Japanese spa garden. More than 
300 employees are currently based 
at the Campus, with the new move 
opening up the opportunity to house 
up to 800.  

Lawrence continued: “Our current 
space isn’t quite full, but we want to 
maintain the balance of keeping a 
third of our office space free for non-

Don’t miss the 
Stockport Business Expo 2016

Edgeley  
Park Stadium,

Hardcastle Road, 
Stockport  SK3 9DD

 16 November 
10am-4pm

Back for a fantastic fifth year, the 
Stockport Business Expo, organised  
by innov8 Conference Services, offers 
the perfect opportunity to source 
customers, new suppliers and new 
partners to help grow your business.

•  The only Stockport focused B2B Exhibition

•  Business Networking

•  Free Seminars and Workshops

•  50+ Company Exhibitors

•  Easy access, next to motorway network

•  Ample FREE PARKING for  
Exhibitors and Visitors

CONNECTING OVER 
40,000 BUSINESSES

ACROSS MANCHESTER

Media Partners

To find out more about exhibiting, speaking, or free registration as a delegate call 

0161 300 6396 or visit www.stockport-business-expo.co.uk

@StockportExpo

business use by our team and our 
clients. It’s not about cramming the 
building with desks and people; it’s 
about creating a space for people to 
feel at home and enjoy the time they 
spend here. It’s a model that is working 
well and we don’t want to break this by 
filling the space up too much.”

UKFast has reported double-digit 
organic growth every year since its 
inception and added more than 
£10m in recurring revenue in the last 
two years. Earlier this year the firm 
announced a £40m fund from the 
Royal Bank of Scotland to build on its 

organic growth, which helped it to 
acquire security specialists Pentest  
in June.

Lawrence added: “UKFast is growing 
faster than ever. It took us 10 years to 
get to £4m and only another 7 years 
to reach £40m. In spite of Brexit and 
currency challenges, we just had our 
best quarter yet winning our three 
biggest customers. I am very excited 
about the future and the building 
immediately gives us a home for 
some of the other embryonic UKFast 
non-core businesses we are currently 
developing.”
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BUSINESS
AWARDS

ALTRINCHAM & SALE
CHAMBER OF COMMERCE

THURSDAY 20TH OCTOBER
Cresta Court Hotel
Hosted by Gordon Burns

Champagne reception from 6.45pm
sponsored by the Cresta Court Hotel
Followed by three course dinner at 7.30pm
Music entertainment 

Cost: £50 per person or
      £450 for table of 10

20
16

In association with

SMALL BUSINESS OF THE YEAR (less than 3 people)
START UP BUSINESS OF THE YEAR
RETAILER OF THE YEAR
PROPERTY TEAM OF THE YEAR
PROVIDER OF PROFESSIONAL SERVICES
LEISURE & TOURISM
YOUNG APPRENTICE OF THE YEAR
CHARITY OF THE YEAR OR CHARITY REPRESENTATIVE
BUSINESS OF THE YEAR
CUSTOMER SERVICE OF THE YEAR

Showcase your business and the work of your staff. 
Alternatively you can nominate a client, customer 
or supplier that you believe merits one of these 
exciting awards for one of the categories below.

Reserve your place today and nominate a business 
or person for an award. If you would like more 
information please contact Anne Jardine or Paul 
Mirage:  anne@altrinchamchamber.co.uk or 
paul@altrinchamchamber.co.uk

The Altrincham & Sale Chamber of 
Commerce have announced the 
shortlist for this year’s business awards 
which takes place on 20 October at 
the Cresta Court hotel in Altrincham:   

Small Business of the Year  
Sponsored by Slater Heelis 
Shortlist - Altrincham HQ,  
Didi’s Boutique,  
MiniMe Marketing & PR Consultancy

Start Up Business of the Year 
Sponsored by Sale & Altrincham 
Messenger 
Shortlist - Jameson and Partners, Nettl 
of Altrincham, Azoomee

Retailer of the Year Sponsored by 
Altrincham & Sale Chamber  
of Commerce 
Shortlist - Betty & Belle,  
Pulsera, Shoetique

Property Team of the Year Sponsored 
by Together 
Shortlist - TEM Property Group, 
homes4u, Trafford Housing Trust

Young Apprentice of the Year 
Sponsored by Trafford College 

Altrincham & Sale Chamber Business Awards
Shortlist - Eleanor Finch,  
Veronica Macahilas, Jack Hagan

Provider of Professional Services 
Sponsored by homes4u 
Shortlist - Blackstone Solicitors Ltd, 
Gresham Wealth Management, 
Informed Solutions

Leisure & Tourism Sponsored  
by Turkish Airlines

Shortlist - Cresta World Travel, 
Altrincham French Festival & 
Altrincham Market Traders

Charity of the Year Sponsored  
by MLP Law 
Shortlist - Forever Manchester, 
Altrincham FC Community Sports 
Trust, St Ann’s Hospice

Customer Service of the Year 
Sponsored by Altrincham & Sale 
Chamber of Commerce 
Shortlist - Bluebell Fitted Furniture, 
Bluebird Care Trafford, 
Essential Insurance

Business of the Year Sponsored by 
Trafford Council 
Shortlist - Premium Collections, 

Salutions (Hale & Bowdon 
Magazine), Bluebell Fitted Furniture

The winners will be announced 
on 20 October at the business 
awards dinner where Gordon Burns 
will once again be hosting: “I am 
extremely delighted to be invited 
back by the Altrincham & Sale 
Chamber of Commerce to host their 
5th Business Awards at the Cresta 
Court Hotel.  I am looking forward to 
an exciting evening as I am sure all 
those who have made the short list 
will be”.

Turkish Airlines are donating a 
pair of flights from Manchester to 
Eastern Europe, Asia, Africa or the 
Far East in their network that will be 
given away during the evening.

Mr Ismail Selim Ecirli, General 
Manager for Manchester at Turkish 
Airlines commented: “Turkish 
Airlines is incredibly proud to be 
sponsoring the Altrincham & Sale 
Chamber of Commerce Business 
Awards 2016. Serving almost 

24.6 million passengers a year to 
reach more than 210 destinations 
worldwide, Manchester Airport is the 
biggest UK airport outside London 
and is one of the most important 
business hubs for future growth in 
the UK. 

“We are delighted to collaborate 
with the Chamber of Commerce 
to support the achievements of 
local businesses in the Greater 
Manchester area. Turkish Airlines 
currently flies to 116 countries, 
more than any other airline across 
the globe and is one of the fastest 
growing airlines in Europe. 

“This partnership is an important  
one as it rewards local businesses 
that share in our vision of growing 
the region.”

Seats are £50 each and you can book 
by visiting:

www.altrinchamchamber.co.uk/
the-business-awards or by email to 
anne@altrinchamchamber.co.uk.



Manchester based business Cracking 
Wine will be hosting their second Fizz 
Festival at Altrincham Town Hall in 
Cheshire on 12 and 13 November. 

There will be a huge range of fizz on 
offer, over 100 wines, from Cava and 
Prosecco through to award-winning 
English sparkling wine and of course, 
Champagne. Visitors can try, buy and 
learn more about this celebration wine.  

Janet from Cracking Wine had a 
fantastic response to last year’s event 
with over 400 people attending. Many 
businesses came along too, offering 
tickets to clients as a ‘sparkling day 
out’ with a lunch or dinner nearby in 
the burgeoning food quarter which has 

Fizz Festival returns to Altrincham in 2016 with even more sparkle!

become a success story for the town.

“It is a great time to stock up 
on corporate gifts too - it is an 
opportunity to try and buy with 
exclusive discounts on the day and a 
delivery service too!” said Janet. 

The event has attracted some top 
quality producers and suppliers this 
year including Champagne Laurent-
Perrier, Hush Heath, an award winning 
English vineyard and Champagne 
Thienot, the youngest Champagne 
house and still a family owned 
business.  

The awards attracted a huge amount 
of excitement last year and have now 
been expanded with more categories 

and a ceremony too! They are:  
Best Champagne, Best Sparkling  
Wine - UK, Best Sparkling Wine  
– Rest of World.

Altrincham law firm Lund Bennett 
have sponsored the UK fizz award 
and there are other opportunities for 
partnerships and sponsorships for this 

prestigious event.  

The awards are being run in association 
with Living Edge Magazine.  

The festival has a thoroughly modern 
feel with no snobbery and a fun and 
informal atmosphere. Masterclass and 
exclusive awards ceremony tickets are 
now on sale too.

Online video production

Events & Corporate Video Production

Cine to DVD, VHS to DVD

Transfer Services

DVD Authoring

Full Editing Services

Duplication Services

Bridge House (Ground Floor)
42 Newbridge Lane,
Stockport,
Cheshire
SK1 2NA

GM BUSINESS connectOctober/November 2016 9

CORPORATE
PHOTOGRAPHY
www.julieharrisphotography.co.uk

jhpstudio106@gmail.com

Studio Shoots from £250
Location Shoots from £350
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Together, the specialist lender,  
has announced record results for  
the year ending 30 June 2016,  
with profit before tax at a record  
£90.3m, an increase of 20.8% on the 
previous year.

Annual lending for the year topped the 
£1bn mark for the first time, up 39.5% 
on prior year, whilst the loan book grew 
by £377.2m, currently standing at more 
than £1.8bn; an increase of 26.5%.

The results showed the consistent low 
loan-to-value across the group, with 
the weighted average now standing 
at 52.6%, highlighting the group’s 
prudent and individual approach  
to lending.

Mike McTighe, group chairman at 
Together, said: “These record results 
affirm the positive position the 
business is in. Trading has remained 

Once Upon a Smile, based in Trafford 
Park, provides support for families 
that have lost a loved one, and was 
founded in 2011 by actors Daniel 
Jillings and Danny Miller, stars of ITV 
dramas Prey and Emmerdale. 

Daniel Jillings, who attended the 
event, delivered a heart-warming 
speech about the support Once Upon 
a Smile offers and explained how 
their help has changed the lives of 
those affected. Auction prizes for the 
evening included a week’s stay in a 
Marbella villa, a three-night break for 
two at Mimozas Resort in Cannes, and 
a Hollyoaks set tour with one of the 
show’s stars, James Sutton. 

Together’s commercial CEO, Marc 
Goldberg, said: “Our involvement with 
Once Upon a Smile began in April, 
when we sponsored a charity football 
match arranged by one of the families 

strong; both in terms of financial 
performance and new origination 
levels, with credit quality remaining 
robust. We have also made good 
progress against our strategic priorities 
in governance, including a number of 
key senior management appointments, 
IT and reporting.

“We believe we have a strong 
competitive advantage and are excited 
about the future. We are confident 
about the opportunities in the 
specialist finance sector and we have 
the financial capability to support our 
ambitious growth plans.”

In other news the business has raised 
£4,185 for bereavement charity Once 
Upon a Smile at its annual charity golf 
day at The Mere Golf Resort & Spa. 
Over 140 guests attended and funds 
were raised through a series of golf 
games, as well as a raffle and auction.

they have helped, and we saw first-
hand the invaluable support the 
charity provides. We’re delighted to 
have raised such a significant amount 
and want to thank all those who 
contributed and made the event such 
a success.”

L-R Once Upon a Smile Charity Manager Daniel Jillings, 
Together Commercial CEO Marc Goldberg.

Together announces record year 
as annual lending tops £1bn

news
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Altrincham based Informed 
Solutions scores double success 
in top women’s IT awards  

Leading Altrincham based IT 
consultancy, Informed Solutions, 
have received two finalist 
nominations in the prestigious 
national Women in IT Awards.  
Global CEO Elizabeth Vega has 
been shortlisted for the Business 
Role Model of the Year Award, 
while Technical Consultant Lizzie 
Stutchbury is shortlisted for the 
Rising Star of the Year Award.

Elizabeth founded Informed 

Solutions some 25 years ago and 
has built it into one of the UK’s 
leading independent providers of 
Digital Transformation and complex 
Systems Integration Services. She 
has become a key opinion former 
in the UK SME community and is 
increasingly recognised as a thought 
leader and champion of a range of 
industry and social issues including 
the role of women in IT, publishing 
numerous articles on the subject.

Elizabeth Vega Lizzie Stutchbury

PAUL HUSBAND COMMERCIAL PHOTOGRAPHY
Websites – Corporate Events – Social Media Portraits

Marketing Material – Product Launches – Press Releases

CALL NOW for further information 07921 239 147/0161 366 9488
paul@paulhusbandphotography.com   www.paulhusbandphotography.com



YOUR LOCAL ACCOUNTANTS AND BUSINESS ADVISORS

Leavitt Walmsley Associates

Leavitt Walmsley Associates Ltd is a North West based award-winning independent firm of chartered certified accountants, 
headed up by directors Les Leavitt and Steve Collings.

The firm provides a range of business solutions to a national client base including:

• Audit and accountancy

• Business support and networked services

• Company secretarial and payroll

• Corporate and personal taxation

• Non-executive Finance Director solution

•  Specialist audit and compliance expertise for Academies

For a no-obligation opportunity to find out how LWA can 
help you with a FREE business review illustrating your 
business’ growth potential, please get in touch and simply 
quote ‘GMBCM review’ to book your appointment.

Leavitt Walmsley Associates Limited 
8 Eastway, Sale, Cheshire  M33 4DX    T 0161 905 1801   
Suite 113 Newton House, Birchwood Park, 
Warrington WA3 6AE    T 01925 830 830   
E mail@lwaltd.com    www.lwaltd.com
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The new Pubs Code - which gives 
tenants across the UK more rights and 
greater protection when dealing with 
large pub companies that own tied 
pubs – has now been implemented.

Sector specialists at Bruton Knowles 
believe the code will give tenants 
greater freedom to operate in what 
remains a highly competitive market.

Steven Tasker, an Associate at the 
firm’s Manchester office, said the code 
– which was rolled out earlier in the 
summer – applies to the tenancies of 
all pub companies owning 500 or more 
tied pubs in England and Wales.

He said: “Tied tenants are obliged 
to buy beer and other drinks from 
their landlords. As part of this new 
government legislation tenants now 
have the right to request a completely 
free of tie rent proposal known as a 
Market Rent Only option (MRO) and 
become a free of tie pub - free to 

purchase their beer and all products 
from wherever they like.

“The code gives around 12,000 
tenants new rights and protections 
such as increased transparency about 
the tied deals available, a fair rent 
assessment and the right to move 
to a free-of-tie tenancy in certain 
circumstances.”

Steve said there are a number of 
‘triggers’ that will allow the request 
of a MRO. These could include a rent 
review, lease renewal, or if publicans 
can demonstrate a substantial change 
in circumstances such as a significant 
increase in price in a tied product 
or service or where an event has 
occurred that significantly impacts  
on trade. 

But he added: “Whilst the code may 
be clear, any free-of-tie rent proposal 
is essentially a negotiation which can 
require careful handling.”

New Code helps tenants break 
away from tied pub pricing

Manchester Electrical Contractors Limited, Unit 9, The Schoolhouse, 
2nd Avenue, Trafford Park  M17 1DZ    www.mecltd.co.uk

CONTACT US NOW:

0161 226 4449

Now linked with a specialist manufacturer of LED 
lights which produce more light per watt than 
any other manufacturer. The LED lamps can also 
retrofit to existing lights and work in emergency 
fittings subject to ballast compatibility.

SPECIALIST LED 
SUPPLIERS AND 
INSTALLERS



focus
GM BUSINESS connect October/November 201614

and collating of products such as 
promotional items.”  

Can you give us a potted history 
of the business? 

“The company was started in  
1960, but wasn’t incorporated  
until 1968 as a limited company.   
It was created out of grief when my 
grandmother lost her brother and  
her father within 6 weeks of each 
other. Her brother’s death was 
particularly tragic as he was in his 
early 20’s (He died from fumes when  
a gas fire went out).  

“My grandfather worked for he 
town hall at the time and would 
bring home letters that needed to 
be posted and mailed – which my 
grandmother would type, fulfil and 
to save the council money, she mail 
sorted them. 

“She carried on doing this as it gave 
her something to do whilst she was 
suffering from bereavement and  
also depression.

“The business developed and 
moved to premises and she worked 
with her friends for 15 years before 
my grandfather came in and worked 
with her. As they got older and in to 
retirement age, my father and uncle 
took over the business. My uncle 
then pursued other interests and my 
father ran it until he passed in 2014.”

How would you define ‘direct mail’ 
and ‘fulfilment’? 

“Direct mail is anything that lands on 
the end user’s doorstep – targeted 
mail. Whereas ‘fulfilment’ is the process 
of ‘putting it all together’ before the 
mail sorting. It’s so broad a term – it’s 
essentially the act of putting an order 
together – if someone can do that 
precisely, it saves money and time.”

How do you keep providing cost 
effective solutions in a marketplace 
that is driven by price?

“We change our method of operation, 
project by project. We keep flexible 
in both processes and staffing levels. 
Because if you are sending a pizza 
box of promotional goods out, you’re 
going to do that differently than if 
you are sending one letter or two 
flat inserts or sending pens, widgets, 
teabags, cups and chocolate. 

“It’s all direct mail to us but it can all  
be a bit weird and wonderful.”

Tell us about the change in your 
career – from fashion and PR to 
Paton Brown.

“I’m 31 now but at 29 I became the 
managing director. It was pure fate. 
One day I got a phone call from A&E 
to say ‘your father has collapsed’ - and 
by the time I got there, my dad was 
dead. He was only 55. He had had 
a small skin graft on his lower leg, 

developed a blood clot and died of a 
pulmonary embolism within 20 minutes of 
them taking his dressing off. 

“I was an utter shock for everyone that 
knew him as he hadn’t been ill and was 
a very active and sociable person. He 
was liked by everyone that he met and 
did business with, at his funeral over 700 
people turned up and aside from family 
and friends many were past employees, 
clients and suppliers from over the years.

“He and my grandparents before him were 
known in business for being personable 
and having a high level of integrity and that 
is something I like to think I have inherited.”

We were invited round the offices and 
warehouses after the interview, and after 
talking to the staff and seeing how they 
were with Charlotte demonstrated the 
point that this business obviously relied on 
the loyalty of it’s workforce.

Most people we talked to had not just 
been there for years, but decades.

In the past few years of taking on  
the business, what hurdles have  
you encountered?  

“More of a high jump at the start than  
a hurdle – like getting over a brick wall  
at the start! 

“Not having been in the business was 
tough and I had to learn everything. I didn’t 
know the operational side, how we dealt 
with clients and the accountancy. I think 
that yes, there have been a lot of hurdles 
along the way but it’s more about how you 
react to them that counts. 

“Not being afraid to fail or to make 
mistakes. Going wrong is a risk you have to 
take. Being resilient has made me stronger. 
You need to have an ability to laugh – 
take steps back from those nightmare 
challenges that land on your lap, and laugh.

“I had been heavily reliant on my father in 
life, but I knew in the A&E when he died, 

Finding fulfilment in business

GM Business Connect were recently 
invited to Ashton-under-Lyne to 
visit Charlotte Cooper, Owner and 
Managing Director of fulfilment house 
Paton Brown.

Charlotte’s story is particularly inspiring. 
Her position was as a result of a family 
tragedy, and of a steep learning curve 
that has turned a loss-making family 
business into a profitable, future-facing 
company going from success to 
success.

Charlotte hasn’t only developed a 
sharp acumen for business, but has 
brought a very different approach to 
running her company that in some 
ways benefits from a non-corporate 
background. To say she has had 
to make it up as she goes along is 
certainly not far from the truth.

We started off with a few basic 
questions:

What does Paton Brown do? 

“It started out just as fulfilment of mail 
and direct mail sorting. It’s exactly 
what we do now but also we manage 
the whole print element of the inserts 
and outers, we have the facility to poly 
wrap magazines and mailings and are 
heavily involved with the management 
of a client’s data in preparation for 
mailing. 

“Fulfilment has taken a wider meaning 
now too – it also includes the packing 

Charlotte Cooper,
Owner and Managing Director,
Paton Brown
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that I had to take control as I was the only 
one who had any idea about  
the business.”

Did you have any issues when taking 
over with the staff losing confidence?

“Yes. We lost staff at the start including 
senior members. Although supportive, 
some key members didn’t have 
confidence in the change and loss of  
my father.  

How about yourself? You didn’t just 
face a personal loss, but it surely has 
been compounded with learning the 
business from the inside out? 

“The staff here helped me with my 
bereavement. When I was upset in work 
they were there for me. They supported 
me, believed in me and I can’t thank  
them enough. 

“I received professional help 
through this process of loss and I do 
frequent the Priory in Altrincham – for 
bereavement, and resilience for the 
future. It’s hard to come to terms but 
I think all people who experience this 
need to reach out for support.

“My family in general are positive and 
strong people – especially the women. 
My friends are just the best and they 
make me laugh every day which was so 
important especially in the early days.

“I work out with my trainer Ollie twice  
a week too which I started when my  
dad died to give me some focus and 
mental strength – keeping yourself  
busy with a good work/life balance. 
I try to live a full life in light of what 
happened to my dad.

“People in business are often 
consumed by that business, but I 
think that keeping a healthy balance is 
crucial.

“I think because of how I took the 
business on, to me life is more 

Gold - any tough cookie.”

As you came from a fashion 
environment, do you find a 
difference between those coming 
from business and those coming 
from fashion backgrounds?

“Yes, in fashion the main focus is 
the image whereas here our primary 
focus is the operation – obviously 
there are some similarities with the 
warehousing and logistics but the 
approach for a business-to-consumer 
company and business-to-business 
company are totally different. 
Something I’ve just had to learn as I 
go along.   

“Now I’ve left the fashion world, I 
can go back to being a fan of it and 
enjoying it more.

“Initially I wasn’t as savvy on 
operations so do rely on the staff’s 
expertise, however I still challenge 
in that department. I don’t like 
complacency – I like change and 
newness. I ended up replacing a lot 
of suppliers to the business within 
the first year. 

“I do like the business aspects, the 
forward thinking and networking.”

Tell us about the transition when 
you inherited the business?

“It was a baptism by fire. I had no 
accountancy background – but now I 
do all the in house bookkeeping and 
accounts myself. I’m a quick learner 
and have a lot of common sense 
with really good intuition. I go with 
my gut feeling.

“I also had to prove things to myself 
first – I’m only two years in so I was 
a little reluctant to be interviewed. 
There is so much more to do in 
terms of personal growth.”

Can you give us a snapshot of the 

state of the business when you 
inherited it, compared with now? 

“It was failing – insolvent by a 
substantial amount. Now it’s a leaner, 
tighter operation owing to the many 
changes we’ve made.

“It feels like a different company – a 
new company. I think the staff would 
say the same. We are exploring 
new territory too – fulfilment for 
construction is particularly exciting.

“We’re on a new five-year contract 
and partnered with Philips, Amey 
and Trafford Council for all the street 
lighting in the borough. We have 
built a bespoke solution together 
and we are now looking at other 
opportunities.

“It’s a ‘pick, pack and dispatch’ 
process using our same precise 
operation – but for large items that 
provide a tailored service to our 
customer.

“Anything is possible and we are 
looking at all sorts of bespoke and 
precise methods of fulfiling jobs 
that don’t fit a mould. Our challenge 
is always to prepare and deliver a 
project on time, on budget and even 
save money with less wastage.

“Warehouse distribution is daily 
steady work and the direct mail is 
the cherry on top.”

important. If my life is cut short like 
my father, I don’t want to spend my 
time in the office instead of living – 
nor make the staff compromise their 
time either.”

Where do you see the company 
in 5 years time?

“I want it to be sustainable and a 
good place to work. I haven’t got 
‘global ambitions’ - I wouldn’t want 
growth to take it away from Paton 
Brown having a caring nature. 

“I’m definitely not a ‘textbook’  
owner – I think I go against all the 
rules. I don’t have a five year plan  
– if everyone else has got one,  
I don’t want one! I like change  
and flexibility.

“I don’t want my family legacy to 
take a downward turn. If I have 
children, I want them to see what 
the hard work that has gone into 
growing and sustaining Paton 
Brown. The balance is right and we 
like change. 

“When I look back in five years 
time, I wouldn’t like to see the 
same company as we are now. We 
adapt and evolve. If we get a job 
in, it might be the same job but we 
might do it differently.

“I like people to have a voice and I 
like suggestion boxes. For instance, 
staff have suggested changing the 
working hours and so, fitting with 
both staff and business needs, we 
are changing the working hours. 

“I wouldn’t be happy if I looked  
back and it hadn’t changed.  
I’d be bored.”

Who inspires you and why?

“Big names and women in business: 
Hilary Devey, Karren Brady,  
Michelle Mone and Jacqueline 

For more information on  
Paton Brown please call  
0161 672 5430 or send an email:  
enquiries@patonbrown.com 

Paton Brown (Sales Promotions) Ltd, 
Unit 7, Alexandria Drive (off Lord 
Sheldon Way), Ashton Moss,  
Ashton-under-Lyne, OL7 0QN

www.patonbrown.com
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Why did you set up the club?

“My husband and I moved up here 
to the high peak in 2011 and I had 
a look around to see if there was a 
business club to join. Partly to make 
friends and partly because I have 
been running my own business 
since 1992 – writing, media, public 
speaking – to keep my contracts and 
expenses separate from my work in 
parliament. I carried on doing it after 
I left parliament - I enjoy running 
a business. Years ago I used to 
teach - business studies, economics, 
economic history..

“So I went to various business 
clubs and they divided in to two 
categories. Either they were run 
by an accountant or lawyer for 
start-ups (which is fair enough but 
I don’t need to be told how to do 
my VAT), or they were big ‘black 
tie’ do’s in Manchester or other city 
centre venue where a lot of chaps 
are having a lot to drink and a lot 
of conversation. They are great but 
unless I’m the speaker, I get very 

bored (I confess!). 

“I wanted something where we 
actually talked about business 
and learned something and could 
network. I discussed it with Andrew 
Bingham, our local MP, and he said 
“there isn’t one. You’d better start 
one”, so I did.

“We started it in the summer of 2014 
and the great two strengths I can 
bring to it are that as an economist 
I can see the world in a very broad 
way, and through my knowledge 
of politics, I can also see how 
government policy impinges on 
people and vice versa.

“Also, I can write to a CEO and get 
top people to come who have an 
overview of policy. The questions we 
put to all our speakers are: 

1)  Where do you come from? 
Not just the business, but the 
individual who is speaking. 
You hear some very interesting 
business stories – like the one  
we heard today from Amazon. 

2)  Where are you going? Which 
involves the thinking pattern 
and the input to thinking. With 
Amazon for example, it’s hefty 
investment in technology, 
ferocious IT, and recruiting those 
with top degrees. 

3)  What’s in it for us? “Us” being, 
this community here.

“We’re also not far from Manchester 
airport, not far from Stockport, not far from 
the whole ‘Northern Powerhouse’ – this 
tends to be where people have done quite 
well – they are thinking people. We get a 
lot of Business leaders located near here.

“The question of “what’s in it for us?” 
is always trying to cross that interface 
between big businesses with international 
operations (FTSE, household names...) and 
the businesses in the neighbourhood where 
we happen to be.

“That’s how we got it going and we’ve been 
incredibly fortunate and had some cracking 
speakers from all sorts of companies. I 
want both big names and local businesses. 
So we’ve had the John Lewis partnership 
(the National Director lives locally). With 
Amazon, I just wrote to them on their 
contact page! They responded immediately 
– now that’s a good company. 

“Peel Holdings was a revelation. Within 
an hour I was engaged with the wonderful 
Operations Officer to come speak about 50 
projects along the Mersey gateway – our 
chins were hitting the tables! £50 billion 
spend over 50 years is an incredible vision.

“We also had a great presentation from 
Trevor Osborne Property on the Buxton 
Crescent development. We’ve hosted a 
whole range of businesses but probably 
the most impressive so far has been Barratt 
Developments - a Leicestershire based 
company who sent their Chief Executive to 
speak, David Thomas.

Business Networking in High Peak

Mid September saw GM Business 
Connect invited to High Peak 
Business Club based at Chapel-en-
le-Frith Golf Club. 

Founded and run by Edwina Currie – 
Writer, Broadcaster, ex-Government 
Minister and Celebrity Speaker – the 
club enjoys a fantastic selection of 
visiting speakers. 

On the morning of our visit Mark 
Hemming, Site General Manager at 
Amazon’s Fulfilment Centre, Rugeley 
dropped in for an exclusive insight 
into Amazon’s operational structure 
and future direction of the business. 

We were also presented with a 
demonstration of flying drones with 
respect to Amazon’s intended future 
aerial delivery service.

After Mark’s presentation we 
interviewed Edwina:

Mark Hemming, Site General Manager at Amazon’s Fulfilment Centre, Rugeley

GM Business 
Connect  
interviews 
Edwina Currie
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“This was just before the ‘Brexit’ vote 
and David spoke openly about the 
potential impact on his company; he said 
that in the South of England, 40% of the 
workforce was from Europe and that they 
were going to have a very interesting job 
of switching over to using local labour, 
rather than migrant labour.”

How did you grow your membership? 
Do you pick up the phone and canvas?

“From scouting websites, LinkedIn, etc, 
and I encourage our members to bring 
somebody with them. For example, 
insurers and accountants have business 
clients who would be interested in 
coming too. We get regular attendance 
from two big local businesses, Hope 
Cement and Federal-Mogul. 

“Many who come have been in (or still 
are) involved in big business and being 
close to Manchester and an hour and 
forty minutes from London means we are 
accessible to the world, and once we get 
HS3 going it will be better - I’m a strong 
supported of HS3. 

“People who come are friendly, 
intelligent and inquisitive - some 
have also undergone huge changes 
in their lives and the club represents 
opportunities. 

“I always encourage members to bring 
apprentices. The current generation of 
young people aren’t confident and need 
looking after. 

“The location of the club meetings is 
also important. Chapel-en-le-Frith Golf 
Club is extremely welcoming and a little 
bit classy. It’s beautiful here – a lovely 
spot. The speakers are more frank and 
open than they would be in a hotel in 
the city.”

What drives you to run the club?

“Running a business is exciting.  
I love the buzz and satisfaction you get 
from pulling off a good deal or when 
something goes right When we held our 
previous meeting in July (with a special 
talk on ‘Brexit’), I walked in and noticed 
all the pastries had gone – because 
everyone had brought someone new 
with them. Bringing people together 
in a business environment gives me 
satisfaction. 

“We don’t charge subs and there is half 
an hour for networking. Everyone gets a 
few seconds to sell their business (if you 
can’t sell your business in ten seconds, 

you haven’t got the theme right).  

“For me, to see the next two 
generations of people building their 
businesses, I get immense pleasure. 
It’s lovely.”

What challenges have you had 
setting up the club?

“Ensuring discussion would be at 
quite a high level – I wanted us to 
learn from each speaker and that no 
one would be left behind.

“Finding the members was the hard 
job. I wanted a variety of people. 

“Although I don’t need to chase 
business - the business club needed 
to chase business. It was frustrating 
at times but by word of mouth, more 
people started to come and we had 
a kernel of regulars from a broad 
range of businesses.”

What do you think will be the 
likely outcomes of the Budget / 
Autumn statement?

“My predictions are that because it 
is very important for Britain, we will 
continue to grow as a good place to 
do business. 

“I think this will mean bigger cuts 
in corporation tax, probably down 
to 15%. If we trigger article 50 in 
say, the Spring (Theresa May has 
now confirmed Article 50 will be 
triggered before the end of March 
2017), it would mean we exit just 
before the European Elections 2019, 
giving us a year before the general 
election. You could say that the 
moment we exit, corporation tax 
comes down right away. 

“Owing to different European 
taxation systems business is 
expensive in other countries and it 
should become easier and cheaper 
here. We are saying to International 
business ‘Don’t move. Stay with us.’

“They are going to have to do 
something about pensions. With 
the drop in interest rates the returns 
are derisory. The black hole that has 
opened up is a serious drag on the 
economy. 

“To me, the obvious thing to do 
is relieve the dividend tax burden 
on pension funds to companies 
operating those large funds. Remove 
it, halve it, change it – so that 

businesses have incentives to pay in 
to pension funds but not at the same 
time be potentially destroyed by  
the costs.”

If the revenue from those 
businesses is removed, how 
would this have an impact on 
Government spending?

“If businesses are doing well, and 
people are in employment, and 
we have no further changes say in 
income tax rates, then the money 
will continue to come in.”

But would that still mean the 
government would not be able to 
deliver on existing deficit targets?

“It’s a tremendous balancing act, 
but the current Chancellor has 
indicated that he’s not that bothered 
that we don’t achieve surplus by 
2020. Saying that, I don’t think this 
Government is going to spend 
wildly.

“Government is a business as 
well. Any business that puts new 
management in place looks at the 
legacy. They clear the problems in 
that previous legacy, focusing on 
what to do, not just to survive but  
to prosper.”

How do we now re-align ourselves 
to make the best of the Brexit 
vote?

“I was actually for remaining in 

the EU, but I feel the current 
administration guiding us through 
the process of leaving Europe will 
make a success of it. 

“Now, from my point of view in 
the Northwest, it’s not so much 
the Northern Powerhouse idea of 
handing over budgets and power 
to Manchester that really matters. 
That’s just transferring decision 
making from one location to another. 
What matters is improving the 
transport links. That’s going to make 
a huge difference. 

“Also, in my view, we need to get 
HS3 built before HS2, otherwise all 
we’d get is a fast link to London. 
We need to make a priority of bring 
Manchester closer to Sheffield  
and Leeds.”

High Peak Business Club meet on a 
monthly basis. There is no membership 
fee, just an individual meeting charge 
payable in advance, by BACS or by 
cheque. The format is coffee, pastries, 
juice and business networking from 
7.30am, speaker presentation and 
questions 8-9am, then more coffee and 
bacon baps, finishing by 9.30am. 

To find out more please contact Edwina 
on Edwina@currie.co.uk.  
Information can be found at  
www.highpeak.gov.uk/hp/event/
high-peak-business-club.



Brexit three months on, 
  and the future is graphene
Late September saw GM Business 
Connect once again invited to the 
regular networking breakfast hosted 
by K-Club at the AJ Bell Stadium  
in Salford.

Against a sunny morning backdrop 
over 70 business leaders and 
entrepreneurs networked over early 
morning tea and coffee followed 
by the usual excellent cooked 
breakfast provided by the venue.

This time events were being 
videoed for the website and it 
seemed most attendees were more 
than keen to give a glowing revue 
of the proceedings.

As usual, there were two speakers 
presenting that morning. First to be 
introduced was Andrew Wilkinson, 
CEO of Graphene Enabled 
Systems Limited. As a successful 
CEO and Managing Director, with 
extensive International business 
experience, Andrew specialises 
in the industrialisation and 
commercialisation of innovative 
solutions, particularly in the 
promotion of business growth and 
turn-around.

Andrew was invited this morning 
to talk about his business which is 
a wholly owned subsidiary of the 
University of Manchester, whose 
mission is to create a series of new, 
profitable businesses based on 

the University’s portfolio of patents  
relating to 2D materials technology 
– principally graphene and it’s 
derivatives.

We were then introduced to the 
incredible opportunities offered by 
the fledgling technology. Andrew 
went into detail describing exactly 
what Graphene as a material is, 
and also the incredible range of 
potential applications it offers.

Creation of spin-out businesses, 
by Graphene Enabled, will allow 
a highly effective exploitation of 
the commercial opportunities that 
reside within The University of 
Manchester’s IP portfolio. 

He then explained the business 
model, involving industrial partners, 
investors, entrepreneurs and 
suppliers, and how the spin-outs 
will have a unique opportunity to 
benefit from the explosive growth 
predicted from the new ‘Graphene 
Industrial Revolution’. 

“To maximise the chances of 
the spin-out businesses being 
successful, Graphene Enabled 
will, prior to their creation, carry 
out an analysis of the technology 
and associated IP. It will then 
research and characterise the target 
markets, clearly define the product’s 
competitive advantage and prepare 
financial and operational plans.

“For each spin-out, Graphene 
Enabled will also create a high-
quality product demonstrator to 
show competitive advantage and 
improve the quality of engagement 
with the market.

“This preparation work will help 
to ensure that every spin-out is 
founded on a robust businesses 
case supported by high-quality 
market feed-back.

“The business model has been 
designed to de-risk investments 
made in the new spin-out 
businesses. As each project 
progresses and investment 
partners are identified, a specialist 
management team for each of the 
new spin-out businesses will be 
created. Graphene Enabled will 
continue to provide management 
support to the new spin-out 
businesses up until the time they 
are strong enough to be self-
sustaining.

“Rather than speculating on 
unproven scientific research, 
investors will now be able to make 
more informed decisions as to 
whether or not to invest in a new 
technology. 

“Graphene Enabled will hold no 
equity in the spin-out businesses. 
Once the spin-out has been created 
it will be owned by the external 
investors and The University 
of Manchester. The academics 
responsible for the licensed 
background IP will also be awarded 
a percentage of the University’s 
equity in recognition of their 
scientific contribution to the new 
business.”

Next to speak was regular 
contributor Kevin Doran, Group 
Head of Strategy & Research at KBL 
European Private Bankers.

Kevin gave us an overview of the 
implications of the Brexit vote 
3 months on “As Brexit hasn’t 
actually happened yet, let me give 
you a framework so that you can 
assess the implications of Brexit 
yourselves.”

He then went on to demonstrate 
how basic commerce and ultimately 
the economy works, describing the 
point that economics relies on two 
immutable principles - the number 
of people, plus how productive 
those people are: “Population 
growth and productivity gain - these 
are the only two reasons GDP 
moves. So let’s think in terms of the 
Brexit vote. If we were to remove 
the free movement of people 
from Europe, you would expect 
population growth to be slower that 
it would have otherwise been.”

Kevin then went into detail about 
the importance of productivity, 
and how it is crucially linked to 
education. The underlying message 
he presented is that in a post-Brexit 
UK there would be less productive 
people than otherwise to drive the 
economy, so the only way we can 
keep our economy strong has to 
be through education, ensuring our 
workforce are as productive  
as possible.

For further information please 
contact Amanda Manson, 
Communications Director 
on  

07754 069 829
amanda.manson@k-club.co.uk
www.k-club.co.uk

review
GM BUSINESS connect October/November 201618

Andrew 
Wilkinson

Kevin 
Doran



Goal-setting to achieve   
      success in business

An early morning start in 
September saw Simon Calderbank 
and Martin Robert Hall 
representing i2i – a coaching firm 
that aims to increase it’s clients’ 
outcomes - give a talk to a select 
group of invited businesses as 
part of pro-manchester’s hot topic 
events. 

Martin and Simon demonstrated 
their concept of ‘impossible to 
inevitable’. 

In a series of client stories and 
visual games, the pair highlight 
a journey of change where 
new perspective is gained and 
direction achieved.

Drawing on performance led 
sports science and sports 
psychology, i2i have a client list 
spanning from elite sportsmen 
and women to commerce (in 
particular small businesses) who 
are benefiting from this cognitive-
behavioural approach to goal 
setting.

New annual turnovers and 
‘Personal bests’ were set - and 
met - through taking control over 
the working mindset and attitude 
- through challenging those self-
limiting beliefs we all hold. 

The pair engaged their audience 
with a couple of mental games 

- spotting ‘hidden content’ 
and messages - encouraging 
participants to look at the material 
differently and avoid the common 
error of “seeing what we want to 
see and not what is actually there.”  

The illustration was one of 
misdirection where the onlooker 
was guided by their unconscious 
expectations rather than impartial 
interpretation. One audience 
member aptly quipped “once you 
see it, you can’t un-see it”. Simon 
summed up this portion of the 
demonstration on perception with 
“your brains will not always tell you 
what’s in front of you. The brain 
can’t always differentiate between 
real and imagined”.

Opening with the statement “our 
perception is our reality”, Martin 
then followed with a portion 
focusing on behaviour. “As we 
experience our perceptions, it 
drives our behaviour”.

Using metaphors and defining 
behaviour as ‘what we say and 
what we do’, human performance 
was split in to two categories – 
‘at our best’ and ‘at our worst’. 
From here, Martin extrapolated in 
scale from individual to team, to 
organisational performance.

In the face of many contributing 
external factors, Martin purported 
that “behaviour drives results” and 
with this factor, “we have 100% 
control” over our behaviour and by 
extension, can greatly influence our 
results. In turn, these behaviours 
are driven by our ‘feelings and 
beliefs’.

In the third portion of the talk, i2i 
explored how our perceptions, 
behaviours and feelings are linked, 
for example, where a person tends 
to use self-deprecating language 

in conversation with others, they 
are revealing more about how they 
think and their self-limiting beliefs:

“How are you?” 

“Oh, struggling along.”  

In alignment with the psychosocial 
model of cognitive behaviour 
therapy, our thoughts, behaviours 
and physical health form a self-
perpetuation cycle. Here, our 
physical health symptoms represent 
our cognitive and behavioural 
activity where negative self-talk 
(thoughts) leads to unhelpful 
behaviours and the release of stress 
hormones leading ultimately, to 
severe health conditions, which 
in turn, leads to further negative 
beliefs and actions and so on. 

‘Attitude’ was then highlighted as 
the key to change. In celebrating 
the world land speed and water 
speed record holder Steve 
Cunningham (also having played 
football and cricket for England) 
Martin and Simon examined his 
attitude: “life is 10% about facts  
and 90% about our attitude towards 
the facts”. 

The curious fact about Steve 
holding these records is that he 
is blind. By virtue of his attitude 
toward self-control and positivity,  
he is able to drive his car at 200mph 
unhindered by a misplaced visual 
perception of danger: ‘Ah, you see - 
that’s your problem’.

In what therapists would call 
‘selective attention’ – paying 
attention to the few things that go 
wrong rather than all things that 
go right, like the glass ‘half full/half 
empty’ choice - how we respond to 
problems defines our attitude and is 
something we have control over.  

Essentially, taking control of our 

perceptions and behaviours allows 
us to engender a positive mental 
attitude - which in turn will lead to 
greater outcomes.

Similarly, in retelling the story 
of Cliff Young – a 63 year old 
Australian sheep farmer who 
defied all expectations in winning a 
multiple-marathon race against pro-
athletes –his perseverance along 
with his vastly different skill-set of 
‘shuffle’ steps and micro-sleeps 
were highlighted as being key to his 
unexpected solo success. 

His ‘can-do’ attitude coupled 
with his not being limited by the 
‘learned’ beliefs of the runners was 
purported to be the crux of his 
impressive winning time.

The concluding comments were of 
the importance of being aware of 
our individual ‘conditioning’ and 
the resulting self-limiting beliefs 
we each hold. Furthermore, to take 
control and make informed choices 
about what we hold on to, what  
we let go of – and what we choose 
to accept. 

i2i finished with a simple mantra 
style statement:

“.. .‘if it is to be, it is up to me’ -  
We are in complete control”. 
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pro-manchester is a corporate 
membership organisation representing 
the 240,000 employed in the financial 
and professional service community  
in and around Greater Manchester.

Boasting more than 300 corporate 
member firms, pro-manchester 
engages with over 5,000 individuals. 
For more details call  
0161 833 0964 or email:  
admin@pro-manchester.co.uk

L-R Simon Calderbank 
and Martin Robert Hall
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Deliveroo, the takeaway food app.  

Elsewhere, Airbnb may be a great 
way to book a cheap room in a 
city, but it’s made life unbearable 
for neighbours of apartments who 
didn’t realise they were living next 
door to 24-hour party people.   

These were just some of the topics 
we touched on in an expansive 
and first of a series of round table 
discussions, organised by pro-
manchester, in association with 
Carter Corson and Manchester 
Metropolitan University.  

Mindful that many words and 

phrases bandied about in 
business can quickly lose their 
meaning – does anyone really 
understand what an “ecosystem” 
is? - we nevertheless wanted to use 
“disruption” as our theme for a 
range of businesses in the creative 
industries.  

From the production of content to 
the distribution of entertainment 
and the execution of campaigns, 
all of our creative industries are 
working amidst the fastest moving 
and disruptive of times. 

Our discussion covered a wide 

ground. Tunafish Media, a relatively 
young business, has not only adopted 
and utilised new technology to shift their 
offer of what they bring to their clients 
– but the manner in which they deliver 
it has also radically shifted the terms of 
trade between clients and agency. 

But nowhere in the creative mix is more 
disrupted than what we once knew as 
television – how on one hand a film can 
in theory be shot without prohibitively 
expensive camera equipment, then right 
through to how the rights to the idea 
are held, and ultimately to how the end 
result is eventually distributed. What is 
it that Great British Bake Off represents 

It was a first to have Jurassic 
Park quoted in a round table 
discussion in Manchester about 
disruption and creativity – but it 
was a fair point that raised some 
fundamental moral and ethical 
questions on the business agenda. 

Unintended consequences can 
often be harmful and detrimental. 
While Uber have undoubtedly 
made getting a taxi ride from one 
side of the city to another more 
efficient and technologically slick, 
the effect on drivers has been 
mixed. There has been almost a 
militant uprising amongst drivers of 

Just because you can, does it mean you should?

By Michael Taylor 
        and Rupert Cornford
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once Mary Berry and Mel and Sue 
have left, and it turns out that the tent 
also isn’t owned by the production 
company. 

Amazon Prime and Netflix are turning 
the model upside down. 

The discussion was far from a whinge. 
It was a call to arms for mental 
resilience, new ideas and communal 
support. Business isn’t meant to be 
easy, every business has to adapt 
or perish, but deeper collaboration 
with unexpected partners can yield 
fascinating results. 

If you do it right, then of course you 
should.

What does disruption mean  
to you?

Katie Peate, Business Growth Hub 
“A lot of the best disruption is about 
two worlds colliding, or tech colliding 
with people and a problem. That’s 
time consuming; it takes leg work and 
networking for business leaders.”

Graham Mallinson, d2  
“As part of an initiative to get 
technology into schools, when we 
set up the business, we could have 
been very disruptive to the publishers 
at the time. We developed games 
for Channel 4 and the BBC asked us 
to do something similar: they were 
challenged by publishers, legally, 
because it was unfair competition 
according to those fighting it.”

Sam Ward, Tunafish Media  
“Disruption is a buzzword at the 
moment, and it can be shallow. 
It’s all down to what you are trying 
to achieve… The biggest thing is 
about going against your voice 
online, or your social media strategy, 

for example. It’s down to your 
interpretation.”

Mark Stringer, Ahoy 
“It’s about doing something 
differently and it working for the 
better. Understand what wave 
you are riding and how you can 
do things differently. It’s also 
about context – a café selling 
time instead of coffee is quite 
disruptive.”

Nick Beech, Creative England 
“To my mind, it’s something that 
happens which forces people 
out of business, such as the 
Blockbuster/Netflix situation.”

Ross Holland, Makers Academy 
“How do you separate the noise 
from people who are actually doing 
things differently? Disruption in its 
truest sense is doing something 
differently from the ground up.”

Guy Levine, Return on Digital 
“It’s the first time in ages we 
have got political, financial and 
technological disruption and it 
actually looks like the world is 
leaderless at the moment. Tech 
companies can create usability to 
create a following.”

David Edmundson-Bird  
“A lot of disrupters come from 
outside the industries they are 
disrupting. Tesla isn’t a power 
company; EasyJet had a booking 
system that happened to own 
aeroplanes.”

When does disruption 
go too far?
Sandy Lindsay, Tangerine  
“Airbnb is disrupting 
neighbourhoods and not in a 

good way. I was talking to one of 
the neighbours who lived above a 
place I stayed in and he was saying 
it was a nightmare – ‘dragging 
cases up the stairs late in the 
evening, we live here’. They live in 
those blocks of flats and everyone 
is trying to sell.”

Dave Edmundson-Bird  
“There are countries now in Europe 
with Airbnb law. If you want to rent 
a villa out, you have to pay the 
taxes, also they have to have every 
room up to hotel standards. It is 
possible to legislate against the 
big effects.”

Steve Kuncewicz, Bermans 
“Google Glass became an 
enterprise solution because it 
was run out of town when they 
wanted to bring it into Europe for 
consumers. The problem is that 
the law can’t keep up; all of the 
morals of how we should use this 
technology are still developing. 
It certain circumstances, what 
disruption does is put a machine 
gun in the hands of a child.”

Dave Edmundson-Bird  
“Tech entrepreneurs have become 
the new nuclear scientists of the 
21st Century, spending most of 
their time thinking if they could, 
but not actually thinking if they 
should. Is there a better way of 
managing this? Some people 
making a load of money, and other 
people are going to suffer.”

Mallinson  
“As far as I can see, disruption 
doesn’t come with a morality tag.”

Steve Kuncewicz  
“All of this gives you a filter to the 
outside world; just because you 
can do something, it’s whether you 
should. You can’t abdicate your 
responsibility.”

Lindsay  
“The great thing now though is we 
have a voice; we can put people 
out of business.”

Karl Gilbank, Apadmi  
“You have an opportunity to make 
a choice. I don’t think any of these 
companies are taking away our 
choice.”

Beech  
“The brutal fact is that the market is 
amoral. I’m not saying people who 
run companies are amoral, but it 
might mean people perish because 
they can’t feed their families, or we 
might all get hover cars. That’s why 
we have the state. It’s about how 
we structure our society, perhaps 
taxing companies causing all this 
disruption, so when the bottom 
falls out of the market they can be 
supported.”

Disruptive cultures?
Companies will have to work hard to 
develop their own talent and create 
a culture that enables disruptive 
creativity. As the discussion drew 
to a close, business leaders shared 
their challenges of nurturing the 
right people and skills, in order to 
achieve their long term commercial 
aims. It’s nothing new, of course, but 
the ability to create a commercial 
environment, which can support 
new and disruptive business models 
needs people; people who are 
motivated and drawn to work for an 
organisation. Setting clear values, 
goals and an identity will help attract 
the young, creative, disruptive 
minds of the future; they will feel 
supported to solve problems and 
make money at the same time.

This round table event was held at 
the King Street Townhouse Hotel. 
It was the first in a series of sector 
group round tables, which brought 
together key players in the city’s 
creative industries. 

Upcoming discussions will take place 
with the healthcare and property 
sectors. For more information, 
please contact  
Sam Booth at pro-manchester  
sam.booth@pro-manchester.co.uk  

pro-manchester is a corporate 
membership organisation representing 
the 240,000 employed in the financial 
and professional service community  
in and around Greater Manchester.

Boasting more than 300 corporate 
member firms, pro-manchester 
engages with over 5,000 individuals. 
For more details call  
0161 833 0964 or email:  
admin@pro-manchester.co.uk

Just because you can, does it mean you should?
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review
Kick-off for Charity
Sometimes repeating a successful 
event can be very easy. Last year 
GM Business Connect celebrated 
it’s 2nd birthday by putting on what 
turned out to be a very successful 
charity networking lunch.

Rather than going away from that 
formula we decided to embrace 
the success for our 3rd birthday 
and repeat it using the same 
participants who did such a great 
job previously.

As before, there was still the hard 
work to put in by everyone to make 
it such a success, particular thanks 
to Liz Sinclair from innov8, Sarah 
Ainsworth from Salou Events,  
Dave Richardson from Rich TV, 
and our photographer Julie Harris, 
also our compère Phil Jones MBE, 
Managing Director of Brother 
UK and President of Forever 
Manchester, and Dr John Ashcroft, 
noted economist and CEO of  
pro-manchester. Notably both Phil 
and John swapped roles from the 
year before which was a testament 
on how engaging the event was last 
year, and how successful it was in 
raising both money and the profiles 
of the charities involved.

Most know us as the B2B Magazine 
that ‘connects’ businesses. We are 
all about networking, grass roots 
meeting and greeting, and when 
close on 100 business people take 
the time, effort and investment to 
get together on a Friday afternoon 
we ensure the event is all about 

raising profiles - not just of the 
three charities, but for every single 
person that puts on a badge and 
gets themselves noticed at what we 
like to think as a great tribute to free 
business networking.

The event started with drinks on 
the unique rooftop 5-a-side pitch 
known as Heaven. Glorious sunshine 
followed us up and the roof panels 
were opened. This was a great 
space for networking, and the call 
to lunch was almost missed due 
to everyone enjoying the unique 
atmosphere.

Moving everyone down from the 9th 
floor to the first floor Stadium Suite 
was a logistical challenge – which 
Hotel Football managed to achieve 
without breaking into a sweat. 

After a welcome from our very own 

pounds this year alone for a great many 
fantastic worthy causes and continue to 
excel in giving back to their community.  

Phil then invited everyone to enjoy an 
excellent two course lunch. 

Then it was on to introductions to our 
three charities. However, before their 
5 minute presentations he introduced 

Paul Mirage, Phil Jones MBE took 
over compère duties and introduced 
Chris Baguley from our headline 
sponsors together money, who in 
turn welcomed everyone and gave 
a quick overview on how together 
money engages with charitable 
groups and organisations. together 
have raised tens of thousands of 

BUSINESS

CHARITY LUNCH

Chris Baguley, 
Commercial Director, 
together money
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Kick-off for Charity
Dennis Tueart who was promoting 
his autobiography from his days at 
Manchester City, both as a player and 
Club Director. All of Dennis’s profits 
were going to The Christie, another 
fantastic charity we were more than 
happy to support.

The charities then had 5 minutes for 

their presentations, with Jean Mills 
from Forever Manchester, Joel 
Oxberry from the Royal Manchester 
Children’s Hospital Charity and 
Dave Hulme from the Alex Hulme 
Foundation. They were then 
followed by an after dinner speech 
from Dr John Ashcroft who spoke 
about his own business background 

Jean Mills
Forever Manchester

Joel Oxberry
Royal Manchester 
Children’s Hospital Charity

Nicola and Dave Hulme
Alex Hulme Foundation

0161 214 0955  www.forevermanchester.com

0161 276 4522  www.rmchcharity.org.uk

0161 973 1343  www.alexhulmefoundation.co.uk

All photography courtesy of 
Julie Harris Photography 07970 923380

Videography courtesy of 
Dave Richardson 0161 635 6207

Main Sponsors

In association with

‘‘
                          It was great to be involved in the GM Business Connect Charity   
                          lunch, working with Phil Jones from Brother once again. Paul  
                          and Jon have done such a great job building the profile of 
this great magazine. It is really nice they still have time to organise a charity 
event working for such wonderful charities like Forever Manchester, the Royal 
Manchester Childrens’ Hospital and the Alex Hulme Foundation. 

Businesses should get involved with their local communities, identifying suitable 
charities to work with. As Chris Baguley from together money explained, it is 
unfortunately impossible to work with all, however, it is important to work with a 
chosen few and support them well. 

GM Business Connect Magazine have identified a successful formula for their 
CSR, Corporate Social Responsibility Commitment. Building a great magazine 
with best practice management techniques is balanced by undertaking a CSR 
programme with similar best practice standards. Long may this continue.

John Ashcroft, CEO pro-manchester
‘‘

‘‘
                          It’s key to get out of the office regularly to get new perspective,  
                          meet new people and listen to new thoughts. GM Business  
                          Connect magazine organised the Connectworking Lunch at 
Hotel Football which brought together leading thinkers and business people within 
Greater Manchester on one afternoon with one thing in mind - new perspectives.  

As we heard from leading economist - Dr. John Ashcroft - the world continues 
to re-structure around us and sharing our own experiences with other business 
owners about its impact and challenges is really helpful on many levels.  

Along the way, three local charities benefit from the generosity of the people 
attending, a superb example of businesses giving back, which we need much 
more of in the region. 

Hosting the event as compère, it was great to hear the conversations,  
see reactions and feel the energy of those in the room. Congratulations to  
GM Business Connect for putting together such an enjoyable event.

Phil Jones MBE, Managing Director, Brother UK Ltd

‘‘

CORPORATE
PHOTOGRAPHY
www.julieharrisphotography.co.uk

jhpstudio106@gmail.com

Studio Shoots from £250
Location Shoots from £350

and also the role of the modern 
organisation in today’s economic 
climate (with a very slight economic 
perspective).

Finally, we were on to raffle prizes 
and auctions – including a signed 
Manchester United Football from 
Phil Jones, two signed original 
canvases from award winning 
cartoonist Tony Husband, tickets 
and hospitality to a Manchester City 
vs Southampton home match from 
Etihad Airways and Etihad Stadium, 

a James Martin’s Chef’s Jacket 
signed and framed from Martin 
Hands of Manchester 235 Casino 
and a personal flight to the Lake 
District and back in a private light 
aircraft from Rob Garbutt - CEO of 
LDEX Group.

The afternoon then carried on with 
networking at the table, and the 
celebrations continued afterwards 
downstairs in Hotel Football in a 
specially designated area for an 
after event party.

L-R  Dr John Ashcroft, Paul Mirage, Councillor Sean Anstee (Leader of Trafford Council), 
Edwina Currie, Chris Baguley, Phil Jones MBE

L-R Liz Sinclair, Sarah Ainsworth

Dr John Ashcroft, 
Economist and 
CEO, pro-manchester

Phil Jones MBE, 
Managing Director 
of Brother UK and 
President of  
Forever Manchester



across the North West, as well as 
Emirates’ ongoing commitment to 
the region, the airline announced 
that a third daily A380 service will be 
added to the route from 1st January 
2017, replacing the existing Boeing 
777-300ER, and adding a further  
11% capacity.

Emirates SkyCargo continues to 
go from strength to strength in 
the region. In contrast to the 450 
tonnes carried in 1990, over 22,000 
tonnes of cargo is now carried on 
average from Manchester Airport 
each year. Automotive, healthcare 
products and foodstuffs represent 
the primary cargo transported, with 
key eastern export destinations for 
Mancunian businesses including 
Dubai, Shanghai, Hong Kong and 
Johannesburg - highlighting the 
significance of these markets to the 
local economy.

Laurie said: “Manchester was the 
second route launched in the UK 
and it remains just as important to 
our operations today as it was 25 
years ago. Since 1990, Manchester 
has grown from a small regional 
airport to a vital gateway for the 
North of the country, and the 
demand we’re seeing for both travel 
and exports to Dubai and beyond 
has never been stronger.

“To hit the symbolic milestone 
of one million passengers will be 
hugely significant for us, and will 
only strengthen our commitment 
and contribution to the region. We 
are the only airline to employ the 

launch
Emirates fly high from  
             Manchester

Mid-September saw an informal 
breakfast meeting take place 
at Elliot House in city centre 
Manchester where GM Business 
Connect were invited to meet 
Laurie Berryman - Emirates UK Vice 
President. 

Also present was Manchester 
Airport Group’s Commercial 
Director Stephen Turner.

Following the news that Emirates 
has updated its operations out 
of Manchester Airport to a thrice 
daily A380 service, the event was 
an opportunity to hear an update 
on the business and the company’s 
contribution to the Manchester 
economy.

It was revealed that the ongoing 
demand for their Manchester to 
Dubai route resulted in a 9.5% 
annual growth this year compared 
to 2015, with 610,000 passengers 
having flown between the two cities 
so far this year. 

Emirates are set to hit the record 
milestone of 1,000,000 during the 
2016 financial year (1 April 2016  
– 31 March 2017).

Their presence at Manchester 
has grown significantly since the 
first full year of operation, during 
which just 17,000 passengers were 
carried from the region. It has since 
carried over nine million people to 
the UAE and beyond, with popular 
destinations including Bangkok, 
Perth, Singapore and Mumbai. 

Testament to the demand from 

iconic A380 outside of London, and 
the launch of the third daily service 
will allow us to offer even more of 
our Manchester passengers the 
exceptional level of service they 
have come to expect from us.”

Stephen Turner, Manchester Airport 
Group’s Commercial Director, 
added: “We’re incredibly proud of 
our relationship with Emirates and 
how the airline has flourished here 
over the last 25 years.   

“The A380 has proved hugely 
popular with passengers and 
spotters alike since it started flying 
into the airport in 2010. The third 
daily A380 now puts Manchester 
on a par with London, Paris and 
Barcelona as some of the only 
European destinations to have an 
all A380 service. 

“We’re looking forward to Emirates 
continuing to grow and celebrating 
many more milestones at Manchester 
Airport in the years to come.”

Emirates’ wider contribution to 
the North West economy has 
grown alongside its expansion at 
Manchester Airport, connecting 
local people and businesses to 
global destinations and markets. 
It now employs 30 permanent staff 
at the airport, while its European 
customer contact centre, which is 
based in Manchester, employs over 
350 people. 70 crew members stay 
in Manchester every night between 
flights at local hotels. 

The airline also invested £1.5 million 
in the Emirates Lounge, which 
opened at Manchester Airport in 
October 2009.
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telecomms
Will you take the TalkUK Challenge?

charge over the odds. Particularly 
where BT is involved, we find that 
we can significantly reduce monthly 
bills without compromising 
service.”

Introduce new technology

“A key part of the audit process 
is to identify opportunities to 
introduce new technology. All sizes 
of businesses are adopting hosted 
phone systems at the moment. 
Also with convergence between 
fixed and mobile services there 
are opportunities introduce new 
features such as unified voicemail, 
transfer of calls to mobiles from the 
office and intelligent call routing.”

Dino said: “There is no point 
in introducing technology for 
technology’s sake, but introducing 
a hosted system often works 
out more cost effective than the 
current set up. There are several 

other benefits of moving to a 
hosted system such inbuilt disaster 
recovery and no more equipment 
on site, and if we can generate 
less obvious efficiency savings 
through the new features, then the 
technology is doing its job.”

Dino concluded: “Our aim is to 
become your trusted advisor 
for all things telecoms. You can 
rationalise vendors and know that 
you are being looked after by 
an experienced and safe pair of 
hands. We will also put our money 
where our mouths are – allow us to 
come in and do a telecoms audit 
for you, and if we are unable to 
identify any savings, we will give 
you £50 in shopping vouchers.”

If you are interested in TalkUK 
carrying out a full telecoms  
audit for you, please email  
dino@talkuktelecom.co.uk or call 
the office on 0330 332 2332

“Often we find that services 
have been set up by previous 
employees. Even though nobody 
knows what these services do, 
companies continue to pay the bills 
on direct debit. They can be from 
an array of different suppliers and 
it is our job to establish whether 
they are required or not. If the lines 
are redundant, then they can be 
cancelled.”

Reduce costs

“Typically we are saving our 
customers up to 35% off their 
bills when we carry out an audit. 
This can be through cancelling 
redundant services, but all too 
often we find that companies are 
paying over the odds for line rental 
and call charges.”

Dino added: “There is still a lot of 
inertia in the industry and many 
telecoms companies continue to 

Between now and the end of  
2016 we are inviting subscribers  
of GM Business Connect to take 
part in the TalkUK challenge.

As an independent 
telecommunications solutions 
provider, a key part of our business 
is to provide full telecoms estates 
audits across mobile, fixed line and 
data services.

There are several reasons why our 
customers ask us to do carry out 
this work:

Creating an accurate inventory of 
services

Dino Maroudias, Managing 
Director of Talk UK said, “It never 
ceases to amaze me that so many 
companies pay for unnecessary 
services. This wastage often goes 
on for years and directly impacts 
on the bottom line. We see this in 
all sizes and types of businesses. 
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At TalkUK Telecom we understand the way business trends and economies play  
a major role in the way which companies look at telecommunications.

TalkUK Telecom’s primary objective is to  
keep your telecommunications technology  
evolving. Our business solution consultants  
can advise you about what benefits and  
advantages it can bring to your business.

                   Providing the perfect 
                 solution for 
       your Business 
   Communications

TalkUK Telecom Ltd, Osprey House, The Quays, MediaCityUK, M50 2UE       
info@talkuktelecom.co.uk       www.talkuktelecom.co.uk
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with initial taster sessions with 
two current Salford City College/
Forrest Apprentices assisting and 
sharing their experiences. The 
candidates actively learnt more 
about the wide range of roles 
within the industry and completed 
mini tasks from bricklaying to 
cabinet making.

Councillor Tanya Burch, who 
set up the initiative, Build 
Ordsall said: “This was all about 
introducing young people 
to potential new careers and 
employment and it has worked.  
The strength of this project lay 
in how the partners and the 
community came together to 
make it happen. I’m delighted 
for our two new Apprentices and 
I wish them every success in the 
future.” 

Earlier this year, it was announced 
that Salford City College has 
done ‘the treble’ and is officially 
the top performing General 
Further Education (GFE) 
College in Greater Manchester 
in all three learner categories; 
School Leavers, Adults and 
Apprenticeships. CEO & Principal, 
John Spindler commented, 
“Apprenticeship success is 
supported by the College 
working with great employers, 
who provide wonderful 
opportunities for people to start 
an Apprenticeship in their chosen 
career. It is also down to our 
assessors providing outstanding 
training and providing additional 
support to Apprentices and 
employers. Which then ensures 
that Apprentices stay on track 
and become a great asset to their 
employer.”

He added Salford City College 
works with hundreds of employers 
within Greater Manchester to 
provide a range of training 
frameworks for young and adult 
Apprentices starting their career 
or developing their skills in their 
professional role. With a wide 
range of frameworks available, the 
College is keen to work with more 
employers to help support and 

In July Salford City College 
partnered up with Salford City 
Council, Forrest, Benchmark 
Building Supplies and LPC Living, 
to give ten young people from 
Salford (who were not in education, 
employment or training) an insight 
into the construction industry. 

Fast forward to September and 
two of the young lads from the 
initiative, (named ‘Build Ordsall’) 
have been lucky enough to 
secure Apprenticeships with two 
of Manchester’s most reputable 
companies and the number 1 GFE 
College in Greater Manchester.

Dalton Wilding has started his 
Level 2 Apprenticeship in Joinery 
with Salford City College and 
Forrest and then will progress onto 
his Level 3, and Sam Thomond 
will start his Apprenticeship in 
Construction Operations Civil 

Star Apprentices 
    stand out from the crowd

Engineering with Salford City 
College and Heyrod. 

‘Build Ordsall’ was a week-long 
taster programme which led into an 
eight week traineeship, where all 
of the candidates worked towards 
the CSCS card, (Construction Skills 
Certificate Scheme) learned more 
about what it takes to work in the 
construction sector and importantly 
spend time in industry on work 
placements with local companies. 
At Forrest the trainees commenced 

apprenticeships

develop their workforce.

In addition to Construction, Salford 
City College offers Apprenticeships 
in everything from Digital and 
Creative, Education, Professional, 
Management and Financial 

Services and more. 

If there are any companies that 
want to get involved, please get in 
touch with the Salford City College 
recruitment team by emailing 
apprenticeships@salfordcc.ac.uk

Dalton Wilding



finance
What impact will the 
   recent cut to interest rates 
  have on you?

for small businesses looking  
for a loan.

Bad news for savers…

With the reduction in monthly 
variable rate mortgage 
payments, but worsening return 
on savings, the interest rates 
cut aims to push people to go 
out and spend or businesses to 
invest, which in turn will give the 
economy a boost. 

The average interest rate on an 
easy access savings account is 
0.65%, but if the average mirrors 
the change in the Bank rate, this 
will drop to 0.4%, which means 
anyone with £10,000 saved in 
such an account, will receive £40 
a year in gross interest; £25 less 
than before the cut. However, 
it is important to remember 
that the cut is not automatic, 
and surprisingly around three 
quarters of bank current accounts 
do not pay interest at all.

Bigger pension funds 
deficits

The purchase of government 
and corporate bonds will have 
no effect on the state pension, 
however, it will add extra 
pressure on the deficits facing 
defined benefit pension schemes, 
such as final-salary pensions, 
meaning increased pressure will 
be applied on businesses to plug 

the gap or alternatively, reduce 
the availability of such pension 
schemes. 

On average, the aggregate 
deficit of these schemes in the 
UK is now more than £900bn 
– up from £825bn before the 
referendum, due to depreciating 
government bond yields. 

When these deficits rise, 
unfortunately, there is an indirect 
negative effect on workers, 
particularly in corporate firms 
with generous, historic pension 
schemes. 

This can be due to Directors 
feeling pressurised to use spare 
company cash to reduce deficits, 
which can sometimes have a 
knock-on effect on wages. 

Unfortunately, more 
expensive holidays!

We hate to be the bearer of bad 
news, but when the interest rate 
is cut, it often has an impact on 
the exchange rate, resulting in 
a weaker pound and therefore 
more expensive holidays for 
those of us travelling abroad. 

If you’re jetting off on holiday 
soon or planning a vacation, we 
would advise keeping an eye 
on the exchange rate and any 
updates from the Bank, and 
maybe holding off on changing 
your sterling!

House price data from the Office 
for National Statistics shows 
that on a typically priced home 
of £211,000 including a 20% 
deposit, means a £22 cut on a 
monthly variable rate mortgage 
bill of around £779 to £757 – not 
much, but every little helps when 
it comes to your mortgage. 

In addition to the traditional 
mortgage, 1 in 5 mortgage 
holders have a Bank rate tracker 
mortgage, and they will see an 
immediate benefit as a result of 
the cuts, as this type of mortgage 
has an interest rate that goes up 
or down in direct relation to the 
Bank of England’s decision.

Lower cost of borrowing 
for businesses

When there’s movements of the 
base rate in the Bank of England, 
cuts often result in cheaper 
borrowing for businesses, which 
are hoped to boost investment 
and hiring by firms. 

However, since the financial crisis, 
banks have been considerably 
slower when it comes to passing 
the reduction in the general  
cost of borrowing, as well as 
muted demand from companies 
to borrow. 

As a result, there will likely 
be disappointingly very little 
difference in the attitude of a 
bank application since the cut  

Earlier this year the Bank of 
England’s Monetary Policy 
Committee (MPC) has cut interest 
rates to 0.25%, the first time the 
rate has been changed from 0.5% 
in a staggering 7 years. 

Generally, the cut has been 
regarded as good for borrowers 
such as those with a variable-rate 
mortgage, and bad for savers, 
but there are many grey areas 
and crossovers, including the 
huge majority of people falling 
into both categories. 

So in this issue, our finance 
expert, Les Leavitt, Managing 
Partner at local firm LWA, 
provides an overview of the key 
elements and changes due to 
happen as a result of the interest 
rates cuts, that could directly 
affect you.

Lower mortgage 
payments

Good news for home owners! 

A cut in rates by the bank 
means a reduction in the 
average monthly variable rate 
mortgage repayment amount, 
and according to the Council for 
Mortgage Lenders, the typical 
amount still left to pay on each 
home loan in the UK is £116,000. 
Unfortunately, anyone on a fixed 
rate will not benefit until the term 
ends. 

Les Leavitt

Leavitt Walmsley Associates 
Chartered Certified Accountants

www.lwaltd.com

GM BUSINESS connectOctober/November 2016 27



GM BUSINESS connect October/November 201628

logistics

industry like ours.

It’s also important to be able to seek 
‘in transit’ notifications as standard, via 
email and SMS – and don’t look for 
the most simplistic option. The better 
freight delivery services should be able 
to indicate that your consignment has 
left the depot or has been delivered 
with real-time ETAs. 

Lastly, look for a company that has 
a system that isn’t hard to use. All of 
us can find technology baffling or 
off-putting at times – and this is why 
systems need to be as intuitive and 
user friendly as possible. 

A charitable ethos

If your business is built on a foundation 
of positive relationships, the calibre 
of corporate social responsibility may 
be important to you. A partner firm, 
such as your freight company, that 
invests in external endeavours shows 
a shared ethos founded on protecting 
the environment, supporting worthy 
causes and helping with local 
community projects.

For example, Hilary Devey CBE 
devotes much of her time supporting 
The Stroke Association as a Patron. 
Pall-Ex also created the annual 
Penny-a-Pallet Scheme, whereby 
one penny is donated to charity 
for every pallet delivered, raising 
£23,283.91 in 2015. This added to a 
total of almost £300,000 donated to 
Transaid, which provides transport 
solutions for developing countries. 
This is personally something that we at 
Harbour are very proud to be part of.

Care for the environment

The logistics industry is often criticised 
for its impact on the environment, and 
so to associate your business with a 
network that is committed to green 
initiatives is worthwhile. For example, 
in 2015 Pall-Ex remained the only 
network to hold UK-wide ISO 14001 
accreditation within its integrated 
management system, which has a 
large environmental focus. 

The network also remains unique in 
using a fleet of compressed natural 

working at the central hubs – also 
demonstrates excellence. Pall-Ex, 
for example, works alongside local 
colleges to teach skills and encourage 
young people to see logistics as a 
career worth considering. The network 
also has a policy of not using agency 
staff. This creates permanent roles 
for existing staff, emphasising how 
they are valued, and inspiring them to 
continue to provide the best possible 
service which is consistent. 

Future proof your expansion

Having ambitions to export are 
exciting, whether that is an imminent 
opportunity or something in the 
pipeline for years to come. To future-
proof this possibility, choosing a 
network and freight company that is 
likely to support your growth as soon 
as it happens is important. 

Harbour Freight, for example, has 
access to Pall-Ex’s continental network, 
with a successful and growing 
presence in Iberia, France, Romania, 
Benelux and Bulgaria. In 2015, 
cross-border freight volumes almost 
doubled, and negotiations are in place 
with Germany, Hungary, Slovakia, 
Scandinavia and the Czech Republic 
over the next 12 months.

Intuitive technology

Knowing where your freight is at  
any time is a given for a business 
operating in the 21st century, and 
therefore adequate communications 
technology that is robust, transparent, 
and efficient is key. 

There is a growing need for visibility 
and efficiency, as the supply chain 
becomes more and more ‘just in time’. 
Much like the ability for shoppers to 
track where their supermarket order 
is, self-sufficient tracking is becoming 
more prevalent, so look for a freight 
network that can provide this. 

Knowing exactly where shipments are 
is crucial, with customers wanting an 
ability to track them independently 
without picking up the phone or 
requiring customer service assistance. 
As such, real-time track-and-trace is 
really a minimum requirement for an 

For retailers, manufacturers and other 
businesses up and down the UK, a 
reliable, efficient and cost-effective 
supply chain is crucial. If one cog in the 
machine breaks, it can have a domino 
effect with disastrous consequences, 
causing delays, fuelling customer rage 
and restricting profit for each business 
involved in the chain.

So for firms in Manchester that intend 
on trading across the UK, Ireland and 
beyond, finding a palletised freight 
delivery specialist is one solution. 
Harbour International Freight, for 
example, is a firm local to Manchester 
that benefits from being a member 
of Pall-Ex, the international freight 
network founded by entrepreneur 
Hilary Devey CBE. Hilary recently 
celebrated the partnership, saying:

“Harbour Freight is a fantastic addition 
to the Pall-Ex membership, their hard 
work and dedication to excellent 
service perfectly complements our 
network. I look forward to supporting 
them and continuing our partnership 
in the coming years.”

Delivering palletised freight across 
the world, companies like Harbour 
offer daily services nationwide and 
internationally – but how do you pick 
the right one?

Remember reliability

If your business relies on timely 
deliveries, across the UK or beyond, 
the peace of mind that a reliable 
freight network can provide is a must. 

One thing to look at is how your 
freight network’s operational standards 
compare. Pall-Ex, which is celebrating 
its 20th anniversary this year, positions 
itself as a UK centre of excellence by 
increasing standards. The rationale is 
that by creating a best practice model, 
this ensures a European benchmark 
for quality, keeping customers happy 
and attracting new partners to expand 
the network. Along with our ISO 9001 
accreditation for network deliveries, 
we deliver what we promise.

A commitment to investing in training 
and support – both for member freight 
companies of a network, or individuals 

Steve Swinburn
Harbour International Freight Ltd

www.harbourinternationalfreight.com

gas fuelled forklift trucks, resulting  
in 40% less CO2 emissions than 
diesel fleets. 

An environmental focus also creates 
efficiency savings elsewhere, 
particularly if your freight company 
can deliver pallets as a result. For 
example, 2015 saw Pall-Ex’s vehicles 
fuller than many of its counterparts. 
At 97.6%, this is far beyond the 
industry standard of 72% indicated by 
the Association of Pallet Networks. 

Whatever your business, choosing 
a freight delivery specialist is a 
big decision that needs careful 
consideration based on a range 
of criteria. Your priorities might be 
maintaining an outstanding service 
in a domestic setting, or a wider-
reaching stake in a market across 
Europe – but looking at these five 
key points is the first step in choosing 
a palletised freight network than 
can support you and your business, 
whatever your ambition.

How to choose a 
             palletised 
freight specialist 

Hilary Devey CBE
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economics
Brexit                  means                              Brexit
- means business as usual 

by overseas investors has fallen 
since the QE programme began. 
The kindness of strangers has a  
limit perhaps. 

Perhaps the Governor is 
encouraging the launch of 
Infrastructure bonds. The 
Chancellor is preparing his 
autumn statement to be released 
in November. The central bank 
fashion is moving away from QE 
and negative rates, to infrastructure 
spending funded by long term 
government debt. Borrowing  
costs are low and central banks 
have the balance sheet to finance, 
so why not!

The Northern Powerhouse…

If this is the case, a chunk of the 
investment should come to the 
North. Time to raise the ambitions. 
The list is extensive, HS2, HS3,  
the Northern Hub, Transport for  
Greater Manchester extensions,  
the Sheffield Tunnel and more. 

Why not complete the M66 link to 
the M65, the M65 link to the M1 
and develop the M69 from Carlisle 
to Newcastle. Lots of demands for 
spending on nuclear energy and 
flood defences in Cumbria, Greater 
Manchester and elsewhere. It’s a 
huge agenda. 

Time to rebalance decades of 
under-investment. Above all, it 
is time to give a huge boost to 
broadband. Transport for the North 
should push much more perhaps?

So what should we worry 
about…

The inflation figures in August 
suggested the headline CPI 
figure was unchanged at 0.6%. 
Dig deeper and service sector 
inflation was above target at 2.8%. 
Manufacturing output prices are 
rising. Manufacturing input costs 
increased by over 8% in the month.

Brent Crude oil prices have rallied 

compared to 2.2% last year.

We expect the forecasts for 2017 
also to be written back. The UK is 
capable of growth this year of 2% in 
2016 and 2% next year. Household 
spending will remain strong. No real 
need to worry about investment 
and foreign direct investment in 
the short term. The mantra remains 
business as usual. 

Bank of England action…

The Bank of England acted quickly 
to cut rates to 25 basis points, 
expand the QE programme by 
£60 billion and launch a corporate 
bond buying spree of £10 billion. 
Despite the latest economic data, 
the governor is still considering a 
further rate cut of 15 basis points 
towards the end of the year.

It is an over reaction to signals 
misunderstood within the Bank. 
Difficult to consider what a 25 
basis points cut achieves. Little 
to understand why the Bank of 
England is wandering into the 
corporate bond market, as Kristin 
Forbes, a member of the monetary 
policy committee, explained to the 
Treasury Select Committee recently. 

There is adequate liquidity in the 
corporate bond market, a market 
of limited dimensions. The Little 
Old Lady has a choice of just over 
£100 billion bonds to choose from 
and may have difficulty filling the 
shopping bag. Difficult also to see 
why the Bank is expanding QE. No 
need to push borrowing costs lower. 
Ten year gilt yields are already 
below 1%.

Perhaps Mark Carney is worried 
about a gilt strike. The Governor 
is setting up as the lender of last 
resort to the government. Last week 
M&G “Bond vigilantes” suggested 
their clients move out of gilts and 
into cash, such is the paucity of 
yield and the risk to capital value. 
The share of government debt held 

Brexit means Brexit - means 
business as usual, as we argued 
in the last edition. Divorce 
proceedings have been postponed. 
Article 50 will not be triggered  
until March 2017. Then will follow a 
two year period at least, before the 
more difficult negotiations on  
trade begin.

Access to the single market, 
passporting for financial institutions 
and many more important decisions 
will remain undecided for many 
years yet. 

For businesses, there is no need 
for any drastic action. A period of 
five to ten years will ensue before 
we will be able understand the 
framework against which important 
decisions can be made. In the 
meantime the mantra has to be 
business as usual. 

Latest economic data suggests 
fears were overblown…

At the end of September the ONS 
released data on the economy. 
Unemployment continues to fall, 
vacancies in the economy are rising, 
the retail sales boom continues. 

Household spending is buoyed 
by a strong jobs market with 
earnings increasing above the rate 
of inflation. Interest rates remain 
low, mortgage costs are falling, 
consumer confidence has bounced 
back following the immediate 
referendum result. 

Survey data from the PMI market 
series has indicated a recovery 
in construction, services and 
manufacturing output in August.

We don’t expect much growth from 
manufacturing and construction this 
year. The service sector, especially 
leisure, continues to drive recovery 
in the UK. 

Consensus forecasts for growth in 
2016 are increasing. Growth this 
year is expected to be at least 1.7% 

John Ashcroft
pro-manchester

www.pro-manchester.co.uk

from last year’s lows. Oil prices are 
increasing in dollar terms, the effect 
compounded by the fall in the value 
of the currency. 

In the final quarter of this year, the 
year on year increase in oil prices 
will be up by over 30%. In the 
first quarter of 2017, the oil price 
increase year on year will be  
over 70%. 

The short term impact on CPI 
could push up the headline rate of 
inflation to over 5% by the end of 
the financial year. The timing will be 
just in time for the pay round. 

Excellent. You have been warned.

pro-manchester is a corporate 
membership organisation representing 
the 240,000 employed in the financial 
and professional service community  
in and around Greater Manchester.

Boasting more than 300 corporate 
member firms, pro-manchester 
engages with over 5,000 individuals. 
For more details call  
0161 833 0964 or email:  
admin@pro-manchester.co.uk

John Ashcroft & Company publish  
The Saturday Economist, a free  
weekly update on the UK and world 
economy. Sign up today to receive  
your free weekly bulletin  
www.thesaturdayeconomist.com



Alex McCann

Altrincham HQ

www.altrinchamhq.co.uk
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social media
5 ways to improve fundraising for   
   Charities and Voluntary Groups

•  This is what we do on a day  
to day basis.

• These are the people that help us.

• This is what inspires us

Why so often do so many smaller 
charity’s narratives never evolve 
beyond we need your money/
thanks for your money.

So often we never find out how the 
money was spent, how it helped 
and what were the results. Lack of 
transparency for charities is a big 
problem.

Make sure you’re open and tell a 
narrative that inspire people and 
builds trust.

Event planning:  
Mitigating risks and 
maximising impact

Remember at the start of this article 
when we talked about the limited 
resources of time?

If you want to run volunteer days 
then you have to respect volunteers’ 
time and plan ahead.

So often I see organisations suggest 
volunteer days with 2 or 3 days 
notice, often on family days such 
as Easter Sunday, Mother’s Day 
and Father’s Day or going against 
large community days. What often 
results from this is a series of 
anger induced tweets about lack 
of support, whereas planning in 
advance could have garnered all the 
support you ever wished for.

With over 10 years of events 
experience the golden rule was 
check the diary to check for any 
diary clashes. Mitigate any risks,  
and schedule events where you 
could get maximum impact. 

The same applies to charities.

Etiquette:  
Don’t vilify those that  
don’t support or donate

If in business people buy because 
of people, in charity people  
donate/volunteer because of 

people too.

Those people may be those close 
to them that have been supported 
by the charity.

They may be those working 
in the charity or the voluntary 
organisation.

And those very people working for 
the charity can be the inspiration or 
the turn off for support.

For us the quickest way to lose 
support is vilifying those that they 
consider don’t support them - if you 
can’t say anything nice, don’t say 
anything at all.

What it amplifies is the lack of 
empathy for the causes other 
people may be supporting at the 
time - because someone doesn’t 
support your charity doesn’t mean 
they’re not charitable.

So to recap, the root problems 
we’ve mentioned here can be 
summarised: 

1.  Understand your core values 
and stick to your why

2.  Ask for donations generally  
or privately and don’t blackmail 
publicly

3.  Tell a narrative that people  
buy into

4.  Plan events or volunteer days 
in advance

5.  Don’t vilify those that don’t 
support - their time and  
money might be at a charity 
closer to home

values and the need.

So often smaller charities will 
deviate depending on which 
funding/grants are available

And each time you deviate you lose 
a little of what made you special 
and relevant in the first place.

Donation requests:  
How to ask for donations 
the right way

Working with a number of 
businesses I see this all the time.

The very public twitter mention 
request for a donation to a charity.

We’re not talking open tweets 
to all followers or personal direct 
messages to targeted organisations 
that you feel have an affinity with 
your organisation.

We’re talking about very public 
directed requests - and there’s 
no way to describe it other than 
blackmail and shaming somebody 
into a donation.

If you have a strong narrative 
people will want to get involved 
and support, and if you are asking 
for donations - build up a targeted 
list of people to contact, ask them 
privately and show them why they 
should get involved with specific 
details and tangible benefits.

For every request you send to 
a business there will be 7 more 
requests that week for help. 

How are you standing out?

Narratives: The importance 
of a strong narrative

Charities are perfectly placed to 
have a strong narrative.

Stories that have a beginning,  
a middle and an end.

• This is why we do what we do.

•  These are the people and 
communities we’ve helped.

•  This is the result of where your 
donations went.

People only have so much time and 
so much money...

plus

Businesses only have so much time 
and so much money.

You can never lose sight of that 
fact and yet so often charities and 
voluntary groups do.

Hearts may be huge, the capacity 
to care may be limitless - but the 
limited resources of time and 
money means that people and 
businesses have to prioritise those 
causes that are closest to them.

This isn’t about marketing your 
charity - although you need to 
know:

•  In a recent survey over a third 
(38%) of people could not name a 
local charity in their area.

•  In the same survey 50% of those 
who said they did not donate to 
any local charities gave the reason 
as not knowing enough about 
them.

This article is about the mistakes 
that charities often make when 
they are known/visible and how to 
fix these mistakes. After all, these 
issues could be harming your good 
work:

Core values: Always stay 
true to the need

As a business our core values and 
our why has remained the same 
since we set up in 2010 - help 
small businesses and organisations 
market themselves in the modern 
age.

Literally that remit has never 
changed from day 1 till 6 years 
later, although the locations has got 
significantly wider.

What was your why, your core 
values? The need that you set your 
charity and your group for and are 
those all still aligned to this day?

The reason I ask this is because 
the larger charities will not have 
deviated from their why, their core 
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digital marketing

prefix for peace of mind when 
browsing the internet.

To gain first mover advantage 
and steal a march on your 
competitors it makes sense to 
explore securing your site now. 
Costs and implementation times 
are dropping all the time and the 
effect on website performance 
is negligible. The extra ranking 
preference may be just what you 
need to dominate your specific 
keywords.

Any quality Digital Marketing 
Agency should be able to perform 
a full website audit to assess 
your website security. You will 

and illegal access to online 
communication.

There was a massive outcry after 
the Edward Snowden revelations 
of NSA and GCHQ intelligence 
agencies listening in and watching 
the online activity of everyday 
citizens, and the whole issue has 
reared its ugly head again after 
the alleged hacking of Yahoo.

Google sees site encryption as the 
quickest and most effective way 
to maintain consumer confidence 
when using the internet.

“HTTPS” Digital 
encryption has become 
far cheaper and less time 
consuming.

The obvious barrier to making 
a website secure has long been 
the cost and the labour intensive 
transition process.

In effect to transfer a site from 
a standard HTTP to an encoded 
HTTPS has meant the whole 
rebuild and resubmission of the 
existing site to the new format. 
Slow loading and longer website 
response times have also been a 
major concern.

New high speed encryption 
technology means that loading 
and response concerns have 
been addressed and costs have 
tumbled. Add to that the fact that 
there are high speed processes in 
place to complete the switch  
- and secure sites are surely now 
the way forward.

“HTTPS” offers an 
ongoing aid for search 
dominance.

Although the impact of secure 
sites on search engine ranking 
is small at present, it will gain 
increasing preference as time 
goes by. This will be accelerated 
as more and more compromised 
sites hit the headlines and 
consumers look for the HTTPS 

Website with the “HTTPS” 
prefix can receive greater 
ranking from the search 
engine giant.

Google announced last year 
that websites which offer greater 
security for its users will receive 
preference in search engine 
ranking in the future.

Although not as important a 
factor as say unique and relevant 
content, Google will be giving 
extra emphasis to secure sites.

Those sites which adopt the 
added security now will surely be 
rewarded in future higher search 
result page positions.

“HTTPS” Digital 
encryption offers peace of 
mind for both webmasters 
and searchers.

The HTTPS prefix, which denotes 
an encrypted site, shows that a 
website has the extra security 
layer in place. This can be done 
for any type of website, not just 
e-commerce.

Secure sites normally show a 
small padlock in the address bar 
for the user to be aware that the 
site has been secured by digitally 
scrambling communication 
between the user device and  
the website.

These measures stop online 
eavesdropping and unauthorised 
data collection for the user and 
is an effective security barrier 
against hackers for the website 
owner.

Google attempts to 
restore and maintain 
searcher confidence.

Google moved the immensely 
popular Gmail service to HTTPS 
way back in 2011 and there has 
been a recent surge in internet 
leaders offering secure sites to 
their users despite initial apathy.

Facebook committed to secure 
browsing back in July 2013.

This resurgence of interest in 
making a website secure has all 
been prompted by an increasing 
number of data theft cases 

Howard Jones
Jungle Marketing

www.jungle.marketing

Videos for 
          Websites

UP TO 30% OFF VIDEO PRODUCTION COSTS

A simple one minute video  
about your service or product  
will help to deliver your  
marketing message much better 
than the written word. 
Video also helps to increase the 
visitor time on page, this can have 
a very positive effect on your 
website search engine ranking.
Call today for a friendly  
no obligation chat.

JUNGLE.MARKETING FOR

•  SSL SECURE 
WEBSITES

• SEARCH ENGINE 
 OPTIMISATION
• PPC ADVERTISING
•  SOCIAL MEDIA 

MARKETING
• MOBILE ADVERTISING
•  WEBSITE DESIGN  

AND BUILD
• WEB HOSTING

Jungle.Marketing,  
Eaton Place Business Centre,  
114 Washway Road, Sale  M33 7RF

www.jungle.marketing

0333 300 1299 
or drop us a line enquiries@jungle.marketing today!

  Make those searchers 

become finders...
   and those finders   

          become your 

 customers!

be advised on making the full 
switch to a secure HTTPS site 
and its impact for you. 

Making your website 
                Secure can improve 
         Google Ranking
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wellbeing

compromise and accommodate each 
other or would you prefer to spend 
time enjoying things separately. That 
way any areas of potential strain are 
out in the open and are able to be 
agreed in advance.

Some couples only realise when 
they’re on holiday that they 
have lost the art of chatting 
conversationally with each other. 
They’ve stopped sharing banter and 
chit-chat and now simply exchange 
brief updates when they’re at home. 
It may be a revelation to discover how 
far they’ve drifted apart and lost touch 
with each other’s lives, interests, hopes 
and dreams.

If this is you then your holidays and 
free time can provide opportunities to 
focus on remedying this situation, by 
making time for talking, intimacy and 
love-making, having fun together. They 
can offer space to sensitively discuss 
your relationship and agree on the 
importance of scheduling regular ‘us’ 
time as part of your post-holiday plans.

Children often benefit from playing 
and spending time with other 
children whilst they’re on holiday, 
as do their parents from having a little 
free time on their own. 

Check if you need to book children’s 
clubs in advance and then aim to make 
the most of your personal time and 
spend it doing companionable  
things as a couple. 

Once home find ways to introduce 
regular child free time breaks,  
perhaps by alternating childcare  
with other parents.

If you’re spending holidays at home 
ensure that some time is committed 
to fun activities and not just on 
chores, DIY and projects around 

before collapsing in front of the TV or 
wandering off exhausted to bed.

Everyday communication can easily 
descend into a series of domestic 
updates, instructions and information 
exchanges.

Holidays can put any flaws or short-
comings in our relationship under 
the spotlight as we book time away, 
expectantly hoping to cram our hopes 
and dreams of fun, excitement and 
romance into our two-weeks away. 
The aim may be to rekindle some of 
our half-forgotten spark and intimacy, 
but we may have to start by getting to 
know each other again first.

Here are some tips from those holiday 
experiences that we can introduce 
into our regular lives:

A regular de-stress session can 
be a good idea. Some people find 
it valuable to have a hypnotherapy 
session prior to their holidays so that 
they’re able to relax as soon as they 
finish work. 

Otherwise it may typically take 2-3 
days to wind down from their busy 
work schedule. Learning to switch off 
is a good way to support a healthy 
work/life balance. A pre-holiday 
massage is another valuable way 
to keep on top of stress, strain and 
tension.

Discuss in advance if there are 
specific things either of you would 
like to do during your break or free 
time. For example, some people 
simply want to spend holidays 
relaxing by the pool or on the beach.

Others would hate to do that and 
prefer to explore, walk miles, browse 
through the local markets and 
sight-see. Discuss if you’re happy to 

Many people have high expectations 
of their holidays. They spend weeks, 
even months, looking forward to a 
blissful, idyllic, relaxing break. They 
may take ages planning, poring over 
guides, deciding where they want to 
visit, the activities they’d like to book, 
as they reflect on the precious time 
they anticipate spending together.

Reality though can mean that things 
don’t always go to plan. Some 
couples discover that they’re not as 
relaxed with each other as they’d 
thought or they may gradually 
discover that they now have 
completely different ideas on how 
they’d like to spend their precious 
free time. 

It may start to dawn on them that 
they’ve grown apart from each other 
over the years.

It may come as no surprise to 
learn that one in ten couples even 
consider getting divorced after a 
holiday and that post-holiday is 
second only to Christmas and New 
Year as the busiest time for divorce 
lawyers. Holidays can really test our 
relationship! It’s interesting that whilst 
many family lawyers are aware that 
New Year is often the time when 
people to tend seek advice about 
divorce, after the full-on closeness, 
stress and drama of a family Christmas 
spent cooped up together, holiday 
times and long Bank Holiday 
weekends can equally place an 
inordinate amount of strain on our 
relationships.

Consider how our normal day-to-
day lives consist of much familiar, 
unthinking routine, of us being aware 
of our roles, of what’s expected of 
us, having tasks that we regularly do 

Susan Leigh MNCH (ACC)

Susan runs Altrincham based 
Lifestyle Therapy offering a 
tailor made combination of 
counselling and hypnotherapy 
on a one-to-one or group basis.

For more articles, information  
or to make contact please call 
0161 928 7880 or visit  
www.lifestyletherapy.net

101 Days of Inspiration
Based on Susan’s #tipoftheday this glossy, pocket-sized book is one that you’ll buy  
as a gift and end up keeping for yourself! With lots of lovely thoughts, pictures and illustrations and  
priced at £7.99 it really is too good to miss, available from Amazon, Waterstones and lifestyletherapy.net 

Susan has two books already published, ‘Dealing with Stress, Managing its Impact’ and ‘Dealing with Death, Coping with the Pain’; both are self help 
books with lots of easy to read sections, tips and ideas to help the reader regain control of their life.

AVAILABLE NOW
www.lifestyletherapy.net

www.waterstones.com
www.amazon.co.uk
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ONLY 

£7.99
For more information please call  0161 928 7880 or visit  www.lifestyletherapy.net

the house. Plan some leisurely time 
together for relaxing lunches, walks and 
catching up on idle conversation. Aim 
to reconnect and enjoy each other’s 
company and continue this approach 
so that post-holiday weekends become 
eagerly anticipated.

Holidays can provide an opportunity 
to put life’s stresses and pressures to 
one side for a while and interact with 
each other as the couple you used to 
be before life/children/work/stress got 
in the way. They can provide time to 
revisit what attracted you both to each 
other in the first place, an opportunity 
to reconnect with your relationship and 
remind yourselves of how good it could 
be once again.

Use your holidays to relax, practice 
sensitivity and mutual respect whilst 
committing to better communications 
with each other. Get into the habit of 
allocating regular time to refresh both 
yourself and your relationship.

Holidays, and the strain 
   they put on your relationship



diary dates
4 Networking 
City Centre - Fridays Fortnightly  
- 14 Oct, 28 Oct, 11 Nov... 12noon - 2.00pm 
Venue  Deansgate Locks 
 Whitworth Street West 
 Manchester M1 5LH 
Cost  £15 
Contact Jon Mason   01942 765308

Cheadle - Fridays Fortnightly  
- 14 Oct, 28 Oct, 11 Nov...   8.00am - 10.00am 
Venue  De Vere Hotel Cheadle,  
 Cheadle Royal Business Park,  
 Cheadle  SK8 3FS 
Cost  £13 
Contact Ian Lavin  07731 837936 

Stockport - Fridays Fortnightly  
- 21 Oct, 4 Nov, 18 Nov...  8.00am - 10.00am 
Venue  Bamford Arms, Buxton Road,  
 Stockport SK2 6NB 
Cost  £13 
Contact Rene Power  07725 979362

Sale - Tuesdays Fortnightly  
- 18 Oct, 1 Nov, 15 Nov...  8.00am - 10.00am 
Venue  Sale Golf Club, Sale Lodge,  
 Golf Road, Sale M33 2XU 
Cost  £13 
Contact Gary Dwyer  07909 090238   
 www.4networking.biz 

Salford Quays - Wednesdays Fortnightly  
- 28 Oct, 9 Nov, 23 Nov...  8.00am - 10.00am 
Venue  The Beefeater. Salford Quays  
 M50 3SQ 
Cost  £13 
Contact Jim Frayne  07773 967757   
 www.4networking.biz

Altrincham & Sale 
Chamber of Commerce 
Breakfast Matters - Networking and breakfast 
Thursdays 6 Oct, 3 Nov, 1 Dec 8.30 - 10.00am 
Venue  Cresta Court Hotel, Church Street,  
 Altrincham WA14 4DP 
Cost  £10

2016 Business Awards 
20 Oct 6.45pm - late 
Venue  Cresta Court Hotel, Church Street,  
 Altrincham WA14 4DP 
Cost  £50

Contact Anne Jardine  0161 941 3250  
 anne@altrinchamchamber.co.uk

Bowdon Business Club 
Weekly every Friday  
- early networking includes full breakfast 
6.45am - 8.30am 
Venue  Mercure Bowdon Hotel,  
 Langham Road, Bowdon WA14 2HT 
Cost  £10  
Contact Members@BowdonBusinessClub.co.uk

Business over Breakfast 
Networking - Fridays fortnightly  
21 Oct, 4 Nov, 18 Nov... 7.00 - 9.00am 
Venue  Neighbourhood, The Avenue North,   
 Spinningfields, Manchester  M3 3BZ 
Cost  £15 
Contact Tracy Heatley  07812 076946

Carrington Business Park  
Networking 
Mondays - 14 Nov, 12 Dec 
9.30am - 11.30am 
Venue  Carrington Business Park,  
 Carrington, Manchester, M31 4DD 
Cost  Free 
Contact Sue Murray  0161 776 4000  
 smurray@cbpl.co.uk

Dynamic Networking  
Free Business Networking  
Sale - 3rd Tuesday monthly  
- 15 Nov, 20 Dec, 17 Jan  5.30pm - 7.30pm 
Venue  The Boathouse, Sale Water Park,  
 Rifle Road, Sale  M33 2LX

Stockport - 2nd Thursday monthly -   
10 Nov, 8 Dec, 12 Jan  5.30pm - 7.30pm 
Venue  Grosvenor Casino, 59 Wellington St,  
 Stockport SK1 3AD

Wilmslow - 1st Wednesday monthly -   
3 Aug, 7 Sep, 5 Oct  5.30pm - 7.30pm 
Venue  Hallmark Hotel, Stanley Drive,  
 Wilmslow SK9 3LD 
Contact Natalie Lewis  
 natalie@dynamicnetworking.biz 
 www.dynamicnetworking.biz

Federation of  
Small Businesses  
Bring a buddy networking 
1st Monday - 7 Nov, 5 Dec, 2 Jan 
6.00pm - 8.00pm 
Venue  Orega Serviced Offices, Blue Tower,   
 MediaCity M50 2ST  
Cost  Free

3rd Monday - 17 Oct, 21 Nov, 19 Dec 
 6.00pm - 8.00pm 
Venue  Urmston Conservative Club 
 29 Crofts Bank Road, Urmston 
 M41 0TZ  
Cost  Free

2nd Tuesday - 8 Nov, 13 Dec, 10 Jan 
 6.00pm - 8.00pm 
Venue  Village Point, 35 Heaton Moor Road  
 Heaton Moor, Stockport, SK4 4PB 
Cost  £10

3rd Tuesday - 18 Oct, 15 Nov, 20 Dec 
 7.00am - 9.00am 
Venue  Macclesfield RUFC, Priory Park,  
 Priory Lane, Macclesfield SK10 4AF 
Cost  £10

1st Friday - 4 Nov, 2 Dec, 6 Jan 
 7.00am - 9.00am 
Venue  Prestwich Golf Club, Hilton Lane,  
 Prestwich M25 9XB 
Cost  £8.35+Eventbrite booking fee

Contact Simon Edmondson  07766 493428  
 Simon.Edmondson@fsb.org.uk

First Friday Club 
Networking - 4 Nov, 2 Dec, 6 Jan 
1.00pm - 3.00pm 
Venue  Pall Mall Medical, 61-67 King Street,  
 Manchester M2 4PD 
Cost  £15 
Contact Stephen Iacovou  07872 463690 
 stephen.iacovou@cottonsfp.com

Forever Manchester 
Halloween Spooktacular - 29 Oct 
7.00pm - late 
Venue  Old Granada Studios, Quay Street, 
 Manchester M60 9EA 
Cost  £20+Eventbrite booking fee

First Friday Business Networking - 4 Nov 
4.00pm - 6.00pm 
Venue  All Star Lanes, The Great Northern, 
 235 Deansgate, Manchester M3 4EN 
Cost  Free 
Contact Jean Mills  0161 214 0940 
 jean@forevermanchester.com

Forward Ladies 
Women’s Networking Power Business 
Breakfast Club  - 1st Wednesday Monthly 
9 Nov, 7 Dec, 4 Jan  9.30am - 11.00am 
Venue  Banyan Bar & Kitchen,  
 The Corn Exchange, 
 Exchange Street, Mc  M4 3TR 
Cost  £12 
Contact 0845 6434 940  
 enquiries@forwardladies.com

Greater Manchester  
Chamber of Commerce 
Action for Business Manchester 
26 Oct 7.30am - 9.30am 
Venue  The Alchemist - New York 
 1 New York St, Manchester  M1 4HD  
Cost  £15 (members free)

Action for Business Salford 
15 Dec  7.30am - 9.30am 
Venue  AJ Bell Stadium, Barton-Upon-Irwell,  
 Salford  M30 7EY 
Cost  £15 (members free)

Action for Business Rochdale 
30 Nov  12noon - 2.00pm 
Venue  Norton Grange, Manchester Road,  
 Rochdale  OL11 2XZ 
Cost  £15 (members free)

Quarterley Economic Breakfast 
16 Dec 8.00am - 10.00am 
Venue  Elliot House, 151 Deansgate 
 Manchester  M3 3WD 
Cost  Free

Action for Business Trafford 
24 Nov 12noon - 2.00pm 
Venue  Emirates Old Trafford  
 Talbot Road, Old Trafford M16 0PX 
Cost  £15 (members free)

Stockport Breakfast Club 
8 Dec  7.15 - 9.30am 
Venue  Alma Lodge Hotel, 149 Buxton Road 
 Stockport   SK2 6EL 
Cost  £30+VAT (Members £15+VAT) 
Contact events@gmchamber.co.uk   
 0161 393 4343 

Handbags & Briefcases 
Speed Networking  
17 Nov 12noon - 2.00pm 
Venue  Clarke Nicklin Accountants 
 4 Brooks Drive, Cheadle Royal 
 Business Park, Cheadle SK8 3TD 
Cost  £5.90

The H&B Non-Corporate Christmas Party  
6 Dec 17.30pm - 10.00pm 
Venue  The Parrswood, 356 Parrs Wood Road 
 Didsbury, Manchester  M20 6JD  
Cost  £18.65 (Earlybird book before 18 Nov)

Contact Jenny Matthews  07984 872325  
 info@handbagsandbriefcases.co.uk

K-Club Manchester 
Entrepreneur’s networking breakfast 
17 Nov, 9 Feb  7.30am - 10.00am 
Venue  AJ Bell Stadium, Barton-Upon-Irwell,  
 Salford  M30 7EY  
Cost  £30.00 
Contact Amanda Manson  07754 069829  
 amanda.manson@k-club.co.uk

Manchester Business 
Breakfast Club 
Weekly Networking every Friday  
- early networking includes breakfast  
7.00 - 8.30am 
Venue  Manchester Tennis & Racquet Club, 
 33 Blackfriars Road, Salford  M3 7AQ  
Cost  Visitors free for 2 visits 
Contact 0161 820 1135 
 info@manchester-bbc.co.uk

M62 Connections 
PAYG Networking Wednesdays Fortnightly 
19 Oct, 2 Nov, 16 Nov...  9.30am - 11.30am 
Venue  The Coach House, Wilderspool  
 Wood, Trafford Centre M17 8WW 
Cost  £10

Thursdays Fortnightly 
27 Oct, 10 Nov, 24 Nov...  9.30am - 11.30am 
Venue  The Sandbrook, Sandbrook Way,  
 Rochdale, OL11 1RY 
Cost  £10

Contact Bill Dove  07932 044 743  
 www.m62connections.co.uk

pro-manchester 
Manchester China 
Economics Conference  
Flagship economics conference 
21 Oct   8.15am - 3.00pm 
Venue  Radisson Blu Hotel  
 Manchester Airport, Chicago Ave,  
 Manchester M90 3RA 
Cost  £125+VAT 
Contact Nicola McCormick  0161 817 3483    
 nicola.mccormick@pro-manchester.co.uk 

Rotary Club Altrincham  
Networking, Dinner - Every Monday 7.00pm 
Venue  Cresta Court Hotel, Church Street,  
 Altrincham WA14 4DP 
Cost  £12 
Contact Ken Garrity  0161 929 0142    
 kengarrity@hotmail.com

Rotary Club Sale  
Networking, Dinner - Every Tuesday 7.00pm 
Venue  The Belmore, Brooklands Road,  
 Sale M33 3QN 
Contact Peter Munday 0161 969 1391 
 Mari Griffin 0161 962 6078

Stockport Business  
Expo 2016 
16 November 2016 10.00am - 4.00pm 
Venue  Edgeley Park, Hardcastle Road 
 Edgeley, Stockport SK3 9DD 
Cost  Free (pre-registration required) 
Contact Daniel Campbell  0844 887 1550  
 daniel@innov8-conferences.co.uk

The Business  
Network Manchester  
Business Lunch 27 Oct, 16 Nov, 25 Jan, 23 
Feb  
10.00am - 2.00pm 
Venue  The Lowry Hotel, 50 Dearmans Place,  
 Chapel Wharf, Manchester M3 5LH 
Business Lunch 14 Dec  
10.00am - 2.00pm 
Venue  The Midland, 16 Peter Street,  
 Manchester M60 2DS  
Cost  £39.95 
Contact Helen Bennett  0870 751 7523 
 helen@business-network.co.uk

Trafford Business Club 
Weekly Networking every Friday  
- early networking includes breakfast  
6.30 - 8.30am 
Venue  Bean and Brush Café, The Old Sorting  
 Office, 12 Hayfield Walk, Sale M33 7XW 
Cost  £5 for guests 
Contact Laura Evans  07976 894419

Women’s 20/20 
Women’s networking  
- second Wednesday each month  
- 12 Oct, 9 Nov, Dec 14  12.15 - 2.30pm 
Venue  Mercure Bowdon Hotel,  
 Langham Road, Bowdon WA14 2HT 
Cost  £20 for non-members 
Contact Catherine Sandland   
 enquiries@2020network.co.uk

  Don’t forget your
        Business Cards!

Please note  If you plan to visit any of the above 
events please ensure all details are correct in advance. 
Whilst every effort has been made to confirm accuracy 
some details may be subject to change.
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AJ Bell Stadium  
Address 1, Stadium Way, Eccles,  
 Salford M30 7EY                   
Contact 0161 786 1570   
Facilities Conference, Meeting Rooms, Events

Albert Square Chop House  
Address Memorial Hall, 14 Albert Square,  
 Manchester M2 5PF                   
Contact 0161 834 1866   
Facilities Function Room, Restaurant, Pub

Bean and Brush Art Café  
Address 12 Hayfield Walk, Sale M33 7XW                      
Contact 0161 973 2140   
Facilities Café, Food, Drink

Bizspace Atlantic Business Centre 
Address Atlantic Street, Altrincham WA14 5NQ  
Contact 0161 926 3600  
Facilities Conference Rooms, Café

Bizspace Empress Business Centre 
Address 380 Chester Road,  
 Manchester M16 9EA  
Contact 0161 877 5579  
Facilities Meeting Rooms, Offices

Bossco Business Design Store 
Address 13 Stonepail Road, Gatley SK8 4EZ  
Contact 0161 282 0011  
Facilities Tea/Coffee, Web Design, Print,  
 Business Support

Bowdon Rooms The Cinnamon Club 
Address The Firs, Bowdon,  
 Altrincham WA14 2TQ  
Contact 0161 282 0011  
Facilities Conferences, Boardroom, Live Music

Café Gourmand 
Address 221 Ashley Road, Hale WA15 9SZ 
Contact 0161 929 6050  
Facilities Coffee and Patisserie Shop

Carrington Business Park 
Address Carrington Lane, Carrington,  
 Manchester M31 4DD    
Contact 0161 776 4000  
Facilities Café, Conference Rooms

Costa Coffee   
Address 33-35 George Street,   
 Altrincham WA14 1RN             
Contact 0161 929 0382  

Address Century House, Ashley Road,  
 Hale WA15 9SF            
Contact 0161 926 9913 

Address Golden Way, Urmston,  
 Manchester M41 0NA            
Contact 0161 926 7707 

Facilities Coffee, Snacks

Cresta Court Hotel   
Address Church Street,  
 Altrincham WA14 4DP                   
Contact 0161 927 7272    
Facilities Snack, Rest, Hotel, Free Parking

DeVere Venues   
Address Cheadle House, Cheadle Royal  
 Business Park, Cheadle SK8 3FS                   
Contact 0161 492 100  
Facilities Conference, Leisure, Restaurant

Eaton Place Business Park   
Address 114 Washway Road, Sale M33 7RF                   
Contact 0161 905 1424    
Facilities Meeting Rooms, Offices

Elliot House   
Address 151 Deansgate, Manchester M3 3WD                   
Contact 0161 393 4352   
Facilities Meeting Rooms, Private Dining

Emirates Old Trafford 
Home of LCCC - Event Space   
Address Talbot Road, Manchester M16 0PX 
Contact 0161 282 4020  
Facilities Conference, Meeting Rooms, Events

Regus   
Meeting rooms for hire across a 
range of Regus properties

Address Peter House, Oxford Street,  
 Manchester M1 5AN

 5300 Lakeside, Cheadle Royal  
 Business Park, Cheadle SK8 3GP

 Manchester Business Park,  
 3000 Aviator Way,  
 Manchester M22 5TG

Contact 0845 300 3585

Facilities Offices, Meeting Rooms

Runway Visitor Park   
Address Sunbank Lane, Altrincham 
 WA15 8XQ                   
Contact 0161 489 3932    
Facilities Conference Room, Conference area  
 underneath Concorde, Restaurant,  
 Concorde Experience and Tours,  
 Meeting Rooms

Sam’s Chop House  
Address Back Pool Fold (off Cross Street),  
 Manchester M2 1HN                  
Contact 0161 834 3210 
Facilities Restaurant, Pub

St Anthony’s Centre   
Address Eleventh Street, Trafford Park,  
 Manchester M17 1JF                   
Contact 0161 848 9173    
Facilities Conference Rooms

San Carlo Fiorentina  
Address Manchester Airport, Marriott Hotel, 
 Hale Road, Hale Barns,  
 Cheshire WA15 8XW                   
Contact 0161 904 5043    
Facilities Bar & Restaurant

Event City 
Address Phoenix Way, Manchester M41 7TB 
Contact 0161 870 9800  
Facilities Conferences, Large Events

Friends’ Meeting House   
Address 6 Mount Street, Manchester  M2 5NS                   
Contact 0161 834 5797   
Facilities Meeting Rooms, Conference Venue

Houldsworth Mill   
Address Houldsworth Street, Reddish,  
 Stockport SK5 6DA                   
Contact 0161 975 6000    
Facilities Meeting Rooms, Conferences

McGregors   
Address 29 Stamford New Road,  
 Altrincham WA14 1EB                   
Contact 0161 928 1487    
Facilities Natural Organic Food Served

Macdonald  
Manchester Hotel 
Address London road, Manchester M1 2PG                   
Contact 0344 879 9088    
Facilities Leisure Club, Spa,  
 Conference Centre, Restaurant

Manchester Airport  
Marriott Hotel   
Address Hale Road, Hale Barns,  
 Cheshire WA15 8XW                   
Contact 0161 904 0301    
Facilities Leisure Club, Spa,  
 Conference Centre, Restaurant

Manchester Escalator   
Address 233 Deansgate, Manchester M3 4EN                   
Contact 07711 556913    
Facilities Coffee, Food, Meeting Room

Mercure Bowdon Hotel   
Address Langham Road, Bowdon WA14 2HT                  
Contact 0161 928 7121    
Facilities Hotel and Leisure, Free Parking

Mersey Farm   
Address Carrington Lane, Ashton On Mersey,  
 Sale M33 5BL                   
Contact 0161 962 8113    
Facilities Restaurant, Hotel, Free Parking

Midland Hotel  
Address 16 Peter St, Manchester M60 2DS                      
Contact 0161 236 3333  
Facilities Function Rooms, Hotel

Mr Thomas’s Chop House  
Address 52 Cross Street, Manchester M2 7AR                 
Contact 0161 832 2245 
Facilities Restaurant, Pub

On The 7th The Landing  
Address The Blue Tower, MediaCityUK,  
 Salford Quays M50 2ST                  
Contact 0161 686 5500   
Facilities Bar, Restaurant, Conference Room

Orega Offices 
Address 3 Piccadilly Place, Manchester M1 3BN
 76 King Street, Manchester M2 4NH
 Blue Tower, MediaCityUK M50 2ST                 
Contact 0800 840 5509   
Facilities Meeting Rooms, Serviced Offices

Red House Farm  
Address Red House Lane, Dunham Massey,  
 Altrincham WA14 5RL                  
Contact 0161 941 3480   
Facilities Restaurant, Conference Room

Red Rooms   
Meeting rooms for hire across a 
range of Bruntwood properties

Address Station House, Stamford New Road,  
 Altrincham WA14 1EP

 Landmark House, Station Road,  
 Cheadle Hulme, Cheshire SK8 7BS 

 111 Piccadilly, Manchester M1 2HY

Contact 0843 504 4753 

Facilities Offices, Meeting Rooms

The Coffee House   
Address Warburton House, 14 Eagle Brow,  
 Lymm  WA13 0LJ also at 
 102 School Road, Sale M33 7XB 
Contact 01925 551797 
Facilities Coffee, Snacks

The LifeCentre   
Address 235 Washway Road, Sale M33 4BP 
Contact 0161 850 0770    
Facilities Meeting Rooms, Café

The Lowry Hotel   
Address 50 Dearmans Place, Chapel Wharf  
 Manchester  M3 5LH                   
Contact 0161 827 4000    
Facilities Conference, Leisure, Hotel

The Mere Golf Resort & Spa   
Address Chester Road, Mere,  
 Knutsford, Cheshire  WA16 6LJ                   
Contact 01565 830 155   
Facilities Meeting Rooms, Conferences

Victoria Warehouse 
Address Trafford Wharf Road, Stretford,  
 Manchester M17 1AB                   
Contact 0161 660 7000  
Facilities Conference, Leisure, Hotel

Warren Bruce Court 
Address Warren Bruce Road, Stretford,  
 Manchester M17 1LB                   
Contact 0845 602 5047 
Facilities Meeting Rooms

places to meet
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SPECIALISTS IN 

SIGNAGE
DESIGN • PRINT • INSTALL

Call us now to find out how we can display your  
business in the best possible way.

Call Dave or Paul on 0161 864 2688 to find out more.
RW Signs, 2a Jackson Street, Stretford, Manchester M32 8AY

office@rwsigns.co.uk       www.rwsigns.co.uk

WINDOW 
GRAPHICS

MAGNETIC 
VEHICLE 
SIGNAGE

BANNERS
INTERNAL / 
EXTERNAL
SIGNAGE

ESTATE 
AGENCY 
SIGNAGE

FASCIAS
DIGITAL 
PRINT



COLOURING YOUR FUTURE

WWW.STEPHENSANDGEORGE.CO.UK
01685 388888  l SALES@STEPHENSANDGEORGE.CO.UK

GOAT MILL ROAD l DOWLAIS l MERTHYR TYDFIL l CF48 3TD                                    

FOLLOW US ON TWITTER @SandGPrintGroup



Supporting the 
professional sector

This advertisement is intended for professional intermediary use only and must not be distributed to potential clients.

Long-established 
experts...
in short-term lending

As a principal lender, with over 40 
years’ experience, we’re dedicated to 
working closely with our professional 
sector partners. Our expert team is 
here to support you and your clients in 
a range of short-term property funding 
requirements.

Taking a common-sense approach, 
we aim to put your clients in the best 
possible position to complete.

Call our team on 0161 
933 7158 or visit 
togethermoney.com

Chris Baguley
Commercial Director


