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Our Business and Construction Markets are like mini business Expos. 
They are the perfect platform for any company looking to raise 
awareness of their products and services, as well as being the perfect 
vehicle for making 100’s of new business connections.

The events take place all over the UK, and we are looking for exhibitors 

and speakers with fantastic rates available for taking part. 

BUSINESS MARKETS
Business Markets bring together men and women from across all sectors 
of business who are looking to make connections with like-minded 
individuals for networking, sharing ideas, learning new things and 
opening up new business opportunities.

We currently have events planned for Birmingham, Newport Pagnall,  
St Albans, Peterborough, Cardiff, Leicester, Watford, St Albans and Kettering. 
Full details are on our website.

CONSTRUCTION MARKETS
Construction Markets bring together businesses and organisations from the 
construction sector. This includes many supportive businesses. 

The events follow a very similar format to our Business Markets. As well 
as being an exhibition, we also host a selection of masterclasses, private 
networking sessions and a networking lunch where relationships can be 
strengthened. We currently have events planned for London, Manchester, 
Birmingham, Newcastle and Leeds.

Media Sponsors

Bringing Business and Construction 
Markets to venues across the UK

MANCHESTER 
CONSTRUCTION MARKET

taking place on 25 June and  
6 November 10am – 3pm

Best Western Cresta Court Hotel, 
Altrincham

The Manchester Construction Sector is booming. Business 
Market Events are pleased to bring their Construction Market 
to the Best Western Cresta Court Hotel in Altrincham  
on both the 25 June and 6 November 2020.

Entry is free, with a small charge for masterclasses  
and private networking sessions. There are also a whole  
range of sponsorship options available for both dates.

Information and booking details are found on our website.

Event tickets and further sponsorship opportunities are available through Eventbrite (Manchester Construction Market). 

To find out more visit: www.businessmarketevents.co.uk    www.constructionmarketsuk.com  

or email rosiem@businessmarketevents.co.uk   Phone 020 3968 1801 or  07850 481491
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Subscription is easy and FREE. 

Simply visit www.gmbusiness 
connect.co.uk and click subscribe, 
where you can register your details 
to receive an electronic link to the 
magazine as soon as it is published.

We offer a fantastic range of 
advertising opportunities, from  
full pages through to eighth pages  
that offer advertising at extremely 
reasonable rates.

Discounted packages are available  
on request for series bookings. 

For more information please download 
a copy of our media pack found on our 
website:  
www.gmbusinessconnect.co.uk  
or alternatively please email: 
advertising@gmbusiness 
connect.co.uk or phone:

Here at GM Business Connect  
we are on the lookout for both  
news articles relating to business 
activity within Greater Manchester, 
and educational articles that can help 
businesses at any level. 

If you regularly send out press  
releases, or if you are looking for  
press coverage of a newsworthy  
event, please get in touch either by 
phone or send an email to  
editorial@gmbusinessconnect.co.uk

  Paul Mirage 
                    • 07708 987518

  Jon Cheetham 
                 • 07971 575977

Office • 0161 969 8632
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news

The consultation on a proposed 
bus franchising scheme for Greater 
Manchester has now closed with 
more than 8,000 responses.

The consultation ran from Monday 14 
October 2019 to 8 January 2020 and 
gave people and organisations across 
Greater Manchester and beyond the 
chance to comment and share their 
views on the proposals.

The responses to the consultation 
are now being analysed by an 
independent market research agency 
Ipsos MORI. Greater Manchester 
Combined Authority (GMCA) 
will then publish a report on the 
consultation responses before the 
Mayor of Greater Manchester, Andy 
Burnham, decides whether or not to 
implement the proposed franchising 
scheme. It is expected that this 
decision will be made in March 2020.

Currently in Greater Manchester, 
individual bus companies decide 
their own routes, frequencies, tickets 
and standards. In areas they don’t 
run, the public sector pays to fill in the 

Manufacturers reported a surge in optimism in the three months to January, 
marking the largest upward swing in sentiment in a single quarter on record. 
That’s according to the latest CBI quarterly industrial trends survey. 

The survey of 300 manufacturing firms reported that business optimism 
improved significantly in the quarter to January, at the fastest pace since April 
2014. Meanwhile, export sentiment continued to fall, but was noticeably less 
gloomy compared to last quarter. 

Investment intentions also improved following particularly glum expectations 
in October, with a record proportion of firms expecting to authorise capital 
expenditure in order to expand capacity. But a record proportion of 
manufacturers were concerned that a shortage of labour could constrain 
investment spending over the year ahead.

The improvement in manufacturers’ sentiment belied poor activity over the 
quarter. Output volumes in the three months to January fell, largely reflecting 
a sharp fall in motor vehicles output. This marked the eighth month in a row 
of flat or falling output volumes. However, orders and output are expected to 
improve slightly in the quarter ahead.

Planning permission has been 
granted for a new 12 storey, 
212-bedroom hybrid-hotel scheme 
that will be located in the New 
Islington area of Manchester city 
centre.

Property and development company 
S Harrison, secured the planning 
permission and negotiated a 20-year 
lease with international hotel group 
Meininger, which will open its first 
hotel in the north of England by 

Greater Manchester bus 
consultation closes with 
more than 8,000 responses

Planning granted for New Islington 
Hotel

UK Manufacturing optimism 
improving according to CBI

January 2022, creating more than 20 
full time jobs. 

Offering 785 beds in total, the hotel 
will feature a reception, lobby, 
lounge, breakfast room, and bar, 
as well as a guest kitchen and a 
games zone. The hotel will have four 
disabled parking bays on site and a 
secure cycle store. It will be located 
between the 20,000 sq ft Fabrica 
office building and X1’s The Plaza 
apartment scheme.

gaps in the market where it can.

In October, GMCA became the first 
city-region in the UK to launch a 
public consultation on a proposed 
bus franchising scheme.

This would mean that bus services 
would be under Greater Manchester’s 
control and GMCA would set the 
routes, frequencies, tickets and 
standards, while the bus operators 
would run the services. 

This would allow buses to work better 
with the rest of public transport – 
as part of Our Network – Greater 
Manchester’s vision for a joined-up 
transport system.

Deputy Mayor Sir Richard Leese said: 
“Throughout this consultation we 
have met and spoken to people who 
are passionate about their local bus 
services and who understand how 
vital they are for local communities.  
It will be their views that help shape 
the future of Greater Manchester’s 
bus network.”

During the consultation, GMCA held 
more than 70 public events and met 
with a range of groups across GM 
including disabled charities, women 
and older people’s organisations and 
business associations. More than 
47,000 people visited the consultation 
website and more than 140 articles 
and reports about the consultation 
appeared in the media.

The right audience &
The perfect opportunity
to Shout about your business

65%more than
of delegates are
key-decision makers

2,000
professionals from
within the region

150
businesses exhibiting

To find out more about
exhibiting or attending
info@shoutexpo.com

01772 935931

#MCREXPO2020

Friday 22nd May 2020

www.shoutexpo.com/
manchester 

Book your
FREE delegate
ticket today! Event City, Manchester
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www.tonyhusband.co.uk

Award-winning cartoonist Tony Husband 
and his interesting friends are available 
for live presentations at your open days, 
training events, product launches, etc.

Tony can offer a totally unique and 
humorous touch to your marketing 
literature, calendars, reception art, 
portraits, and Christmas cards.

FIND OUT 
MORE...  
...about how you  
can commission 
Manchester’s very  
own cartooning megastar...

O7966 303571
      cartoons@
tonyhusband.co.uk

Youth charity The Prince’s Trust 
is partnering with the Greater 
Manchester Combined Authority 
(GMCA) to help close the skills gap 
by empowering local young people 
to realise their potential. The Trust 
is delivering a multi-million pound, 
government-backed initiative called 
the Future Workforce Fund, which 
will support young people to secure 
the skills and experience needed for 
adult life.

The Prince’s Trust is partnering with 
businesses to support thousands of 
young people across all ten boroughs 
of Greater Manchester, with the 
GMCA match-funding up to £6m 
to help change young lives in the 
region.

The youth charity will expand the 
delivery of its established personal 
development and employability 

Exchange, a revolutionary new 
digital and technology programme, 
has opened applications for its first 
cohort, as it looks to foster the UK’s 
next best start-ups.

Philip King, Chief Executive of the Chartered Institute of Credit Management 
(CICM), has been appointed interim Small Business Commissioner (SBC).

Mr King will head the independent Office of the Small Business 
Commissioner (SBC) in Birmingham. It was launched in December 2017 
to ensure fair payment practices for Britain’s small businesses and support 
them in resolving their payment disputes with larger businesses and bring 
about culture change. To date, it has recovered over £6.5m owed to small 
businesses.

Sue Chapple, who is currently the CICM’s Director of Strategic Relationships, 
will assume the role of interim CICM Chief Executive until a permanent 
successor is recruited. “The CICM has worked tirelessly with government 
agencies to support small businesses and change attitudes to late payment,” 
Philip said. “Whereas I am sad to be leaving the CICM after over fourteen 
years at the helm, that is tempered by the privilege of directly supporting the 
government industrial strategy and giving small businesses the support they 
need to prosper and grow.”

Multi-million pound boost for The 
Prince’s Trust in Greater Manchester

Applications open for innovative tech scheme to support ambitious entrepreneurs

CICM Chief 
appointed interim 
Small Business 
Commissioner

The one-of-a-kind scheme will offer 
ambitious, early stage, tech companies 
and entrepreneurs access to the  
tools and infrastructure they need,  
to learn and succeed, paving the  
future of tech and digital in the UK.

Exchange is part of Enterprise City, 
a 2 million square foot tech, media 
and cultural cluster in the heart of 
Manchester city centre. The Exchange 
programme will be a pivotal part 
of Enterprise City’s vision, to create 

Philip King

courses and provide new 
opportunities for unemployed young 
people, helping them develop the 
skills and confidence they need to 
move into work or training.

They’ll will be working with local 
and national employers to establish 
sector specific courses, organise 
opportunities for young people 
to visit local businesses, hold 
recruitment days and offer training 
opportunities, all of which help to 
bridge the current gap between 
employers and young people.

a place for scale-up and global 
tech businesses to grow and root 
their headquarters, as it creates 
a community of like-minded 
businesses.

The Manchester-based scheme, 
situated in Bonded Warehouse, 
and part of Enterprise City, is 
spearheaded by Allied London, and 
will support over 200 individuals 
with its 6-12 month development 
programme, as well as establish 

Manchester as a global tech hub.

Exchange is currently accepting 
applications for its first cohort of 
members, with businesses needing 
to meet one or more of the following 
criteria: the business has been 
trading for less than three years, it’s 
headquartered in the UK, it is a digital 
tech business with a product or 
service to sell, has at least one active 
client or pilot in progress, or has 
ambitions of growing and scaling.
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Plans to create a new urban oasis 
at city centre Lowry House, which is 
based on Marble Street, have been 
given the go-ahead by Manchester 
City Council.

The scheme by Bruntwood Works 
is set to transform the 16-storey 
building into a range of new flexible 
workspaces, with a cascading interior 
garden taking centre stage and 
biophilia used throughout to bring 
nature to the heart of the space.

Due to begin in February 2020, the 
refurbishment will increase the number 
of flexible workspace desks by more 
than a third by adding 200 new desks, 
while additional meeting rooms and 
event space will be created that can 
be booked by the public.

The plans also include the creation of 

a new independent café on the ground 
floor, as well as a coworking area, 
lounge space, private workspace and 
phone booths. Bleacher seating will be 
installed to create a new auditorium 
event space for up to 50 people.

Andrew Cooke, regional director 
at Bruntwood Works, said: “We’re 
thrilled to have had our plans for Lowry 
House approved. Each of our Pioneer 
buildings have their own personality 
and with Lowry House we wanted to 
bring the outdoors in to help boost 
creativity and give our customers a 
truly uplifting work environment.”

Further features include the basement 
being transformed with sleep pods, a 
quiet study area, cinema room, fitness 
studio with shower and changing 
facilities, and pop-up shops.

LWA are now Xero and Receipt Bank Gold Accredited Partners

Green light given for ‘urban 
oasis’ at Lowry HouseWith over 30 years experience, you can rely on CMS Direct Mail to 

take care of your mailing and meet your deadline with exceptional 
standards of quality and accuracy.

Our dedicated ‘one-stop’ mailing service, aims to reduce your 
Direct Mail costs by offering expert advice, highly competitive 

pricing and maximum postage discounts.

• Personalised letters, one-piece mailers 

• Variable Data Colour Digital printing

• High speed enveloping/poly-wrapping

• Ink-jet addressing

• Comprehensive data cleaning options

• Daily collections from all major carriers

• Maximum postage discounts

• Full OCR & CBC accreditation

Spread Your Message With Direct Mail

For more information, helpful advice and a quotation, please call or e-mail 
0161 787 7020

sales@cmsdirectmail.com

CMS Direct Mail Ltd  
Eccles, Manchester
www.cmsdirectmail.com

Sale and Warrington-based 
accountants Leavitt Walmsley 
Associates have announced Gold 
Partnership status with pre-accounting 
platform, Receipt Bank, having been 
recognised as Gold Xero Partners 
earlier this year. 

Les Leavitt, Managing Partner, 
commented: “Accountancy firms  

who register as partners with leading 
digital platforms such as Xero and 
Receipt Bank can bring multiple  
cost-effective and time-efficient 
benefits to their clients. 

“For example, if your business 
uses Xero and your accountant 
has achieved Gold partner status, 
you’re more likely to build a stronger 

business, as they’ll be able to view 
your up to date information and 
account balances and offer expert 
support to you via Xero tools and 
resources.

“As Gold partners of Receipt Bank, 
LWA are able to offer our clients 
free subscriptions to the software, 

saving £25 per month per user (with 
unlimited users for your company). 

“Furthermore, A Gold Receipt Bank 
partner accountant is able to support 
you with signing up to and using the 
software, as well as offer training to 
your teams on maximising the use of 
the software.”
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ALL PART OF THE0333 344 3990
www.exclusec.co.uk

Event Security, Stewarding,  
Crowd Management

Manned Guarding and Site Security

Concierge, Reception and Front of House

Mobile Security Patrols • Key Holding

Vacant Property Security

Void and Vacant Property Alarms

Taxi Marshals • Security Dog Handlers

Lone Worker Protection

Security 

Cleaning

Portable Appliance  
(PAT) Testing

Pest Control

Post Room

Washroom

Security

First Aid

Retail/Alcohol Licensing

Health & Safety

Customer Service

Safeguarding

Conflict Management

An experienced banking expert 
has joined Together to lead its 
professional sector and auction teams 
as the specialist lender bolsters its 
presence across the UK.

Sean Williams, 52, who spent over 
three decades with the Yorkshire 
Bank, has taken up his new role 
as head of field sales. He will be 
responsible for the professional 

Big-hitters in the burgeoning FinTech 
sector are playing a key role in the 
development of a new Manchester-
based challenger bank that looks 
set to revolutionise the SME lending 
market. 

FinTech specialist Growth Capital 
Ventures (GCV) has teamed up 
with a range of major players in the 
industry to drive forward the growth 
of B-North, a start-up established 
to build the bank and get it up and 
running next year. These partners 
include B-North founder and director, 
Craig Iley; former Santander divisional 
managing director, Jonathan 
Thompson; and David Broadbent, 
the former chief commercial officer at 
International Personal Finance Plc. 

Once operational, the bank will 
deliver loans of between £500,000 
and £5m to ambitious companies 

Specialist lender Together 
appoints UK head of field sales

FinTech investors support 
new Manchester-based 
challenger bank sector team of experienced 

development directors operating 
in regions across the UK, helping 
entrepreneurs and SMEs realise their 
business ambitions. 

Sean will also lead the Manchester-
based lender’s auction team, which 
provides finance for landlords 
and investors buying residential, 
commercial and semi-commercial 
properties through some of the 
country’s largest auction houses.

He said: “I’ve long been familiar 
with the business and its impressive 
growth trajectory, as well as the 
strong customer ethos and culture 
that underpins it - and I have a lot of 
admiration for what’s been achieved 
so far. 

“It’s a fast-paced and dynamic 
organisation and I’m looking forward 
to helping realise its great ambitions 
for the future.”

looking to scale up their business, 
providing finance up to ten times 
faster than large mainstream banks. 

After securing £4m through an initial 
seed round in December 2018, 
B-North has now exceeded its target 
of raising a further £2.3m via a second 
round of investment. The money 
from round two is being used to 
strengthen the existing management 
team and continue building the 
infrastructure ready for launching the 
bank later in the year.

Sean Williams

Craig Iley (right) with the rest  
of the B-North management team
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Manchester and New York 
City sign first ever city-to-
city tourism partnership

WorkMobile begins decade 
with new client wins

Marketing Manchester and NYC 
& Company, New York City’s 
official destination marketing 
organisation, have recently signed a 
first-ever official city-to-city tourism 
partnership agreement. 

The new two-year partnership 
agreement between the two cities 
includes the sharing of best practices 
in tourism marketing and working 
with Virgin Atlantic to stimulate 
reciprocal travel. 

Marketing Manchester’s Managing 
Director Sheona Southern was joined 
by NYC & Company’s president 
and CEO Fred Dixon and Virgin 
Atlantic’s Head of Brand Strategy 

Manchester-based data capture specialist WorkMobile has started the decade 
with a string of new customers across the health, construction, security and 
telecommunications sectors joining its platform. Fibre broadband network 
providers B4B, security installer Homesafe Group, health and safety firm DP 
Consultancy (NE), construction company Krol and van fitting and installation 
service Vanguard Full Fit have all partnered with WorkMobile to improve 
efficiency and better engage with their remote workers.

WorkMobile’s app helps to improve operational efficiencies and 
communication with field workers. It allows users to create digital forms 
relevant to the specific job in hand, such as site inspections, health and safety 
forms and timesheets. Users can also use the app to capture all essential 
business data, including signatures, videos, photographs and GPS locations.

Automatically stored securely in the cloud, this information and documentation 
can be accessed and shared instantly by relevant employees, helping to 
improve communication, streamline administrative processes and reduce  
back-office paperwork.

& Campaigns Hai Bei Chen for the 
announcement at CULTUREPLEX in 
Manchester and signing ceremony. 

“I’m incredibly proud that Marketing 
Manchester has secured what 
is undoubtably a very powerful 
partnership with NYC & Company. 

“New York City is one of the top 
tourism destinations in the world 
and to be able to align ourselves 
with a city that we have so much in 
common with - especially in respect 
to being open, diverse and welcome 
destinations - is a huge coup and 
speaks volumes about Manchester’s 
increasing global profile.”

L-R Sir Richard Leese, Sheona Southern,  
Andy Burnham, Hai Bei Chen and Fred Dixon
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The Technology, Media and 
Telecommunications (TMT) sector 
played a key role in driving growth 
across the Northern Powerhouse 
office markets in 2019, a new 
report from commercial property 
consultancy Lambert Smith Hampton 
has revealed.

The Northern Powerhouse Office 
Market Report found that TMT 
occupiers accounted for a record 25% 
of total take-up in 2019, twice the 
level seen during the last cycle.  

Fuelled by the sharp rise in the 
number of media businesses across 
the region, with Manchester and 
Salford combined witnessing 128% 
growth since 2010, compared with 
50% across the whole of the UK, this 
proliferation is driving activity at the 
smaller end of the office market and 
supporting rise in demand for more 
flexible space.

More generally, the eight key office 

Award-winning coffee supplier, 
Change Please, will be served at  
The University of Salford Students’ 
Union as one of the first cafés in 
Greater Manchester to be involved.

Change Please helps those 
experiencing homelessness by 
training them to be baristas. 
Providing training, employment and 
support with housing, finances and 
therapy to help people affected by 

TMT sector drives growth across 
Northern Powerhouse office markets

Coffee project tackling 
homelessness comes to 
the University of Salford

homelessness move forward.

Salford Students’ Union is one of 
the first cafés in Greater Manchester 
to team up with Change Please 
and 100% of the profits from this 
great tasting coffee goes to end 
homelessness.

On finalising this partnership, 
the University of Salford SU’s 
Head of Catering and Bars, Alan 
Warnock, said: “We’re thrilled to 
partner with such an influential 
organisation making huge strides 
to tackle homelessness in our local 
community.”

Change Please Managing Director, 
Julian Burnham added: “By working 
with educators such as Salford SU, 
who understand and support our 
mission, we can reach the influencers 
of the future, ensuring long-term, 
sustainable change.”

YOUR LOCAL ACCOUNTANTS AND BUSINESS ADVISORS

Leavitt Walmsley Associates

Leavitt Walmsley Associates Ltd is a North West based award-winning independent firm of chartered certified accountants, 
headed up by directors Les Leavitt and Steve Collings.

The firm provides a range of business solutions to a national client base including:

• Audit and accountancy

• Business support and networked services

• Company secretarial and payroll

• Corporate and personal taxation

• Non-executive Finance Director solution

•  Specialist audit and compliance expertise for Academies

LWA are delighted to renew our partnership 
with local Elite Ice Hockey League team 
Manchester Storm, sponsoring internationally 
acclaimed Forward, Cody Thompson.

Leavitt Walmsley Associates Limited 
8 Eastway, Sale, Cheshire  M33 4DX    T 0161 905 1801   
Suite 113 Newton House, Birchwood Park, 
Warrington WA3 6FW    T 01925 830 830   
E mail@lwaltd.com    www.lwaltd.com

markets of the Northern Powerhouse 
are on track to witness a solid,  
if unspectacular 2019, with total  
take-up predicted to reach 4m sq ft 
by the end of the year. This is in stark 
contrast to the record-breaking  
5.7m sq ft transacted in 2018.

While the majority of the markets 
remain on par with their long-term 
averages, Manchester city centre is 
the only location to outperform its 
own trend level, with take-up likely  
to reach in excess of 1.1m sq ft  
by the year. The city is also home  
to 43% of the region’s 30 deals above 
20,000 sq ft.

One major factor that has hindered 
performance is the lack of supply. 
Total availability across the Northern 
Powerhouse office markets 
contracted for a fifth consecutive year 
in 2019, standing at just 8.9m sq ft; 
down 8% on 2018 and almost half its 
peak level in 2012.
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interview
Empower your global ambition 
     with J&P Accountants
Situated in Manchester’s iconic 
Chinatown can be found a very 
successful niche accountancy 
practice. 

J&P Accountants offer a truly 
International approach to 
accountancy and VAT compliance 
needs, as well as a host of other 
services perfect for businesses with 
global profiles.

GM Business Connect caught up  
with Paul Shaw, managing director,  
at their Chinatown headquarters:

What best describes J&P 
Accountants and what makes  
you stand out from other firms?

“We are a UK Chartered Certified 
Accountancy firm, an E-commerce 
Taxation Agent and recommended 
Tax Advisor by online selling 
marketplaces. We were also proud to 
be nominated for the E-commerce 
Agent of the Year award at the 
Northern E-commerce Awards 2019.

“We take our clients’ worries about 
tax and convert it into their peace 
of mind, taking the time to provide 
businesses with the tools to grow 
and develop through our specialist 
knowledge in VAT compliance.

“We have businesses and offices 
across Southeast Asia, Europe, and 
the Middle East in 14 countries. 
With a truly global ambition, J&P will 
continue to expand, and we are ready 
to serve our clients globally wherever 
there is internet access, and wherever 

there are online marketplaces.”

Do you take on start-ups and  
if so, do you offer any incentives 
for sole traders? What services  
do you provide?

“As an accountancy and business 
consultancy firm, we offer accounting 
and finance services specifically 
tailored for sole traders and Small-to-
Medium Enterprises. 

“Individual businesspersons or firms 
looking for somewhere to begin 
can turn to us for assistance with 
any concerns they may have, such 
as how to set up a business, how to 
manage bookkeeping and payroll 
and how to submit self-assessment or 
corporation tax. 

“Our ambition is to assist businesses 
with their accounting and taxation 
requirements, giving them peace 
of mind so they can focus on 
developing their business both within 
the UK and globally. That is why we 
also provide Global Trademarks 
and Patents, EU Logistic Services 
and cross-border VAT compliance 
services. Our services are easily 
accessible, multilingual and 24/7.”

Do you practice what you 
learn from HMRC and pass this 
knowledge on to your clients?

“First of all, we follow strict rules set 
up by HMRC, which means our clients 
can rest assured that their tax issues 
are in safe hands.

“Secondly, we regularly communicate 
with HMRC case workers. On one 
hand, we understand the latest 
tax rules and put this knowledge 
into practice to help our clients to 
comply with the highest standard. 
On the other hand, with our first-
rate knowledge in accountancy 
and taxation, we can also bring our 
clients’ concerns and feedback to 
HMRC for their consideration.

“Last but not least, our staff 
frequently attend HMRC agent 
webinars to learn about the latest 
tax rules and compliance guidance 
- we implement this knowledge 
when delivering services to ensure 
our clients receive the utmost 
professional care.”

You have mentioned your Global 
VAT compliance service, which is 
your speciality. Could you please 
tell us more about this in detail? 

“We advise on the VAT compliance 
requirements of the UK, EU, Middle 
East and Southeast Asia and can 
confidently provide solutions to the 
challenges our clients face. We have 
built our compliance team on our 
foundation of expertise in cross-
border E-commerce solutions and 
our tax compliance knowledge knows 
no limits. 

“We pride ourselves on our 
professional team which includes 
Chartered Accountants, Tax Advisors 
and Lawyers to name a few. We 
are focused and professional, 
concentrating all our energy into 
our services.  As a business we work 
together to ensure that we serve 
our clients tirelessly and that we are 
always delivering the most up-to-
date and accurate tax information to 
E-commerce businesses.

“We are also privileged to say that 
our business is listed on the Amazon 
Service Provider Network and eBay’s 
Third-party Service Provider. We are 
proud to be represented by these 
major marketplaces and provide our 
Accountancy and Taxation services to 
traders using these platforms.

“Since our launch in 2007, we have been 
trusted by numerous online sellers. 
We have established our reputation 
as we have served around 30k cross 
border e-commerce companies. This 
demonstrates the passion that goes into 
enabling our clients to achieve their global 
ambition, and we gift them with wings to 
reach the world stage.”

It is known that EU market is quite 
important for cross-border business. 
As your business also operate across 
EU States, could you please explain the 
current situation of VAT compliance for 
EU markets?

“VAT compliance in the EU is more vital 
than ever when taking into consideration 
the scale at which VAT fraud is committed 
across the European Continent. Luckily, 
the magnitude of the situation has 
been acknowledged by the European 
Commission, governments and tax 
authorities across Europe, and they are 
working together to combat flawed 
tax procedures and non-compliance. 
Government bodies and tax authorities 
have enacted amendments to VAT 
policies, new anti-fraud laws and VAT 
compliance methods.

“For example, in 2016, the EU proposed 
E-commerce VAT reform. This was 
followed by the extension of joint 
and several liabilities for UK online 
marketplaces in 2018. Germany followed 
in the UK’s footsteps in 2019, and the Anti-
Fraud Act of France and Growth Decree of 
Italy took effect this year.

“In recent years the cross-border selling 
landscape has also been transformed 
by other compliance check procedures, 
such as customs checks, the introduction 
of the Fulfilment House due diligence 
scheme, online selling marketplaces 
having more liabilities and Payment service 
providers teaming up with tax authorities 
to exchange data. Double taxation has 
also been introduced, meaning if a trader 
does not pay VAT in a member state, that 
member state’s tax authorities will inform 
their counterpart government body to 
control the trader’s goods and freeze the 
trader’s funds.

“It can be a challenge for cross-border 
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businesses to keep these new regulations 
in mind with the speed at which tax laws 
are advancing, but that is where our 
business can help – our passion is to  
keep our clients happy and reassured  
that they are always one step ahead of  
ever-changing tax laws.”

What will happen for the 2021 EU 
tax reforms, particularly for the cross 
border e-commerce sector?

“Just like our business, the EU 
Commission’s focus is on making 
life easier for companies that will be 
impacted by new regulations. They will 
simplify the tax obligations of traders 
whilst making certain that VAT is paid 
correctly to member states.

“Measures that traders need to keep 
in mind include the VAT E-commerce 
package, which will ease the cross-
border process, combat fraud and 
make competition fairer for traders. The 
One-Stop Shop will also be introduced 
in January 2021. Sellers also need to be 
aware that some businesses operating 
online marketplaces will be obligated to 
collect and pay VAT on their behalf.  

“To ease the pressure of the upcoming 
regulations, we suggest traders 
understand the basic rules of the 
E-commerce VAT package - as the VAT 
relief will also be removed for imports 
up to and including €22, cross-border 
businesses should consider new ways of 
shipping goods into the EU.

“A final tip - it is a good idea to find a 
professional tax agent. They will ensure 
that you are equipped to face the 
challenges of the new VAT rules.”

What will be the core competitive 
advantage of VAT services in the 
future? Which companies will stand 
out and which will be shuffled out?

“Every day we remind ourselves that the 
only thing that does not change is change 
itself. Although we can demonstrate 
professional practising qualifications, we 
constantly strive to ensure we are ahead 
of industry changes. That is why we offer 
employee training to improve personal 
and professional skills. 

“We are aware that the UK has 

implemented Making Tax Digital and 
other EU countries also have their 
own electronic tax portals. That’s why 
we also aim to integrate the latest 
technology into our business, and why 
we launched our own electronic tax 
filing system, Smart Tax. 

“Keeping our clients in mind, we 
master the latest data, improve 
analysis and application capabilities 
and adjust our business strategy 
accordingly to suit their needs.  
We achieve this by conducting 
data analysis, investing in global tax 
databases and we ensure the accurate 
input, processing and sharing of 
information at the first instance.

“We believe that standing out with 
the latest technology is a necessary 
condition - if you want to make 
progress and not be eliminated in 
the accounting industry, constant 
development is essential. In the end, 
business strength depends on the 
competition of human resources and 
interpersonal relationships!”

You have offices in other countries, 
why Manchester?

“Manchester is geographically 

and economically important in the 
UK, and it is where we started! In 
the early years of J&P, we worked 
very hard to establish the business, 
networks, and our reputation. We also 
benefited from the support of the 
local community, the government and 
people around us. 

“Manchester is not just our birthplace 
- we have an emotional and 
economical attachment to this great 
place. That is why we are also eager to 
contribute to the Greater Manchester 
community, through donations to the 
RHS Garden Bridgewater project and 
our campaign for saving East Horizon 
on BBC Radio Manchester.”

With offices in other countries can 
you offer services to businesses 
exporting?

“Our three offices in central 
locations across China offer excellent 
opportunities for businesses looking 
to export - these are located in 
Shenzhen, Guangzhou and Xiamen. 
Locally, we also have partnerships 
in warehouse services in the UK and 
logistics solutions for traders. Our 
Global VAT compliance services also 
enable traders to comply with country 
tax rules after exporting goods there, 
meaning we can help businesses to  
feel confident no matter where they 
are exporting to.”
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In the next of a series of specialist 
speed lectures from the University 
of Salford’s Business School we are 
looking at the FinTech sector. 

As one of the recent strongest  
areas of UK growth, the sector 
has become synonymous with 
Manchester as a centre of  
excellence in the North West. 

We interviewed Dr Jia Zhai, Lecturer 
in Finance and Economics at Salford 
Business School, to find out more 
about the subject.  

Please describe your role at the 
Business School and your areas  
of expertise?

“I am a lecturer in finance and 
economics, teaching both 
undergraduate and postgraduate 
courses across the areas of finance, 
financial mathematics and financial 
technology, and I am the course 
leader for the newly launched  
MSc programme in Financial 
Technology (FinTech).

“My research interests focus on ‘when 
technology meets finance’. I have 
published more than 10 research 
articles in internationally leading 
journals and have presented in top 
research conferences worldwide 
including EURO, AFA and INFORMS. 
This enables me to contribute to the 
UK research excellence framework 
(REF) which is the system for 
assessing the quality of research in 
UK higher education institutions.” 

How do you define FinTech?

“It is a simple combination of 
finance and technology. It describes 
the innovation and technological 
transformation within the finance 
sector and illustrates the evolving 
interaction of technology and 
financial services. 

“When FinTech is discussed most 
people think of startups created 
specifically to offer savings in 
financial services. However, FinTech 
is a broader term referring to all the 
players in the FinTech ecosystem, 
for example large well established 
financial institutions like Barclays,  
JP Morgan; big tech companies like 
Apple or Google; companies which 

use technology to provide or  
facilitate financial services like 
Mastercard and Ant Financial; large 
accounting firms like PWC, Deloitte, 
stock exchanges; and lastly companies 
focusing on innovative technologies 
- such as Atom Bank (digital banking)  
or OakNorth (data and technology 
platform). 

“FinTech influences the financial 
services industry in the same way Uber 
disrupted the taxi industry and Airbnb 
disrupted the hospitality industry.  
A multitude of technologies have the 
potential to transform the financial 
services industry in areas like the 
Internet, Cloud Computing, Big Data, 
Artificial Intelligence (AI), Biometrics, 
Social Media and Cryptocurrencies.

“The UK has always encouraged 
innovation, creating a surge of 
growth, and thereby increasing 
investment opportunities for not only 
local investors, but also international 
investors. This injection of finance aids 
the growth of FinTech companies, and 
Manchester is now recognised as the 
FinTech capital of the North West.” 

How has technology impacted on 
traditional finance?

“Financial institutions not only have 
to compete with FinTech players, 
but also, and most importantly, put 
technology at the heart of their 
institution’s strategy. 

“Historically home buyers, small 
business and investors went to a local 
bank to apply for a mortgage, credit  
or trading account. Technology is 
rapidly changing these behaviours  
by making it easier to save, borrow 
and invest online with a mobile device, 
without dealing with a broker or 
mortgage advisor face-to-face. 

“Also, the use of digital currency has 
increased rapidly in the last 5-10 years, 
and the use of cash is declining. 

“Digital currency, sometimes 
e-currency or e-money, represents 
electronically stored monetary value, 
or internet-based money, in terms 
of pounds, euros, dollars, etc, or 
a combination of these. E-money 
increasingly transforms the financial 
services industry and consumers’ 
behaviour. It offers convenience for 

consumers with increasing  
safeguards in terms of privacy  
and security. 

“An area in which FinTech helps the 
economy is small businesses. They 
depend on banks to access money 
and capital to keep their business 
going. Small businesses though have 
suffered greatly during the recent 
financial crisis due to banks closing 
their doors to them. The diversity 
of small businesses is a particular 
problem for banks. For example, 
lending to a cleaning company is 
significantly different than lending 
to a beauty salon. Also, it is hard 
for banks to assess the relevant 
information for making lending 
decisions, especially if the business  
is very small.  

“Technology may now bring 
transformation to the banking 
system. Big data has the potential to 
overcome the problems by absorbing 
all kinds of new data and information 
when it comes to analysing small 
businesses, so making loans is thus 
much easier. The technology can pool 
the data together and process rapidly 
and efficiently, for instance pooling 
the data of thousands of cleaning 
companies, so it can quickly tell which 
cleaning businesses are good or bad 
risks. Banking can be transformed in 
an efficient and effective way, with 
proper changes. 

“Since the financial crash in 2008 
banks have been averse to offering 
loans to small businesses. However, 
they have a huge amount of data and 
information on their clients, and it is 
cost-effective for them to organise 
and assimilate it via buying in a 
suitable FinTech product to do so. 

“For example, when a small business 
applies for a loan, determining 
the ability of pay-back is now not 
a problem, and they can further 
help them analyse their business, 
identify which product is right to fit 
their needs, for example reviewing 
the correct loan size and suitable 
repayment period. Through FinTech 
the relationship between banks 
and small businesses is changing 
in a positive way creating a better 
banking system.”

What do you feel are the main 
challenges facing FinTech companies 
looking to scale? 

“When FinTech businesses develop 
significant technological capacity, they 
must be aware of the huge increase in R&D 
costs and investments. They need to keep 
operational costs low, but must maintain 
profitability whilst at the same time build 
reliable innovations.

“The biggest challenge would be 
sustainable growth. To solve it, they could 
employ a marketing model to push rapid 
adoption for new products and techs, 
ensuring technologies and developments 
are monetised in a timely manner. For a 
FinTech business, developing new tech 
and marketing it to the right group of 
customers must also be done at the right 
time as there always are conflicts between 
cutting edge tech and market acceptance. 
Finally, on the journey of scaling their 
business, an increasing problem that 
needs careful management is to extend 
the protection for data and copyright/
intellectual property.” 

How do FinTech start-ups achieve 
success?

“There are a number of key elements that 
are important to a successful and healthy 
FinTech business. 

“Firstly, talent. The right people are 
crucial to create a successful FinTech 
business. Tech and finance experts need to 
be on board as well as entrepreneurs. The 
location of a start-up business should be 
dictated by a local pool of suitable talent. 

“Second, wealth. How do FinTech  
start-ups get financed to gain traction and 
expand globally? Big companies often 
compete directly with each other to acquire 
pioneering technologies and develop the 
best in-house FinTech solutions. Banks 
and financial institutions are also seeing 
FinTech start-ups as potential enablers - 
they compete with each other to acquire 
the best ones.

“Third, need. What are the areas in 
traditional financial services that need 
addressing? FinTech companies need 
to solve this to give direction to their 
technological development. 

“Fourth, community and network. 
FinTech businesses should embrace more 
collaboration rather than competition. 
Collaboration is a vital driving force for 

Understanding the growth  in FinTech
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growth. FinTech startups, regulators, 
e-commerce, investors, financial 
institutions (banks and insurance giants), 
academic partners and government 
agencies should come together to 
exchange views and ideas. Manchester 
holds science and social science 
research festivals annually and brings 
together different players in the FinTech 
community for collaborative exchanges.

“Fifth, supervision and regulation. 
Regulation is key to getting things 
correct. The FinTech sector is a complex 
and fragmented regulatory landscape. 
Agile regulatory technologies will 
help firms and also governments to 
better manage their compliance risks. 
Regulators need to strike a balance 
between encouraging the growth of 
FinTech and allowing innovation to 
flourish, while also ensuring financial 
stability. However, the two sides of this 
issue should be opposed. There is a 
need for a broader risk framework, 
incorporating all players handling 
customer data. It is important to have 
a blend of different talents and skills at 
the regulator, combining regulatory and 
technical knowledge, in order to properly 
examine innovation issues. Not simply 
to stop bad things happening but not 
stopping good things from happening. 
This works best by applying appropriate 
legislation from the beginning.”

Are there differences in FinTech 
sectors across Global regions? 

“In the UK and Europe, there is less 
focus on payments and increased focus 
on insurance technology and robot-
advisory services, while Asia-Pacific is 
still leveraging payment and alternative 
lending solutions. 

“Corporate investment plays a greater 
role for many FinTech entrepreneurs 
in the Asia-Pacific region compared 
to the UK and Europe, and FinTech 
development across Europe, the US and 
Asia exhibit various different trends. 

“In Europe FinTech is often about 
optimising the banking system with 
technological transformation. In Asia it’s 
about reinventing banking to include 
the ‘unbanked’ and moving towards 
cashless societies. Europe and the UK 
tend to have uniform regulations. The 
UK government has led the way with 
progressive policy, citing the Financial 

Dr Jia Zhai, 
Lecturer in Finance  
and Economics,
Salford Business School, 
University of Salford

Find out more about your opportunities to work with Salford Business  
School. Please contact Dr Francine Morris, Associate Dean  

on 0161 295 2386, or email F.Morris@salford.ac.uk
www.salford.ac.uk/business-school

Conduct Authority’s (FCA) Project 
Innovate and regulatory ‘sandbox’, 
and the Bank of England’s FinTech 
accelerator, as examples of this. Asian 
countries tend to have separate 
independent rules and supervision 
suiting their various demands.” 

How does Salford Business  
School collaborate within the 
FinTech sector?

“At Salford Business School we 
strongly encourage collaboration with 
local business. Research contribution 
should not be limited to publications 
and conference presentations, it is 
more about transferring research 
outcomes to practical uses. We have 
good practices in our school, such as 
promoting technology applications 
in educational institutions and local 
SMEs, and provide various services  
to many FinTech start-ups and 
established companies. 

“Some of the projects are funded 
by research grants in UK through 
Knowledge Transfer Partnerships 
(KTPs).” 

What do you offer your students 
looking to become part of the 
growing Manchester FinTech 
community?

“Our new MSc Financial Technology 
degree programme addresses the 
knowledge gap created by the pace 
of technological transformation in 
financial services and markets; it has 
been designed to meet the latest 
employment needs in the FinTech 
industry. Experts working in the sector 
have helped shape the programme to 
ensure it is relevant and up-to-date, 
and it is taught at degree level at our 
Salford campus close to Manchester 
city centre. 

“The course is multidisciplinary, using 
industry-specific business cases from 
our contacts in the FinTech sector 
to blend the relevant hard and soft 
knowledge and skills. While the 
programme focuses on the technical 

innovations in finance, our students  
also gain insight into how marketing,  
regulation, economic policy and  
financial governance contribute  
to give an essential range of  
knowledge supporting the  
programme. 

“Greater Manchester is an ideal  
place to study Financial Technology;  
as the Northern FinTech Capital,  
the region has strengths across  
FinTech sub-sectors, including  
data analytics and cyber  
security for example.  
FinTech companies form  
an integral part of the  
supply chain to a number  
of financial services  
companies and many  
banks and financial  
services firms have  
FinTech departments  
based here, drawing  
on local expertise  
and supply chains.  
With constant  
investment in the  
FinTech future,  
these companies  
offer our students  
access to wide  
range of live  
projects,  
networking and,  
ultimately,  
employment  
opportunities.”

Understanding the growth  in FinTech
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for quick and substantial growth.

Ilona then thanked Julian and 
Eleanor for their presentation 
and went on to introduce the full 
panel, consisting of Dan Greenall 
(AccessPay), Rachel Eyre (MIDAS), 
Niels Pederson (MMU), who were 
then joined by Julian and Eleanor.

Rachel was first to make the 
point that FinTech businesses 
looking to set up in Manchester 
were not doing so as a cheaper 
option to London, but were taking 
advantage of the city being a 
global city, with a fantastic pool 
of talent, an ability to profile raise 
also on an International stage, and 
without the risk of being drowned 
out in a place like London that 
was incredibly busy with a very 
crowded sector.

Dan was next asked about the 
good and bad elements of being 
a growing FinTech business in 
Manchester. He pointed out three 
very positive aspects – firstly 
access to financial services and 
banking in terms of partnerships 
with those organisations, many 
high profile organisations having a 
significant presence in Manchester. 

Next he talked about access to 
talent, particularly from within 
the local large financial services 
businesses, plus the wider 
ranging supportive services like 
Northcoders providing training and 
personnel. Finally he described 
their relationship with the 
academic community, specifically 
the MMU who AccessPay had a 
Knowledge Transfer Partnership 
(KTP) with looking at Artificial 
Intelligence (AI) from a FinTech 

perspective. From a negative 
perspective Dan re-iterated the 
fact that the majority of funding still 
happened in London, however, he 
did suggest things were changing 
slowly with more venture capital 
becoming available for investment 
within our own city region.

The debate then moved onto 
skills and education, with Niels 
suggesting the issues around the 
growth of the Manchester FinTech 
sector relied not just on hard skills 
such as engineering and software 
development, but soft skills such as 
sales, marketing and professional 
services for example. The courses 
that the MMU were promoting 
aimed to bridge the gap between 
these different sides to create a well 
rounded educational experience 
with the human factor at the core.

The panel then went on to discuss 
the sector in more depth, and 
once the event had finished the 
overriding feeling was that in order 
for FinTech to flourish in Greater 
Manchester an emphasis on 
collaboration was needed across 
all stakeholders, something that 
seemed to be happening with 
events like today’s playing a key part 
in creating.

in the financial services sector 
being based outside of London. 
However, currently 94% of the UK’s 
FinTech funding is still invested in 
London. 

Looking at recent research Julian 
identified 108 firms currently 
making up the Manchester FinTech 
scene, 34% being established 
Financial Services and FinTech 
businesses, 32% Start-ups and 
scale-ups, and 16% being Tech 
firms. He also suggested a 
similar number of businesses and 
organisations in the wider FinTech 
ecosystem, offering advisory and 
support services, digital hubs, 
funding, public sector and higher 
education.

Next to speak was Eleanor 
Simmons, consultant at Whitecap, 
who went into more detail 
coming out of interviews recently 
completed. Eleanor pointed out 
that although Manchester was well 
equipped with a strong financial 
sector and burgeoning tech sector, 
plus a great platform as a UK 
second city to support the FinTech 
community in many ways, all the 
separate components simply 
weren’t clicking together  
to facilitate the expected surge  
in growth. 

Taking on board a great many 
comments from those directly 
involved in the sector, there  
were three main areas that if 
supported could bridge the  
lack of connectivity - events,  
education and promotion  
- and if these were pushed  
correctly the Manchester  
FinTech sector had the potential  

The end of January saw  
pro-manchester organising a  
panel presentation and debate on 
the growing FinTech sector, hosted 
by the Manchester Metropolitan 
University’s Business School on 
Oxford Road in Manchester.

Greater Manchester is already 
recognised as the FinTech capital 
of the North, and the local financial 
technology ecosystem and 
industry is evolving rapidly. The 
speed of growth means that, even 
within the city, many businesses 
are unaware of the scale of the 
sector, the barriers to growth and 
opportunities for new entrants to 
the market.

The event brought together FinTech 
experts to offer their views and 
insights on the sector - locally, 
nationally and internationally.

First to speak was pro-manchester 
sector group manager Ilona Alcock, 
who introduced the panel and 
briefly explained how the sector 
event came to be. It was a request 
from strategic partners MIDAS - 
Manchester’s inward investment 
agency - to highlight the growth 
of FinTech within the city region 
and to start a dialogue supporting 
business within the sector.

Ilona then went on to introduce 
the first of the panel Julian Wells, 
director with Whitecap Consulting. 
Julian went on to describe the 
sector as traditionally being seen 
as ‘London-centric’ but went on 
to highlight the recent growth of 
the National scene, particularly 
identified as Manchester in the 
Northwest region.

He then presented a series of 
figures relating to the UK FinTech 
sector, which generates £6.6billion 
annually in the UK. There are an 
estimated 1,600 FinTech firms 
currently in the UK, which is 
expected to more than double by 
2030. This represents 76,500 people 
who work in the sector currently, 
and this figure will rise to over 
105,500 by 2030.

This relates to two thirds of jobs 

The future of FinTech 
    in Greater Manchester

pro-manchester is the largest business 
development organisation in the Northwest.

They represent the business community 
across the region and support growth and 
development to promote the North as the 
place to do business.

For more details call 0161 833 0964 or 
email admin@pro-manchester.co.uk

www.pro-manchester.co.uk

L-R Eleanor Simmons (Whitecap), Niels Pederson (MMU), 
Dan Greenall (AccessPay), Rachel Eyre (MIDAS),  
Julian Wells (Whitecap), Ilona Alcock (pro-manchester)



The Northern 
    Business Expo 
  2020 is back!

banks, fleet management and many 
more, all ready to find the right 
solutions for you.

When you get your free ticket for 
the show, your online profile is 
automatically created on our site. 
Here you’ll be able to see which 
exhibitors are most relevant, based on 
your interests. You can even favourite 
exhibitors, message them before the 
show, or arrange a specific time to 
meet them to avoid waiting in line.

121 expert appointments 
Would you find it helpful to sit down 
for 20 minutes in a private kiosk with 
an expert on one of the following 
topics - Digital Marketing, Business 
Funding, Social Media, Sales, Financial 
Services (eg accounting, payroll), 
Traditional Marketing, Trademarks & 
IP and Training & Development.

You can do just that at the show. It’s 
totally free, but you will need to book 
it in advance on the website because 
it’s very popular! 

Networking 
Try out Manchester networking 
companies to decide which fits you 
best, hit the speed networking run  
by Dell, and apply to attend the 
exclusive NBE20 Networking 
Breakfast - all for free.

You won’t miss out on any key 
contacts either, as we will be bringing 
back the fantastic Wall of Connections 
too for 2020!

preview

The Northern Business Exhibition is 
held in Manchester every year and 
for thousands of business owners, 
directors, professionals, start-up’s and 
entrepreneurs it is a proven, simple 
way to stay relevant, get connected 
and achieve more. It’s now one of the 
biggest business event in the North 
of England, so don’t miss out – get 
your free ticket online now.

GM Business Connect are once again 
Media Partners and also exhibiting at 
the show - come and say hello!

The show partner is Dell Small 
Business: see them on stand 230 to 
discover how they’re making small 
business simpler. 

The £5K Pitch 
Three live heats take place at the 
show, with budding entrepreneurs 
pitching their business ideas to the 
panel of expert judges. 

Winners from each heat will pitch 
again in the live final, and one lucky 
person will walk away with a fantastic 
£5,000 cash prize and a host of 
business services provided by the 
exhibitors. Entry is available online.

The Exhibitors 
Whether you’re just starting your 
journey to owning a business, a 
seasoned entrepreneur, or simply are 
a business professional, you’ll meet 
the widest gathering of exhibitors in 
the North of England. Find digital 
marketing experts, telecoms systems, 

Google Digital Garage 
Probably the most popular feature at 
the event every year, Google Digital 
Garage is back for 2020 and better 
than ever! 

Covering six different topics, you’ll 
learn digital marketing secrets directly 
from Google that are designed to help 
you grow your business, career and 
confidence online.

Keynotes and Seminars 
Get the motivation boost you need 
from the hugely inspirational speakers 
and learn insider tips from some of the 
UK’s most successful entrepreneurs. 
Just some of the speakers you’ll be 
able to hear for free at the Northern 
Business Expo are:

Mark Wright, Apprentice Winner

Alex Partridge, UNILAD & LADBible

Anastasia Kenyon, Young 
Entrepreneur of the Year 2019

Anthony Rose, BBC iPlayer

Alfie Best, CEO of Wyldecrest Parks

Andy Burnham, GM Mayor

Helen Dewdney, Author

Brad Burton, Motivational Speaker

Tim Hyde, founder of TWH Media

Adrianne Carter, The UK’s foremost 
facial expression expert

Warren Cass,  
Small Business Champion

Carl Reader, The Start-up Coach

Ben Kench, No.1 Sales Coach

Paul McGregor,  
Mental Health Speaker

Get your ticket today and start adding 
these amazing seminars to your 
personal online schedule so you  
don’t miss out!

Small Business Clinic  
There are so many factors to running 
a small business. It’s tough to be 
an expert salesperson, marketeer, 
employer and finance department all in 
one! The Small Business Clinic is your 
chance to speak to successful business 
owners who have been there and done 
it, get answers to any questions you 
have or simply get some advice.

Key Skills Workshops 
Brush up your skills or learn new 
techniques in these 45-minute, 
hands-on workshops. Run by industry 
experts, you’ll find various free classes 
running in the following topics: Digital 
Marketing, Sales Skills, Employment 
& Leadership Skills, Business Funding, 
Automation & Tech. 

Questions are encouraged, and 
there are often practical examples - 
our visitors rate these workshops as 
unmissable. Make sure you get your 
free ticket to the show to attend as 
many as you like!

The Northern Business Expo helps you 
to stay relevant, get connected and 
achieve more. 

Don’t miss out, get your 
free ticket today!

You’ll discover the 
formula for a thriving 

startup in the seminars 
and expert advice 

counters. 

Pick up inside tips 
from the keynotes, 
master vital skills 
in the workshops, 

& make significant 
connections in the 

networking sessions.

START-UPS/
ENTREPRENEURS

You’ll find simple tips 
for a healthy career 

in the seminars 
and expert advice 

counters.

Get motivation from 
the keynotes, master 

professional skills 
in the workshops 
and make useful 

connections in the 
networking sessions.

PROFESSIONAL 
OR MANAGER

You’ll find easy steps 
to enhance and scale 

your business.

Make genuine 
connections in the 

networking sessions, 
develop your skills 
in the workshops, 
and pick up inside 
knowledge  and 

motivation from the 
keynotes.

SMALL 
BUSINESSES

STAY RELEVANT. GET CONNECTED. ACHIEVE MORE

TICKETS ARE FREE ONLINE NOW
www.northexpo.biz
17th & 18th March
Manchester Central

NORTHERN BUSINESS
EXPO 2020

TH
E

17+18
March
10am-4pm

Manchester Central
FREE ENTRY

pre-register 
online

Media Sponsors

2020 show partner
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focus
A look inside the 
   National Cyber Security Centre

Cyber security has steadily gained 
importance over the past few 
years for many businesses and 
organisations, large or small, and is 
continuing to be part of the critical 
dialogue in setting up any business 
today. Especially when we look at 
GDPR compliance, businesses need 
to address the problem of cyber 
threats far more rigorously than ever 
before.

The National Cyber Security Centre 
was established in 2016 by the 
government at the time and replaced 
a variety of different organisations 
and parts of organisations looking at 
the issues of cyber security. The new 
remit of the centre was to help the UK 
become a safe place to live and work 
online.

The centre has a comprehensive 
website offering help and advice 
for many of the UK’s businesses and 
organisations, and describe their 
principle role as supporting the most 
critical organisations in the UK, the 
wider public sector, industry, SMEs as 
well as the general public.

What does the NCSC do?

•  Understand cyber security, and 
distils this knowledge into practical 
guidance that is available to all.

•  Responds to cyber security 
incidents to reduce the harm they 
cause to organisations and the 
wider UK.

•  Uses industry and academic 
expertise to nurture the UK’s cyber 
security capability.

•  Reduces risks to the UK by securing 
public and private sector networks.

History of the NCSC

Launched in October 2016, the 
NCSC has headquarters in London 
and brought together expertise from 
CESG (the information assurance 
arm of GCHQ), the Centre for Cyber 
Assessment, CERT-UK, and the 
Centre for Protection of National 
Infrastructure.

The NCSC provides a single 
point of contact for SMEs, larger 
organisations, government agencies, 
the general public and departments. 
They also work collaboratively with 
other law enforcement, defence, 
the UK’s intelligence and security 
agencies and International partners.

How can the NCSC help 
businesses?

The NCSC provide a helpful guide 
for small businesses to follow. This 
advice can also be applied to larger 
businesses and organisations, 
and much more information is 
available on the centre’s website for 
organisations of every size.

Step 1 - Backing up your data

Think about how much you rely on 
your business-critical data, such as 
customer details, quotes, orders, and 

payment details. Now imagine how 
long you would be able to operate 
without them.

All businesses, regardless of size, 
should take regular backups of their 
important data, and make sure that 
these backups are recent and can be 
restored. If you have backups of your 
data that you can quickly recover, you 
can’t be blackmailed by ransomware 
attacks.

Your first step is to identify your 
essential data. That is, the information 
that your business couldn’t function 
without. Next, keep your backup 
separate from your computer. 
Also, whether it’s on a USB stick, 
on a separate drive or a separate 
computer, access to data backups 
should be restricted so that they 
are not accessible by staff and not 
permanently connected (either 
physically or over a local network) to 
the device holding the original copy.
Ransomware (and other malware) 
can often move to attached storage 
automatically. Cloud storage 
solutions are a cost-effective and 
efficient way of achieving this.

Lastly, make backing up part of your 
everyday business. The majority of 
network or cloud storage solutions 
now allow you to make backups 
automatically.

Step 2 - Protecting your 
organisation from malware

Malicious software (Malware)  
is software or web content that can  
harm your organisation. The most  
well-known form of malware is viruses, 
which are self-copying programs that 
infect legitimate software.

Antivirus software - which is often included 
for free within operating systems - should 
be used on all computers and laptops. 

Staff should also be prevented from 
downloading dodgy apps. You should only 
download apps for mobile phones and 
tablets from manufacturer-approved stores 
(like Google Play or Apple App Store). 

Making sure that software and firmware 
is always kept up to date with the latest 
versions from software developers, 
hardware suppliers and vendors (known 
as patching) is one of the most important 
things you can do to improve security. 

Operating systems, programmes, 
phones and apps should all be set to 
‘automatically update’.

Controlling how USB drives (and memory 
cards) can be used is also crucial. It only 
takes a single cavalier user to inadvertently 
plug in an infected stick (such as a USB 
drive containing malware) to devastate the 
whole organisation.

When drives and cards are openly shared, 
it becomes hard to track what they 
contain, where they’ve been, and who has 
used them. You can reduce the likelihood 
of infection by using antivirus tools and 
only allowing approved drives and cards 
to be used within your organisation - and 
nowhere else.

You can also ask staff to transfer files using 
alternative means (such as by email or 
cloud storage), rather than via USB.

Finally, firewalls create a ‘buffer zone’ 
between your own network and external 
networks (such as the Internet). Most 
popular operating systems now include 
a firewall, so it may simply be a case of 
switching this on.

Step 3 - Keeping your smartphones (and 
tablets) safe

Mobile technology is now an essential part 
of modern business, with more of our data 
being stored on tablets and smartphones. 
What’s more, these devices are now as 
powerful as traditional computers, and 
because they often leave the safety of the 
office (and home), they need even more 



A look inside the 
   National Cyber Security Centre

The National Cyber Security Centre has a website featuring 
many articles and resources to help your business or organisation 
safeguard against cyber crime. 

Visit www.ncsc.gov.uk to find out more.

protection than ‘desktop’ equipment.

A very basic safeguarding measure is to 
simply switch on password protection. 
Using a suitably complex PIN or password 
(opposed to a simple one that can be 
easily guessed or gleaned from your 
social media profiles) will prevent the 
average criminal from accessing your 
phone. Many devices now also include 
fingerprint recognition to lock your 
device.

It’s also possible now to ensure lost or 
stolen devices can be tracked, locked 
or wiped. Staff are more likely to have 
tablets or phones stolen (or lose them) 
when they’re away from the office or 
home.

Another important task is to make 
sure the operating systems on devices 
are kept up to date at all times. All 
manufacturers (for example Windows, 
Android, iOS) release regular updates 
that contain critical security updates to 
keep the device protected.

Just like the operating systems on your 
devices, all the applications that you 
have installed should also be updated 
regularly with patches from the software 
developers. These updates will not only 
add new features, but they will also 
patch any security holes that have been 
discovered.

Finally - don’t connect to unknown Wi-Fi 
Hotspots. When you use public Wi-Fi 
hotspots (for example in hotels or coffee 
shops), there is no way to easily find out 
who controls the hotspot, or to prove that 
it belongs to who you think it does. If you 
connect to these hotspots, somebody 
else could access what you’re working on 
whilst connected, plus your private login 
details that many apps and web services 
maintain whilst you’re logged on.

The simplest precaution is not to connect 
to the Internet using unknown hotspots 
- instead use your mobile 3G or 4G 
network which will have built-in security. 
You can also use Virtual Private Networks 
(VPNs).

Step 4 - Using passwords to protect 
your data

Your laptops, computers, tablets and 
smartphones will contain a lot of your 
own business-critical data, the personal 
information of your customers, and also 

details of the online accounts that 
you access. It is essential that this 
data is available to you, but not 
available to unauthorised users.

The obvious first step is to set a 
screenlock password, PIN, or other 
authentication method (such as 
fingerprint or face unlock). The 
NCSC blog has some good advice 
on passwords. If you’re mostly using 
fingerprint or face unlock, you’ll be 
entering a password less often, so 
consider setting up a long password 
that’s difficult to guess.

For ‘important’ accounts use two-
factor authentication (also known as 
2FA). If you’re given the option for 
any of your accounts, you should do; 
it adds a large amount of security for 
not much extra effort. 2FA requires 
two different methods to ‘prove’ your 
identity before you can use a service, 
generally a password plus one 
other method. This could be a code 
that’s sent to your smartphone (or a 
code that’s generated from a bank’s 
card reader) that you must enter in 
addition to your password.

Avoiding using predictable 
passwords within your business. If you 
are in charge of IT policies, make sure 
staff are given actionable information 
on setting passwords that is easy 
for them to understand. Passwords 
should be easy to remember, but 
hard for somebody else to guess.  

Remember that your IT systems 
should not require staff to share 
accounts or passwords to get their 
job done. Make sure that every user 
has personal access to the right 
systems, and that the level of access 
given is always the lowest needed 
to do their job, whilst minimising 
unnecessary exposure to systems 
they don’t need access to.

This now leads on to helping your 
staff cope with ‘password overload’

If you’re in charge of how passwords 
are used in your organisation, 
there’s a number of things you 
can do that will improve security. 
Most importantly, your staff will 
have dozens of non-work related 
passwords to remember as well, so 
only enforce password access to a 
service if you really need to. Where 
you do use passwords to access 
a service, do not enforce regular 
password changes. Passwords really 
only need to be changed when you 
suspect a compromise of the login 
credentials.

You should also provide secure 
storage so staff can write down 

passwords for important accounts 
(such as email and banking), and 
keep them safe (but not with 
the device itself). Staff will forget 
passwords, so make sure they can 
reset their own passwords easily.

Also consider using password 
managers, which are tools that can 
create and store passwords for 
you that you access via a ‘master’ 
password. Since the master password 
is protecting all of your other 
passwords, make sure it’s a strong 
one, for example by using three 
random words.

Finally, one of the most common 
mistakes is not changing the 
manufacturers’ default passwords 
that smartphones, laptops, and other 
types of equipment are issued with. 
Change all default passwords before 
devices are distributed to staff. You 
should also regularly check devices 
(and software) specifically to detect 
unchanged default passwords.

Step 5 - Avoiding phishing attacks

In a typical phishing attack, scammers 
send fake emails to thousands 
of people, asking for sensitive 
information (such as bank details), 
or containing links to bad websites. 
They might try to trick you into 
sending money, steal your details 
to sell on, or they may have political 
or ideological motives for accessing 
your organisation’s information.

Phishing emails are getting harder to 
spot, and some will still get past even 
the most observant users. Whatever 
your business, however big or small 
it is, you will receive phishing attacks 
at some point. There are some easy 
steps to help you identify the most 
common phishing attacks, but be 
aware that there is a limit to what you 
can expect your users to do.

A first step would be to configure 
your staff accounts in advance using 
the principle of ‘least privilege’. This 
means giving staff the lowest level 
of user rights required to perform 
their jobs, so if they are the victim 
of a phishing attack, the potential 
damage is reduced. To further reduce 
the damage that can be done by 
malware or loss of login details, 
ensure that your staff don’t browse 
the web or check emails from an 

account with Administrator privileges, 
which can be far more damaging than 
accessing a standard user account.

Use two-factor authentication (2FA) 
on your important accounts such as 
email.

Next, consider ways that someone 
might target your organisation, and 
make sure your staff all understand 
normal ways of working (especially 
regarding interaction with other 
organisations), so that they’re better 
equipped to spot requests that are 
out of the ordinary.

Common tricks include sending an 
invoice for a service that you haven’t 
used, so when the attachment is 
opened, malware is automatically 
installed on your computer. 

Another is to trick staff into 
transferring money or information by 
sending emails that look authentic. 
Think about your usual working 
practices and how you can help make 
these tricks less likely to succeed.

Next, its important to check for the 
obvious signs of phishing. However, 
expecting your staff to identify and 
delete all phishing emails is an 
impossible request and would have a 
massive detrimental effect on business 
productivity. Many phishing emails still 
fit the mould of a traditional attack, 
so look for warning signs like bad 
grammar and spelling plus links within 
the emails to go directly to a sign-in 
page.

Email filtering services attempt 
to send phishing emails to spam/
junk folders. However, the rules 
determining this filtering need to 
be fine-tuned for your organisation’s 
needs. You may also have to change 
the rules over time to ensure the best 
compromise.

Finally, attackers use publicly available 
information about your organisation 
and staff to make their phishing 
messages more convincing. This is 
often gleaned from your website and 
social media accounts (information 
known as a ‘digital footprint’).

Understand the impact of information 
shared on your organisation’s website 
and social media pages. What do 
visitors to your website need to know, 
and what detail is unnecessary (but 
could be useful for attackers)?
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One of the most worrying aspects 
of modern-day IT is the concern 
about cyber security.

There are many practices that 
businesses of all sizes can 
employ to safeguard their data 
and minimise the risk of security 
breaches, however, there is always 
the worry of a potential issue that 
can occur regardless of measures 
put in place.

GM Business Connect caught up 
with Matt Dodd - branch manager 
of A-Plan Insurance in Altrincham 
- to find out more about the issues 

of cyber-crime and the  
options of safeguarding  
against business disruption  
caused by cyber-crime breaches:

How important is cyber 
insurance compared to normal 
business insurance?

“Small businesses are nine times 
more likely to fall victim to cyber-
crime than to a ‘real-life’ burglary.

“That was the finding of YouGov 
research in 2019, and it should 
be a wake-up call for all small 
businesses. 

“The idea of cyber-crime  
may be relatively new,  
but that doesn’t mean  
it’s not now a very real  
threat that every business,  
however, large or small, needs  
to be taking seriously.” 

What is cyber-crime?

“Cyber-crime is a blanket term 
given to numerous kinds of crime 
taking place via your computer 
systems or website. 

“It could be a data breach, for 
example, or your website could be 
maliciously hacked. 

“Viruses and other types of 
malware also come under the 
umbrella of cyber-crime, as does 
phishing and other kinds of what 
is known as ‘social engineering’, 
which describes the way cyber 
criminals use various forms of 
online interaction to trick you in 
to revealing sensitive information 
such as passwords.

“Our team at A-Plan in Altrincham 
can help with any queries 
businesses may have in relation 
to their insurance needs, we offer 
clients peace of mind so they can 
focus on driving their business 
forwards.”   

   Do all businesses need  
   cyber insurance?

   “In short, if your business has a  
    website, computer(s), electronic 
database and/or payment systems, 
you should consider cyber insurance. 

“That’s because, in the event of an 
attack, there are financial implications 
to your business when it comes to 
getting systems back up and running, 
putting protection in place to prevent 
it happening again, and so on.”

Are there different levels and types 
of insurance cover available?

“Depending on the unique needs of 
your business, you can get insurance 
cover for a range of cyber-crime 
related costs.

“For instance, if you hold a customer 
database containing sensitive 
personal information, you might 
want to take out cover for GDPR 
investigations, which you could be 
subject to if you suffer a data breach. 

“A cyber insurance policy can 
also include business interruption 
insurance, designed to cover the costs 
of keeping your business afloat when 
you’re not able to continue operating 
as normal.

“With 1 in 3 small businesses having 
experienced cyber-crime, cyber 

The importance of Cyber Insurance 
                                       for small businesses
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insurance provides peace of mind  
that your business can keep going 
should you fall victim to this relatively 
new form of crime.”

How does a small business decide 
what sort of cover is needed? 

“Your policy should take into account 
the ways in which your business may 
be vulnerable to cyber threats, and 
some providers will ask you for a ‘cyber 
profile’ outlining the risks and potential 
expenses that could be incurred 
should you experience cyber-crime. 

“Here at A-Plan, our qualified staff are 
very happy to discuss the way in which 

your business operates in order to 
suggest exactly the right policies 
and levels of insurance you would 
need to secure the continuing 
profitability of your business if 
subjected to a cyber intrusion.

“It’s also important to make sure 
that you don’t see cyber insurance 

Contact one of A-Plan’s qualified business insurance experts today  
for more information or a quotation. 

A-Plan’s latest branch has recently opened at 52 Stamford New Road, 
Altrincham. The team can be contacted on 0161 341 2133  
or visit www.aplan.co.uk/altrincham

Matt Dodd, branch manager, 
A-Plan Insurance

Save £128
on your motor insurance*

52 Stamford New Road
Altrincham
WA14 1EJ

0161 341 2133
www.aplan.co.uk/altrincham

We’re not just insurance experts, we’re locals too. That means 
we get to know you first to make sure the things that matter 

most to you are covered, before helping to find you the right 
price. After all that’s what locals do, look out for each other.

*65% of new motor (car and van) clients saved money, with an average saving of £128 between February 2019 and July 2019. A-Plan Insurance is a trading style of A-Plan Holdings who are authorised and regulated by the Financial 
Conduct Authority. Registered office: 2 Des Roches Square, Witney, OX28 4LE. Registration number 750484.
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making
insurance

easy

We take great pride and 
joy in protecting your 

pride and joy

Now open in Altrincham
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as an alternative to putting in place 
adequate cyber security, such as 
anti-virus software.

“It’s there to cover you if the  
worst happens, but as with  
any kind of insurance, the  
hope is always that you won’t  
ever need to make a claim!”
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All are tastefully decorated to ensure 
they meet clients’ expectations; 
whether you want to facilitate the 
business community or host a 
landmark celebration. 

The Executive Suite is ideal for those 
looking to host an intimate gathering 
of up to 30 people, The Smithy 
Bar is a great setting for up to 150 
Theatre style (or 100 in a less formal 
arrangement), while The Suite@
Sale is the club’s signature venue 
overlooking the club’s historic ground 
with facilities for up to 200. 

Brad said: “Versatility is key. Each 
of our suites each have something 
different to offer and thanks to our 
dedicated hospitality team, we can 
ensure that whether you want a smart 
set-up for a prestigious conference or 
a fairytale wedding venue, our space 
will deliver.”

The spaces are used regularly by a 
wide-range of businesses. One of 
them, Women in Business Trafford - 
an organisation which supports and 
mentors women who run their own 
businesses - hold regular courses and 
training days at the ground. 

Val Holmes, Business Adviser at 
Women in Business, said: “The space 
is perfect for us. It is centrally located 
which means women from across 
Trafford can easily access our services. 

“Plus, the team at Sale FC are 
extremely flexible to ensure the room 

focus
Sale FC Rugby Club 
        take on two new hires as 
 hospitality demand 
rockets

Sale FC Rugby Club has expanded  
its dedicated hospitality team,  
as demand for their three new event  
spaces soars.

The club, which is based on Heywood 
Road in Sale, has three rooms 
available to hire.

An uptake from businesses looking 
for meeting, conference or awayday 
facilities has grown so much over the 
last 12 months they have brought in 
two new full-time staff to keep up 
with demand. 

Nicola Hulme has been named 
Operations Coordinator, while Aidan 
Giblett takes on the role of Marketing 
and PR Assistant. Both will work 
alongside Functions and Events 
Manager, Brad McBride.

Brad said: “We have experienced 
unprecedented demand for our 
function rooms thanks to our enviable 
location, great transport links and 
accessibility. 

“What’s more, we have a dedicated 
hospitality team who ensure every 
need is catered for. 

“Sale FC has invested considerably to 
ensure our three event spaces exceed 
expectations, whether you want to 
host a small gathering, a business 
conference or even a wedding.”

Sale FC Rugby Club has three spaces 
available to hire: The Executive Suite, 
The Smithy Bar and The Suite@Sale. 

matches our requirements, which can 
change month on month depending 
on our planned activity.”

The hospitality team work with a  
small selection of hand-picked 
suppliers to ensure every need is 
catered for. What’s more, it boasts 
excellent transport links, with 
Manchester Airport and Greater 

Manchester’s motorway network just 
a few minutes away by car. The club is 
also located close to Manchester city 
centre and is well-served by public 
transport, with a Metrolink stop within 
walking distance. 

To find out more about Women in 
Business, email Val Holmes, Business 
Advisor: valholmes6@btinternet.com

For more information on  
The Suite@Sale, the Executive 
Suite and The Smithy Bar: 
saleevents.co.uk 

email: functions@salefc.com  
or call: 0161 905 2006 

For more info on the club: 
salefc.com

Nicola Hulme, Operations Coordinator 
and Aidan Giblett, Marketing and PR Assistant
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NQB Recruitment are a niche 
recruitment consultancy based in 
Manchester working predominantly 
in the technology sector. They 
offer a multi-cultural perspective 
bringing candidates across the 
UK and beyond through a holistic 
recruitment process to their clients.

We spoke recently with both 
Aamer Ayoob, Chief Operating 
Officer, and Musa Ayoob, Chief 
Executive Officer, both co-founders 
of the family business, on how 
the consultancy offers a unique 
approach to recruitment:

Musa: “Getting the right person 
who fits in with your existing team 
is critical. Here at NQB we offer a 
no quibble guarantee to show our 
confidence in finding, screening and 
placing candidates.

“We have more than 15 years 
combined experience as a family 
run business providing a bespoke 
recruitment service. The NQB 
approach of matching technical, 
cultural and overlooked emotional 
requirements provides a 360˚ 
perspective for businesses. Looking 
beyond the usual pre-screening, 
psychometric testing and a flood 
of CVs, the focus is not just doing 
but how to improve the recruitment 
process for our clients. 

“Our experience of working within 
multi-cultural environments has 
helped us to understand people 
better and to focus on finding 
the most suitable employees for 
our clients. We offer a no quibble 
guarantee to our clients that in 
the event the candidate leaves 
or is terminated within the first 2 
months we will provide one free 
replacement.” 

NQB have been operational since 
May 2018, building and establishing 
the recruitment process in a 
structured manner. Musa’s 
recruitment and IT outsourcing 
experience was at Corporate 
Services Group, MSB, Mobica 
and more recently the online 
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NQB guarantee 
        to recruit your 
     A-Team

portal Totaljobs.com. His overall 
experience of recruitment has 
honed his skills in understanding 
client requirements as well as 
sourcing and managing candidates 
during the recruitment process. 

Musa: “My background has 
provided the starting point for our 
360˚ service and, if needed, offers 
an extension to our client’s HR 
team. This means businesses can 
receive a customised package from 
retainer based recruitment to a fully 
managed service.”

Aamer previously worked within 
sales and operations, most recently 
for the multi-national networking 
and telecommunication company 
Ericsson based in Dubai. He 
managed both the recruitment 
and ongoing support across the 
Middle East and beyond. He was 
responsible for placing more than 
2,000 contractors spread across 
the region. It was this period in 
the Middle East and neighbouring 
Africa and Eastern Europe where he 
refined his multi-cultural skills.

Aamer: “In 2019 the business has 
focused on building stronger 
relationships with companies 
and candidates. This starts by 
understanding the client’s team 
culture and how this fits with the 
new role offered. NQB support 
clients during the entire interview 
process and we have even sat in 
on interviews to give an alternative 
perspective for our clients. 

“NQB are very much quality 
led which is why they we found 
that providing a limited number 
of pre-qualified candidates 
gives much better results. The 
extensive background work done 
with candidates ensures the 
recruitment process is time and 
cost efficient. This can include 
sourcing candidates from abroad 
giving access to a larger pool with 
extensive technical skills. As part 
of our services, help is available 
in obtaining work permits and a 
license to employ skilled migrant 

A resourceful, 
transparent and 

honest organisation which 
responds quickly to help 
business needs. Would 
recommend to anyone 
looking for a large resource 
pool.” Irfan Soneji,   
Head of Digital Services 
at BuroHappold

SPECIAL OFFER 
FOR NEW CLIENTS 

2020

Helping Successful Businesses  
To Source Suitable Candidates

We were looking 
to recruit a Sales 

Manager and engaged 
NQB to help find suitable 
people. Aamer from NQB 
provided me with four 
relevant candidates of 
which we interviewed three 
and selected one. All the  
candidates provided to 
review were of the highest 

calibre. NQB offer an 
excellent level of customer 
service during & after the 
recruitment process and they 
work in a professional / 
transparent manner making 
them our preferred  
recruitment partner.”  

Frank Noon, VP -  
Worldwide Sales, VXL 
Technology and Software

Client Testimonials
NQB Recruitment NQB Recruitment 
Solutions are Solutions are 

an honest, professional an honest, professional 
and ethical organisation and ethical organisation 
providing me with the providing me with the 
highest levels of customer highest levels of customer 
service so they come highly service so they come highly 
recommended.” recommended.” 
Naveed, Owner www.
JacobsAV.co.uk

www.nqbrecruit.techcompany/nqbrecruitmentsolutions@NQBrecruit +44(0)161 2919196

M. +44(0)7770574760
E. aamer@nqbrecruit.tech

Musa Ayoob
CEO / Founder
M. +44(0)7760503030
E. musa@nqbrecruit.tech

Aamer Ayoob
COO / Co-Founder

WE OFFER RECRUITMENT AT 12% (+VAT) 
THAT’S A 20% DISCOUNT ON OUR STANDARD FEES

*Per placement and based on basic salary of placed candidate, due once candidate starts.

Reducing Your Time 
to Hire
We provide 3-5 relevant 
pre-screened Candidates to 
you – saving your time and 
optimising your recruitment 
process.

Recruitment 
Guarantee
If for any reason the 
candidate doesn’t work 
out in the first 2 months we 
guarantee to provide 1 free 
replacement. (T&Cs apply)

Consultative 
Approach
No hard sell, no constant 
badgering; just a calm cool 
approach providing the 
people you need.

Post Placement 
Support
By supporting you and the 
candidate we ensure that they 
integrate into your business 
seamlessly - giving you total 
peace of mind.Musa Ayoob 

CEO / Founder

Offer available up to 30 April 2020

Musa Ayoob, 
Chief Executive 
Officer, 
NQB Recruitment

Aamer Ayoob, 
Chief Operating 
Officer, 
NQB Recruitment

workers. We provide significant 
support for the first 3 months to 
resolve any potential problems. 
This means the required fit 
between candidate and business 
extends beyond the interview and 
‘honeymoon’ period.” 

Musa: “The demand for candidates 
is likely to increase as Brexit bites. 
According to Tech Nation’s Bright 
Tech Future Jobs and Skills 2018 
report, Manchester’s tech sector 
employs over 100,000 workers but 
also has around 164,000 vacancies. 

The arrival of Brexit day on at the 
end of January marks the start of the 
transition period until the end of 2020. 
The uncertainty and impact of not 
finding the right candidate is likely to 
increase as a result of these factors.

“In a changing world it is worth 
looking at our no quibble guarantee 
for your next hire. Whether you need 
advice on market availability, planning 
your future growth or plugging an 
unexpected gap in your team,  
contact us on 0161 291 9196 or 
www.nqbrecruit.tech/contact/”



New Greater Manchester   
  Business Awards launched by 
  Rich Media Group International 
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or individuals who are based within 
the Greater Manchester region as 
set out by The Association of Greater 
Manchester Authorities (AGMA). 

The organisers of the event, Rich 
Media Group, chose the Pennine 
Care Charitable Foundation as a 
charity that had a direct and positive 
impact on the family owned business.

The Greater Manchester Business 
Awards are proudly raising funds for 
the Children & Young People’s mental 
health services at Pennine Care. 

The organisers are also aiming to 
create a fair and inclusive Business 
Awards in Greater Manchester, and 
as such are recruiting panel members 
from across Greater Manchester to 
judge the awards independently.  

The judging period for companies 

preview

The Rich Media Group have 
announced the launch of the new 
Greater Manchester Business  
Awards 2020.

The grand final will take place at a 
glittering awards evening on Friday 
4 September at the Edwardian 
Manchester Hotel in the heart of 
Manchester - part of the Radisson 
Hotel Group.

This business awards will be raising 
money for Children and Young 
People’s mental health services at 
Pennine Care. 

The Greater Manchester Business 
Awards consists of 12 individual 
awards: 

• Business of the Year (4 Categories) 

• Businessperson of the Year 

• Business Innovation Award 

• Family Business of the Year Award 

•  Customer Service  
Excellence Award 

•  Community and Social 
Responsibility Award 

• New Business Award 

• Employer of the Year Award 

• Wellbeing in the Workplace Award 

The awards are for any businesses 

that are eligible for the Greater 
Manchester Business Awards runs 
from 15 April 2020 to 4 September 
2020 and includes a shortlisting 
period followed by judging on the 
eventual winners. 

The organisers are currently looking 
for panel members who can provide 
the below: 

•  Hold strong opinions of what 
makes a successful company. 

•  Are not easily influenced by others. 

•  Have a varied and experienced 
background in running or 
managing a business. 

•  Are able to share their experiences  
with others. 

•  Are honest and able to look  
objectively at subject matter.

For more information on entering, 
judging or general enquiries please 
contact organiser Sophie Richardson 
from Rich Media Group International 
directly on 0161 706 0577 or email  
Sophie@RichTV.co.uk  

If you would like to enter the  
awards you can visit the website  
www.greatermanchesterawards.co.uk  

Media Sponsors

Rich Media Group International 
comprises a number of 
companies, some of which have 
been around since 1997.  
The divisions are:

•  Rich TV specialising in 
corporate video/photography 
and TV production.

•  Rich Drones PfCO fully 
qualified compliant and 
insured drone photography 
and videography services.

•  Rich Video specialising in 
wedding videography and 
transfer services.

•  Rich Digital specialising in 
social media management and 
digital services.

•  Rich Music, audio and video 
recording for artists and artist 
management.

•  Rich Productions specialising 
in theatre tours videos, photos, 
audio visual, project managing 
and merchandising. 

INTERNATIONAL



Media Sponsors

preview
DTX Manchester is the largest IT 
and tech event in the Northwest, 
showcasing the technologies that 
enable digital transformation (DX), 
including network infrastructure, 
cloud, AI, cyber security, data 
analytics & DevOps. 

The event demystifies technology 
for IT and business leaders. It also 
seeks to bust the myth that digital 
transformation is just for large 
enterprise – ALL businesses can 
benefit from the improvement in 
operational efficiency, increased 
security, smarter collaboration and 
the power to make more intelligent 
business decisions that DX brings.

Successful DX is not just about 
technology though. Businesses need 
to think about how to go beyond the 
C-suite, down to the workers who will 
be incorporating new technology 
and processes into their daily tasks 
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The Digital Transformation Expo 

                         returns to Manchester in March
- and think about the impact digital 
transformation will have on workers 
at every level. 

While DTX Manchester is led by 
technical content, the new People 
and Culture stage will focus on 
ensuring organisations have the 
skills and culture to drive digital 
transformation.

Some of the big names that will 
be coming to the event include 
Google, Microsoft and AWS 
(Amazon Web Services) - three of 
the world’s biggest tech companies 
who are increasing their footprint 
in the Northwest as the region’s 
importance in the tech world grows 
further.

The event will be headlined by  
five big names among a line-up  

Andy Green Professor Jim Al-Khalili Shira Shamban Graham Cluley

of 120 digital transformation experts:

-  Andy Green, Landspeed Record 
Holder and Bloodhound SSC Driver.

-  Professor Jim Al-Khalili, Theoretical 
Physicist, will discuss Quantum 
Computing and AI.

-  Dr Hannah Fry will use examples of 
how analytics, AI and mathematics 
create patterns to model the future

-  Shira Shamban will call on her 
experience in the Israeli Defence 
Forces to talk about state-
sponsored cyber-attack.

-  Graham Cluley will call on 
humorous examples of how not all 
cybercriminals are evil geniuses

The likes of Cisco, Oracle, M247, 
Darktrace, Sophos and Splunk will be 
among 100 exhibitors demonstrating 
the best in DX technology.

Digital Transformation EXPO 
Manchester is free to attend.  
Anyone interested in getting a free 
pass should visit dt-x.io to claim theirs, 
and join the Northern tech community 
at the event in March.

25-26 MARCH 2020
MANCHESTER CENTRAL

GET YOUR FREE PASS AT DT-X.IO

Powering The Northern Tech Revolution



outcome of the election and by 
implication the next steps in Brexit. 
But by 13 December, the world had 
changed, and Brexit then became 
inevitable.

So where are we now?

With their strong majority, the 
Government can be sure of solid 
parliamentary support for their 
chosen negotiating stance, but that 
does not tell us what they will do 
with it. So, what can we expect from 
2020 and beyond and what should 
UK companies be planning?

It is expected that negotiations will 

start with the EU on a Free Trade 
Agreement. It would not be a 
surprise if by the end of this year we 
have a series of sectoral agreements 
rather than a full-blown FTA. There 
has been much publicity that the 
USA are ready to start negotiations 
with us on a FTA; again expectation 
would be that this is a long road,  
but both sides will want to announce 
early wins.

The other major, but lesser known, 
opportunity is to join the CPTPP 
(Comprehensive and Progressive 
Trans Pacific Partnership), which is 
a high quality free trade agreement 

by Tony Goodman MBE 
Whilst we do now have the certainty 
that we are leaving the EU on 
31 January 2020, we will then be 
entering the 11 month limbo of the 
transition period up to 31 December 
2020. Or is it certain? That is what 
the UK Government are saying, but 
the EU are making noises saying that 
it won’t be possible in that timescale. 
So how sure can we be about what 
will happen?

If you asked most people back in 
early November 2019 there would 
have been little consensus on the 

with Australia, Brunei, Canada, Chile, 
Japan, Malaysia, Mexico, New Zealand, 
Peru, Singapore and Vietnam. That 
would provide an easy win and a 
massive opportunity. Similarly, the recent 
African Investment conference shows 
an intention to move to closer trade ties 
with countries from that continent.

CPTPP is particularly attractive as it 
already incorporates a number of the 
countries we would automatically be 
expected to be targeting and with this 
being reasonably fresh, it could be easier 
than starting from scratch. We wouldn’t 
be the biggest economy in the group, 
nor the smallest. 
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So now we know...or do we really?
And then with one leap, they were free!
exporting



And then with one leap, they were free!
help businesses to export.

Turning to the other side of the 
equation, demand. 

UK products are well respected 
and in demand around the world. 
Our reputation is such that we are 
respected for quality, innovation and 
excellence. There are many areas 
of the world that seek out UK, and 
European, products.

Not convinced? You are not alone, 
however there are a growing number 
of companies that are finding real 
advantages in exporting, boosting 
sales and profits and importantly 
spreading the risk of exposure to any 
one market.

Now is a good time to start, don’t 
wait till everything is settled, it 
could be a while yet.

difference is how much help is 
available to help UK companies 
export. The Department for 
International Trade is dedicated to 
increasing export trade and has Trade 
Advisors across the country who are 
encouraging and helping companies 
to export, providing expert advice, 
leading overseas trade delegations, 
liaising with industry sector experts, 
in market advisors, utilising trade 
envoys based in our embassies 
overseas. There is even a department 
than can help provide finance or 
guarantees to help exporters.

If you are nervous about how to 
transport your products, there 
are numerous freight companies 
with global networks to help and 
advise you. Put simply, there is an 
abundance of help available to  

So, what does this mean now for 
businesses in the UK?

It is worth repeating that we do not need 
to have Free Trade Agreements in order 
to trade with other countries. Without a 
FTA there may be tariffs applicable and 
the level of these can vary significantly, 
but the leading export market for UK 
goods and services, by a long way (more 
than double the next country), is the USA 
and there is currently no FTA in place 
between the EU or UK and the USA.

There is no good reason not to  
export now. 

Exporting is simply selling to a customer 
in another country. Sometimes that can 
be difficult, sometimes straightforward. 
Finding export customers is the same 
process as finding customers in your 
home country. Perhaps the biggest 
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Exporting continues 
on next page

Tony Goodman MBE  
is a successful exporter and has been 
doing so through a variety of different 
businesses. He is currently Marketing 
Advisor at Forest and Co who specialise 
in offering guidance on branding, 
exporting and sales: 
www.forestandco.com



exportingContinued from 
previous page

and achievable goals.

Before you start to write a plan, 
you should think about your overall 
objectives for exporting. Doing the 
following things should help you 
do this:

1.  Assess your current level of 
success and whether it’s in line 
with your expectations.

2.  Establish the significant events 
or decisions which have 
contributed to your current 
position.

3.  Identify your hopes and goals  
for your company in 5 or 10 years 
time.

4.  Identify the options which might 
help you achieve these goals, 
including exporting.

What to include in your export 
plan:

Marketing budget and resource 
Assess how much you can spend 
on things like overseas market 

visits, translation of brochures/
website, exhibition and other 
promotional costs.

Market selection information 
Define your target markets and 
the reasons why they have been 
selected.

Product or service features  
and benefits  
This should be based on your 
market research. You’ll want to 
ensure your product or service is 
attractive to customers and stands 
out from the competition.

Costs and pricing  
Consider the additional costs 
involved in selling into the overseas 
market. Establish a target price in 
the overseas market to the end 
user.

Market entry approach  
Establish how you’ll sell your 
product or service. There are 
several options that may be 
suitable for your business.

Market development  
Whether the objective is to sell 
directly or via partners, your plan 
should cover overseas market 
visits, communication with key 
contacts, promotion - assess 
channels, including online and 
face-to-face at trade shows

Avoid risk of bribery and 
corruption Export business is 
generally conducted fairly and 
honestly, but you need to consider 
how your business will manage 
any risk of unethical and illegal 
practices. This applies within your 
organisation and throughout 
your supply chain. Find more 
information on avoiding bribery 
and corruption.

For a much more in-depth look at 
what is required please visit  
www.great.gov.uk/advice/create-
an-export-plan

An awareness of exporting 

has grown considerably since 

the government created their 

‘Exporting is Great’ website  

- great.gov.uk.

Detailed advice on exporting is 

available including how to create 

an export plan for a business 

looking to sell overseas:  

An export plan is a business plan 
for selling overseas. It should detail 
the decisions you’ve made based 
on your market research, your 
objectives and how you plan to 
achieve them.

A well-structured plan will make 
sure you’ve thought about all the 
possibilities, chosen a logical way 
forward and set targets to keep 
you on track.

Your export plan is a tool to show 
banks, investors or partners that 
you’re serious and have realistic 

GM BUSINESS connect February/March 202026

How to create an export plan

Our wealth of award winning expertise has  
made us the freight forwarder businesses trust  
to import and export their cargo faster, safer  

and more efficiently across land, sea and air.

•  Global freight solutions

•  Project forwarding

•  Supply chain management

•  Customs clearance advice & support

Helping businesses benefit from 
exporting across the globe

For exceptional multi-model logistics:

Call: 0161 272 8989
www.allseasglobal.com



Simon and Win Edmondson are 
the hosts of The Business Network 
South Manchester and run the 
director level networking events 
every month.

Simon is well known on the 
networking circuit in Manchester and 
has already hosted meetings for the 
Federation of Small Businesses, but 
how did this husband and wife team 
end up owning their own networking 
business?

Four years ago Simon joined The 
Business Network as a member 
and enjoyed the monthly lunches, 
building up a significant client 
base from attending, so when the 
business came up for sale it seemed 
to make perfect sense to buy it.

Starting off with just over 30 
members in May 2019, the 
membership has now grown to 
nearly 60 in the new year.

How has this happened?  
Very simply it has been a  
couple of factors.

GM BUSINESS connectFebruary/March 2020 27

Networking in South Manchester
Simon is very well connected in 
Manchester and has brought new 
members into the group from the 
SME community. However, he has 
also managed to bring in larger 
companies such as CTI Digital and 
now Bruntwood, who have seen the 
importance from being part of this 
growing business community.

Simon and Win have also ensured 
that they have had quality speakers 
for their pre-lunch seminar with such 
people as Will Kintish, Cody Gapare, 
Mike Newman, Jay Allen and Chris 
Brindley MBE.

In fact Chris Brindley has been quoted 
as saying “it was the best business 
network he has ever spoken at!”

Although there is a set agenda and 
the meetings are held in a formal 
manner, the event is very relaxed 
and there is always time for a bit of 
adlibbing along the way.

Furthermore, membership could 
not be simpler, Win’s first objective 
was to ensure that members don’t 

focus

have to pay an expensive up-front 
cost. Instead they pay membership 
and lunch costs in one easy monthly 
payment spread over the year.

So what’s next? 

The couple’s ambition is to grow the 
group to at least 90 this year, and 
with speakers already lined up such 
as Clive Memmott from The GM 
Chamber, a magic workshop from 
resident close up magician Ian Lavin, 
and the promise of return talks by 
Will and Chris, the future of the group 
is looking very bright indeed. 

What is the secret to a good 
networking group? 

Simon says it very simple, it’s the 
members who make the meetings  
so enjoyable and their desire to work 
with each other. 

The lunch is purely the introduction, 
the hard work is done by the 

members doing their one to ones and 
ensuring they make sure Simon and 
Win know who they are looking for.

Finally, the group has just agreed 
to host a bi-monthly meeting with 
Bruntwood at Alderley Park, their 
flag ship business development, and 
home of some of the most innovative 
companies in the UK.

Visit: www.business-network-south-manchester.co.uk 

or call 0161 503 5000

0161 250 5040
hello@strandcreative.com

Website Design
SEO

AdWords & PPC
Mobile Apps
Social Media
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Simon and Win Edmondson, 
The Business Network South Manchester



NEW networking breakfast 
                 at the Belmore in Sale with 
   GM Business Connect 

networking
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GM Business Connect are very 
pleased to announce a brand new 
monthly breakfast networking event.

ConnectWorking Breakfast will 
open their doors for the first time on 
12 February at the Belmore Hotel in 
Sale, then on 11 March.

We have always been very keen 
on networking with the business 
community, and due to popular 
demand have started our own 

monthly breakfast where businesses 
can attend.

This is a non-member event. There 
are no monthly fees, and businesses 
are of course encouraged to attend 
regularly, but it will be a ‘come as 
you please’ event with an emphasis 
on flexibility.

The idea is to connect businesses 
together and share best practice in a 
warm environment from only £15.

The event starts at 8.30am and runs 
until 10.00am in the Brooklands Suite 
at the Belmore Hotel on Brooklands 
Road in Sale. The venue was chosen 
specifically due to it’s fantastic links 
to the local transport network, and 
also a recent major refurb. The hotel 
offers great food in the function 
room, restaurant, bar and also has 
FREE PARKING.

Booking is through Eventbrite - 
please look for ‘ConnectWorking 
Breakfast’. The event will start by 
picking up a named badge on entry 

ConnectWorking 
BREAKFAST

GM BUSINESS
ORGANISED BY

connect
B 2 B  M A G A Z I N E

Monthly Business Breakfast 
starts Wednesday 12 February 

8.30am - 10.00am at the Brooklands Suite,

Belmore Hotel, 143 Brooklands Road, Sale M33 3QN 

Tickets through Eventbrite

(please book early to ensure this). 
We’re more than happy if you can 
bring your own personalised badge 
(we can help with this) - it’s important 
to promote your brand.

When you book we are offering a 
choice of three tickets - bronze, 
silver and gold. The £15 bronze 
option is simply an entry ticket and 
free beverages plus a choice of 

egg, sausage or bacon barms. The 
£20 silver ticket covers the same 
as bronze, but offers you a the 
opportunity to bring a single pull-up 
banner promoting your business. 
Gold at £25 includes everything plus 
an upgrade to a full English breakfast. 

For all options please feel free to 
bring your company literature which 
can be left on our literature tables for 
everyone to access. 

The main emphasis of the event will 
be business networking, however, 
we will be having some great short 
presentations, with the first being 
videoed by The Geeky Group. 

The video and podcast of this will 
then be sent to all attendees. As 
well as the presentation and  pure 
networking, information on events 
coming up in the region will also be 
shared. 

Don’t miss your place and book 
on Eventbrite. Plus, it will be great 
opportunity to pick up a latest copy 
of GM Business Connect Magazine 
at every event.

Dave O’Hearns  
from Dawn Creative 
will be presenting 
on 12 February



finance
What are considered deductible   
    and non-deductible expenses for   
  business?

Les Leavitt

Leavitt Walmsley Associates 
Chartered Certified Accountants

www.lwaltd.com
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If you’d like support on 
maximising profits whilst 
minimising tax on your 
business accounts, or to learn 
more about Receipt Bank, 
speak to a member of the  
LWA team in Warrington on 
01925 830 830 or call our 
South Manchester office on 
0161 905 1801 

ones you can throw away as you won’t 
be allowed to claim, for example, that 
suit you bought for your meeting next 
week cannot be claimed as Uniform!

Items classed as business assets or 
things you buy to keep and use for 
your business can be claimed as a 
capital allowance. Such items include 
computers, printers, business vehicles 
and other equipment and machinery.

Simplified Expenses

If you’re a sole trader, simplified 
expenses may be a better option 
than trying to work out actual 
business costs for the areas covered 
in the above table, where flat rates 
are used instead. This format of 
accounting may be more suitable 
particularly if you work from home 
or live in your business premises. 
They’re also considered easier to use 
when working out business costs for 
vehicles.

An easier way of logging expenses

If you’re still keeping receipts piled 
up until you manage to find a few 
hours spare to record them on your 
business expenses spreadsheet 
or accounting software, you might 
want to consider subscribing to a 
pre-accounting platform. Receipt 
Bank helps businesses save valuable 
hours of time by pulling information 
from receipts and invoices quickly, 
accurately and efficiently all by simply 
taking a photograph with a mobile 
phone. From the comfort of your 

own smartphone, whilst waiting 
for meetings to begin, or whilst on 
your commute home, you can add 
receipts and invoices without the 
need of an office computer. 

LWA have recently been accredited 
as Gold Partners with Receipt 
Bank allowing us to provide FREE 
unlimited subscriptions to our clients, 
saving them £25 per month per user. 

For more information on what can 
and can’t be claimed as an expense, 
please visit HMRC’s Business section 
on their website.

on your profits, however what you 
can and can’t claim, as well as rules 
around submitting expenses, can vary 
depending on how your business 
is structured. For example, if you’re 
self-employed, you cannot claim 
money used for a private purchase 
as a business expense, whereas if 
you run a limited company, any item 
purchased for personal use must 
be reported as a company benefit. 
So, it is best to check your specific 
circumstances with your accountant.

Allowable expenses for business

Below is a brief summary of the 
main types of expense and what 
is considered deductible and non-
deductible by HMRC. You can use it 
as a guide to know which receipts you 
need to record details of and which 

Can you claim lunch with a client 
as a business expense? How do 
you manage employees’ expense 
claims? What if you’re self-employed 
and work from home? There are so 
many questions around what can 
and can’t be claimed as expenses 
by a business, and there have been 
several requests directed through 
GMBC magazine for this topic 
to be covered. In this issue, Les 
Leavitt, Managing Partner at local 
accountancy firm LWA, has written a 
practical article that aims to answer 
these questions at a top level around 
business expenses.

The structure of your business 

Claiming expenses is ultimately 
going to reduce your profits and 
therefore any tax payments due 

Type of Expense

Clothing 

Legal and  
Financial 
 
 
 

Office 
 
 
 
 

Marketing

 
 
Premises

Staff

 
 
Stock

 
 
Subscriptions

 
Training courses

 
 
Travel

Deductible

Uniforms (costumes for 
entertainers), safety equipment

Professional services such as 
accountants and solicitors’ fees, 
PI insurance, bank charges, 
interest on loans, leasing 
payments, alternative finance 
payments e.g. Islamic finance

Running costs such as phone 
bills, stationery and items 
you’d use less than two years. 
Computers, printers and other 
equipment only if you use Cash 
Basis Accounting  

Website costs, free samples, 
direct marketing mailers,  
advertising

Lighting, heating, business rates

Employee salaries, subcontractor 
fees, bonuses, benefits, pensions 
and NIC payments

Raw materials, costs for 
producing goods, items 
purchased that you will sell on

Journals, membership fees to 
professional bodies

Courses that improve skills 
and knowledge related to your 
current work

Vehicle insurance, fuel, 
breakdown and repairs, travel 
fares, hotel rooms and meals on 
overnight business trips

Non-Deductible

Everyday clothing, even  
if you only wear it to work

Fines for breaking the 
law, loan repayments, 
legal costs of purchasing 
property and equipment 
(but you can allocate  
these to Capital 
Allowances if you use 
traditional accounting)

If you use traditional 
accounting, computers, 
printers and other 
equipment can be 
deducted as capital 
allowance, not as an 
allowable expense

Entertaining or event 
hospitality

Buying a building

Help needed in the  
home such as nannies  
or cleaners

Items for personal use, 
depreciation

Gym membership

Courses for starting a new 
business or expanding 
your existing business

Personal driving or  
travel costs, fines, 
commuting between 
home and work



health and beauty. They literally do 
apprenticeships in everything. There’s 
even management apprenticeships. 
I’m just a big advocate for them as 
they have given me such a push in 
life. I wouldn’t be where I am today 
without Apprenticeships at Salford 
City College.”

Debbie Ward, Head of Employer 
Engagement and Resources at 
Apprenticeships at Salford City 
College, is delighted to celebrate 
National Apprenticeship Week this 
year. She said: “As a college, we have 
worked incredibly hard to build an 
apprenticeship function that meets 
the needs of both local people and 
employers. Our aim is to deliver 
apprenticeships which allow local 

people to develop skills which are needed 
by employers in the region.”

Debbie added: “Feedback from our 
employers and apprentices is better 
than ever, I could not be prouder of our 
apprenticeship team.”

Tuesday 4th February sees the return of 
the annual apprenticeship awards to the 
college, a flagship event in the National 
Apprenticeship Week celebrations. Over 
40 apprentices and 15 employers from 
across the region will be recognised by 
the college, providing a great opportunity 
to celebrate those most committed to 
apprenticeships.

For more information on Apprenticeships 
at Salford City College, then contact the 
team on 0161 631 5000.

apprentices, Courtney Winstanley, 
who was one of the first apprentices 
who started in 2009. She was joined 
by Ashley Gatto, who was in the same 
group, who now works for Eccles Sixth 
Form College (part of the SCC Group) 
as a Digital & Assistive Technology 
Leader. 

Both Ashley and Courtney have made 
great strides in their professional 
career since completing their 
apprenticeship. Both have also 
studied further, building on the 
confidence developed from their 
apprenticeship.

Courtney explained: “There’s such a 
variety of apprenticeships available 
right now. It’s not just business 
administration, construction or 

Monday 3rd February is the first day 
of what is a very important week in 
the apprenticeship calendar. National 
Apprenticeship Week is an annual 
celebration of all that is amazing 
about apprenticeship programmes. 
This year, National Apprenticeship 
Week is even more special for 
Apprenticeships at Salford City 
College, as we celebrate our tenth 
year of delivering apprenticeship 
programmes. In that period, we have 
supported over 1,000 employers, and 
delivered apprenticeship programmes 
to many local people, with just over 
1,500 apprentices supported in the last 
academic year alone.

We were delighted to welcome back 
into college one of our very first 

A time to celebrate  
all that is amazing 
about apprenticeships!
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FANTASTIC 
APPRENTICESHIP
PROVISION

TEN YEARS OF
FANTASTIC 
APPRENTICESHIP
PROVISION

G E T  I N  T O U C H  W I T H  U S  T O D AY
T O  F I N D  O U T  H O W  W E  C A N  H I R E  

A N  A P P R E N T I C E  F O R  
Y O U R  B U S I N E S S
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The first ever apprenticeship cohort at Apprenticeships at Salford City College.  
Courtney Winstanley, top row, second from right. Ashley Gatto, top row, third from left.



Joel Rush
AsOne Digital Business Development 

www.asone.co.uk

Omnichannel vs 
    Multichannel  
  Marketing

digital marketing
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As we start a new year and a new 
decade, you might have decided that 
now is the opportune moment to 
review your marketing strategy and 
see what you could be doing to bring 
even bigger and better results. 

Since you’ve decided to do that, 
you might have found yourself hit 
with a wall of marketing jargon. As 
technology and methods evolve, so 
too does language, so let’s begin to 
demystify the difference between 
Omnichannel and Multichannel 
Marketing.

You have probably encountered the 
prefixes ‘omni-’ and ‘multi-’ before - 
meaning ‘all’ and ‘several’ respectively 
- but you might be confused by 
the use of the word ‘channel’. In 
marketing, ‘Channels’ means any 
method of communication between 
your business and your customers; this 
could be via social media or an email, 
in print, or on a billboard, for example: 
in digital marketing, channels can also 
mean any route to your website or 
sales point that a user can take.

We can’t think of a better time to 
lend a hand in a debate where lines 
are so blurred and offer a definitive 
distinction between the two concepts. 
In marketer’s terms, the two concepts 
are defined as such:

Multichannel marketing refers to 
the practice of businesses reaching 

and, for the vast majority of firms, an 
omnichannel strategy is really just a 
multi-channel strategy done right. 

In the digital age, there are virtually 
zero single-channel customers, and 
as such your brand messaging needs 
to be consistent across your channels. 
Failure to do this will leave customers 
on your site feeling confused and 
insecure, enticed by the messaging 
on one platform and disengaged by 
the messaging on another.

So, there you have it. Armed with 
your new knowledge, go and 
explore and evaluate your marketing 
strategies, and make 2020 the best 
year your business has ever had!

customers over the maximum 
number of channels or touchpoints, 
giving them as much space to 
interact with the brand as possible. It 
acknowledges that different channels 
have different strengths and places 
emphasis on finding good messages 
for the channel.

Omnichannel marketing places 
critical importance on consistency 
and cross-channel customers. Whilst 
it too uses multiple channels to reach 
users, it also ensures a seamless 
experience across channels, ensuring 
that the messaging is unified and 
consistent.

Primarily, the reason that the lines are 
blurred between these two strategies 
is that fundamentally they use similar 
tools to achieve their goals; both are 
ways in which you can use multiple 
channels to reach your target market. 

That, however, is where the 
similarities end.

Multichannel marketing ensures 
that as many channels as possible 
are used to pump out marketing 
messages, merely aiming to get the 
word out as quickly as possible to the 
target market. 

Omnichannel strategies place the 
customer experience at their core; 
ensuring that, regardless of how 
many channels a customer uses, they 

find familiarity  
in your brand.  
The focus is on  
building that relationship,  
honing and crafting it over  
several months.

This key difference means that these 
strategies manifest differently and suit 
different business types. 

Omnichannel marketers are more 
likely to carefully assess which 
channels they use and select only 
those over which they can confidently 
communicate their brand values  - 
what’s important is that the right 
message is communicated.

Multichannel marketers are more 
malleable with their messaging - 
what’s important is that the messages 
are exposed to the maximum number 
of users and that the message is right 
for the channel. These messages 
might be disparate from one another, 
though, morphed through each 
channel.

Where omnichannel marketing 
places importance on consistency 
and customer journey, multichannel 
marketing places importance on 
frequency and coverage.

Why might I choose one strategy 
over another?

Very few businesses should be 
choosing a multi-channel strategy - 
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wellbeing

Learn to delegate. 

Appraisals can help you assess 
ways to develop staff and maximise 
their skills and talents. 

This improves their engagement 
and commitment to the business, 
whilst enhancing their personal  
and professional competencies. 

It also frees you to focus on your 
key skills, without needing to 
control everything yourself.

Outsource tasks that take 
too much of your time or are 
outside your area of expertise. 

Accounts, social media, PR or 
domestic chores like cleaning  
or gardening may be better done 
by someone else, allowing you  
to invest your time more 
productively.

Enhance your  
relationships. 

Is it time to add interest to your 
work by learning new skills or 
even forming relationships with 
complementary businesses 
and opening up new doors, so 
extending your reach? 

Nurture your relationships, both 
professional and personal. 

Commit to regular quality time  
with the significant people in your 
life and be part of each other’s 
support systems.

Are your friendships  
working well for you? 

Do you spend your free time  
with the ‘right’ people who  
inspire you? 

Do they support you and your 
dreams or are they in your life 
simply by default? 

A new year can prompt you to 
refresh your close circle and 
introduce people who are more 
positive into the mix.

Do your spiritual and core 
values need attention? 

Whilst you may not be able to 

change, but there might  
be some capacity for small 
adjustments which bring positive 
benefits into your life. 

Change doesn’t automatically 
require major upheaval. Simply 
revising your perspective may 
enable you to return to your 
everyday life with a calmer, 
healthier attitude, feeling settled 
and in a better place. 

Deciding that a new year is time 
for a new you can motivate you to 
positively adjust your viewpoint 
and become more flexible and 
tolerant. 

Interestingly, those minor changes 
often make life more pleasant for 
everyone else too.

Don’t forget that our priorities 
often evolve over time. Those 
earlier ones may now have 
morphed into caring for older 
relatives, our children have now 
grown up and don’t need us in the 
same way. 

We may have an established 
reputation and be comfortable 
financially, have a settled 
relationship or be free of a  
difficult partner.

Let’s look at some steps 
which support a new year 
and a new you:

Commit to making regular 
time for things that bring 
meaning and satisfaction  
into your life. 

Then you’re able to start the 
new year well, with good habits 
that help you manage stress and 
pressure. 

Take regular breaks, wind down, 
eat well and exercise frequently.  
If necessary, give yourself 
time to grieve, recover from a 
breakup, heal after a change in 
circumstances or have some space 
after a hectic time or period of 
illness before you reflect on what 
you want to happen next.

Certain times of the year can 
prompt us to review our lives. 

It may be a new year, an 
anniversary, a significant birthday 
that motivates us to pause awhile 
and reflect on where we are, on 
what we’ve done with our lives and 
what we’d like to do next. 

For some this could be a 
pleasurable few moments of 
reflection. We’ve achieved much 
of what we aimed for, have good 
relationships, lovely children, a 
successful career or business, good 
quality of life and so we smile, 
feeling proud, content, looking 
forward to the year ahead with 
enthusiasm.

But for others this reflection can 
result in an, ‘is this it?’ response, 
followed by perhaps feeling stuck 
in a rut, trapped by circumstances 
and unsure what next steps might 
be possible. 

A variety of constraints and 
limitations, fear of rocking the 
boat and the potential impact of 
changes may deter further thought. 

And yet so many people hit their 
forties, fifties or even sixties and 
feel they’ve missed out. 

Rather than be that person, why 
not use the new year as a natural 
start to a new phase of life and a 
new you?

The routine of daily life often 
means we face many pressing 
demands. There’s no time for  
self-reflection when we have to 
think about work, finances, children 
and family as well as maybe 
spiritual concerns. 

Postponing changes for several 
years may seem to be the only 
course of action, but taking time  
to thoroughly consider our 
situation may open our thinking 
to other possibilities, rather than 
simply becoming resigned to 
saying, ‘I’ll wait until the business  
is bigger, the children are  
older or there’s someone to  
pass it on to’. 

Certain responsibilities cannot 

Susan Leigh MNCH (ACC)

Altrincham, Cheshire and 
South Manchester counsellor, 
hypnotherapist, relationship 
counsellor, writer and media 
contributor offers help with 
relationship issues, stress 
management, assertiveness 
and confidence. She works with 
individual clients, couples and 
provides corporate workshops 
and support.

She’s author of 3 books, all on 
Amazon and with easy to read 
sections, tips and ideas to help 
you feel more positive about 
your life.

To order a copy or for  
more information, help  
and free articles visit 
www.lifestyletherapy.net

For more articles, information  
or to make contact please call 
0161 928 7880 or visit  
www.lifestyletherapy.net

radically alter your life there may 
be scope to invest in your core 
values and spiritual wellbeing. 

Helping others, volunteering 
and charity work can bring real 
satisfaction to your life.

As a business owner you’ve 
probably grafted long and hard to 
get where you are, making many 
sacrifices whilst establishing your 
reputation. 

A new year can be the time to 
check how that’s going for you. 

By re-establishing your priorities 
and finding positive ways to better 
care for yourself and the things that 
are important in your life you can 
invest in your new year today.  

New year  
  new you!



diary dates
Altrincham & Sale 
Chamber 
Breakfast Matters - Monthly breakfast 
networking on thursdays 
5 Mar, 2 Apr, 7 May  8.30am - 10.00am 
Venue  Cresta Court Hotel,  
 Altrincham WA14 4DP 
Cost  £15 
Contact 0161 941 3250 

4 Networking 
Fortnightly breakfasts, lunches  
and evening networking

Manchester City Centre, Salford Quays, 
Didsbury, Ashton, Stockport, Cheadle, 
Knutsford & Wilmslow, Macclesfield,  
Bolton, Warrington  
 Full listings can be found on: 
 www.4networking.biz

BNI Alchemy Didsbury 
Weekly every Thurs  
- includes cooked breakfast 6.30am - 9.00am 
Venue  Northenden Golf Club, Palatine Road,  
 Manchester M22 4FR 
Cost  £12 + fees 
Contact Andy Walsh 
 0161 250 5040

BNI Graphene Manchester 
Weekly every Weds - includes hot lunch 
10.00am - 12.30pm 
Venue  Revolution de Cuba, 11 Peter Street,  
 Manchester M2 5QR 
Cost  £15 
Contact John Galloway 
 07971 161621

British Irish  
Trade Alliance (BITA) 
Networking evenings - 2nd Thursday monthly 
13 Feb, 12 Mar, 9 Apr... 5.30pm - late 
Venue  Browns, York Street,  
 Manchester M2 2AW 
Cost  FREE

Also Dinner at the Midland Hotel 27 March 
call for more details 
Contact Christiane Hutchinson  
 00(44)7497 849757

Bowdon Business Club 
Weekly every Friday - includes full breakfast 
6.45am - 8.30am 
Venue  Mercure Bowdon Hotel,  
 Langham Road, Bowdon WA14 2HT 
Cost  Initial visit free  
Contact Members@BowdonBusinessClub.co.uk

Business for Breakfast 
Networking - Fortnightly  
Venues  Events are held at Bolton, Bury,  
 Stockport, Heaton Park, Didsbury,  
 Littleborough, Manchester,  
 Oldham, Stockport and Whitefield 
Cost  £10 
Contact www.bforb.co.uk or email  
 centralservices@bforb.co.uk

Business over Breakfast 
Networking - fortnightly  
Venues  Meetings held all over the Northwest,  
 Greater Manchester and  
 Manchester City Centre 
Cost  £15 
Contact www.bobclubs.com  
 Tracy Heatley  07812 076946

Carrington Business Park 
Business Networking in the Park - Monthly 
19 Mar, 20 May, 16 July, 17 Sep, 19 Nov 
9.30am - 11.00am 
Venue  Pembroke House,  
 Carrington Business Park, 
 Manchester  M31 4DD 
Cost  FREE 
Contact 0161 776 4000 
 lisa.graham@cbpl.co.uk

ConnectWorking Breakfast 
Business Networking in Sale with  
GM Business Connect Magazine  
12 Feb, 11 Mar 
8.30am - 10.00am 
Venue  Brooklands Suite, The Belmore Hotel  
 At Sale, 143 Brooklands Road,  
 Sale M33 3QN 
Cost  £15 (inc. Breakfast Barm),  
 £20 (as above but with pull-up banner) 
 £25 (as above but inc. Full English)
Tickets on Eventbrite: ConnectWorking Breakfast
Contact Paul Mirage 07708 987518 
 paul@businessconnectpublishing.co.uk

Digital Transformation 
Expo Manchester
2 Day Expo and  
Conference 
25 March 9am-5pm, 26 March 2020 9am-4pm 
Venue  Manchester Central, Windmill Street,  
 Manchester M2 3GX 
Cost  FREE (please pre-register) 
Contact dt-x.io/manchester

Dynamic Networking  
Free Business Networking  
Sale - 3rd Tuesday monthly  
18 Feb, 17 Mar, 16 Apr...  5.30pm - 7.30pm 
Venue  Barley Farm, Stadium Way,  
 Eccles  M30 7EY
Wilmslow - 1st Wednesday monthly  
4 Mar, 1 Apr, 6 May, 3 Jun...  5.30pm - 7.30pm 
Venue  Hallmark Hotel, Stanley Drive, 
 Wilmslow  SK9 3LD
Bolton - 4th Tuesday monthly  
25 Feb, 24 Mar, 28 Apr... 5.30pm - 7.30pm 
Venue  Last Drop Village, Hospital Road,  
 Bromley Cross, Bolton  BL7 9PZ
Cost  FREE - Donation to charity 
Contact Natalie Lewis  
 natalie@dynamicnetworking.biz 
 www.dynamicnetworking.biz
FSB - Federation of  
Small Businesses  
Networking Altrincham 
17 Feb, 16 Mar  6.00pm - 8.00pm 
Venue  altspace, Kennedy House,  
 31 Stamford Street, Altrincham  
 WA14 1ES 
Cost  FREE
Networking Manchester Airport 
3 Mar 10.00am - 12.00pm 
Venue  Regus, Manchester Business Park  
 Aviator Way, 3000 Aviator Way,  
 Wythenshawe, Manchester M22 5TG 
Cost  FREE
Contact Rose McAteer  07917 628916 
 rose.mcateer@fsb.org.uk 
Greater Manchester  
Chamber of Commerce 
Action4Business Networking, Sector lunches,  
Economic Updates 
 Full listings can be found on: 
 www.gmchamber.co.uk 
Contact 0161 393 4321
High Peak Business Club  
Regular monthly breakfast networking with 
high calibre speakers    
TBC 7.30am - 9.30am 
Venue  Chapel-en-le-Frith Golf Club,  
 Manchester Rd, Chapel-en-le-Frith,  
 High Peak  SK23 9UH 
Cost  £25 
Contact edwinacurrie@sky.com 
 www.highpeakbusinessclub.co.uk
K-Club 
Entrepreneur’s networking breakfast 
2 Speakers + Full English Breakfast 
6 Feb, 30 Apr  7.30am - 10.00am 
Venue  AJ Bell Stadium, Barton-Upon-Irwell,  
 Salford  M30 7EY  
Cost  £38.03 
Contact  Amanda Manson 07754 069 829 
 www.k-club.co.uk

Manchester Business 
Breakfast Club 
Weekly Networking every Friday  
- includes breakfast  7.00 - 8.30am 
Venue  Manchester Tennis & Racquet Club, 
 33 Blackfriars Road, Salford  M3 7AQ  
Cost  Visitors free for 2 visits 
Contact 0161 820 1135 
 info@manchester-bbc.co.uk

Manchester Business  
Expo 2020 
22 May 2020 
9.00am - 3.00pm 
Venue  Event City, Phoenix Way,  
 Manchester M41 7TB  
Cost  FREE (please pre-register) 
Contact 01772 935930 
 www.shoutexpo.com/manchester/

Manchester  
Construction Market 
25 Jun + 6 Nov 2020   
10.00am - 3.00pm 
Venue  Cresta Court Hotel,  
 Altrincham WA14 4DP 
Cost  FREE (please pre-register) 
Contact rosiem@businessmarketevents.co.uk

M62 Connections 
PAYG Networking  
Wednesdays Fortnightly 
19 Feb, 4 Mar, 18 Mar  9.30am - 11.30am 
Venue  The Barley Farm, Stadium Way,  
 Eccles, Manchester M30 7EY  
Thursdays Fortnightly 
30 Feb, 5 Mar, 19 Mar  9.30am - 11.30am 
Venue  Newtons of Bury, The Rock,  
 Bury  BL9 0ND 
Thursdays Fortnightly 
13 Feb, 27 Feb, 12 Mar  9.30am - 11.30am 
Venue  The Sandbrook, Sandbrook Way,  
 Rochdale, OL11 1RY
Cost  £10
Contact Bill Dove  07932 044 743  
 m62connections.co.uk

The Northern Business  
Expo 2020 
2 Day Expo and  
Conference 
17 + 18 March 2020  10am - 4pm 
Venue  Manchester Central, Windmill Street,  
 Manchester M2 3GX 
Cost  FREE (please pre-register) 
Contact northernbusinessexpo.com/ 
 index/registration

pro-manchester  
Hot topic breakfasts, Sector lunches,  
Economic Updates 
 Full listings can be found on: 
 www.pro-manchester.co.uk 
Contact Nicola McCormick  0161 817 3483    
 nicola.mccormick@pro-manchester.co.uk
Shout! Network 
Bolton Networking Group 
Wednesdays Fortnightly. Breakfast Included 
12 Feb, 26 Feb, 11 Mar...  8.00am - 10.00am 
Venue  Strix Suite, Bolton Whites Hotel, 
 University of Bolton Stadium  BL6 6SF  
Cost  £10
Bury Networking Group 
Tuesdays Fortnightly. Breakfast Included 
11 Feb, 25 Feb, 10 Mar...  9.30am - 11.30am 
Venue  Bury Business Lodge, Barcroft Street 
 Bury  BL9 5BT 
Cost  £10
Manchester Networking Group 
Wednesdays Fortnightly. Lunch included 
19 Feb, 4 Mar, 18 Mar...  12.00noon - 2.00pm 
Venue  ABode Hotel, 107 Piccadilly,  
 Manchester M1 2DB 
Cost  £10
Wigan Networking Group 
Wednesdays Fortnightly. Lunch included 
12 Feb, 26 Feb, 11 Mar...  12.00noon - 2.00pm 
Venue  Gathurst Golf Club, Miles Lane, 
 Shevington  WN6 8EW
Cost  £10 
Contact 01772 935930 
 info@shoutnetwork.co.uk

SK8 Networking  
Fortnightly early networking  
every first and third Wednesday  7.15am 
Venue  Café Unity, 228 Finney Lane 
 Heald Green, SK8 3QA 
Cost  £5 
Contact Chris Jones  
 0161 437 5999 / 07757 710199

Stockport Expo 2020 
2 July 2020  
10.00am - 4.00pm 
Venue  Stockport County FC, Edgeley Park,  
 Hardcastle Road, Stockport SK3 9DD 
Cost  FREE
Contact Organised by The Business Bible,  
 tickets available from EventBrite

The South Manchester 
Business Association  
Weekly networking breakfast  
every Wednesday  6.45am - 8.15am 
Venue  Mercure Bowdon Hotel,  
 Langham Road, Bowdon WA14 2HT  
Cost  FREE 
Contact 0161 962 5195   smba.org.uk
The Business  
Network Manchester  
27 Feb, 26 Mar  12noon - 2.00pm 
Venue  The Lowry Hotel, 50 Dearmans Place,  
 Chapel Wharf, Manchester  M3 5LH 
Cost  £45.00 
Contact Helen Bennett  0870 751 7523 
 helen@business-network.co.uk
The Business Network  
South Manchester  
Business Lunch  
5 Mar 12noon - 2.00pm 
Venue  Manchester Airport Marriott Hotel,  
 Hale Road, Hale Barns WA15 8XW 
2 Apr 12noon - 2.00pm 
Venue  Best Western Pinewood Hotel,  
 180 Wilmslow Road, Handforth SK9 3LF
Cost  £46.80 
Contact Simon Edmondson  07766 493428 
Simon.Edmondson@business-network.co.uk
Trafford Business Club 
Every Friday - early networking includes breakfast  
6.45 - 8.30am 
Venue  The LifeCentre, 235 Washway Road,  
 Sale M33 4BP 
Cost  £5 for guests 
Contact David Lawton  07973 502595

Venturefest Northwest 2020 
Innovation Expo and  
Conference 
20 Oct 2020  All day 
Venue  Manchester Central, Windmill Street,  
 Manchester M2 3GX 
Cost  FREE (please pre-register) 
Contact www.venturefestnorthwest.com/register

Venues + Events Live 
Event Planner and  
Organiser Show 
29 Sept 2020  All day 
Venue  Manchester Central, Windmill Street,  
 Manchester M2 3GX 
Cost  FREE (please pre-register) 
Contact www.venuesandevents.co.uk

Women’s 20/20 
Women’s networking - second Wednesday 
12 Feb, 11 Mar, 8 Apr, 13 May  12.15 - 2.30pm 
Venue  Mercure Bowdon Hotel,  
 Langham Road, Bowdon WA14 2HT 
Cost  £20 for non-members 
Contact Catherine Sandland   
 enquiries@2020network.co.uk

Don’t forget your 

               Business Cards!

Please note  If you plan to attend any of the above events 
please ensure all details are correct in advance. Whilst every 
effort has been made to confirm accuracy some details may 
be subject to change.
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ABode Hotel 
Address 107 Piccadilly, Manchester M1 2DB 
Contact 0161 247 7744  
Facilities Hotel, Meeting Rooms, Restaurant

Altspace Altrincham  
Address First Floor, Kennedy House,  
 31 Stamford Street,  
 Altrincham WA14 1ES                 
Contact 07946 728 863   
Facilities Co-working office space

Albert Square  
Chop House  
Address Memorial Hall, 14 Albert Square,  
 Manchester M2 5PF                   
Contact 0161 834 1866   
Facilities Function Room, Restaurant, Pub

Altrincham Football Club  
Community Sports Hall  
Address Moss Lane, Altrincham WA15 8AP                   
Contact 0161 928 1045 
Facilities Meeting Rooms, Boardroom,  
 Function Room

Ashton Old Baths  
Address Stamford Street West 
 Ashton Under Lyne  OL6 7FW 
Contact 0161 804 2030  
Facilities Serviced Offices, Meeting Rooms

Barclays Eagle Labs 
Address Union, Albert Square,  
 Manchester M2 6LW                      
Contact eaglelabs@barclays.com 
 https://labs.uk.barclays/   
Facilities Co-working and office space

Bizspace  
Atlantic Business Centre 
Address Atlantic Street,  
 Altrincham WA14 5NQ  
Contact 0161 926 3600  
Facilities Conference Rooms, Café

Bizspace  
Empress Business Centre 
Address 380 Chester Road,  
 Manchester M16 9EA  
Contact 0161 877 5579  
Facilities Meeting Rooms, Offices

Bizspace  
Hollinwood Business Centre 
Address Albert Sreet, Failsworth,  
 Oldham OL8 3QL  
Contact 0161 684 2319  
Facilities Meeting Rooms, Offices

Bowdon Rooms The Cinnamon Club 
Address The Firs, Bowdon WA14 2TQ  
Contact 0161 282 0011  
Facilities Conferences, Boardroom, Live Music

Carrington Business Park 
Address Carrington Lane, Carrington,  
 Manchester M31 4DD    
Contact 0161 776 4000  
Facilities Café, Conference Rooms

Citibase  
Salford 
Address Merchants Quay, Salford M50 3SG                
Contact  0161 660 6204   
Trafford  
Address Oakland House, 76 Talbot Road, 
 Old Trafford, Manchester  M16 0PQ  
Contact 0161 464 7287 / 07920 763 889 
Warrington  
Address The Genesis Centre, Garrett Field,  
 Birchwood, Warrington  WA3 7BH  
Contact 01925 396 800 
Facilities Serviced Offices, Meeting Rooms

Colony 
Piccadilly 
Address 5 Piccadilly Place,  
 Manchester M1 3BR                 
Contact 0161 974 3939 
Facilities Co-working and Meeting Rooms  
Jactin House 
Address 24 Hood Street, Ancoats Urban  
 Village, Manchester M4 6W                 
Contact 0161 974 3210 
Facilities Offices, Co-working  
 and Meeting Rooms

Mere Court Hotel &  
Conference Centre   
Address Warrington Road, Mere, Knutsford   
 Cheshire WA16 0RW                   
Contact 01565 831 000    
Facilities Hotel, Conference Rooms,  
 Restaurant

Mercure Bowdon Hotel   
Address Langham Road, Bowdon WA14 2HT                  
Contact 0161 928 7121    
Facilities Hotel and Leisure, Free Parking

Midland Hotel  
Address 16 Peter St, Manchester M60 2DS                      
Contact 0161 236 3333  
Facilities Function Rooms, Hotel

Mr Thomas’s Chop House  
Address 52 Cross Street,  
 Manchester M2 7AR                 
Contact 0161 832 2245 
Facilities Restaurant, Pub

Orega Offices 
Address 3 Piccadilly Place, Manchester M1 3BN

 76 King Street, Manchester M2 4NH

 Blue Tower, MediaCityUK M50 2ST                 

Contact 0800 840 5509   
Facilities Meeting Rooms, Serviced Offices

Princess St. Hotel  
Address 18-24 Princess Street 
 Manchester  M1 4LG 
Contact 0161 236 8999   
Facilities Hotel, Meeting Rooms, Conference,  
 Lawn Coffee, Restaurant

Radisson Blu  
Address Chicago Avenue, M90 3RA                  
Contact 0161 490 5000   
Facilities Hotel, Meeting Rooms

Radisson Blu Edwardian  
Address Free Trade Hall, Peter Street 
 Manchester  M2 5GP                  
Contact 0161 835 9929   
Facilities Hotel, Meetings, Events,  
 Conferences and Restaurant

Red Rooms   
Meeting rooms in Bruntwood 
Address Station House, Stamford New Road,  
 Altrincham WA14 1EP

 Landmark House, Station Road,  
 Cheadle Hulme, Cheshire SK8 7BS 

 111 Piccadilly, Manchester M1 2HY

Contact 0843 504 4753  
Facilities Offices, Meeting Rooms

Regus   
Meeting rooms for hire 
Address Adamson House,  
 Towers Business Park, 
 Wilmslow Road, Didsbury M20 2YY 
Contact 0161 955 4200

Address Regus Express Hilton  
 Manchester Airport, Outwood Lane,  
 Manchester M90 4WP 
Contact 0161 261 1440 / 07785 253 488

Address 5300 Lakeside, Cheadle Royal  
 Business Park, Cheadle SK8 3GP 
Contact 0161 246 6000

Address Manchester Business Park,  
 3000 Aviator Way,  
 Manchester M22 5TG 
Contact 0845 300 3585

Facilities Business Lounges, Offices,  
 Day Office, Reserved Co-working,  
 Meeting Rooms

Runway Visitor Park   
Address Sunbank Lane, Altrincham 
 WA15 8XQ                   
Contact 0161 489 3932    
Facilities Conference Room, Conference area  
 underneath Concorde, Restaurant,  
 Concorde Experience and Tours,  
 Meeting Rooms

Costa Coffee   
Address 33-35 George Street,   
 Altrincham WA14 1RN             
Contact 0161 929 0382   
Address Century House, Ashley Road,  
 Hale WA15 9SF            
Contact 0161 926 9913  
Address Golden Way, Urmston,  
 Manchester M41 0NA            
Contact 0161 926 7707  
Facilities Coffee, Snacks

Cresta Court Hotel   
Address Church Street,  
 Altrincham WA14 4DP                   
Contact 0161 927 7272    
Facilities Snack, Rest, Hotel, Free Parking

DeVere Venues   
Address Cheadle House, Cheadle Royal  
 Business Park, Cheadle SK8 3FS                   
Contact 0161 492 100  
Facilities Conference, Leisure, Restaurant

Emirates Old Trafford 
Home of LCCC - Event Space   
Address Talbot Road, Manchester M16 0PX 
Contact 0161 282 4020  
Facilities Conference, Meeting Rooms, Events

Hilton Manchester  
Address Deansgate, Manchester M3 4LQ                 
Contact 0161 870 1600 
Facilities Hotel, Meeting Rooms, Conferences

Hilton Manchester Airport  
Address Outwood Lane, Manchester  
 M90 4WP                   
Contact 0161 435 3000 
Facilities Hotel, Meeting Rooms, Conferences 

Holiday Inn Express  
Trafford City 
Address 2 Mercury Way, Urmston,  
 Manchester M41 7PA                   
Contact 0333 003 0050    
Facilities Meeting Rooms, Events

Holiday Inn Manchester 
Central Park  
Address  888 Oldham Road, Manchester,  
 M40 2BS                   
Contact 0161 277 6910    
Facilities Starbucks, Meeting Rooms 
 Free WiFi, Free Parking

Houldsworth Mill   
Address Houldsworth Street, Reddish,  
 Stockport SK5 6DA                   
Contact 0161 975 6000    
Facilities Meeting Rooms, Conferences

iFLY   
Address  Trafford Quays Leisure Village,  
 9 Trafford Way, Stretford,  
 Manchester M41 7JA                 
Contact 0845 331 6549   
Facilities Indoor Skydiving,  
 Corporate packages

La Famiglia   
Address 12-14 Victoria Road, Hale,  
 Altrincham WA15 9AD                   
Contact 0161 929 9626    
Facilities Italian Restaurant

Macdonald  
Manchester Hotel 
Address London road, Manchester M1 2PG                   
Contact 0344 879 9088    
Facilities Leisure Club, Spa,  
 Conference Centre, Restaurant

Manchester Airport  
Marriott Hotel   
Address Hale Road, Hale Barns,  
 Cheshire WA15 8XW                   
Contact 0161 904 0301    
Facilities Leisure Club, Spa,  
 Conference Centre, Restaurant

Sam’s Chop House  
Address Back Pool Fold (off Cross Street),  
 Manchester M2 1HN                  
Contact 0161 834 3210 
Facilities Restaurant, Pub

St Anthony’s Centre   
Address Eleventh Street, Trafford Park,  
 Manchester M17 1JF                   
Contact 0161 848 9173    
Facilities Conference Rooms

St James Club  
Manchester   
Address 45 Spring Gardens,  
 Manchester M2 2BG                  
Contact 0161 829 3000    
Facilities Private Members’ Club,  
 Function Rooms, Business Suite 

San Carlo Fiorentina  
Address Manchester Airport, Marriott Hotel, 
 Hale Road, Hale Barns,  
 Cheshire WA15 8XW                   
Contact 0161 904 5043    
Facilities Bar & Restaurant

The Coffee House   
Address Warburton House, 14 Eagle Brow,  
 Lymm  WA13 0LJ also at 
 56 School Rd, Sale M33 7XE 
Contact 01925 551797 
Facilities Coffee, Snacks

The FUSE   
Address Warburton Lane,  
 Partington M31 4BU 
Contact 0161 393 4511    
Facilities Conferences, Meeting Rooms,  
 Events

The LifeCentre   
Address 235 Washway Road, Sale M33 4BP 
Contact 0161 850 0770    
Facilities Meeting Rooms, Café

The Lowry Hotel   
Address 50 Dearmans Place, Chapel Wharf  
 Manchester  M3 5LH                   
Contact 0161 827 4000    
Facilities Conference, Leisure, Hotel

Thrive Office Space 
Address Foundry House,  
 Widnes Business Park,  
 Waterside Lane, Widnes WA8 8UD

Address Miller House, 47-49 Market Street,  
 Farnworth BL4 7NS

Contact 0800 031 5464   
Facilities Meeting Rooms, Boardrooms,  
 Offices

Victoria Warehouse 
Address Trafford Wharf Road, Stretford,  
 Manchester M17 1AB                   
Contact 0161 660 7000  
Facilities Conference, Leisure, Hotel

Use.Space 
Address Paddock Street, Manchester M12 6PN                   
Contact 07712 177701  
Facilities Co-working, Event Space hire  
 and Boardroom

Warren Bruce Court 
Address Warren Bruce Road, Trafford Park,  
 Manchester M17 1LB                   
Contact 0845 602 5047 
Facilities Meeting Rooms

Workplace 
Address 4th Floor, Churchgate House, 
 56 Oxford Road,  
 Manchester M1 6EU                   
Contact 0161 974 6000 
Facilities Coworking Office, Events Space,  
 Meeting Rooms

Worlsey Park Marriott  
Hotel & Country Club 
Address Worsley Park, Manchester M28 2QT                   
Contact  0161 975 2000 
Facilities Hotel, Meeting & Function Rooms,  
 Restaurant
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Carrington Gateway, a brand new industrial 
development comprising six detached 
manufacturing/warehouse units, is 
currently under construction and available 
for occupation from June 2020.

On completion, the site will total 212,000  
sq ft ranging in units from 11,000 to  
104,000 sq ft with unit 1 being the only 
available Grade A building offering over 
100,000 sq ft in Greater Manchester. 
Designed by AEW architects, the detached 
units will sit in a quality landscaped 
environment, with dedicated yards and 
parking areas for occupiers.

Carrington Gateway is being delivered 
by developer HIMOR with Eric Wright 
appointed as main contractor. The  
site forms part of the first phase of  

Computer 
generated image

the Future Carrington strategic vision. 

Further development sites are already 

allocated with planning secured for 

future phases on certain plots. On the 

development, HIMOR’s Property Director, 

Paul Wrigglesworth commented: “This is 

an exciting time for HIMOR as we see the 

buildings progressing towards completion 

in June. 

“Carrington Gateway is a speculative 

scheme which demonstrates our confidence 

in Carrington and the wider Greater 

Manchester market. We have been really 

encouraged by the levels of occupier 

interest received so far and hope this 

will set the tone for future phases of 

development here at Carrington.”

Carrington Gateway 
on track for summer  
2020 completion

www.carringtongateway.co.uk
Further information is available from the joint agents:

John Sullivan
john.sullivan2@colliers.com
07702 908 353
Nathan Khanverdi
nathan.khanverdi@colliers.com
07594 091 365

Robert Kos
robert.kos@eu.jll.com
07709 846 930
Andrew Pexton  Director

andrew.pexton@eu.jll.com 
07795 107 469


