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Business Growth: Road to Net Zero
Focus on Business Growth Hub’s latest programme Road to Net Zero.

Cyber Security: Making digital business safe
Advanced eSignature solutions with FilesDNA, safeguarding with WardWiz, and the North West Cyber Resilience Centre.

Expos: PROGRESS21 + Lancashire Business Expo
Review of the Business Growth Hub’s landmark conference and Shout! Expos return to live events.

Exporting: Spotlight on the Manchester Ship Canal
A look at Peel Ports and Esprit Warehousing and Docks.

Automotive: Fleet and Lease support with RRG Group
Interview with Martin Shorrocks, Group Fleet Manager, RRG Group.

Construction: National Highways £multi-billion investment
All the latest Construction sector news including the National Highways landmark infrastructure investment.

Awards: Greater Manchester Business Awards 2021
Full review and results, plus focus with winners Together Trust and ABC+ Warranty.
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UA92’s Gary Neville and Professor Craig Gaskell pictured outside the new UA92 campus on Talbot Road 

pro-manchester Economics 

Conference 2018
Review of the pro-manchester 2018 Economics 

Conference held at the Lowry Hotel in Salford.

University of Salford unveil new 

Business 4.0 programme

The University of Salford’s Business School along with 

GM Mayor Andy Burnham unveil new business incubator 

Launch@SalfordUni.

   
  

Interview with Gary Neville and Principal and CEO 

Professor Craig Gaskell looking at the new Trafford 

University UA92 scheduled to open in 2019.

Brexit - what happens next?

One of the most topical subjects of the moment.  

Edwina Currie - Oxford and LSE graduate plus  

previous Cabinet Minister - gives us an exclusive  

and personal look at the Brexit debate.

First Friday Connectworking

City Centre Business Networking with GM Business Connect 

Magazine and Forever Manchester Charity. 

#Connectworking

UA92 - Trafford’s  
New Look University

Photography by Paul Husband
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Anyone can be accused of a crime...
Interview with Lawyer Tariq Hussain, Managing Director of Petherbridge Bassra 

Solicitors, looking at potential problems with businesses being accused  

of crimes including furlough fraud.

Get yourself checkedImportant health information from charities Prevent Breast Cancer 

and Prostate Cancer UK.

Manchester’s home for Gin 
The Atlas Bar on Deansgate share their experience in the hospitality sector 

over the last year of being on the frontline of restrictions.

Electric all the way Ireland’s commercial vehicle distributor success story Harris Group create a 

new base in Warrington. Interview with COO John McEvoy. 

Preparing to trade with the EU and Ireland
Looking at the impact of the new trading relationship with Michael Nolan, 

CEO of Irish customs clearance specialists, Declaron.
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July/August/ 
September 2020

Culture, community  
and connections
Focus on the British and Irish Trade Alliance  
including an interview with president Paul Whitnell  
and Manchester Chair, Christiane Hutchinson 

The future of workforce 
verification and compliance
Interview with Michael Dodd, CEO of V Site Pass  
- a unique verification and compliance app designed 
for industrial users.

Becoming better business leaders
Focus on the launch of the South Manchester Alternative Board 
including an interview with facilitator Mark Kane.

Adapting, not optimising
Analysis from Phil Jones MBE, MD of Brother UK,  
on businesses coming out of lockdown.

Slipping through the cracks
Free adverts for our struggling business community  
who don’t qualify for government support through 
the crisis, plus analysis of lobbying efforts to persuade 
government to offer support.
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Ex-Dragons’ Den Entrepreneur Jenny Campbell

First Friday #Connectworking

City Centre Business Networking with GM Business Connect 

Magazine and Forever Manchester Charity.

The Impact of Brexit  

on Exporting
Interview with Marie Boyer from France Line looking  

at the effect on the UK’s Exporting activities. 

Defining a Social Business

Interview with Martyn Willcock from the University  

of Salford’s Business School looking at defining  

the new face of the third sector. 

Small Business Commissioner

The Altrincham & Sale Chamber brings Small Business 

Commissioner to Trafford.

Life after Den 
Interview with recent Dragon and Entrepreneur  

Jenny Campbell.

Photography by Martin Hambleton Photography, 07766 815703
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Theo Paphitis pictured outside the National Football Museum at the Urbis building in Central Manchester

Theo Paphitis  

kicks off Many Hands

Retail magnate and Dragons’ Den star Theo Paphitis kicks off  

the Many Hands charity campaign on behalf of the  

Royal Manchester Children’s Hospital at Manchester’s  

National Football Museum. Full event review plus interview inside.

Salford Masterplan

Focus on the huge new masterplan  

to transform the University of Salford 

and surrounding area over the next  

two decades.

First Friday 

Connectworking

City Centre Business Networking  

with GM Business Connect Magazine  

and Forever Manchester Charity.  

Full details on the back cover.

Driven by a Dragon

Interview with Ed Hollands from  

Driven Media, looking at his appearance  

on Dragons’ Den securing an investment 

from new Dragon Jenny Campbell.

Central Manchester’s newest 

office brand
Interview with Jason Davenport from  

The Offices, offering a new approach  

to office letting in the heart of Manchester.

Photography by Joe Gardner Photography 07813 209341
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news

The UK government’s new National 
Cyber Force (NCF) will be located in 
Samlesbury, bringing highly skilled 
jobs to Lancashire, the Defence 
Secretary has now confirmed.

The National Cyber Force was 
announced by the Prime Minister 
as part of the Integrated Review in 
November 2020. The joint MoD and 
GCHQ partnership is helping keep 
the country safe as the new home of 
offensive cyber operations.

The permanent site of the NCF 
will be established in Samlesbury, 
cementing the North-West region’s 
position as the cyber centre of the 
UK. GCHQ already have an office in 
Manchester and the city is Europe’s 
fastest growing major tech cluster, 
with more than 15% of Manchester’s 
population employed by the digital, 
creative and technology sector.

The NCF draws together personnel 
from intelligence, cyber and security 
agency GCHQ, the MoD, the Secret 
Intelligence Service (MI6) and the 
Defence Science and Technology 
Laboratory (DSTL), under one unified 
command for the first time.

Offensive cyber operations are 
those which can disrupt hostile state 
activities, terrorists and criminals 

MediaCity has launched a new 
brand identity and set out its 
aspirations for the next decade 
to mark the 10th anniversary of 
the first broadcast to come from 
Salford’s creative, tech and digital 
destination.

Since revealing the vision to double 
in size in 2016, nearly 1,000 new 
homes have been delivered as well 
as attracting a number of local, 
family-run independents to support 
its growing 8,000 strong community 
together with an increasing number 
of visitors. In addition, the Co-op is 
set to launch its new concept store 
in November. 

Managing Director Stephen Wild, 
said: “As we enter the latest phase 
of our expansion plans, MediaCity 
will be a hive of activity. 

“We’ll be creating more new 
homes, more work and studio space 
as well as inspiring public spaces. 
Key to our expansion success will be 
working with our partners to deliver 
and accelerate our vision.”

Today, MediaCity’s thriving SME 

threatening the UK’s national security 
– from countering terror plots to 
conducting military operations.

Defence Secretary Ben Wallace said: 
“The National Cyber Force located 
in Samlesbury will embrace exciting 
new offensive cyber technologies 
and provide thousands of highly 
skilled jobs and expertise to the 
North West.

“Working in partnership with law 
enforcement and international 
partners, the NCF operates in a 
legal, ethical and proportionate 
way to help defend the nation and 
counter the full range of national 
security threats.

“Offensive cyber capabilities 
offer the UK a range of flexible, 
scalable measures that will help 
protect the UK and our partners 
around the globe.”

Foreign Secretary Liz Truss said: 
“The National Cyber Force will help 
confront aggressive behaviour from 
malign actors, and demonstrate that 
Britain is investing in next-generation 
defence capabilities to protect 
our people and help our friends 
counter cyber threats. It sends a 
powerful message to our allies and 
adversaries alike.”

community is at the forefront 
of delivering the latest in high 
tech from Artificial Intelligence 
to eSports, gaming and cyber 
security, but Stephen is looking 
ahead to how MediaCity can 
support the fourth revolution. 

“As the fourth industrial revolution 
unfolds, the Internet Of Things 
(IoT) advances and computers 
have the capacity to connect and 
communicate with one another, 
we will need the skills, talent 
and wide open minds to keep 
apace with these technological 
advancements. 

“The focus on skills and talent has 
driven many partnerships ranging 
from the University of Salford to 
Salford City College, and working 
with local schools to try to ensure 
opportunities are available to the 
local community who are so vital 
to the success of MediaCity.”

MediaCity reveals re-brand 
as it focuses on the future

Permanent location of 
National Cyber 
Force campus 
announced

For all your credit management requirements Premium Collections Limited have the solution. Staffed by dedicated professionals 
with over 50 years combined experience handling virtually every type of debt issue, and operating on a national and international 
basis, we can tailor a package of services to meet your requirements. 

For a detailed discussion on how we can help your business or for a quotation 
for any of our services, please contact Paul Daine, Managing Director on:

PO Box 448, Altrincham, 
Cheshire WA15 7WPenquiries@premiumcollections.co.uk

www.premiumcollections.co.uk

• Debt collection   • Insolvency book debts collection
• Vehicle repossesions

Don’t allow long-standing debts to adversely affect your business

0161 962 4695
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www.tonyhusband.co.uk

Award-winning cartoonist Tony Husband 
and his interesting friends are available 
for live presentations at your open days, 
training events, product launches, etc.

Tony can offer a totally unique and 
humorous touch to your marketing 
literature, calendars, reception art, 
portraits, and Christmas cards.

FIND OUT 
MORE...  
...about how you  
can commission 
Manchester’s very  
own cartooning megastar...

O7966 303571
      cartoons@
tonyhusband.co.uk

Morrisons valued at 
£7bn by winning bid 
from US equity firm

The UK’s 4th largest supermarket 
chain has been valued at a premium 
of over 60% on the closing share 
price in a tight auction result. The 
price of 287p per share was the 
winning bid from US equity firm 
Clayton, Dubilier & Rice, narrowly 
beating an offer from rival US firm 
Fortress Investment Group owned 
by Softbank of 286p.

The Bradford based chain is the 
UK’s leading supermarket after 
Tesco, Sainsbury’s and Asda, and 
has been trading for over 120 years.

The winning bid was spearheaded 
by Sir Terry Leahy, former Tesco 
boss who is likely to become the 
supermarket’s new chair.

The final price is a boost to the 
sector as well as the UK which 

is seen as an attractive area for 
investment from an international 
perspective. 

The Morrisons’ board has already 
recommended that all shareholders 
agree with the offer at their 19 
October meeting, which if goes to 
a positive vote could see Clayton, 
Dubilier & Rice complete the 
takeover by month end.

With the current dominance of the 
sector by Tesco, and with Asda 
recently changing ownership on 
one side, and the discounters Aldi 
and Lidl aggressively pushing for 
more market share, it’s likely that 
the new regime at Morrisons will be 
pro-active in driving a new message 
to pay dividends for the new 
investors.

The British and Irish Trading Alliance (BITA) are hosting a series of high 
profile business networking luncheons over the next few months bringing 
together business owners and leaders at iconic venues. 

Venues taking part are the Lowry Hotel in Salford, Anfield Stadium  
in Liverpool and  the Intercontinental Hotel in Dublin.

Also planned in May next year is an event on the Isle of Man.

Seats are selling fast through bita.ie/events.  
All details including dress code are available on the booking page.

For further info email laura@bita.ie
www.bita.ie

MANCHESTER 
MEDIA SPONSORS

BUSINESS

M A G A Z I N E

Dates for your diary:

Manchester and Leeds Lunch   
14 October at The Lowry Hotel, Salford

Liverpool Networking Lunch   
22 October at Anfield Stadium, Liverpool

Dublin Christmas Lunch   
26 November at The Intercontinental  
Hotel, Dublin

Isle of Man Lunch   
4 May

BITA networking lunch dates

BUSINESS connect MAGAZINE
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Home working still too homely!

A range of exciting new and well-
established brands are re-open for 
business after a flurry of first ever 
leasing and renewal deals at Orbit’s 
Middlebrook Retail & Leisure Park in 
Bolton.

The leading commercial landlords 
today confirmed that 54,526 sq. ft. had 
been let in the first half of 2021 in a 
strong show of retail confidence on the 
Park, aimed at serving fast-returning 
consumers looking for shopping and 
leisure experiences.

In a remarkable bounce back, 
Middlebrook is now reaching pre-
pandemic visitor numbers again. At its 
peak it attracted 12.5m visitors a year.

Decathlon is a significant new tenant 
taking 22,174 sq ft. The health and 
sports retailer will move from Bolton 
Shopping Park on Trinity Street to take 
advantage of the growing footfall.

Bensons for Beds, one of the UK’s 
largest providers of beds and 
bedroom furniture, has renewed its 

Representatives of the Cheshire 
Business Group have recently visited 
Paul Scully, Under-Secretary of State 
for Small Business, Consumers 
and Labour Markets, to discuss 
priorities for Cheshire and Warrington 
businesses as the economy recovers 
from Covid.

The meeting covered Cheshire and 
Warrington’s unique challenges 
and the considerable potential of 
the county as a place to live, work 
and invest, including Cheshire and 
Warrington LEP’s Recovery Plan, 
opportunities in a growing economy 
and business support.

The delegation comprised 
Chris Manka (FSB North West 
Regional Chair); Phil McCabe (FSB 
Development Manager, Merseyside 
and Cheshire); Richard Huxley (IoD 
Cheshire Chair) and Andy Devaney 
(Director of Business Innovation, 
Cheshire and Warrington LEP).

The Business Group also includes 

More than half of us are still working from kitchens, living rooms and bedrooms

Only four out of ten people (42%) working from home do so from a home office, 
with the remainder working from the kitchen or dining room (21%), their lounge 
(19%) or their bedroom (17%). 

Only 32% of people say working from home is more productive, compared to 
36% who say they are more productive in the office and 30% who say a hybrid 
arrangement makes them productive. 

Seven out of ten employees expect employers to provide the correct 
equipment for working from home. 

The survey of 1,000 UK employees which was conducted by office solutions 
supplier Fellowes Brands also reveals:

• Whether working from home or the office, 89% rate satisfaction in their 
workspace as important, with a third (32%) saying they are up to 50% more 
productive when they are satisfied with their workspace.

• 81% say having a good ergonomic environment, including a suitable desk, 
chair, and monitor at eye level is important to their productivity.

• 79% say having access to the equipment they need, such as an extra monitor 
to view large documents, is important to their productivity.

• 80% say it is important that their employer invests in ergonomics.

lease on a 10,303 sq ft retail space on 
the Park. Bensons has been a tenant 
on the park since 2016.

It is joined by Furniture Village, which 
has also renewed its 10,230 sq ft 
site. Popular Mexican and Italian 
restaurant chains Chiquito and Bella 
Italia have also renewed at 4,000 and 
3,819 sq ft respectively. 

Orbit has also attracted interest from 
new names in the sector, burger 
restaurant The Confessional and 
dessert takeaway brand Cakeaway. 

Mark Hanna, Senior Retail Leasing 
Surveyor at Orbit Developments, 
said the uplift was positive news for 
the Park: “There has been significant 
interest in restaurant unit lettings 
again as we have started to emerge 
from the pandemic. It’s been a 
turbulent time for the sector and  
the wider retail market as a whole 
and we have worked hard to assist  
and accommodate businesses 
wherever we can.”

the CBI, Chambers of Commerce, the 
NFU, Groundwork and the Business 
Improvement Districts, which provided 
input ahead of the meeting.

Paul Scully commented: “Cheshire and 
Warrington has an amazing variety of 
businesses and has showed its resilience 
throughout the pandemic - now we 
need to work together, not just to 
recover but to build back better.”

Chris Manka replied: “It is great to see 
the Government – in this case the Small 
Business Minister – engaging with the 
business community in Cheshire and 
Warrington. 

“It’s so important that ministers 
understand the real issues on the 
ground affecting small businesses 
across the county.

“We were able to cover a lot of issues 
and I’m encouraged that this is only 
the start of an ongoing dialogue with 
government on the challenges and 
fantastic opportunities in Cheshire and 
Warrington.”

October/November 2021BUSINESS connect MAGAZINE

Offering cashback
is good for business
Swipii is a free cashback app featuring local 
businesses only. The app helps businesses build 
customer loyalty and boost revenue through the 
power of cashback deals. It's free to sign up!

Increase customer spend by over 20%.

Visit swipii.com/manchester to find out more

Bolton park secures over 
50,000 sq ft of lettings

Cheshire business leaders meet 
Small Business Minister to 
discuss post-Covid priorities

L-R: Chris Manka (FSB North West Regional Chair; Andy Devaney (Director of Business Innovation, Cheshire  
and Warrington LEP); Paul Scully, Under-Secretary of State for Small Business, Consumers and Labour Markets;  
Phil McCabe (FSB Development Manager, Merseyside and Cheshire); Richard Huxley (IoD Cheshire Chair).
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To help businesses understand 
how to communicate their green 
credentials while reducing the risk of 
misleading shoppers, the Competition 
and Markets Authority (CMA) has 
published the Green Claims Code. 

This focuses on 6 principles which are 
based on existing consumer law. It is 
clear that firms making green claims 
“must not omit or hide important 
information” and “must consider the 
full life cycle of the product”.

The Code is part of a wider campaign 
which the CMA has launched ahead 
of UN climate change conference 
COP26.

The CMA is concerned about people 
being misled by environmental 
claims, and also wants to ensure that 
businesses feel confident navigating 
the law in this area.

Following an initial bedding-in period, 

the CMA will carry out a full review 
of misleading green claims, both on 
and offline (claims made in store or on 
labelling), at the start of 2022.

The CMA will prioritise which sectors 
to review in the coming months, 
which could include industries where 
consumers appear most concerned 
about misleading claims – textiles 
and fashion, travel and transport, and 
fast-moving consumer goods (food 
and beverages, beauty products and 
cleaning products). However, any 
sector where the CMA finds significant 
concerns could become a priority.

Where there is clear evidence of 
breaches of consumer law, the CMA 
may also take action before the formal 
review begins.

Andrea Coscelli, Chief Executive 
of the CMA, said: “More people 
than ever are considering the 

environmental impact of a product 
before parting with their hard-earned 
money. 

“We’re concerned that too many 
businesses are falsely taking credit 
for being green, while genuinely 
eco-friendly firms don’t get the 
recognition they deserve.

“The Green Claims Code has been 
written for all businesses – from 
fashion giants and supermarket 
chains to local shops.

“Any business that fails to comply 
with the law risks damaging its 
reputation with customers and could 
face action from the CMA.”

Minister of State for Energy and 

Clean Growth, Greg Hands, said: 
“Millions of UK households are 
rightly choosing to switch to green 
products as they look to reduce their 
carbon footprint. But it’s only right 
that this commitment is backed up by 
transparent claims from businesses.

“The competition regulator’s new 
code will help to ensure this with 
advise on how best to communicate 
and understand environmental 
claims.

“Government is also currently 
reviewing green energy tariffs to 
ensure consumers can be confident 
they are choosing companies that 
make a conscious choice to invest in 
renewable energy.”
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ALL PART OF THE0333 344 3990
www.exclusec.co.uk

Event Security, Stewarding,  
Crowd Management

Manned Guarding and Site Security

Concierge, Reception and Front of House

Mobile Security Patrols • Key Holding

Vacant Property Security

Void and Vacant Property Alarms

Taxi Marshals • Security Dog Handlers

Lone Worker Protection

Security 

Cleaning

Portable Appliance  
(PAT) Testing

Pest Control

Post Room

Washroom

Security

First Aid

Retail/Alcohol Licensing

Health & Safety

Customer Service

Safeguarding

Conflict Management

CMA publish Green Claims 
Code to help businesses 
comply with the law
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PwC will create up to 1,000 jobs over three years at its newly launched 
technology hub in Manchester. The technology focused roles are in addition to 
existing recruitment of 3,000 people per year.

At least 100 of the new jobs are being recruited immediately for the tech hub 
which will be located at the firm’s Manchester office at 1 Spinningfields where 
1,400 people are currently based. The hub will focus on developing technology 
products and assets for use across PwC’s business and to support client 
work. Demand for digitisation, AI and data analytics services has increased 
significantly as pandemic recovery and a greener future drives transformation. 

Kevin Ellis, Chairman and Senior Partner, said: “The opening of our technology 
hub reflects the critical and growing role of new technologies to our business 
and our clients. It also underscores our commitment to regional growth and 
supporting regional rebalancing. More than half of our staff are now based 
outside London and that proportion will continue to grow.  

“Manchester has a vibrant tech scene - it’s seen as a place to innovate, 
attracting business, investment and skills. We want to capitalise on local talent 
and create opportunities for local people by working with universities, colleges 
and businesses in the city. Alongside our offices in Bradford and Leeds, our 
expansion in the North West reflects our confidence in regional growth and 
the important role of offices in attracting people and nurturing talent. Skills in 
technology and strengthening regional prosperity are vital to the UK economy 
and closing the productivity gap.”

PwC announces new tech hub in 
Manchester, creating 1,000 new jobs

BUSINESS connect MAGAZINE

Pitalia Capital, the North West-
based investment firm, has backed 
Bolton-headquartered CCM 
Motorcycles (CCM) with a significant 
investment as the company looks 
to kickstart an international growth 
drive.

Founded in 1971 by the late 
Alan Clews, CCM is a specialist 
motorcycle manufacturer 
renowned for innovative design 
and synonymous with multiple 
successes in motocross, flat-track, 
trials, supermoto and road racing 
competitions. 

It is best known for its critically 
acclaimed Spitfire series and has 
been developing market-leading 
motorbikes across its range of dual 
sport, supermoto and modern retro 
models from its factory at Jubilee 
Works in Bolton for the last 50 
years.

This commitment to innovation 
has garnered a cult following and 
high-profile fans include seven-time 
world champion Carl Fogarty, who 
became a CCM brand ambassador 
in 2018 and went on to launch a 
limited edition run of Foggy Edition 
versions of the Spitfire series. It has 
also led to the development of a 

number of industry firsts, including 
the development of the world’s 
first aluminium bonded motorcycle 
chassis on CCM’s GP450 Adventure 
bike, which remains one of the only 
truly capable lightweight adventure 
bikes on the market, and has led 
to CCM claiming the world bus-
jumping record with legendary 
British stuntman, Eddie Kidd.

The Clews family will now embark 
on the next phase of their growth 
journey, and with the strategic and 
financial support of Pitalia Capital, 
the company plans to invest heavily 
in new product development to 
meet the pent-up demand across 
Europe and the United States.

Pitalia Capital backs CCM 
Motorcycles 
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Progress21 showcases   
         Greater Manchester’s 
global growth opportunities
Thousands of business leaders and 
job seekers attended PROGRESS21 
at the end of September, Greater 
Manchester’s largest conference in 
more than 18 months. 

Taking place at Manchester Central, 
it consisted of three key strands: 
Greater Manchester’s global 
ambitions; business opportunities, 
and careers, and boasted several 
forums, workshops and talks to help 
individuals and organisations realise 
growth opportunities. 

Organised by The Growth 
Company, in collaboration with 
partner organisations across the 
region, PROGRESS21 represented 
a major opportunity for the region 
to come together and revitalise its 
ambitions. 

Mark Hughes, chief executive of 
The Growth Company, said: “This 
has been a really special event. 
As we continue the recovery from 
Covid-19, PROGRESS21 has been 
a fundamental stepping stone - a 
chance to come together and help 
the city region to recover and start 
to thrive.

“Whether it’s the businesses we’ve 
been meeting or individuals looking 
for a new job, everyone has been 
trying to achieve that next step and 
there has been so much energy in 

the room here at PROGRESS21. 

“Our region has a great story to tell 
the world and it was fundamental 
to have an international aspect of 
PROGRESS21. We want investors 
to come to the region and invest in 
our opportunities, we need tourists 
to come and visit and to engage 
with universities globally to share 
our research and development. 

“Whether it’s Greater Manchester’s 
global ambition to attract inward 
investment, the SMEs wanting to 
learn about internationalisation or 
the people helping in careers to 
help give guidance, help people 
find jobs, reskill and discover that 
dynamism.”

Andy Burnham, Mayor of Greater 
Manchester, delivered a speech 
to hundreds of delegates in 
the Exchange Auditorium to 
demonstrate his ambitions for the 
region and the delivery of a world-
class public transport system. 

About the event, he said: “It’s 
fantastic to see the buzz and hear 
the noise and chatter in the room 
today. Many of these businesses 
have been held back during the 
pandemic and people here are 
raring to get back out into the 
jobs market. The two are coming 
together here and it’s fantastic to 

see. Greater Manchester is very 
much back in business and we’re 
coming back strong. 

“We’re a global city, we’re a leader 
in digital and green technologies. 
We’ve got so much to offer and I 
think that Manchester is increasingly 
being noticed on that international 
stage for what’s happening here.

“We’ve never believed here that the 
public or private sector alone can 
achieve what we want for Greater 
Manchester and we support each 
other. Today is all about renewing 
those partnerships and relationships 
between public, private, voluntary, 
community and faith sectors. It’s 
wonderful to see it in action at 
PROGRESS21.

“The fact that so many people, who 
are all interested in how we build 
a future for the city region, have 
come together today gives me lots 

of optimism. In the last 20 years, we 
have become almost as we were in 
the 19th century, we have become 
that optimistic can-do city.”

Sir Richard Leese, leader of 
Manchester City Council, addressed 
attendees in the final speech of the 
day reflecting on some of the city’s 
major achievements over the last 
two decades and how it intends to 
continue to grow into the future. 

Following his keynote address, he 
said: “The fact that we’ve been able 
to organise this event and have so 
many businesses, exhibitors and 
employers here shows the ambition 
of Greater Manchester and that 
we’re already doing something to 
realise those ambitions. 

“We’re open for business, we’re 
open for more business and we’re 
going to drive this city region 
forward.”

expos

GC Business Growth Hub is part-funded by the European Regional Development Fund (ERDF) as part of a project designed to help ambitious SME businesses achieve growth and increase employment in Greater Manchester. 
The Hub is also supported by the Greater Manchester Combined Authority and Greater Manchester local authorities.

Andy Burnham, Mayor, Greater Manchester L-R Paul Mirage (Director, Business Connect), Phil Jones MBE (MD, Brother UK), 
Shaun Hinds (Chief Executive, Manchester Central)

Mark Hughes, Chief Executive, The Growth Company
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2020’s, not the distant future.

“The screw is already turning on  
the largest emitters. Hundreds  
of the world’s largest companies 

have now set their own net zero 
targets – often in advance of  
2050 – and are looking closely  
at where their biggest sources  
of emissions are.”

Attention is turning to 
suppliers

“This is where SMEs come in, 
because it is in the supply chain 
where the majority of a large 
organisation’s carbon footprint lies. 

“As businesses begin to adopt and 
act on their net zero goals, scrutiny 
on suppliers will increase.

“Many of the biggest companies, 
from HP to Heineken, have already 
committed to net zero across their 
supply chains before 2050. 

“Recent research by Standard 
Chartered found that two thirds of 
multinationals are prioritising their 
supply chain emissions in their net 
zero transition, and almost four in  
five say they plan to remove  
suppliers that ‘endanger’ their  
carbon reduction plan by 2025.”

Procurement is changing

“The public sector is also looking at 
its supply chains. Since September 
this year, companies have not been 
able to bid for large government 
contracts unless they have committed 
to net zero and published their own 
carbon reduction plan. 

“Procurement teams throughout 
the public sector have also been 
directed to take account of a bidder’s 
approach to climate change and  

“The UK has committed to reaching 
net zero emissions by 2050. 

“It would be easy to think this is 
something only large organisations 
need to worry about in the near term. 
With the date so far away and there 
being so many larger companies 
– with larger carbon footprints – to 
focus on, how could the responsibility 
to act now land on the doorstep of 
smaller businesses?”

This isn’t tomorrow’s problem

“2050 isn’t as far away as it first  
appears. To keep ourselves on  
track, we actually need to be over  
three quarters of the way there  
by 2035. 

“It will require achieving the same 
reduction in emissions that we 
managed over the last three decades 
again, but this time in half the 
timeframe. 

“The North West region aims to 
move even faster, reaching net zero 
carbon by 2040 at the latest, and as 
soon as 2038 in Greater Manchester. 
The heavy lifting will occur in the 

net zero in any tender, regardless of 
the value.

“This trend is both a huge risk and a 
huge opportunity for SMEs. Those that 
are not adequately prepared to answer 
questions from customers about 
their environmental impact or carbon 
footprint risk losing out on business. 

“Those that can demonstrate strong 
green credentials and have their own 
strategy for net zero have a massive 
advantage over the laggards.”

It’s a win-win

“Improving competitiveness in the 
market is far from the only driver for 
SMEs to reduce their carbon footprint. 

“SMEs are responsible for almost  
half of the UK’s business-related 
emissions, a sizeable portion of  
which can be eliminated through 
low or no cost energy and resource 
efficiency measures that benefit the 
bottom line, increase resilience and 
improve productivity.

“Improving environmental 
sustainability is also something that  
all stakeholders increasingly expect  
to see, including employees – 
especially younger generations,  
who often value this in their employer 
more than their remuneration 
package.”

Knowing where to start

“The trouble is most SMEs don’t yet 
have the resources or capability to 
capitalise on these opportunities.  
For a small organisation short on time, 
it can be hard to even know where to 
start with such a huge topic.

“That’s where Journey to Net Zero 
comes in, it’s a fully funded online 
programme exclusively for SMEs in 

Greater Manchester who are at that 
early stage of getting on the path to 
net zero.

“The programme is delivered via a 
mix of group workshops and one-to-
one advice by GC Business Growth 
Hub’s Resource Efficiency team, 
who collectively have over 150 years’ 
experiencing supporting SMEs to 
become cleaner, greener and more 
profitable.

“There is no better time than now to 
join the transition and put your own 
strategy in place.”
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Think net zero won’t impact you   
       anytime soon? Think again

GC Business Growth Hub is part-funded by the European Regional Development Fund (ERDF) as part of a project designed to help ambitious SME businesses achieve growth and increase employment in Greater Manchester. 
The Hub is also supported by the Greater Manchester Combined Authority and Greater Manchester local authorities.

Kevin Lambert, Resource Efficiency Lead at GC Business Growth Hub 
explains why net zero greenhouse gas emissions should be on the 
radar for SMEs as well as large organisations, and how GC Business 
Growth Hub’s Journey to Net Zero programme can help.

Kevin Lambert,  
Resource Efficiency Lead  
- GC Business Growth Hub

Kevin has over 25 years’ 
experience working with 
businesses, helping to reduce 
operating costs and mitigate 
business risks associated with 
climate change. 

He has worked with a wide 
range of companies from SMEs 
to international conglomerates, 
as well as in the public sector 
with local authorities and both 
health and higher education 
organisations. 

His work involves engaging staff 
and identifying cost-effective 
investment opportunities that 
can bring significant financial and 
environmental savings. 

He has also delivered resource 
efficiency and low carbon 
management programmes 
at a regional, national and 
international level and holds 
an Honours degree in Energy 
Technology Management. 

Apply here for the Journey to Net Zero Programme: www.businessgrowthhub.com/netzero
or contact the Hub’s Resource Efficiency team for more information:

t: 0161 359 3050      e: ResourceEfficiency@growthco.uk      w: businessgrowthhub.com/resource-efficiency
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Kevin Lambert, 
Resource Efficiency 
Lead, GC Business 
Growth Hub



NORTH WEST

The North West’s leading organiser of
business to business exhibitions

FRIDAY 5TH NOVEMBER
Bolton Whites Hotel

9am til 3pm

Media Partners

The right audience & The perfect opportunity to
SHOUT! about your business

Visit www.shoutexpo.com to book your stand
or register for FREE as a delegate.
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The Lancashire  
     Business Expo 2021

The long awaited return of Shout! 
back to the duties of face to face 
business events involved an exciting 
and welcome return to Preston 
Guild Hall on the 24 September 
hosting the Lancashire Business 
Expo 2021.

The event welcomed over 1,000 
delegates throughout the day 
and brought together over 100 
exhibitors from across Lancashire 
and beyond. 

Having been postponed due to 
previous lockdowns, it was well 
received by the local business 
community who supported the 
event both as exhibitors and 
delegates.

The exhibitors crammed into both 
floors of the Guild Hall, and thanks 
to the exceptional organisation 
and support from the Shout! team 
enjoyed a busy day of networking 
and connecting with businesses 
across all sectors.

During the day, the local NHS 
trust, along with local colleges 

and universities were joined by 
local businesses to demonstrate 
Lancashire is open for business. 

Many businesses demonstrated 
how they had grown in strength 
during the pandemic, offering their 
products and services to the local 
business community.

The expo was officially opened by 
Barrie Yates, chair of Lancashire 
County Council during an exhibitors 
breakfast shortly before the doors 

opened to the general public.

Shout! Expo are currently in 
discussions with Preston City 
Council, the owners of Preston 
Guild Hall, to confirm dates for 
the 2022 Lancashire Business 
Expo which is likely to take place 

in March, returning to its pre-
pandemic schedule. 

The next expo planned by Shout! is 
the North West Business Expo 2021 
held on 5 November (9am to 3pm) 
at Bolton Whites Hotel - should go 
off with a bang!

expos

Find out more about Shout! Exhibitions:

01772 935931  info@shoutexpo.com
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“You can stay on the free plan forever. 
And believe me, you will have in your 
hands all the features that you need. 

“If you decide to upgrade, you can 
start with as little as $4 per month. The 
average customer pays around $9 per 
month for the full feature-set per user 
but we intentionally wanted to have the 
lowest price in the market.”

Do you offer a white label option 
for businesses to use?

“Yes. And there are many businesses 
already using our white label solution. 
Besides that, we have the capacity of 
developing custom bespoke code to 
cover specialised needs or integrate 
various backend systems. 

“In simpler terms, as a service provider 
around security we have the ability to 
develop anything the customer wants 
to deliver a nice User Experience to 
their employees or partners.

“Companies are very happy working 
with us, not only because we offer 
it as a white label solution but also 
because we can tailor it to their own 
environment for extra benefits and 
efficiency. 

“Also, they are in favour of our 
technological infrastructure given that 
we run in Kubernetes, Docker, and 
Ethereum’s blockchain. We are the 
dream of every security professional 
trying to find a SaaS solution!

“Especially for businesses like insurance 
companies, banks and other companies 
interacting with customers, we have 
developed our very own Smart 
Signature, which you can use to sign 
documents via a wireless pen. 

“This can be used in offices and 
physical locations i.e. bank’s branches. 
The Smart Signature Pad comes 
equipped with artificial intelligence 
and machine learning technology. 
In practice, it remembers and learns 
the details of your own signature, so 
if someone attempts to forge your 
signature, the signature pad can detect 
this, and the signature will be invalid.”

“As for security, I’ve worked as 
a Security Consultant for the US 
Army (J6). I’ve also created my 
own security company, named 
Borderless Security, which works 
closely with multiple corporations 
and enterprises.

“Our last application also has 
security at its core. The FilesDNA.
com app is an advanced 
e-Signature Solution that 
incorporates three of the biggest 
security needs of our time: 
electronic signature, blockchain 
security, and artificial intelligence. 
We are the only eSignature solution 
that brings all three digital security 
aspects together in one app.”

What sort of pricing do  
you offer for businesses? 
Is there a free version for 
personal use?

“Here is the beauty of it: we have 
a free version not only for personal 
use but also for professional use. 

Business Connect had the pleasure 
recently of meeting with Mo Sahib, 
CEO of FilesDNA - a cutting edge 
document management system 
powered by blockchain technology:

Thank you for chatting with 
us Mo. Can you explain what 
FilesDNA is and how it helps 
businesses?

“FilesDNA offers a user-friendly 
process to instantly verify your 
official documents and records. 
With FilesDNA, you can send 
and request signings for your 
documents using Electronic 
Signatures secured by extra levels 
of verification. 

“In simple words, FilesDNA is a self-
service web and mobile application 
that can be used by all professionals 
interested in security to perform 
typical daily tasks revolving around 
documents.

“When we have partners, 
employees, shareholders, or 
suppliers we eSign, store, send and 
receive documents all the time. 
FilesDNA facilitates the whole 
process, making it dead simple 
for users to perform these kinds of 
tasks that would be time-consuming 
and inefficient otherwise. 

“Let alone that we may spend all 
this time exchanging documents, 
only to realise years after that they 
were not legally bound.

“Let me emphasise a bit on the 
document aspect. Sometimes,  
dealing with documents is harder  
than it sounds; document fraud 
is a common global occurrence. 
Some examples of documents 
vulnerable to fraud are diplomas 
and degree certificates, insurance 
and employment contracts, 
government-issued identification, 
mortgage documents, and any 
other legal document.

“If you are a business, you want  
to ensure your employees have all 
the necessary credentials. Without 
accurate verification, documents 
can be easily modified using 
common programs like Adobe’s 
creative suite. 

“Hiring an employee without proper 

credentials puts your organisation 
at risk, potentially costing significant 
legal fees and fines or risking the 
integrity of your business.

“Through the use of blockchain 
technology and smart contracts, 
FilesDNA has developed a system 
to stop document counterfeiting 
and fraud. 

“We have been using integrity 
checks via blockchain from day one. 
The blockchain technology ensures 
the validity of signatures and 
documents, ensuring the integrity 
of your documents.”

Tell us why you created 
FilesDNA and how it has 
developed over the years?

“All my life I’ve been dealing with 
my two big passions: building useful 
software and dealing with security. 
Within 5 years, I managed 3 times 
to build software that was later sold 
to some of the tech giants, namely 
Microsoft, Macromedia, and Nokia 
mobile. :-). 

FilesDNA : 
        the future of document verification



FilesDNA : 
        the future of document verification
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Cyber security continues 
on next page

scan and view your document 
online.

•  We added the ability to use your 
mobile device as a professional 
virtual scanner. You can now scan 
any document, apply multiple 
effects and save as a PDF file.

•  Optical character recognition, 
also known as OCR. It is a 
technology that allows our 
systems to detect text, be it 
typed or handwritten. This can 
give you a huge advantage when 
searching a text for key terms or 
information. 

  With your mobile camera, our 
OCR feature has the ability to 
identify text in your photos, 
receipts and all sorts of 
documents and digitise it.

  Then, you have the option to 
translate that text into many 
languages.

If a business wanted to know 
more, is there an explainer video 
available?

“There certainly is. We keep creating 
videos that explain our features, the 
technology involved, and our roadmap. 

“Our videos are short and easy to 
understand. You can find them here: 
www.filesdna.com/videos/”

Do you have plans for increasing 
the number of features in the 
future?

“We keep adding new features every 
day. Our web app is updated every 2 
weeks with new features and our app 
every three weeks. We work on multiple 
ways of authentication, integration 
with physical signature pads, and OCR 
(Optical Character Recognition). 

“Our work also involves blockchain 
technology and machine learning for 
recognising patterns and analysing  
user behaviour when adding  
their signatures.

“We just added a few very  
innovative features that you  
wouldn’t expect to find on our app:

•  QR and barcode to dynamically add 
QR and Barcode to your PDF file, 

Why is Security so important 
since it is the focus of 
FilesDNA?

“Security and Privacy is 
everywhere. We all feel more and 
more threatened by all the things 
that can expose our documents, 
files, secrets or identity. We try to 
put an end in all these threads. 
This applies especially to our 
business lives.

“It’s clear that effective and 
reliable workplace and document 
security are very important to 
any business because it reduces 
insurance, compensation, 
liabilities, and other expenses 
that the company must pay 
to its stakeholders. Having a 
secured system to handle your 
daily document routines leads to 
increased business revenue and  
a reduction in operational  
charges incurred.”

•  NFC Cards for extra security.  
If someone is working in a very 
protected environment 
where all biometrics are 
supported by NFC 
security cards, you can 
use your NFC tag 
to edit or sign your 
documents.”

Are there any 
specific business 
sectors that 
would benefit from 
FilesDNA?

“Although it could be useful 
to all B2B (corporations) and 
B2SB (small businesses) there are 
a set of professionals that would 
benefit the most. These are:

•  Real-estate professionals (agents, 
brokers, agencies) for automating 
their daily tasks when renting or 
selling a house.

•  Financial advisors of any 
kind such as accountants, tax 
advisors, financial consultants, 
business consultants, buyers, due 
diligence consultants, and M&A 
consultants.

•  Legal advisors of any kind such 
as costs lawyers, solicitors, 
barristers, licensed conveyancers, 
trademark and patent attorneys, 
notaries, chartered legal 
executives, and more. 

•  All kinds of executives in 
organisations working in 
HR, financial departments, 
procurement, or operations to 
automate all documents needed 
to become legally bound with 
them and their stakeholders.”

Mo Sahib,
CEO,
FilesDNA

Click the QR code and get FilesDNA for ever free.  
Use it for professional or personal needs:

0161 818 9519
sales@filesdna.com    filesdna.com
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“The service protects all businesses 
where owners and employees value 
the data on their smartphones. It retails 
at just £2 per month, and we are even 
offering a 50% discount on the first 
year’s subscription using voucher 
code WW50.”

What about iPhones?

“Apple have very different security 
measures already in place but we offer 
an option called ‘iOS Essentials’ that 
include anti-theft features and a fantastic 
Parental Control feature that is also 
available on the Android versions.”

How important is it to safeguard 
your child’s mobile phone?

“After speaking with many child 
support groups including the NSPCC, 
the overwhelming response was that 
many parents needed educating in 
the potential dangers lurking online 
for children. We are very proud to 
announce that we have published our 
first Ebook Protecting Children of the 
Digital Age, that sits in tandem with our 
child safeguarding features found in 
all our packages. The book offers 140 
pages of advice and tips to parents to 
keep their children safe online and is 
available on our website now.”

service for Mobile. The main feature 
of the App is to offer protection from 
viruses and malware, but it also has a 
range of anti-theft features.

“This is something that all users 
should have, and certainly those 
with small businesses who have any 
staff that use their phones for work 
email definitely need. The anti-theft 
feature offers the ability to remotely 
wipe all files on lost or stolen devices. 
This is especially important for many 
business owners who value their 
company data.

“Another feature is the anti-theft 
snapshot function. If the code 
that unlocks the device is entered 
incorrectly, a loud alarm sounds and 
the camera directly takes a picture 
(selfie) of the alleged thief. The 
rightful owner receives a notification 
via e-mail, which contains both the 
image and the location of the device.

“With each mobile version of 
WardWiz the users get their personal 
access to ‘My WardWiz Space’, a 
‘Remote Control’ board for their 
mobile phone. Via remote access, 
the users can delete data from 
the device, take a picture, send a 
message to the phone, locate the 
device or access and save their 
contacts.”

Who would benefit most from 
using WardWiz?

“Many SMEs feel that they are 
too small to be attacked, but 
unfortunately that is simply NOT the 
case. There were over a half million 
reported cyber frauds last year and 
this crime is costing UK businesses 
over £4million per day. You can now 
even purchase ransomware with 
support on the dark web.

WardWiz: 
     safeguarding on the go!
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Gary Conner, 
WardWiz

cyber securityContinued from 
previous page

An obvious area of Cyber Security 
is virus and malware protection, but 
many smartphone users tend to 
overlook this area of safeguarding. 
WardWiz is a security App developed 
for PCs, tablets and smartphones, 
offering far more than simple 
protection against viruses.

Business Connect met with Gary 
Conner, UK distributor of WardWiz, to 
talk about the many unique features 
of the App:

Gary – tell us how you came 
across WardWiz?

“I’ve been in IT distribution for over 
30 years now, and I’ve seen a lot of 
changes in tech over the years that 
has changed the way business is 
conducted. 

“Unfortunately, aligned with the 
technical growth of mobiles and the 
many positive features now available 
on them, there are an equal set of 
negative and disruptive issues to deal 
with. Our mobiles contain our digital 
lives, we use them for photos, Apps, 
games, email, browsing, shopping 
and even banking, yet we have 
the least security on these devices. 
Cybercrime has increased by 400% 
since March 2019 and those figures 
are only set to increase further.

“When I came across WardWiz I was 
blown away with how many features 
the App contained that covered 
different aspects of mobile device 
safeguarding that many people 
wouldn’t even consider.

“Personally this has been a great 
opportunity to promote an App that 
in my experience has all the bells 
and whistles a modern, fully featured 
and powerful digital tool should have 
when dealing with an increasingly 
hostile digital world.

“The software was developed in 
Germany in 2014 as an answer to a 
suite of security needs for modern 
mobile device owners. It was 
designed to fully protect a system at 
an affordable price for end users.

“The App has been developed since 
then, adapting to current needs and 
threats, and has been introduced 
firstly to the South Asian marketplace, 
where the brand has already climbed 
into the top three of the most sold 
and most popular security softwares 
within a very short time.

“Looking at the successful uptake in 
what is a very tech-saturated part of 
the world, made me realise this was a 
fantastic opportunity to get involved 
with a product that quite simply helps 
us to be safe in a digital environment. 
We are now the UK’s sole licensee, 
and aiming to build the brand 
offering reseller opportunities as the 
message spreads.”

What is WardWiz, and what are 
its main features?

“WardWiz is a German cyber security 
company with OPSWAT Platinum 
rated products.

“We are currently concentrating on 
the android mobile phone market 
with our Android Essentials plus 

Find out more - contact Gary Conner on 07557 856 361 
or email gary@wardwiz.com

www.wardwiz.co.uk



Investigating the North West  
     Cyber Resilience Centre

Neil Jones, 
Director of 
the Cyber 
Resilience 
Centre

teams and secure your business.” 

Vulnerability Assessments

Using the same techniques as 
criminals, we ethically hack into 
your systems or website to identify 
vulnerabilities. We analyse the 
findings to calculate the risk to 
your business before making 
recommendations on how best to 
mitigate these risks. 

Digital Footprint 
Investigations

This service simulates the way 
hackers go about harvesting 
information about you or your 
company to harm your business. 

We use specialist investigation tools 
to see what confidential information 
can be found online and provide 
practical recommendations on the 
steps that can be taken to remove it 
or secure it. 

Security Awareness Training

Employees have the potential to be 
the strongest link in an organisation 
when it comes to identifying 
security threats. We educate your 
employees to increase confidence 
across the business and act as the 
first line of defence. 

We cover a wide range of subjects, 
from passwords and phishing to 
spoofed websites and encryption, 
safe use of social media and multi-
factor authentication.

“Our skilled Cyber Security 
Consultants work alongside 
seconded police officers to ensure 
you are provided with trusted 
guidance and only invest in what is 
necessary.”

What support do you receive 
from Greater Manchester 
Police?

Business Connect also caught 
up with Neil Jones, Director of 
the Cyber Resilience Centre and 
head of cybercrime at Greater 
Manchester Police.

Neil has observed first-hand the 
damaging impact on businesses 
that cybercrime has had, and 
explained to us the important work 
of the North West Cyber Resilience 
Centre: 

Tell us about the North West 
Cyber Resilience Centre  
- how did the organisation 
come about?

“The North West Cyber Resilience 
Centre was established in 2019 as 
a pathfinder to the National Police 
Chief’s Council (NPCC) and the 
Home Office, as a joint venture 
between Greater Manchester Police 
and Manchester Digital. 

“Our ambition is to ensure every 
small business is armed with the 
knowledge, skills and tools to 
protect themselves from online 
crime. Through trusted guidance 
and an affordable range of 
memberships and services, we 
exist to help businesses to stay safe 
online. 

”39% of businesses suffered a cyber 
attack last year, at an average cost 
of £8,460 in lost data and assets. 
The centre was established to make 
a real difference to businesses and 
help protect them from becoming 
victims of crime. We believe 80% 
of cybercrime is preventable by 
following the guidance provided by 
the NWCRC.”

What services do you provide 
businesses?

“We provide a small range of 
affordable services to help you 
understand your vulnerability to an 
attack, build confidence within your 

to take the next steps and want 
to train their staff in cyber security 
basics. 

“Our best value Business 
Enhanced Membership package 
for small to medium businesses who 
want to train a larger group of staff 
in cyber security basics, implement 
security policies and explore our 
vulnerability testing services. 

“Our Business Premium 
Membership package is aimed 
at medium-sized businesses, 
which includes bespoke security 
awareness training allowing your 
business to train a number of cyber 
security champions and assess 
your cyber risk through a Phishing 
Exercise and a Cyber Risk Exposure 
Assessment.”

How do you see the 
organisation growing?

“We are currently expanding to 
provide our range of services and 
memberships to small businesses 
across the North West, supporting 
businesses in Cumbria, Lancashire, 
Merseyside, Cheshire and Greater 
Manchester. 

“We are also now proud to be part 
of a network of ten regional cyber 
resilience centres providing similar 
support across the UK.” 

“Greater Manchester Police have 
seconded two senior police officers 
to the centre to support the work 
we do to help protect businesses 
from online crime.  

“We are proud to run a 
complimentary cybercrime recovery 
service to help businesses affected 
by online crime and have also 
launched a fully-funded business 
resilience program to support 
300 businesses across Greater 
Manchester. 

“The pandemic has seen a 400% 
increase in reports of cyber fraud 
with small businesses finding 
themselves at the greatest risk 
and without access to relevant, 
affordable and trusted support. 

“Using money seized from criminals 
under the Proceeds of Crime Act, 
this programme helps your business 
through education, training and  
1-2-1 support.” 

What is involved in the 
different membership 
packages for business?’

“Becoming a member of the 
NWCRC comes with a range of 
benefits including: 

•  Access to National Cyber 
Security Centre (NCSC) guidance 
materials.

•  Cyber security guidance backed 
by North West Police forces. 

•  Regular police updates on  
cyber threats.

•  Cyber security awareness 
training.

•  NWCRC newsletter, blogs, and 
events.

•  Discounts on cyber services.

“Our entry-level Business Starter 
Membership is aimed at micro and 
small businesses who are ready 
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To learn more visit
www.nwcrc.co.uk

Contact us on 0161 706 0940
Email: info@nwcrc.co.uk

Working in partnership with



2 128 to 119. Hybrid electric vehicle. Figures obtained using a combination of battery power and fuel. Figures are provided for comparability purposes; 
only compare fuel consumption, CO2 2 produced and equivalent all-electric range 

(WLTP). All mpg and CO2

 

 LEXUS ELECTRIFIED

NEW LEXUS ES 
SELF-CHARGING 
HYBRID
 DESIGNED TO MAKE YOU FEEL YOUR BEST 

LEXUS STOCKPORT
Rooth Street, Stockport, SK4 1DJ
0161 475 3631
www.lexus.co.uk/stockport

LEXUS BOLTON
301 Bury Road, Bolton, BL2 6BB
01204 361 240
www.lexus.co.uk/bolton

£319.95

The above is based on: 36 month lease terms An upfront payment equivalent to anywhere between 1-12 months
The annual mileage being between 5000 – 30,000 miles.  O�ers valid at time of print.

Plus VAT

0808 196 1771
Opening hours - Monday to Saturday: 8am til 8pm

Think Auto Leasing
191 Moorside Road, Swinton, Manchester, M27 9LL  enquiries@thinkautoleasing.co.uk

For further details on all our special o�ers visit

www.thinkautoleasing.co.uk

Part of the 

Think auto leasing is the leasing division of RRG Group. Established in 1967, the company has continued to expand, and
currently has 20 dealerships across Greater Manchester and West Yorkshire. With over 50 years’ experience and an ethos
of dedication and genuine commitment to customer satisfaction, we work closely with manufacturers and key �nance
partners to ensure that we can o�er some of the most competitive leasing rates whether that be corporate or personal
contract hire.

Toyota RAV4 [Plug-in} 2.5 VVT-i
Hybrid Dynamic 5dr CVT AWD-i

From 

Mazda3 Hatch 5dr 2.0 e-SKYACTIV G
MHEV 122 6SPD MANUAL

£2,879.55
Plus VAT

Initial Rental 

£210
Inc VAT

From 

£1,890
Inc VAT

Initial Rental 
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Are you sector specific?  
“We cover all sectors and partner 
with all the major converters, but we 
have found a lot of take up in the 
Construction sector. 

“We’re currently working with some 
fantastic businesses, including 
Siemens, United Utilities, O’Connor 
Plant Hire, A J Engineering Services. 
AJES are a great example of a 
converter with very specific needs, 
and we’re happily able to support 
those needs with our technical and 
customer-centric support.”

Are you just based in the 
North? “We are based across the 
North West and West Yorkshire, 

employing a highly skilled and 
motivated team of 700 across  
21 dealerships, 2 body shops and 
our fleet division.

“However, our customers are based 
all over the UK, and have grown 
with us since we started from 
humble beginnings in 1967 with  
a small garage in Manchester.”

What do you see as the reason 
behind your success? “We take 
the stress out of the day to day 
issues of running a fleet, particularly 

Business Connect recently met 
with Martin Shorrock, Group Fleet 
Manager, RRG Group at their base 
in Swinton, Manchester, to talk 
about the Leasing and Fleet side of 
their business:

Martin - tell us about RRG?  
“RRG Group Fleet are the North’s 
premier supplier for Toyota 
Fleet vehicles. Our specialisms 
include complex conversions for 
demanding customers across 
multiple sectors, such as the MOD 
and a number of the region’s rapid 
response fire services (Cheshire, 
Lancashire and West Yorkshire to 
name a few).”

allowing for bespoke solutions  
for customers with complex needs 
covering every aspect a converter 
would look for in placing and 
running a dedicated automotive 
fleet. 

“We believe passionately in 
customer service and offering a 
smooth, seemless and professional 
service to our fleet customers that 
they can rely on 100%.”
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Toyota
Professional

NEW
HILUX 

• OWNER-DRIVERS  • CONSORTIUM’S • UTILITIES  • CONSTRUCTION

For further details on all our Hilux o�ers please visit

www.rrg-group.com/leasing-and-
eet/toyota/hilux/

HILUX DIESEL INVINCIBLE D/CAB PICK UP 2.8 D-4D AUTO
£283.11 + VAT PER MONTH*

£1698.66+ VAT INITIAL RENTAL*

*Business users only. Initial rental and VAT applies. Available on new leases of Hilux Invincible when ordered and proposed for �nance between 1st October 2021 and 14th December 2021, registered and �nanced by 30th September
2022 through KINTO One Contract Hire, a product o�ered by KINTO U.K. Limited. Advertised rental is based on a 36 month customer maintained contract at 10,000 miles per annum with an initial rental of £1,698.66 +VAT. Excess mileage
charges apply. You will not own the vehicle. Other �nance o�ers are available but cannot be used in conjunction with this o�er. O�er may be varied or withdrawn at any time. At participating Toyota Centres. Toyota Centres are
independent of KINTO U.K. Limited. Indemnities may be required. Finance subject to status to over 18s only. KINTO UK Limited registered o¡ce Building 1000, Lakeside North Harbour, Western Road, Portsmouth, Hampshire,
PO6 3EN. Authorised and regulated by the Financial Conduct Authority. Terms and conditions apply. KINTO is a registered trademark owned by Toyota Motor Europe and used under licence by KINTO U.K. Limited.

RRG Group - Fleet and leasing 
specialists across the North and beyond Martin Shorrock, 

Group Fleet Manager, 
RRG Group

automotive

Find out more about RRG Group Fleet, contact Martin on:  
0161 728 8218   martin.shorrock@rrg-group.com
www.rrgcontracthire.com
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Willmott Dixon has been appointed 
by Rochdale Borough Council for 
another large regeneration that 
will see the company deliver 242 
apartments and a Hampton by Hilton 
hotel in the town centre.

Work on the £60m scheme, known 
as Upperbanks, will start next month 
with Willmott Dixon aiming to ensure 
40% of its local spend is within a 20 
mile radius of the site, while 75% 
spent within 40 miles.

Upperbanks has already generated 
over £20m of external funding, 
attracting over £17m from the 
government’s Future High Streets 
Fund and more than £3m from the 

Aldi, one of the UK’s fastest growing 
budget brand supermarkets, has 
revealed plans to grow its retail estate 
with 100 new stores being built across 
the UK over the next two years, 
as well as expanding its logistics 
infrastructure with a new 1.3 million 
sq ft site in Leicestershire.

This is part of a planned investment 
of £1.3 billion over the next two 
years (2022-2023) in a bid to further 

Unprecedented labour shortages in the construction industry, as well as 
unclear rules from the government on self-isolation are causing big problems 
for employers, a report has found. As the UK struggles with labour shortages, 
the report from employment expert Citation has found that difficulties filling 
vacant roles, and finding cover for absent employees, is causing staffing costs 
to soar.

With more time and resources being put into finding the right candidates, and 
covering staff sickness/self-isolation due to Covid-19, the report found that 
almost 60% of businesses in the sector are experiencing rising costs.

More than half of firms have seen staffing costs rise by at least 30%, putting 
employers under intense pressure to maintain a functioning workforce, whilst 
balancing costs with the wider business. Almost 75% of businesses have been 
affected by staff absences due Covid-19. With a shortage of staff, firms are 
finding it difficult to find cover for absent employees, spending more time and 
money doing so.

As well as staff taking time off, employers in the industry are facing a crisis 
with recruitment. More than 40% of those surveyed said that they have had 
problems filling vacant roles. Despite having more vacancies, employers are 
struggling to find the right candidates. The skills shortage is adding to the cost 
of staffing as searches take longer, and more time is spent interviewing and 
vetting applicants.

Gill McAteer, head of employment law at Citation, said: “Covering absence 
and recruiting talent can be a costly process for employers, and what the 
construction industry is currently facing is unprecedented. The current skills 
shortage is meaning that added pressure is put on current employees, 
and with many of those having to take time off due to illness and isolation, 
businesses are paying the price.”

Rochdale appoint Willmott Dixon to deliver £60m scheme

Soaring staff costs revealed 
in Construction Sector

Aldi reveal plans to build 100 
new stores and giant hub in 
Leicestershire

Greater Manchester’s Combined 
Authority’s Brownfield Development 
Fund.

Councillor John Blundell, cabinet 
member for economy and 
communications at Rochdale 
Borough Council, said:

“The appointment of Willmott Dixon 
is another crucial step forward for this 
fantastic scheme, which will totally 
regenerate this key brownfield site, 
and create a brand new housing and 
leisure offer which is unlike anything 
else we currently have in this area.

“Willmott Dixon is a known and 
trusted company, which previously 
constructed the Rochdale Riverside 

accelerate its share of the UK grocery 
market.

The plans are expected to create 
more than 2,000 new jobs next year, 
adding to the 7,000 permanent roles 
already created over the past two 
years.

In its annual trading update, Aldi 
said sales in the UK and Ireland had 
grown 10.2% to a record £13.5 billion 
in the year to 31 December 2020 
(2019: £12.3 billion). Latest data shows 
Aldi is attracting more new shoppers 
through its doors than any other 
supermarket with a UK market share 
of 8.1%. 

Aldi, which has returned its business 
rate relief in full to HM Treasury, said 
profits had been dampened by its 
continued investment in price and the 
cost of responding to the pandemic, 
citing that it had “put people before 
profits” and focused on feeding the 
nation.

The supermarket currently has 920 
stores across the UK.

retail and leisure development. On 
that project, they contracted key 
local companies like Hovingtons 
and created local employment 
opportunities, including for ex armed 
forces personnel. I’m looking forward 
to seeing them build on this track 
record to deliver wider social benefits 
once again this time round.”

The Upperbanks site is next to the 
new Rochdale retail and leisure 
development that Willmott Dixon 
completed last year and is now 
over 90% let. The scheme boasts 
a number of major retail names, 
including H&M, M&S and River 
Island, alongside leisure operators, 

including Nandos, Loaded Burgers and 
Reel Cinema.

The project has procured through 
the Procurement Hub Major Projects 
framework. Anthony Dillon, managing 
director for Willmott Dixon in  
the North, said:

“We are hugely proud to continue to 
play our part in shaping the future of 
Rochdale town centre and to be working 
in partnership once again with Rochdale 
Borough Council, Genr8 and our architect 
partners Leach Rhodes Walker and KKA.

“This project will be built for the people 
of Rochdale by the people of Rochdale, 
and we will work with our local supply 
chain partners to create sustainable 
employment opportunities and a lasting 
positive legacy in this community.”

Upperbanks is a Rochdale Borough 
Council scheme being delivered by 
Rochdale Development Agency, with 
Willmott Dixon as the contractors.  
It is set for completion in early 2024.
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GMI Construction has announced that it has been instructed by leading logistics 
development company Tritax Symmetry to develop a huge new speculative 
logistics/warehouse scheme at a site in Middlewich known as MA6NITUDE.

Infrastructure works are well underway on the Cheshire East development site 

National Highways have announced deals 
with 50 supply chain partners to carry out 
up to £3.6 billion worth of renewals to keep 
England’s motorways and major A roads 
running safely and smoothly. This work is 
awarded as part of the government-owned 
company’s brand new six-year Scheme 
Delivery Framework (SDF).

The framework will enable the delivery of 
renewals across a range of activities, 
including substantial civil work on barriers 
and drainage, traffic management 
activities and design services for a range 
of projects. It replaces the soon to expire 
existing contract mechanisms, known as 
the Construction Works Framework (CWF), 
Design Services Contracts (DSC) and Asset 
Support Contract (ASC).

Duncan Smith, Acting Executive Director 
for Operations at National Highways, said: 
“The announcement marks the start of a 
new way to keep the country’s motorways 
and major A-roads in top condition 
by delivering the largest and most 
comprehensive renewals programme we 
have ever embarked on.

“This new approach enables a diverse pool 
of suppliers of all sizes to work directly with 

Social impact developer Capital & 
Centric has been given the go ahead 
for its £60m vision to create a vibrant 
town centre community at the historic 
Weir Mill site in Stockport.

Stockport Council’s Planning & 
Highways Regulatory Committee 
approved the plans at its meeting at 
the end of September. The decision 
paves the way for the company to 
restore the derelict Victorian mill into 
design-led apartments, creating a 
new vibrant neighbourhood. 

The site, backed by £7m of Housing 
Infrastructure Fund from Homes 
England, is one of the cornerstone 
regeneration projects of the 
Stockport Mayoral Development 
Corporation (MDC).  

The project will deliver 253 one, two 
and three-bed apartments across 
the existing Weir Mill and two new 
design-led buildings, alongside 
24,000 sq.ft of commercial space that 
will establish a new leisure and culture 
destination in the heart of Stockport. 

It’ll also involve creating 60,000 sq.ft 
of public realm with gardens, social 
and creative outdoor spaces, opening 

Tritax appoints GMI on 190,000 sq ft logistics scheme in Middlewich

Capital & Centric get green 
light for Weir Mill restoration

which will see the construction of two units of 149,000 and 41,000 sq ft 
respectively. Both units will be net zero carbon in their construction and when 
complete, 15% of the roofs will be fitted with solar panels with the ability for 
the roofs to be fully covered in photovoltaic panels at a future date. 

Speaking about the instruction, Marc Banks, Divisional Managing Director at 
GMI Construction, said: “We are delighted to be working with Tritax Symmetry 
to deliver these important new facilities in Middlewich. Our team has made an 
excellent start and the site is already taking shape to what will eventually be a 
first-class sustainable building that will be a huge business asset to the area.” 

Also commenting David Nuttall, Development Director at Tritax Symmetry, 
said: “We are excited to see spades go in 
the ground here at MA6NITUDE and bring 
forward high quality facilities at a time when 
demand for space is at record levels.”

National Highways. Approximately 
23% of the overall framework value 
has been awarded to SMEs, so 
creating a secure pipeline of work 
and increasing innovation across  
the board.”

Social value was inherent throughout 
the procurement process ensuring 
that suppliers are measured on 
their contribution and impact 
socially within each region. Duncan 
added:“The framework offers a 
blend of large capital work along 
with smaller specialist opportunities 
that maximises the ability for SMEs 
to develop a direct relationship with 
National Highways, driving growth 
within the industry and introducing 
more innovation.

“The SDF supports the delivery of 
National Highways’ decarbonisation, 
sustainability and environmental 
ambitions across its renewals 
programme. It limits repeat 
maintenance, reducing the exposure 
of the workforce to traffic and reduces 
the overall cost of maintaining the 
network.”

the historic site to the public for the first 
time in years.

Adam Higgins, co-founder of Capital 
& Centric said: “We’re floored with the 
feedback and support we’ve had for 
our vision for Weir Mill and can’t wait 
to celebrate the rich industrial heritage 
of the mill with sensitive restoration, 
and opening the site up with great 
community places, lush gardens and 
social spaces. 

“The reality is that this stunning historic 
mill, parts of which date back to the 
1700s, were at risk of being lost forever.”

Stockport Council Leader, Councillor 
Elise Wilson said: “The Council rightly 
identified the potential of Weir Mill as 
a key element towards creating a new 
community in the heart of Stockport, 
attracting more people to live and work 
here. It is hugely rewarding to know this 
derelict landmark will now not only be 
saved but become a catalyst for wider 
investment and will energise this area of 
the town centre.”

Weir Mill is part of Stockport Council’s 
ambitious £1bn plans for the town 
centre. Construction is planned to start 
in early 2022.

National Highways announce 
multi-billion-pound road renewals 
programme framework
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photography

banks for website use and social 
media; shoot a lot of headshots 
and portraits, and shoot product for 
online selling, catalogues, and so on.

“I shoot a wide variety of business 
events too; which is where we often 
bump into one another!”     

How did you become a 
photographer?

“I caught the bug as a teenager. 
These were the days of film and 
processing your own black and whites 
in a home darkroom.

“I loved it, and thought about 
pursuing it when I left school. 
However, after university I followed  
a teaching career.

“But the desire to be a photographer 
kept bubbling to the surface. I spent 
a couple of years working out a way 
to create a business and try to live 
my childhood dream. Then in 2003 
the opportunity arose, as my children 
left nursery to attend school. Not 
paying nursery fees gave me the 
financial break to take the leap...
and I did.  It took a few years, but the 
commissions started to come in, and 
eventually I’ve kept going to where I 
am now.”    

What’s the best picture would you 
say you have taken, or memorable 
event covered?

“‘Best’ changes all the time. It’s a bit 
like asking what your favourite record 
is – it depends so much on the mood 
you’re in at the time of asking. But 
there’s one photo of my daughter 

that means a lot, and not just as  
a family memento. It was a black  
and white portrait I shot when she  
was 3, and still hangs in the house.

“Enough people commented on how 
much they liked it at the time that it 
gave me the courage to think maybe I 
could cut it as a professional. Starting 
out, I shot a lot of weddings and family 
events. I’ve had messages over the 
years saying a much loved relative has 
passed away and how much people 
treasure the photos of them having a 
great time on a lovely occasion.

“Hearing people say things like that 
really resonates, you know? It’s lovely 
to think that you’ve created something 
for somebody that means so much.”      

How was lockdown for you?

“As soon as lockdown was 
announced, my work just dried up. 
Because we couldn’t come into 
contact with other people, that meant 
75% of what I do wasn’t possible.  

“I already shot a small amount of 
product photography, and I simply  
did more of that. Of course, there  
was an increased demand too, which 
was nice! 

“That’s something I’ve decided to 
promote much more going forward.  
I also spent more time simply taking 
photos for me – taking a camera 
with me when I walked the dogs,  
observing my neighbourhood much 
more closely, recording the changes 
in the seasons. Being out and about 
is good for your mental health, and 
building a photo library of personal 
work did me a lot of good.”        

How is business today for you?

“Pretty good. Enquiries are coming 
in regularly, and more and more 
people are returning to the office, so 
old contacts are getting in touch to 
update their marketing material.  

“I’m not back to where I was in 2019 
yet, but the trend is good. Plus, with 
the extra emphasis on shooting 

Martin Hambleton has been one of 
our ‘go-to’ photographers since we 
launched Business Connect Magazine 
in 2013. 

As a renowned commercial 
photographer, he has been in  
constant demand for many business 
networking events around the Greater 
Manchester region, and we have 
worked together on a fantastic range 
of charity lunches, expos, awards and 
also interviews with famous faces like 
Theo Paphitis, plus a host of high 
profile business leaders.

We caught up with Martin to see 
what he provides for the business 
community, and also to see how he’s 
fared since lockdown in 2020:

Martin  - tell us about Martin 
Hambleton Photography?

“I’ve been a freelance photographer 
for the past 18 years. I specialise in 
commercial photography - creating 
marketing and branding material for 
companies. 

“Usually, that means visiting a business 
to see what they do and create 
photos that get that across. During 
that process a company’s USP tends 
to stand out, and I concentrate on 
getting images that convey that.  

“For service industries especially, that’s 
valuable, as they can struggle to get 
across in words what makes them 
different, but photos can show it very 
effectively. 

“Breaking that down, I create image 

product photography, I’m hoping to 
expand into new markets and pick up 
some new clients too.” 

What other avenues in photography 
are you looking achieve moving 
forward?

“I’ve done a couple of photo walks 
over the past couple of years, and 
they’ve been well received. While they 
were pretty relaxed affairs, I did tap 
into my teaching background to try to 
make them educational too.  

“I’d like to offer more of those; 
perhaps a series running throughout 
the year that builds up both technical 
and picture making knowledge. In 
fact, I’d like to run two series. One 
aimed at keen amateur photographers 
who are looking to get better, and 
one for business people who want to 
take better photos for work with their 
smartphones.”

Martin 
Hambleton

Snapping up business

MARTIN HAMBLETON
COMMERCIAL PHOTOGRAPHY 
NORTH WEST

commercialphotography 
northwestblog.co.uk

info@martinhambleton.com

07766 815703
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Graham Shiers has built a solid 
reputation for encouraging 
entrepreneurial values, emergent 
talent and stimulating business 
development and growth 
alongside funding services, with 
particular focus on the Northern 
business community, acting as 
a trusted source of introduction 
between new and existing business 
contacts.

With a background in retail, 
manufacturing and the legal 
sector, Graham also has over 20 
years’ experience of organising 
and delivering effective and 
aspirational corporate networking 
events.

“We originally launched the 
Business Catalyst Club in Leeds 
and following a large number of 
requests from our North West 
contacts, we have also launched 
into Manchester.

“The Business Catalyst Club 
enhances business relationships by 
bringing together entrepreneurs, 
investors and decision makers to 
share new and exciting business 
opportunities.

“Our quarterly invitation-only 
Business Catalyst Club Lunch 
events in both Leeds and 
Manchester are designed to deliver 
added value to our extensive 

The Business 
       Catalyst Club

network of business contacts by 
facilitating new commercial and 
professional introductions whilst 
providing an effective platform 
for a small number of companies 
seeking growth capital to showcase 
their proposals to our members 
and guests – many of whom are 
private or institutional investors  
and lenders.

“However, it’s not always about 
the money, but knowing how 
to work smartly - taking advice, 
making the right contacts and 
using their experience to help grow 
your business - and one way the 
Business Catalyst Club facilitates 
this is via the BCC Virtual Advisory 
Board which we launched in June.

“The BCC Virtual Advisory Board 
comprises talented experts from 
amongst our membership offering 
no-nonsense practical advice and 
perspectives covering a truly wide 
range of issues and situations.

“I personally spend a large 
proportion of my time connecting 
people and making strategic 
introductions - the more we 
understand about our member’s 
businesses, the type of people 
they want to do business with, 
and where they are going with the 
business, brings so many new and 
varied opportunities across my 
desk, including business sales and 
acquisitions, Buy Ins, Buy Outs and 
off-market property and land deals 
to list but a few.

networking

Graham Shiers, 
Catalyst Club Director

For more information or to arrange a guest invitation 
please contact Graham Shiers at  
graham@BusinessCatalystClub.co.uk 
or visit www.BusinessCatalystClub.co.uk 

Don’t miss the next Manchester Business Catalyst 
Club Lunch - Thursday 14 October, followed by the 
Leeds Lunch on Thursday 25 November 2021

“We aren’t sector specific. Any 
and all businesses are represented 
at The Business Catalyst Club, 
with both SME and professional 
decision-maker members from 
everything from law, finance and 
marketing to manufacturing, 
construction and Fork Lift Trucks! 
And because we keep attendance 
at that decision-maker level, the 
amount of business that goes on 
both in and out of our Lunches is 
simply incredible.

“Charity plays a big part of my life, 
and so at each Lunch we feature 
a voluntary charity draw. We 
simply ask each guest to 
make a donation and rather 
than pick a charity of our 
own, on each occasion 
the winner of the draw 
nominates a charity of 
their choice to receive 
the money. On occasion 
we also highlight 
local charities to our 
members and guests 
that may need more 
than simply money, be 
it volunteers, advice 
or services.”

Business Catalyst 
Club Membership 
is available to 
decision makers 
from all walks 
of business 
life including 
entrepreneurs, 
MDs, directors, 
business partners 
and owner managers. 
Membership includes four 
Lunches over the year plus 
members can invite a decision-
maker guest on each occasion 
at no extra cost.
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to the pandemic, however, we were 
very firmly back with a fantastic face 
to face event this year and Rich 
Media certainly didn’t disappoint!

The evening got off to a brilliant 

a glitzy black tie gala finale at 
Hotel Brooklyn in Manchester on 3 
September. Organisers Rich Media 
Group International missed out on 
presenting a live finale last year due 

Making a welcome change from 
last year, which featured a still 
well-received virtual event, the 
5th annual Greater Manchester 
Business Awards took place with 
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start with complimentary drinks and the 
chance for businesses to network as well 
as treat their staff to special evening. 
The three course meal provided by 
Hotel Brooklyn was exceptional, and 
the ambience was completed by guest 
vocalist Andy Powell singing his way 
through some very popular numbers. 
Host for the evening was Paul Crone 
from ITV.

Business Connect Magazine have been 
media sponsors from the very first event 
that took place in 2017, kicking off with 
a glitzy black tie awards ceremony at the 
Edwardian Radisson Hotel in the centre 
of Manchester. From there the event 
has grown in popularity, and this year 

KEYWORKER SUPPORT 
Staycity Aparthotels  

Manchester Piccadilly

FUNDRAISER OF  
THE YEAR 

Interact CC Ltd

WINNER
SMALL BUSINESS OF THE YEAR 

(Under 5 Employees) 

Essentialise Workplace Wellbeing

BUSINESS OF THE YEAR  
(10 - 20 Employees) 

ABC+ Warranty

SMALL BUSINESS OF THE YEAR 
(5 - 10 Employees) 

Feel Good Club

BUSINESS OF THE YEAR  
(Over 20 Employees) 

Together Trust

WINNER

WINNER

WINNER

WINNERWINNER

WELLBEING IN  
THE WORKPLACE 

Realm Recruit

LOCKDOWN 
VIRTUAL BUSINESS 

IdealHouseShare

WINNER

WINNER

The Greater Manchester Business Awards 2021



The Greater Manchester Business Awards 2021

To find out more about the Greater Manchester Business Awards  
for 2022: greatermanchesterawards.co.uk
sophie@richmediagroup.co.uk   0161 635 6209

Rich Media Group International 
comprises a number of companies, 
some of which have been around 
since 1997. The divisions are:

•  Rich TV specialising in corporate 
video/photography and TV 
production.

•  Rich Drones PfCO fully qualified 
compliant and insured drone 
photography and videography 
services.

•  Rich Video specialised wedding 
videography and transfer services.

•  Rich Digital specialising in social 
media management and digital 
services.

•  Rich Music, audio and video 
recording for artists and artist 
management.

•  Rich Productions specialising  
in theatre tours videos, photos, 
audio visual, project managing  
and merchandising. 

INTERNATIONAL
expertise in video production have 
ensured each finalist has  
the opportunity to present their  
business to everyone in the  
room on the night.

“This year we have presented a 
total of 13 categories, one of which 

Media Group) observed: “Like 
Business Connect Magazine, we’ve 
been involved with the awards since 
the first event in 2017. 

“For the past two years we’ve loved 
the whole process of organising 
everything, and with our particular 

was a total sell-out. Jon Cheetham from 
sponsors Business Connect Magazine 
commented: “As the 5th awards took 
place we are very happy to be invited 
as sponsors once again by Rich Media 
Group. As organisers they have once 
again done a fantastic job, highlighting 
the remarkable businesses that Greater 
Manchester as a region promotes. 

“The event is particularly important to 
us as we are growing as a magazine, and 
rebranding to cover the whole of the 
UK and beyond. This provides a great 
opportunity for the best of the region’s 
businesses to showcase themselves to 
our readership which has been growing 
beyond the region itself.”

Organiser Sophie Richardson (Rich 
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Andy Powell 
entertaining
the guests

Paul Crone 
on compèring  
duties

BUSINESS connect MAGAZINE

Sponsors

The Awards continue 
on next page

(Fundraiser of the Year) had their 
winner already announced before the 
event this evening.  

“Thanks also to our judges – Andy 
Preston, Paul Mirage, Heather Baker, 
Gavin Redman, and Carole Fossey. 
They had a very difficult task deciding 
the winners and it’s fair to say the final 
voting was extremely close.”

Paul Crone with 
organiser Sophie 

Richardson

MARKETING TEAM  
OF THE YEAR 

HOME

EMPLOYER  
OF THE YEAR 

Leap29

WINNER

WINNER

COMMUNITY AND  
SOCIAL RESPONSIBILITY 

Entrepreneurs Unlocked

WINNER
BUSINESS PERSON  

OF THE YEAR 
Paul Bayliss (GM of Hotel Brooklyn)

CUSTOMER SERVICE 
EXCELLENCE 

Bluebell Fitted Furniture

WINNER

WINNER



young person work experience for 
just one hour per week. 

“Students are fully supported by 
trained staff to fulfil their work 
experience, are fully risk assessed, 
and can provide an invaluable 
contribution to the workplace of the 
businesses supporting us. 

“Key areas of interest for current 
students include catering and 
hospitality, construction, IT and retail, 
however work experience across any 
industry can be considered. 

“If inviting a student into a business 
isn’t something that would be 
practical, there are options to be 
invited as a guest speaker, talking 
about an aspects of a particular 
business, sector or career path. 

“These can be arranged face to face 
or virtually, and provide students with 
crucial insight into the world of work.”

What other ways can a business 
support the work you do?

“Many businesses actively encourage 
and promote their staff to spend 
volunteering days supporting our 
services or fundraising efforts.

“This is a fantastic way to engage 
a workforce in a positive activity, 
encouraging teambuilding whilst 
at the same time helping us offer 
support to children and adults with 
disabilities, autism and mental health 
differences.

“Could a business provide staff for 
the day to help with a supermarket 
collection? Or to help at an event?  
We can provide fantastic 
opportunities for staff to build  

“Our services made in excess 
of 3,000 welfare calls over the 
lockdown periods to families and 
carers who were unable to go out 
or access services in the usual way. 
This contact was vital for some 
individuals whose routines and sense 
of predictability was lost due to the 
impact of the pandemic.

“We also offered a range of support 
to help those with high and complex 
needs to maintain contact with 
their friends, including virtual get-
togethers and a range of group 
activities through Zoom and Teams. 

“Vital interactions with family and 
friends were also created, when safe 
to do so, through socially distanced 
visiting pods in the gardens of some 
of our services.

“We designed and provided free 
online resources to help disabled 
people and their families during the 
pandemic. Including census support 
materials and accessible vaccination 
instructions for people with 
autism which achieved over 2,300 
engagements on social media.”

How can the corporate sector 
support the Together Trust?

“It’s very important to us as an 
organisation to provide enriching 
experiences for the people we 
support, and we find working in 
partnership with businesses a great 
way to deliver this. 

“Our schools and college are 
consistently in need of work 
experience placements for post 
sixteen students, and businesses 
could support this by offering a 

The Together Trust based in 
Cheadle, South Manchester were 
well deserved winners of the 
Business of the Year Award  
(over 20 employees).

Business Connect spoke with Head 
of Fundraising Lucy Sawdon-Molloy, 
to speak about what the award 
meant to the charity:

Congratulations on winning 
Business of the Year (over 
20 employees). What do you 
think were the reasons the 
Together Trust were voted  
as winner?

“This has been an unusual and 
exceptional year with the pandemic 
influencing and creating many 
challenges. Despite this, the charity 
has continued to provide vital service 
delivery to some of the area’s most 
vulnerable children and families.

“We redeployed staff wherever 
possible to ensure that we 
minimised the risk of service closure. 

“This involved continually reviewing 
risk assessments to create safe 
environments for all our staff, 
volunteers and the people we 
support.

“Virtual home schooling was 
introduced for many of our students.

“Within our Manchester residential 
and supported living homes, a 
number of our staff temporarily 
moved in to services to provide 
continual structure and stability to 
the individuals we support even 
though it meant being apart from 
their own families.
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ties as a team while helping to support 
vulnerable young people in their  
local area.

“All of the above are fantastic ways for 
any business to fulfil their Corporate 
Social Responsibility in their own 
community while boosting staff morale 
and improving staff retention. 

“They will be fully supported by Together 
Trust staff to maximise the positive 
impact working with a charity can have 
on their business.”

What are your plans for the 
future?

“For 150 years, we have seen potential 
where others see limitations. We will 
never stop believing in a better and more 
inclusive future for people with complex 
health needs, disabilities, autism and 
care experienced people. 

“The issues faced by the people we 
support are universal, and the only way 
for our communities to flourish is to 
enable everyone to thrive. 

“That’s why we’re generous with our 
time and resources, sharing insight 
with local authorities, like-minded 
organisations and international social 
care communities.”

awardsContinued from 
previous page

Together Trust BUSINESS OF THE YEAR  
(over 20 employees)WINNER

Lucy 
Sawdon-Molloy,
Head of 
Fundraising,
Together Trust



degree at Salford University.

“Also, when using external 
support we use local businesses, 
for example Social Media and HR 
support. Our principal Surveyor is 
also a weekly attendee of the local 
Grafters networking zoom meetings 
which supports a large majority of 
construction trades specialist. 

“We sponsor local schools and 
charities - The Children’s Adventure 
Farm Trust as an example.”

What’s next for ABC+ 
Warranty? 

“We’ll continue to provide advice to 
the Construction Minister, the New 
Homes Quality Board and the New 
Homes Ombudsman regarding 
raising the building standards and 
the requirements needed in the 
UK to restore confidence in the UK 
housing market. 

Tell us more about the work 
you do?

“We provide 10 Year Structural 
Warranties, also known as latent 
defects insurance, which is 
an essential mortgage lender 
requirement. 

“If you are raising a mortgage 
to fund building works or if you 
wish to sell the property within 10 
years of it being completed, you 
will not be able to do so if you 
don’t have a Structural Warranty 
in place. It is also an insurance 
policy that provides a way to claim 
against structural defects that are 
not covered under your buildings 
and contents home insurance 
policy. We have our own team of 
Surveyors who guide you through 
the Warranty requirements. 

“ABC+ Warranty is suitable for all 
types of residential and commercial 
building projects from new builds 
and/or converted properties and 
buildings. When the building 
works are completed, we issue our 
ABC+ Warranty certificate which is 
mortgage lender approved.”

How quickly can you provide 
survey results compared to 
others in your sector?

“We have created our own 
electronic survey reports which our 
Surveyors access through dedicated 
devices during our inspections. This 
enables our inspection reports to 
be with our clients within just a few 
hours of the inspection, rather than 
weeks.

“We also provide the fastest 
Structural Warranty quotation 
service in the UK known as our 
QuickQuotes. This provides clients 
with an indication of costs so 
that they can factor this into their 
building project costs from a very 
early stage.”

How do you support your 
local community as  
a business?

“We’re very keen on offering local 
apprenticeships. We’ve just taken 
on two young local apprentices, 
and we’re supporting them through 
their 5 year Building Surveying 

Also winning Business of the Year (10 – 
20 employees), ABC+ Warranty based 
in Altrincham were keen to chat about 
what the award meant for their business. 
Business Connect spoke with Managing 
Director Adele Reid:

Congratulations on winning 
Business of the Year (over 10 
employees). Tell us how you feel 
about winning the award?

“It’s great that we’ve got the recognition 
that our team deserves following years 
of hard work. A huge thank you to the 
Greater Manchester Business Awards.

“The team at ABC+ Warranty have been 
‘critical workers’ throughout COVID. 
Our Surveyors have been on the front 
line, carrying out our crucial stages of 
inspection so that our clients could still 
carry on with their building projects, 
where most other Warranty providers 
just stopped. Winning an award like this 
makes the whole team feel the work 
they have done has been appreciated 
and worthwhile.”

What do you think were the 
reasons ABC+ Warranty were 
voted as winners?

“We’re constantly looking at ways to 
simplify the Structural Warranty process 
and procedures. Our customer’s 
experience and their journey with us is 
essential so we’re always looking at ways 
to improve. We never stop innovating.

“Also, standards are important to us. 
We’re raising awareness of just how 
crucial good workmanship is from every 
type of tradesperson that is involved 
during the process of house building 
in the UK. We only certify properties 
free of defects, properties that are 
built to last. ABC+ provides consumer 
confidence when purchasing a home 
that is certified by us.

“During the pandemic we assisted 
the Government in writing the COVID 
Safety Back to work office guidelines to 
assist people returning to work in a safe 
office environment following the first 
lockdown. 

“Our Surveying Team created the ‘Safe 
Site inspections’ guidelines for clients 
and surveyors to protect all involved 
whilst our surveyors carried out full site 
inspections during the first Lockdown in 
March 2020 and beyond.”
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“Good building standards are vital 
for our economy and so we will 
continue to make waves and raise 
awareness amongst construction 
professionals.” 

“We’ll also be launching our mobile 
phone App shortly which will make 
the Warranty process even easier 
to navigate, plus offer lots more 
exciting technologies that our 
clients will enjoy exclusively.”

ABC+ Warranty BUSINESS OF THE YEAR  
(10 - 20 employees)WINNER

Adele Reid, 
Managing 
Director,  
ABC+ Warranty

 

Approved Building 
Certificates and Warranties

An ABC+ Warranty or Certificate is the UK’s most cost-effective structural  
warranty solution. 

With no membership requirements or associated charges, holding bonds  
or hidden costs, ABC+ is the only RICS registered Structural Warranty company  
in the UK, and offers both 10 and 12 Year Structural Warranties, along with  
our 6 Year Professional Consultants Certificate for complete peace of mind.

• 10 Year Structural Warranty
•  12 Year Warranty for  

Housing Associations
• Commercial Warranty
•  6 Year Professional Consultants  

Certificate
• Site Insurance
• Building Control

• Road Bonds
•  Contractors All Risk  

Insurance
•  Developer Insolvency  

Protection
• Architectural Services
• Stage Payment Certificates
• All Site Inspections

For further information contact our  
award-winning customer service team on  0161 928 8804
www.architectscertificate.co.uk       info@architectscertificate.co.uk
ABC+ Warranty, Century Park, 1 Anchorage Court, Caspian Road, Atlantic Street, Altrincham WA14 5HH



more about countries you may not 
know much about and to understand 
how you could create opportunities 
that are not otherwise obvious. 

You may find better prospects in 
Sierra Leone than in Switzerland, in 
Chad than in China. Customers are 
in markets, not countries, and your 
markets could exist anywhere. You 
could also find contacts who can help 
you understand and explore more 
about these markets.

Expo 2020 is a massive event, but if 
this is not for you, what alternatives 
are there out there that you should 
also consider? Events are big 
business and so seem to fill every 
nook and cranny of existing, and 
future, industries and professions. 

There are many local events targeting 
a home audience, but also major 
international events focused on 
specific sectors. These occur around 
the world including in the UK. I have 
had great success with some of these 

and would always target being part of 
the UK pavilion organised by the DIT.

If you are going to exhibit, then I 
would recommend that you only 
do so if you can do it properly. It is 
never a matter of just turning up and 
is imperative to allow sufficient time 
and resources before, during and 
afterwards to ensure success and 
make the most of the opportunities 
presented. It does require 
investment, not just financial but also 
in terms of time. However, if done 
well you can create sufficient leads for 
months and establish relationships 
that will be fruitful and rewarding.

You can also benefit from these 
events without having to exhibit by 
simply attending as a visitor. This has 
the advantage of giving you more 
time to explore and find out what 
others are doing around the world. It 
is possible to find customers this way, 
but also to find new suppliers and 
discover what product innovations 
there are. As a matter of courtesy, I 

The largest networking event in the 
world for exporters launches this 
October having been delayed by 
12 months because of the global 
pandemic. EXPO 2020, in Dubai, is 
a massive undertaking including 191 
participating nations and numerous 
organisations meaning a huge 
number of Pavilions to visit. 

This mammoth cornucopia of 
displays which runs for six months 
from October 2021 to March 2022, 
is a five yearly event that assembles 
the world in one place and provides a 
plethora of opportunities to connect, 
research and enquire about potential 
markets and customers. With a theme 
of ‘Connecting Minds, Creating the 
Future’ and a focus on ‘Innovation’, 
‘Collaboration’ and ‘Co-operation’ 
it is hoped that a real vision of the 
future will emerge which can provide 
companies with the opportunity to 
shape their own future direction.

The breadth of the Expo provides 
a major opportunity to understand 

would always respect that exhibitors are 
there to sell and have invested a lot of 
money to do so. Rather than launch into 
a full sales pitch, use the opportunity to 
discover what products a company may 
have, work out what you could have to 
offer and simply exchange contact details 
so you can speak later. You can always 
have a quick “I have something you may 
be interested in; can we speak when 
you have time” and exchange cards. At 
least they will be aware of you, and you 
can start a subsequent conversation with 
an ice-breaker question about how the 
exhibition went for them.

These events can be of great use: 
understanding market trends, product 
innovations, who are the players, who 
is new to the market and what your 
competitors are doing. Time spent on 
preparation and planning are essential 
and can ensure that you don’t miss key 
targets. Don’t underestimate how large 
some of these events are; I recall one 
international event where I walked 10 
miles in a day around the halls and still 
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Networking on a Global Scale
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Award Winning Cross-Channel Freight Services
Contact our friendly team today to discuss how we can make your life easier. 

Call us on (0044) 0161 746 8339 or email info@francelinetransport.co.uk

HELPING YOU MAKE SENSE OF CUSTOMS…
We're keeping on top of  all the changes to customs.
France Line is ready to make your life easier.

 READY TO HELP. Don’t panic. We’re fully trained in the new processes so 
you’re in safe hands

 COMPETITIVE SOLUTION. Clear guidance and pricing on the new customs 
documents required

 INVALUABLE CONTACTS. Local knowledge, 40+ years expertise in the 
French market and a network of  local, experienced customs agents in France 
- no-one is better placed to deliver your freight

For full or part loads, general and hazardous cargo, hand us your load then relax.

exporting



Xpress liner service has gone from 
strength to strength over a very short 
period. Launched as a temporary 
supply chain critical service, fast 
forward nine months and we are 
delighted to see this is now part of 
an established route positioning the 
Port of Liverpool as a viable call for 
Far East services.”

Darren Wright, MD at DKT Allseas 
said: “The China Xpress service was 
the first of its kind to offer a direct 
service call, providing a gateway 
from the Far East direct into the 
heart of the UK’s cargo owning 
community. An initiative born out 
of necessity to provide relief from 
increased ocean freight rates and 
reduced reliability due to the knock-
on impacts of the global pandemic.

“Another significant upside is 
the amount of traffic this service 
will remove from roads further 
enhancing Allseas approach to 
sustainable logistics” 

Since the initial sailing in February, 
DKT Allseas has expanded its China 
Xpress service from one to three 
ports in China direct to Liverpool,  
as well as, introduced a new service 
call from China direct to the USA, 
both east and west coast.  

The intersection of both COVID-19 
and Brexit over the past 18 months 
has resulted in driver shortages 
which have had a negative impact on 
many supply chains. Road haulage 
is an essential part of the economy, 
accounting for around 90% of all 
surface transport in the UK. 

This new inland train service solution 
by DKT Allseas will alleviate some of 
these pressures to get goods across 
the country in the most efficient 
way by providing a cheaper, faster, 
more reliable and more sustainable 
solution for the cargo owner.

DKT Allseas (part of the Allseas 
Logistics Group) has announced a new 
multi-modal extension to complement 
its China Xpress liner service. 

The new train service has started 
running five days a week between 
Liverpool and Freightliner’s 
Birmingham Terminal. It forms part of 
the China Xpress service, moving from 
sea to land to provide a sustainable 
solution for cargo owners to get their 
goods to their end destination. 

The new inland service will carry 26 x 
60ft wagons enabling DKT Allseas to 
move up to 76 x 20ft or 26 x 40ft and 
26 x 20ft containers of freight per day. 
The new rail service offers a fast and 
reliable alternative to roads at a time 
when hauliers are struggling to source 
enough drivers to service the demand. 

David Huck, Managing Director at 
Peel Ports said: “We have worked 
with DKT Allseas since February this 
year and since its inception, the China 

DKT Allseas launches first inland service 
connecting Liverpool to the Midlands

didn’t see everything. The follow up is key 
to how much eventual benefit you will 
obtain from the visit.

Is it worth going to these international 
events? It is a great opportunity to make 
connections around the world in one 
place, and with Expo 2020 if nothing else 
you could always take a few days off – 
there are worse places to holiday!
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Tony Goodman MBE  

is a successful exporter and has been doing 

so through a variety of different businesses. 

He is currently Marketing Advisor at Forest 

and Co who specialise in offering guidance 

on branding, exporting and sales: 

www.forestandco.com

• Round trip between Liverpool Seaforth Port and 
Freightliner’s Landor Street Birmingham Terminal

• Regular daily service from w/c  4th October

• Up to 76 TEU available per day, and selling fast! 

• Excellent rates

Daily Train Service between  
Liverpool (Seaforth Port) and  
Birmingham Terminal

For enquiries call now on:

T: 0161 272 8989     
E:  manchester@allseasglobal.com
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Navigating the 
   Manchester Ship Canal

3million sq ft 
of potential warehousing available

8million tonnes 
of cargo passing through every year

36 miles of seaway
comprising 7 terminals

The Canal is thriving, and each year 
it handles and stores millions of 
tonnes of cargo from wind turbine 
blades to animal feed and biomass, 
to aggregates, sand, salt and 
chemicals.

In addition to meeting many 
different shipping needs, the Canal 
can also support businesses with 
production facilities or construction 
hubs, as well as a wide range of 
commodities. 

With its superb position straddling 
Liverpool to Manchester, it is ideally 
placed to allow customers access 
to the rest of the UK, as well as 
mainland Europe.

The Canal has a wide range of 
berthing options, providing flexibility 
in size for vessel charter, along 
with existing manufacturing and 
production locations. 

With its strategic location, the Canal 
has excellent road, rail and sea 
connections and is within very close 
proximity to some of the country’s 
largest manufacturing and consumer 
bases. 

This means lower transportation 
costs than would be the case with a 
more southerly port, while allowing 
for a greener supply chain.

Peel Ports also has planning 
permission for expanding on 
its current 3 million sq ft of 
warehousing.

The Manchester Ship Canal is one of 
the UK’s most vibrant trading hubs. 
Running from the Mersey Estuary 
into the heart of Manchester, it is a 
36-mile-long seaway supporting a 
range of industries.

Peel Ports Group ensures the Canal 
supports low carbon goals, forming 
part of a carbon-efficient ‘Green 
Highway’ which helping businesses 
make reductions in three important 
areas: costs, carbon emissions and 
road congestion.

There are a number of terminals 
along the Canal offering different 
capabilities and facilities:

QEII Docks - Liquid berth.

Ellesmere Port - Bulks and Project 
Cargo.

Runcorn Docks - Bulks and Project 
Cargo.

Port Warrington – Multi-user 
warehousing.

Port Salford (Third party operated 
quayside, warehouse and bulk store).

has risen to every challenge and 
continued to provide first class 
services to the supply chain. That 
gives us a lot of confidence that we 
are on the right track and I’m certain 
that even more successful times are 
ahead of us.”

The 2021 Multimodal Awards 
recognises excellence in air, road, 
rail, maritime, and freight forwarding 
services, with categories voted for by 
readers of the Multimodal newsletter 
and exhibitors and visitors to 
Multimodal. 

The awards ceremony will be held at 
the NEC in Birmingham on Tuesday 
19 October 2021, with more than 
650 guests from across the sector 
expected to attend.

Peel Ports has made the shortlist 
for Port Operator of the Year at 
the prestigious 2021 Multimodal 
Awards for the logistics industry.

As the country’s second largest 
port group, Peel Ports manages 
several key regional trading hubs 
for the UK economy, including 
major facilities in Liverpool, 
London Medway and Glasgow. 

The nomination for the award 
comes on the back of a decade of 
strong financial performance and 
investment.

Mark Whitworth, CEO at Peel 
Ports said: “Our company has 
transformed since 2011 and we 
believe the long-term approach 
we have taken with the business 
is a significant factor in being 
recognised as one of the UK’s top 
operators. The investment we 
have made into our ports and our 
wider logistics business continues 
to improve services for customers, 
create jobs and support the wider 
economy. 

“Despite the challenges of Brexit 
and the pandemic, our team 

Peel Ports nominated as Port Operator of the Year

Mark Whitworth, 
CEO, Peel Ports 
Group

exportingContinued from 
previous page



large to travel long distances by road. 
Our berth is recognised by HMRC 
for accepting imported goods and is 
classed as a Point of Entry of goods 
into the UK by Border Force.

“On the quayside, we have two large 
warehouses capable of storing bulk 
and palletised goods. Equally, goods 
can be loaded onto vessels at our 
berth for exporting.”

What sort of large and heavy 
payloads have you docked at the 
wharf? How are the goods then 
transported from your docks to 
their final destinations?

“As a registered berth for over-sized 
or overweight loads, Esprit have 
processed many interesting loads. 

“This summer we handled seven 
massive silo’s destined for a factory in 
Manchester. These were so big they 
each required two cranes to lift them 
off the vessel, needed roads closed, 
street furniture removed and tram 
power lines to be lifted. GM Police 
did an amazing job, together with the 
truck drivers and the escort vehicles, 
over seven different nights, to ensure 
minimum congestion and disruption.

“Straight after we received a 130 
tonne electricity transformer destined 
for Rochdale. This needed a 1,000 
tonne crane for discharging which 

needed a crane to build the bigger 
crane. Once loaded onto a specialist 
truck with over 150 wheels, the total 
weight of load, truck and trailer was 
in excess of 200 tonnes. The final few 
miles from Trafford Park to Rochdale 
took 8 hours, 6 police cars and bikes 
and an abnormal load escort van, all 
travelling at 10mph.”

Tell us about Esprit – how did the 
business start, and what role do 
your two sites offer?

“I started Esprit in 1998 as a road 
haulage company delivering goods 
around the UK and Europe. 

“By 2015 we specialised with on-site 
operations employing 20 people, 
based in Trafford Park and Liverpool, 
on client’s sites. Our customers 
needed more space, so we decided 
to take the lease on a derelict 
warehouse site on the side of the 
Manchester Ship Canal in Trafford 
Park. This was the first time Esprit had 
it’s own site, our Trafford Docks site, 
which we have refurbished and still 
operate today.

“In 2018 we took the lease on a larger 
two-warehouse site on Westinghouse 
Road in Trafford Park. We invested 
heavily in pallet racking in one 
warehouse whilst keeping the other 
warehouse able to accept non-
palletised goods.”

Esprit Warehousing and Docks have  
two sites in Trafford Park. Business 
Connect Magazine have featured the 
business on a number of occasions,  
which has always championed the 
Manchester Ship Canal as Manchester’s 
‘lost infrastructure treasure’.

Managing Director Graham Dixon spoke 
with us about the importance of the  
Canal and the role of their berth at 
Trafford Docks:

We’re looking at ongoing massive 
investment by Peel Ports into many 
areas of the Manchester Ship Canal.  
How important do you think the  
Canal is to the North’s economy?

“There’s never been a more important 
time since it’s decline in the 1960’s. 
Congestion and pollution are such 
important factors for all businesses.  
To combat this, cities across the North  
are being forced to introduce congestion 
and pollution charges. 

“The capacity and ability of the 
Manchester Ship Canal to reduce the 
volume of freight transported by road 
is huge and that needs to be viewed 
and considered by everyone, from small 
private companies to multi-nationals, 
councils and government.

“More recently, the shortage of HGV  
drivers only serves to further highlight  
the need for more use of the Canal.  
One vessel, navigating from Liverpool  
to Manchester, can move goods carried  
by up to 150 trucks.”

Esprit has a wharf on the Manchester 
Ship Canal in Trafford Park. What 
services and facilities do you offer?

“Our wharf can accept virtually any type 
of freight carried by vessels, from large 
bulk 4,000 tonne shipments of grain to 
smaller shipments of specialist goods too 

What plans have you got for 
further development of the 
company? Are you looking at 
additional sites?

“I’m always looking for opportunities 
to grow the business. The challenge 
is not to allow ego to make the 
business decisions. Each expansion 
of the business has required funding 
through borrowing and personal risk, 
so I prefer to clear these debts before 
taking on more. 

“The note of caution for me where 
expansion is concerned is the 
potential for service levels to drop 
if we grow too big. We have an 
amazing team of 28 people in Esprit. 
Every employee is a vitally important 
part of the business and every 
customer is crucial to our success. 

“So, looking after the team and 
customers must come first. If we 
continue to get that right, growth will 
naturally follow.”

Spotlight on Trafford Docks
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Exporting continues 
on next page

Warehousing & Docks • Trafford Park

Graham Dixon, 
Managing 
Director, Esprit 
Warehousing  
and Docks

Concentrate on your core business and let Esprit 
      handle your palletised or bulk goods warehousing

Across two Trafford Park sites Esprit provide warehousing 

for 6,000+ pallets, 10,300 tonnes of bulk goods, along 

with container de-stuffing, freight consolidation, order 

picking and onward delivery, and can handle vessels car-

rying up to 4,500 tonnes. Both sites also offer parking for 

up to 100 HGV’s and buses plus office space to rent.

Esprit Group Ltd  No1 Trafford Park, Westinghouse Road, Trafford Park  M17 1PY

Trafford Docks, Trafford Wharf Road, Trafford Park  M17 1HA

Find out more: 0161 974 4300 or info@espritgroupltd.com     www.espritgroupltd.com
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have new facilities in Cork, Kilkenny 
and Roscommon which brings us to 
up to 25 Depots across the isle of 
Ireland.”

Effects of Covid and Brexit on the 
market and your operation? 
“Q1 2021 was slow due to a 
combination of the complexity 
of Customs and the build-up of 
stocks that had taken place in Q4 
2020 in preparation for the UK exit 
from the Common Market. Our 
business had spent a number of 
years in preparation and building 
our Customs Clearance capabilities. 
Traffic to Ireland has returned to 
pre-exit volumes with a welcome 
increase in traffic to other European 
countries.” 

Is the driver shortage affecting 
you at all?  
“The impact has not been to the 
same extent as others in the sector. 
But recruiting sufficient experienced 
drivers for the growth we have seen 
in Q3 2021 is an ongoing challenge.” 

Any recruitment developments?  

“We strengthened our UK business 
with the appointment of Melanie 
Bingham as UK Operations Manager 
in May of this year. 

“She brings with her a vast wealth 
of experience to both our domestic 
Pallet Network and Irish divisions 
after first starting with Roadferry 
back in Sept 2000 and not looked 
back since and has been a welcome 
breath of fresh air.”

Any pallet network 
developments?  
“We acquired a fellow Pall-Ex 
 member Middleton based 
Freightspeed Logistics in June 
2021; this increased the Manchester 
territory in which we serve our Pall-Ex 
members traffic to cover Stockport, 
Glossop and Buxton. 

“The acquisition also added a 
large Sameday Nationwide division 
and an enhanced Warehousing 
and Logistics portfolio of clients 
to our suite of services and most 
importantly brought a talented 
group of logistics professionals  

Business Connect checked in with 
Steve Swinburn, General Manager of 
Harbour International Freight, to see 
how the business was doing:

Is the new Dublin depot now in 
operation? 
“Covid restrictions had delayed 
building works. We’re now nearing 
completion, with a plan to become 
operational in November 2021.”

You were also planning something 
for Manchester – did this come 
about?  
“We have acquired an additional 
second 44,000 sq ft facility in Trafford 
Park also due for occupation in 
December 2021. This new facility 
allows us to increase our de-vanning, 
storage and pick/pack offering. 

“By being right at the heart of the 
North’s premier Industrial estate and 
our spiritual home will be a welcome 
return, it was the site of our first UK 
office over 30 years ago!”

Anything else in terms of depots, 
network etc?  
“In Ireland aside from Dublin we 

into our organisation.” 

How do you see the market  
going forward?  
“The investments we have made 
in the past year demonstrates our 
optimism. Many of our customers 
are reporting their business being 
restrained due to product shortages, 
in most cases due to Deep-Sea 
shipping delays. However, the 
International view and our view is 
that this is a temporary hiccup in 
supply chains. 

“As a business we anticipate 
continued growth in 2022 and are 
positioning our business in the right 
place to take advantage of that.”

Update on Harbour International Freight

Melanie Bingham and Steve Swinburn
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Looking to the 
future

After a gap of 544 days, September 
saw a return to face-to-face events 
for The Business Network. 

Run for directors and business 
owners, The Business Network 
has been operating in the UK 
since 1993. Owner Helen Bennett 
was clearly delighted to have the 
opportunity to meet up personally 
with longstanding members, along 
with many ‘new faces’, keen to 
embrace live networking once 
again.

“It has been a long time coming – 
but it’s great to be back, albeit with 
our Covid-19 protocols firmly in 
place,” said Helen “Having hosted 
monthly live events for almost three 
decades, to suddenly stop when 
the first lockdown hit was a scary 
prospect. But we were all going 
through scary, unprecedented times 
and like everyone else, our focus in 
the first few weeks of lockdown was 
the safety of family members.”

But it seems it didn’t take The 
Business Network long to react 

to the situation, introduce a new 
format and continue to provide a 
connecting role for their members. 

Having held their last live event in 
London on the 12 March 2020, by 
late April they were up-and-running 
with the first online event. 

“We knew very early on that we 
still had both the responsibility and 
the ability to continue playing a 
‘connecting’ role for our members,” 
said Helen. “The technology was 
there to make it happen, so like 
many, we very quickly learnt new 
skills and held our first online event. 

“At our first event we attracted over 
70 business owners and directors 
from across the Manchester, London 
and Exeter business communities, 
and this soon grew to over 140.”

Helen goes on to explain, “The 
90-minute, online, lunchtime 
events loosely follow our live-event 
format. They consist of a 20-minute 
presentation on a relevant business 
topic, along with the opportunity to 
network with groups of 7-8 business 
leaders, with ‘breakout rooms’ 
replacing the round-table format of 
the live events.”

London member David Little, 
Partner at Bishop and Sewell LLP 
commented, “I was very impressed 
by how quickly they moved to an 
online network, much as I missed 
the monthly lunches. And having 
members attend the virtual network 
from around the UK (and not just 
London) has been a great idea.”

However, it appears that technology 
has played an even greater role 
in The Business Network’s efforts 
to support members over the last 
18-months than simply the online 
events, as Helen explains.

“At the beginning of lockdown 
members had a need for 
information, particularly answers to 
HR questions. 

“We knew we had very experienced 
and knowledgeable members 
within The Business Network who 
could help so we looked for ways 
in which we could make members’ 
expertise more visible. 

“We established a communication 
channel, based on the Slack 
app, that offers members the 
opportunity to post questions to 
groups as well as communicate 
directly with individual fellow 
members. 

“We then started producing a 
monthly digital magazine that 
provides features and articles by 
members on current business 
topics. Both initiatives have proved 
valuable, additional benefits for 
members and we will certainly 
continue to offer them as part of the 
membership package.”

Many businesses will have been 
through the same process as The 
Business Network. 

The need to quickly adapt 
to new ways of working, and 
the opportunity to adopt new 
technology has resulted in many 
companies ‘fast-forwarding’ five 
years. Helen agrees that this has 
certainly been the case with The 
Business Network.

“No one would want a repeat of the 
last eighteen months - they have 
been challenging for everyone and 
sadly devastating for many. 

“However, the pandemic forced us 
to make changes in a much shorter 
timescale. 

“We have invested to fully upgrade 
our bespoke event and contact 
management system, invested 
in a new integrated website, and 
even in a new logo – we have 
done this because we feel that the 
need for people to connect and 
establish a group of experienced 
and supportive contacts is perhaps 
greater now than it has ever been.”

networking

Contact Helen Bennett for information on live and online 
business networking events in your area.

Email: helen@business-network.co.uk

Tel: 0161 823 1384

M: 07854 891 767

W: www.business-network-manchester.co.uk 
Helen Bennett,  
Owner,  
The Business Network



develop the best skills, knowledge 
and behaviours possible to allow 
them to enter the labour market.”

Salford City College Group has 
positioned itself over the last 
decade to support predicted 
shortages in these key sectors. 

Millions of pounds have been spent 
developing learning resources 
across the Group’s five College 
sites to support this. One of these 
venues, FutureSkills at MediaCityUK, 
has evolved from initially being 
one-building six years ago to a 
three-building campus, delivering 
exceptional vocational and higher-
level skills across the digital, creative 
and professional services sectors. 

Another of the College Group’s sites, 
City Skills, has been re-developed 
and improved to accommodate 
almost 1,000 students and 
apprentices.

Determined to drive forward and 
consistently improve alignment 
to local, regional, and national 
businesses, the College is pushing 
ahead with investment in developing 
the Salford City College Group 
Business Centre. The Business Centre 
will be the catalyst and home for 
increased strategic partnership work 
with hundreds of employers. The 

a supply of their most precious 
resource, talent. 

Allan Milne, Director of Business 
Development and Apprenticeships 
at Salford City College Group, 
commented: “Over the last six 
months, the number of employers 
contacting us to discuss talent 
development, succession planning 
and skills shortages has increased 
significantly.

“For too long, the General 
Further Education sector has 
been undervalued in the talent 
development marketplace; this is 
changing. 

“We have 12,000 students per 
year all seeking one of two things - 
some want to progress into Higher 
Education, whilst others want to 

This month, the Confederation of 
British Industry (CBI) warned that 
the UK could face up to two years 
of labour shortages across a broad 
range of sectors, from entry level jobs 
to high-level technical roles. 

With the furlough scheme concluding 
at the end of September, it is widely 
acknowledged that the initial 
predictions of 12.5% unemployment 
post-furlough will be inaccurate. 

Official unemployment figures show 
a continued fall. The Bank of England 
has forecast a rise to only 5.5% 
unemployment post-September at 
the end of the scheme. 

Recruitment companies across 
the UK are reporting a significant 
shortage of talent. The impact of 
Brexit, along with the slowdown of 
talent development brought on by 
Covid-19, can not be ignored. It is 
estimated that over 1.3 million non-
UK workers have left the UK over the 
last 18 months, and many will not 
return.

In a recent skills report commissioned 
by the Greater Manchester 
Employment and Skills Advisory 
Panel, it was indicated that one in five 
employment vacancies in Greater 
Manchester are linked to skills 
shortages, and it is widely accepted 
that key sectors in the region such 
as construction, digital and adult 
care have huge talent supply issues, 
threatening the Covid-19 comeback 
success significantly. 

Work with the Salford City College 
Group to secure your future talent

Businesses across the region are 
reaching out to Salford City College 
Group to discuss and develop 
strategic partnerships, identify 
opportunities, and look to secure 
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apprenticeships

Centre can be used for hosting events, 
networking activity and conferences as 
well as being a resource for employer 
partners to use operationally for 
meetings and work activity. 

Located in Salford Quays, the Business 
Centre will become a huge asset and 
prominent resource for the College’s 
four new Work Experience and 
Employability Co-ordinators,  
who are working with employers  
across the region to ensure students  
can progress through College and  
into fulfilling careers.

To work with Salford City College 
Group, get in touch by emailing 
apprenticeships@salfordcc.ac.uk or 
calling 0161 631 5555, or visit our 
website at www.salfordcc.ac.uk
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digital marketing
The importance of hiring the right 
  digital marketing agency
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Allow me to explain.

When you bring in a digital marketing 
agency, you’re bringing in a team of 
people with an outsider’s perspective, 
who’ll give you a fresh set of eyes 
on what could be a tired approach. 
You’re also hiring a group of people 
with years of experience in every 
aspect of digital marketing. From 
social media management to content 
writing to website development, 
you’re building a relationship 
with a team of experts AND their 
connections. Teams who have 
specialists in knowing what to say, 
how to say it and who to say it to.

(Side note): Any good agency would 
have your best interests at heart and 
do everything they possibly could 
to ensure that you succeed in your 
digital endeavours. That would mean 
adding in suggestions for other 
packages, giving suggestions for 
optimisation or offering discounts if 
need be.

On top of that, receiving a proposal 
with a suggested package and price 
means that it’s easier to dedicate one 
part of your budget to said package 
and having it then be dispersed 
among the various aspects of digital 
marketing by a third party (your 
digital marketing agency) instead of 
having to worry about which funds go 
where and being concerned about 
whether or not you’re giving the right 
amount of attention to the different 

branches of digital marketing.  
Plus, the samples they provide will 
give you a good taste of what they 
have in store.

When the pandemic struck, many 
companies the world over moved 
their digital marketing efforts 
in-house in order to cut down on 
costs, but they also saw a dip in their 
success rates in return. And that’s 
mainly based on the fact that they 
weren’t using specialists and the 
skills they offered anymore. You get 
out what you put in, and if you’re not 
putting everything that you can in 
(not for lack of trying, mind you), you 
won’t get everything you possibly 
could out. 

I’ve been in the business of building 
businesses for well over 30 years, and 
none of the knowledge I’ve gained 
has been off-the-shelf. I’ve gotten my 
hands dirty and earned my stripes. 

At the risk of “tooting my own horn”, 
I dare say that I’ve gotten pretty good 
at making smart business moves, 
which is why I’ve made the move 
and joined Vancula Agency as their 
Managing Director on the ground 
here in the UK.

While I’m in the UK, the rest of the 
Vancula team is a South African-
based digital marketing agency 
of 20+ experts who can match (or 
exceed!) the skills of UK agencies at 
highly competitive prices. 

If you’ve not got a website and/or 
social media accounts in the 21st 
century, you’re losing out on a lot of 
money. Having a digital presence is 
absolutely vital nowadays.

With all of that being said, if you do 
have a website and social media 
accounts and you’re not managing 
them properly (or at all), you’re also 
losing out on a lot of money.

With everything moving to the 
online world, it’s just as important 
to manage your digital presence as 
you would your brick-and-mortar 
presence. That’s where digital 
marketing agencies come into play. 
You wouldn’t trust somebody with 
little-to-no qualifications to bring 
numbers into your physical store, 
would you? Why would you trust 
somebody without qualifications or 
expertise to bring numbers into your 
digital store?

Now don’t get me wrong, you could 
definitely manage all of these things 
yourself, but it’s no easy task. While 
I’m a fan of the DIY-mentality, I’ll give 
you just a few reasons why you should 
reconsider the importance of hiring a 
digital marketing agency.

Sometimes we simply can’t see the 
forest for the trees, and an outside 
perspective is oftimes what we need. 
An outside perspective like that from 
a digital marketing agency. 

Am I making sense?

I could list a great many things  
about us, but as the saying goes, 
“Time is money.” 

So I’ll keep it brief.

We’re a straight-talking, no-frills 
team who are passionate, driven and 
determined to give the best every 
time.

We never bite off more than we can 
chew, so you know you’ll always get 
consistent quality.

Looking to start a chain reaction  
with us? Have any more concerns, 
qualms or queries?

Why not get in touch for a free 
consultation? I’d be more than happy 
to clear up any concerns, calm any 
qualms and answer any queries.

Scan the QR code below!

Cheers!

Ian Frost

Ian Frost

Vancula Agency

vancula.co.uk



October/November 202136

economy

supply. Don’t panic. There’s lots of 
product. The government is ready 
to relax the visa scheme to tackle 
the truck driver shortage. 10,000 
foreign workers will be allowed into 
the UK to meet essential food and 
fuel requirements.

100,000 drivers are needed 
to ensure the flow of product 
around the UK. 

The Bank of England moved 
in the month to hold rates and 
continue with the asset purchase 
program, maintaining the target 
for government bond purchases 
at £875 billion and the total target 
of asset purchases, including 
corporate bonds, at £895 billion. 

With government borrowing of 
around £170 billion this year, the 
Bank may yet have to do more and 
fill the Chancellor’s £1 trillion pound 
bank note.

CPI inflation is projected to rise 
temporarily in the near term, to 4% 
in 2021 Q4, owing largely, it is said, 
to developments in energy and 
goods prices. 

Conditioned on the market path 
for interest rates, CPI inflation is 
expected to fall back to close to the 
2% target in the medium term but 
then it always does.

Forecasts for growth this year 
may be eased back slightly 
reflecting concerns about supply 

A rising tide lifts all boats. World 
trade increased by 22% year on year 
in the second quarter. It increased 
by a further 10% in July. Exports 
from China to the rest of the world 
increased by 20% in the period. 

Much of this was heading for the 
West Coast of America, as the 
shipping lane queues and dollar 
freight rates attest. World growth 
and world trade is bouncing back... 
creating problems at the docks…

In the UK, It’s Crisis at the 
Pumps.

In September we were worried 
about the lack of CO2 emissions. 
By the end of the month, it was all 
about gas prices and problems at 
the pumps. The spike in gas prices 
is forcing smaller suppliers out of 
business, creating fears about rising 
energy costs. 

The gas crisis was explained. A 
dependency on foreign imports. 

Problems with the Russians, poor 
connections with the French. A lack 
of storage capacity in the UK. 

Winters too cold, summers too  
hot and a lack of wind to blow  
the turbines when the kettles  
are on. Oh yes and the price  
cap, disturbing the natural  
rhythms of the free market. 

Crisis at the pumps. The lack of 
HGV drivers means petrol stations 
are closing for lack of logistical 

In Southern California, off the twin 
ports of Los Angeles and Long 
Beach, 62 container ships lie at 
anchor, awaiting an unloading 
berth. 

The floating queue, a phenomenon 
unknown before the pandemic, has 
doubled in size since August. 

The precious cargo includes toys, 
electronics, furniture and many 
other goods awaited in distribution 
depots and in store.

A further 29 ships are adrift twenty 
miles offshore. They are so far from 
the coast, their anchors cannot 
reach the ocean floor.

Onland, docks and railroad 
terminals are jammed with shipping 
containers amid an epic buying 
spree by companies, racing to keep 
up with domestic demand. Trucking 
companies and warehouses can’t 
find enough workers to keep freight 
moving. Americans are waiting for 
auto parts, Lands End clothing, 
cat food and Peleton exercise 
gear, amid many other products 
apparently.

The Biden administration is 
struggling to ease congestion in 
the nation’s freight system. The 
smooth economic recovery is being 
disturbed by product shortages and 
rising prices. This week, the Federal 
reserve lowered their forecasts for 
US growth this year to 6% from 
7% as a result.

side constraints. The Bank had 
forecast growth of 7.25% this year. 
Further data is needed before any 
significant adjustment need be 
made. 

For the moment despite concerns 
about labour and supply shortages, 
we still expect growth of over 7% 
this year and over 5% in 2022. The 
big question remains the impact of 
the end of the furlough scheme on 
unemployment levels. 

Vacancies rise to over one million. 

In the UK the number of vacancies 
in the economy increased to 
over one million in August. 
Accommodation and food featured 
along with vacancies in retail, health 
and social care. 

The number of people unemployed 
fell slightly to 1.55 million. The 
unemployment rate eased to 4.6%. 
The number of people on furlough 
fell to 1.6 million at the end of July. 

One million vacancies, 1.6 million on 
furlough, 1.6 million unemployed. 
The end of the furlough scheme 
will make for an interesting scenario 
towards the end of the year. 

The hope is a significant surge in 
job losses can be avoided. 

Market forecasts are for the 
unemployment rate to increase 
to 5.3% in the final quarter before 
easing back towards current levels 
by the end of next year... Don’t 
worry too much about the setbacks 
in the short term, “The fundamental 
underpinnings of expansion remain 
in place.” 

Dr John Ashcroft specialises  
in economics, strategy and  
financial markets.  
He is author of  
The Saturday  
Economist,  
great updates  
every week on  
the UK and World  
Economy. The Saturday  
Economist Live is now available  
as a podcast and on Zoom.   
“Fast Moving, Content Rich  
and Fun.” Find out more...

www.thesaturday
economist.com 

Analysis from Dr John Ashcroft on the economic impact of Covid-19

   World trade 
      is bouncing 
    back...

 ...creating problems       
                 at the docks
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wellbeing

spending less time at work, with more 
time for the things that matter to 
them, doing things they want to do. 

It may be that time with family has 
become more important, being only 
too aware that children grow up 
quickly whether you’re there to see 
them or not and that relationships 
can struggle if they’re not regularly 
nurtured.

Other people may have always 
wanted to travel, to see the world and 
take their time doing so. They may 
feel successful when they’re finally 
able to buy a camper van or pack 
their rucksack and set off, with the 
freedom to do as they please. 

Being in a position where they’re 
able to volunteer and do charity 
work gives many people a sense of 
satisfaction and fulfilment, maybe in 
ways never experienced in a work 
environment. Success, for them, 
is seeing the difference their 
involvement makes.

Interestingly, being successful can 
bring its own challenges too. It’s not 
unusual to hear of the void left when 
an athlete succeeds in a competition, 
but then has nowhere else to go; 
they’ve achieved it all. 

What comes next if there’s no new 
success to aim for? 

Many top sportspeople report 
experiencing the chasm left when, 
after years of dedication and focus, 
they retire and it all comes to an end, 
especially when they’re at the top of 
their game.

hopefully by a sale, requires good 
timing, skill and mental dexterity, a 
time to dig deep and reference life 
experiences that may not have been 
tapped into for some time. All things 
to be proud of and give oneself credit 
for.

For super-achievers, reaching those 
all important goals whilst appearing 
professional and financially successful 
brings its own pressures. It costs a lot 
of money and personal investment 
to maintain the lifestyle, level of 
fitness and appearance to satisfy 
other people’s expectations of what 
success looks like. And, often other 
people judge a person’s success 
on what they see and have their 
attention drawn to.

Another’s perception of success may 
be either good or bad, positive or 
negative, based on what’s happening 
in their own lives. For example, if you 
were looking to make a middle-of-
the road purchase, what would you 
think if you saw flashy, expensive cars 
in the staff car park; that they were 
successful or that they charged far 
too much for their wares? Seeing 
excessive affluence might make you 
think twice. But if you were aiming 
for a high-end purchase, seeing signs 
of opulent success might convince 
you that you were in the right place. 
Perception is relative to each 
situation.

There are those people who appear 
to have it all, the business reputation, 
big house, expensive car and lifestyle. 
For them, success may now be 
about cutting back, downsizing and 

Many of us regard academic results 
and earning potential as important 
markers and measures of success but 
they’re only part of a many-faceted 
picture. In reality, success has many 
faces.

So many of us are influenced and 
guided by other people’s hopes, 
dreams and aspirations, encouraging 
us to follow their goal of what success 
looks like. They may have missed 
out on a university education, have 
unfulfilled dreams of pursuing a 
professional career, like becoming a 
doctor or accountant, and want those 
they love to succeed where they 
failed. But living another person’s 
dreams can be a lonely, unsatisfactory 
experience, generating very little 
enthusiasm to sustain it.

Successfully learning a service 
or trade can open the doors to 
an amazing career. Offering a 
cleaning service, household repairs, 
gardening, odd jobs, a concierge 
business will require varied 
qualifications and registrations, but 
these are areas of significant demand 
and potential growth. Customers are 
clamouring to engage with service 
providers who are good.

Or starting small, perhaps with a 
multi-level marketing initiative, may 
be a huge step for someone who has 
not worked for a while or who needs 
to balance the many demands of 
their personal life. Hopefully, doing 
this enables them to receive training 
as they learn and grow their business.

In those situations, success may be 
making the commitment to regular 
coaching, gaining the confidence 
to speak to people, even when 
some are strangers, learning how to 
professionally introduce themselves 
and their goods or services. 

Developing a business model of 
their own, where the goal is to 
ultimately work hours to suit and 
set their own targets, with the 
option to be flexible, can feel 
liberating and worth aspiring to.

Budgeting, planning, recognising 
what people need and pitching to 
make a good impression, followed 

Susan Leigh MNCH (ACC)

South Manchester counsellor, 
hypnotherapist, relationship 
counsellor, writer and media 
contributor offers help with 
relationship issues, stress 
management, assertiveness 
and confidence. She works with 
individual clients, couples and 
provides corporate workshops 
and support.

She’s author of 3 books,  
‘Dealing with Stress, Managing 
its Impact’, ‘101 Days of 
Inspiration #tipoftheday’ and 
‘Dealing with Death, Coping 
with the Pain’, all on Amazon 
and with easy to read sections, 
tips and ideas to help you feel 
more positive about your life.

To order a copy or for  
more information, help  
and free articles visit 
www.lifestyletherapy.net

For more articles, information  
or to make contact please call 
0161 928 7880 or visit  
www.lifestyletherapy.net

It’s important to plan ahead. Whilst 
being single-minded about one’s 
goals and motivation, it also matters 
to be aware of the importance of 
cultivating interests and satisfaction 
outside the main focus too.

What does success mean to you? 
Is it a financial, fitness or lifestyle 
goal? For many, it’s when they finally 
feel that they’re making a valuable 
contribution, whilst finding a sense of 
security and inner peace. 

Money is only part of it; recognition, 
appreciation and personal satisfaction 
often bring their own success and 
reward.

    What does success 
look like to you?

October/November 2021 37BUSINESS connect MAGAZINE



October/November 202138

diary dates
As we find ourselves fully coming out of lockdown there is still a great deal of uncertainty with live face-to-face events. We can at last meet without the 
official need for masks and social distancing, however, a great many individuals and event organisers have different approaches to the ‘new-found’ norm.

It’s essential that everyone respects each other now more than ever, and that includes what makes us all feel comfortable going forward. As the doors 
open and barriers are lifted, a great many grass-roots and high profile events are going ahead, but there are still opportunities for the safe haven of 
virtual networking, especially as everyone now has differing expectations and levels of comfort that are very important to respect.

Below we have listed many live events that have started to appear in networker’s calendars, as well as contact details for many traditional events and 
organisations that warrant finding out more in terms of face-to-face start-ups. Whatever course you choose - as you visit more live events please ensure 
you research and respect the organiser’s guidelines and comfort zones.

4 Networking 
Complete range of different styles of 
networking, both virtual and face-to-face. 
Contact www.4networking.biz

---------------------------------------

BITA (British and Irish 
Trading Alliance) 
Online networking using Zoom and Remo: 

BITA Joint Manchester+Leeds every fortnight 
15 Oct, 29 Oct, 12 Nov   4.00pm - 5.00pm

BITA London every week 
15 Oct, 22 Oct, 29 Oct   8.00am - 9.00am  
Cost  FREE until further notice 

Live face to face events:   

BITA Joint Manchester+Leeds luncheon 
14 Oct 12noon - 5.00pm 
Venue The Lowry Hotel, 50 Dearmans Place, 
 Salford, Manchester  M3 5LH 
Cost  £70+VAT (BITA members  
 get discounted tickets).

BITA Liverpool luncheon 
22 Oct 12noon - 5.00pm 
Venue Anfield Stadium, Anfield,  
 Liverpool  L4 0TF 
Cost  £80+VAT (BITA members  
 get discounted tickets).

BITA Dublin Christmas luncheon 
26 Nov 11.30am - 4.00pm 
Venue The Intercontinental Hotel, 
 Simmonscourt Road, 
 Ballsbridge, Dublin 
Cost  £175+VAT (BITA members  
 get discounted tickets).

Contact Paul Whitnell  paulw@bita.ie 
 www.bita.ie

---------------------------------------

BNI Alchemy Didsbury 
Weekly every Thurs - includes cooked 
breakfast 6.30am - 9.00am 
Venue  Northenden Golf Club, Palatine Road,  
 Manchester M22 4FR 
Cost  £TBC

Contact Andy Walsh 
 0161 250 5040

---------------------------------------

Business Catalyst Club 
Manchester and Leeds Networking Lunches

Manchester 14 Oct 12noon - 2.00pm  
 (networking afterwards) 
Venue  Banyan Bar & Kitchen, Unit 4,  
 The Corn Exchange, Exchange  
 Square, Manchester M4 3TR

Leeds 25 Nov 12noon - 2.00pm  
 (networking afterwards) 
Venue  The Box, 15 Infirmary Street, Leeds,  
 LS1 2JS (on corner of East Parade)

Cost and booking - contact organisers below 

Contact Graham Shiers 07818 675 310 
 www.businesscatalystclub.co.uk

BNI Graphene Manchester 
Weekly every Weds - includes hot lunch 
10.00am - 12.30pm 
Venue  Revolution de Cuba, 11 Peter Street,  
 Manchester M2 5QR 
Cost  £TBC

Contact John Galloway 
 07971 161621

---------------------------------------

Business for Breakfast 
BforB Networking 

Venues  Virtual events are currently held at  
 Manchester, Didsbury, Stockport  
 and Cheshire 
Cost  £TBC

Contact www.bforb.co.uk or email  
 centralservices@bforb.co.uk

---------------------------------------

Business over Breakfast 
Networking - fortnightly 

Venues  Virtual meetings held all over the  
 Northwest, Greater Manchester and  
 Manchester City Centre 
Cost  FREE for virtual meetings

Contact www.bobclubs.com  
 Tracy Heatley  07812 076946

---------------------------------------

Dynamic Networking  
Zoom Networking 
Cost  FREE

Contact natalie@dynamicnetworking.biz 
 www.dynamicnetworking.biz

  www.facebook.com/groups/
DynamicNetworkOnline/

---------------------------------------

FSB - Federation of  
Small Businesses  
Mix of virtual and face to face events all over 
the UK. 

Contact 01253 336028 (8am - 6pm) 
 csdeventsupport@fsb.org.uk 
 www.fsb.org.uk 

---------------------------------------

High Peak Business Club  
Regular monthly breakfast networking with 
high calibre speakers   

5 Nov - Lorna Pimlott, HS2 
 7.30am - 9.30am 
Venue  Chapel-en-le-Frith Golf Club,  
 Manchester Rd, Chapel-en-le-Frith,  
 High Peak  SK23 9UH 
Cost  £25

3 Dec - Karl Bond, Forest Distillery 
 8.00am - 10.00am 
Venue  Cat & Fiddle, Buxton Road,  
 Macclesfield SK11 0AR 
Cost  £25

Contact edwinacurrie@sky.com 
 www.highpeakbusinessclub.co.uk

K-Club 
Entrepreneur’s networking breakfast 
2 Speakers + Full English Breakfast

25 Nov 7.30am - 10.00am 
Venue  AJ Bell Stadium, Barton-Upon-Irwell,  
 Salford  M30 7EY  
Cost  £39+VAT

Contact  Amanda Manson 07754 069 829 
 www.k-club.co.uk

---------------------------------------

M62 Connections 
PAYG Networking - Wednesdays monthly

Every 1st Weds  9.30am - 11.30am 
Venue  UBC offices in Rutherford House in 
Birchwood Park. WA3 6ZH

Every 2nd Weds  9.30am - 11.30am 
Venue  The Barley Farm, Stadium Way,  
 Eccles, Manchester M30 7EY 

Every 3rd Weds  9.30am - 11.30am 
Venue  The Sandbrook, Sandbrook Way,  
 Rochdale, OL11 1RY

Every 4th Weds  10.00am - 11.00am 
Venue  Virtual by Zoom 
Cost  £5

Contact Bill Dove  07932 044 743  
 m62connections.co.uk

---------------------------------------

M Postcode Business Hub 
Business Networking. All events are now  
face to face.

20 Oct 2.00pm - 4.00pm  
Venue  Virgin Money, 48-50 Market Street,  
 Manchester M1 1PW 
Cost  FREE 

17 Nov 2.00pm - 4.00pm  
Venue  TBC 
Cost  FREE 

Contact 0161 505 1054 
 www.mpostcode.co.uk 

---------------------------------------

The Northern Business  
Expo 2022 
2 Day Expo and Conference

15 + 16 March 2022  10.00am - 4.00pm 
Venue  Manchester Central, Windmill Street,  
 Manchester M2 3GX

Contact northexpo.biz

GM Business Connect are media partners

---------------------------------------

Northwest Business Expo 
1 Day Business Expo 

5 Nov 9.00am - 3.00pm  
Venue Bolton Whites Hotel,   
 De Havilland Way, Bolton BL6 6SF 
Cost  FREE (pre-registration required).

Contact shoutexpo.com

GM Business Connect are media partners

pro-manchester  
Hot topic breakfasts, Sector lunches,  
Economic Updates, Panel debates  
Full programme of events available online

Contact Nicola McCormick  07929 671755 
 nicola.mccormick@pro-manchester.co.uk 
 www.pro-manchester.co.uk

---------------------------------------

Shout! Network 
Fortnightly networking. Breakfast Included. 
Venues over Lancashire and Greater 
Lancashire. Website with listings due soon.

Contact 01772 935930 
 info@shoutnetwork.co.uk 
 www.shoutnetwork.co.uk

---------------------------------------

The Business  
Network Manchester  
Virtual and Live networking - inc seminars.

Online - 21 Oct   11.50am - 1.30pm  
Venue  Online 
Cost  £15

Online - 11 Nov   11.50am - 1.30pm  
Venue  Online 
Cost  £15

Live event - 24 Nov   12noon - 2.00pm 
(Optional seminar 10.00am start)  
Venue  The Lowry Hotel, 50 Dearmans Place, 
 Salford, Manchester  M3 5LH 
Cost  £45

Contact Helen Bennett  0161 823 1384 
 helen@business-network.co.uk 
 www.business-network.co.uk

---------------------------------------

The Business Network  
South Manchester  
Virtual and Live networking - inc seminars.

All live events - 11.30am - 2.00pm (optional 
seminar at 10.30am available) Cost: £46.80

4 Nov Cottons Hotel, Manchester Road,  
 Knutsford WA16 0SU

2 Dec Best Western Pinewood Hotel  
 on Wilmslow, 180 Wilmslow Road,  
 Handforth, Wilmslow SK9 3LF

13 Jan Mottram Hall, Wilmslow Road,  
 Mottram SK10 4QT 

Cost for all £46.80

All virtual events - 11.50am - 2.00pm  
19 Oct, 16 Nov, 14 Dec 
Cost for all £12

Contact Simon Edmondson  07766 493428

Simon.Edmondson@business-network.co.uk 
www.business-network.co.uk

---------------------------------------

Please note  If you plan to attend any of the above events 
please ensure all details are correct in advance. Whilst every 
effort has been made to confirm accuracy some details may 
be subject to change.
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DELIVERING QUALITY
ACROSS THE UK
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