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Networking: Manchester and Leeds BITA lunch
Review of the British and Irish Trading Alliance sold-out event.

Construction: Living the Pipe Dream for 25 years
Celebrating 25 years with specialist construction sector pipe supplier Plastech Ltd.

Hospitality: Manchester Hoteliers Association
Interview with the association’s chair Adrian Ellis.

Technology: IT on the move
A case study with Altrincham’s IT specialists MangoTech.

Cyber Security: Facial recognition technology
The importance of likeness detection with FilesDNA. 

Business Growth: GM Skills Map launches
Business Growth Hub’s drive to improve accessibility to workplace training.

Exporting: Made in the UK, sold to the World
New campaign promoting the UK’s manufacturers.
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UA92’s Gary Neville and Professor Craig Gaskell pictured outside the new UA92 campus on Talbot Road 

pro-manchester Economics 

Conference 2018
Review of the pro-manchester 2018 Economics 

Conference held at the Lowry Hotel in Salford.

University of Salford unveil new 

Business 4.0 programme

The University of Salford’s Business School along with 

GM Mayor Andy Burnham unveil new business incubator 

Launch@SalfordUni.

   
  

Interview with Gary Neville and Principal and CEO 

Professor Craig Gaskell looking at the new Trafford 

University UA92 scheduled to open in 2019.

Brexit - what happens next?

One of the most topical subjects of the moment.  

Edwina Currie - Oxford and LSE graduate plus  

previous Cabinet Minister - gives us an exclusive  

and personal look at the Brexit debate.

First Friday Connectworking

City Centre Business Networking with GM Business Connect 

Magazine and Forever Manchester Charity. 

#Connectworking

UA92 - Trafford’s  
New Look University
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Anyone can be accused of a crime...
Interview with Lawyer Tariq Hussain, Managing Director of Petherbridge Bassra 

Solicitors, looking at potential problems with businesses being accused  

of crimes including furlough fraud.

Get yourself checkedImportant health information from charities Prevent Breast Cancer 

and Prostate Cancer UK.

Manchester’s home for Gin 
The Atlas Bar on Deansgate share their experience in the hospitality sector 

over the last year of being on the frontline of restrictions.

Electric all the way Ireland’s commercial vehicle distributor success story Harris Group create a 

new base in Warrington. Interview with COO John McEvoy. 

Preparing to trade with the EU and Ireland
Looking at the impact of the new trading relationship with Michael Nolan, 

CEO of Irish customs clearance specialists, Declaron.
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Focus on the British and Irish Trade Alliance  
including an interview with president Paul Whitnell  
and Manchester Chair, Christiane Hutchinson 

The future of workforce 
verification and compliance
Interview with Michael Dodd, CEO of V Site Pass  
- a unique verification and compliance app designed 
for industrial users.

Becoming better business leaders
Focus on the launch of the South Manchester Alternative Board 
including an interview with facilitator Mark Kane.

Adapting, not optimising
Analysis from Phil Jones MBE, MD of Brother UK,  
on businesses coming out of lockdown.

Slipping through the cracks
Free adverts for our struggling business community  
who don’t qualify for government support through 
the crisis, plus analysis of lobbying efforts to persuade 
government to offer support.
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CONNECTING BUSINESSES ACROSS THE UK AND BEYOND
Ex-Dragons’ Den Entrepreneur Jenny Campbell

First Friday #Connectworking

City Centre Business Networking with GM Business Connect 

Magazine and Forever Manchester Charity.

The Impact of Brexit  

on Exporting
Interview with Marie Boyer from France Line looking  

at the effect on the UK’s Exporting activities. 

Defining a Social Business

Interview with Martyn Willcock from the University  

of Salford’s Business School looking at defining  

the new face of the third sector. 

Small Business Commissioner

The Altrincham & Sale Chamber brings Small Business 

Commissioner to Trafford.

Life after Den 
Interview with recent Dragon and Entrepreneur  

Jenny Campbell.
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Theo Paphitis pictured outside the National Football Museum at the Urbis building in Central Manchester

Theo Paphitis  

kicks off Many Hands

Retail magnate and Dragons’ Den star Theo Paphitis kicks off  

the Many Hands charity campaign on behalf of the  

Royal Manchester Children’s Hospital at Manchester’s  

National Football Museum. Full event review plus interview inside.

Salford Masterplan

Focus on the huge new masterplan  

to transform the University of Salford 

and surrounding area over the next  

two decades.

First Friday 

Connectworking

City Centre Business Networking  

with GM Business Connect Magazine  

and Forever Manchester Charity.  

Full details on the back cover.

Driven by a Dragon

Interview with Ed Hollands from  

Driven Media, looking at his appearance  

on Dragons’ Den securing an investment 

from new Dragon Jenny Campbell.

Central Manchester’s newest 

office brand
Interview with Jason Davenport from  

The Offices, offering a new approach  

to office letting in the heart of Manchester.

Photography by Joe Gardner Photography 07813 209341
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to the latest edition of  
Business Connect Magazine 
and join a fantastic forum for connecting 
businesses across all sectors and regions.

Business Connect Magazine is a dynamic 
independent business to business  
bi-monthly magazine that is crammed full 
of business news, articles, interviews  
and regular columnists. 

The magazine connects businesses across 

the UK and beyond, and is completely free.
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news
Warehouse REIT continues 
acquisition programme with  
£35 million Liverpool transaction

The Government has confirmed that 
it will provide up to £4.3 million to 
fund direct flights between London 
and Newquay, and London and 
Dundee, in a major boost for regional 
links across the country.  

Cornwall Council will receive up to 
£1.8 million over two years to run 
flights from London to Newquay, in 
a reinstated PSO agreement that will 
create hundreds of jobs and keep 
people connected across the South.   

The Government has also confirmed 
that it will provide up to £2.5 million 
to fund direct flights for a further two 
years between Dundee and London 
until 2023. This funding will keep an 
important route running, supporting 
regional links across the country.

The two PSO agreements ensure that 
people from both ends of the country 
can stay connected through direct 
flights and benefit from economic 
growth through encouraging tourism 
and business travel for years to come.   

The airline Loganair will continue to 
run the flights to Dundee, operating 
from Dundee Airport to London City 
Airport. Flights from Cornwall Airport 
Newquay to Gatwick will commence 
from December and will be operated 

Warehouse REIT, the AIM-listed 
company that invests in e-commerce 
urban and last-mile industrial 
warehouse assets in the UK, has 
announced the acquisition of 
four modern warehouse units on 
Boulevard Industry Park in Speke, 
Liverpool, totalling 390,000 sq ft. 
The 400,000 sq ft deal takes the 
businesses total portfolio past eight 
million sq ft. 

The purchase price of £35 million 
reflects a net initial yield of 5.5%. 
Ranging from 74,000 sq ft to 163,000 
sq ft, the units are occupied by three 
separate occupiers spanning the 
automotive and pharmaceutical 
sectors. The properties generate a 
net rental income of £2.1 million per 
annum equating to a low average 
rent of £5.31 per sq ft and provide a 
WAULT of over 7 years. 

by Eastern Airways.  

Robert Courts, Aviation Minister 
said: “We’re maintaining these vital 
transport links, including the hugely 
popular London to Dundee and the 
reinstated Newquay to London routes, 
for people right across the country for 
tourism and business travel.

“The Government is fully behind 
UK regional connectivity and  
strengthening these routes as we 
build back better from the pandemic.”   

UK Government Minister for Scotland 
Iain Stewart said: “It’s great news 
that flights between London City 
and Dundee have been secured for 
another two years. 

“As we work to improve transport 
connectivity across the whole country, 
this route will continue to allow quick 
and easy travel between Tayside and 
the UK capital, supporting economic 
growth and job creation.” 

Cornwall Council cabinet portfolio 
holder for transport, Philip Desmonde, 
said: “It is vital for our residents and 
business community that direct flights 
between Newquay and London are 
maintained and I welcome the news 
that Eastern Airways will operate our 
key route.”

Boulevard Industry Park is one 
of Liverpool’s most successful 
and popular business locations, 
immediately adjacent to Jaguar 
Land Rover’s 300-acre Halewood 
manufacturing plant and major Astra 
Zeneca and Seqirus facilities

The North West is one of the fastest 
growing regions in the UK, which is 
benefitting from a rising population 
of over seven million people and 
continued investment into the 
region’s infrastructure. 

Large projects such as Liverpool 
2, the new deep-water terminal at 
Liverpool Dock, The Mersey Gateway 
Project between Runcorn and Widnes 
and the proposed new Terminal 1 at 
Manchester Airport are all expected 
to drive economic development and 
increase demand for industrial space.

For all your credit management requirements Premium Collections Limited have the solution. Staffed by dedicated professionals 
with over 50 years combined experience handling virtually every type of debt issue, and operating on a national and international 
basis, we can tailor a package of services to meet your requirements. 

For a detailed discussion on how we can help your business or for a quotation 
for any of our services, please contact Paul Daine, Managing Director on:

PO Box 448, Altrincham, 
Cheshire WA15 7WPenquiries@premiumcollections.co.uk

www.premiumcollections.co.uk

• Debt collection   • Insolvency book debts collection
• Vehicle repossesions

Don’t allow long-standing debts to adversely affect your business

0161 962 4695

BUSINESS connect MAGAZINE

Government boosts 
regional air connectivity 
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www.tonyhusband.co.uk

Award-winning cartoonist Tony Husband 
and his interesting friends are available 
for live presentations at your open days, 
training events, product launches, etc.

Tony can offer a totally unique and 
humorous touch to your marketing 
literature, calendars, reception art, 
portraits, and Christmas cards.

FIND OUT 
MORE...  
...about how you  
can commission 
Manchester’s very  
own cartooning megastar...

O7966 303571
      cartoons@
tonyhusband.co.uk

National aparthotel operator Staycity 
is set to open its largest Wilde 
Aparthotel by Staycity to date, part 
of a prestigious development in 
London’s Paddington.

The premium brand property, 
scheduled to open on 14 December, 
offers 249 design-led studios and 
one-bed apartments with bar, 
breakfast station, well-equipped 
gym, guest laundry and spacious 
guest lounge. The property is set in 
a £203m development complex, part 
of the ongoing transformation of the 
area as an office and leisure location. 
The site is close to Heathrow Airport, 
two royal parks and the picturesque 
Little Venice within walking distance.

Atul Prakash, formerly general 
manager of Staycity’s first Wilde in 
Covent Garden, has been appointed 
general manager of the new property, 
where he will manage a team of up to 

O2 and The Big Issue have announced a partnership which will set up over 200 
of the magazine’s vendors each month with free data plans. This will include 
7GB of data, a free sim, unlimited calls and texts, enabling vendors to make 
cashless sales, access essential online services and stay connected. 

The partnership comes as part of the National Databank initiative launched by 
O2 and Good Things Foundation. 

The scheme works like a “food bank for data”, tackling data poverty by 
providing free mobile data to people in need. For every plan the network sells 
this Christmas, O2 has announced it will in turn donate 10GB of data to the 
Databank so it’s there for someone who really needs it, free of charge. 

The Databank is designed to support O2’s data pledge to get more than 
255,000 people living in poverty connected by the end of 2023. 

As part of its drive to help end the digital divide, O2 has committed to setting 
up over 200 Big Issue vendors with data plans each month to help them go 
cashless and grow their business. The Big Issue has seen how important this 
is, since vendors started to offer cashless selling in 2019, many have seen sales 
increase by a third or more. 

The partnership has been launched as a multi-platform content series across 
The Big Issue’ expanding media platforms, mapping Big Issue vendors 
journey’s as they become cashless and are able to stay better connected to 
essential services and support.

JUMP, part of Havas Entertainment, negotiated the deal and will continue to 
manage the partnership throughout the campaign period.

Russell Blackman, Commercial MD at The Big Issue, said: “We are incredibly 
excited about our partnership with O2 and the JUMP team. Not only does it 
mean our vendors will be able to boost their sales, but it also means they will 
be able to stay connected and access essential online services this Christmas.  

“This partnership is a great example of the authentic and meaningful 
campaigns we are creating through our new branded content division. We 
continue to see businesses using purpose as a strategy to engage customers 
and retain talent and brands are actively seeking out highly credible media 
platforms to tell their story.  Our insight shows that now, more than ever 
consumers are making buying decisions based on one of shared values.”

40 staff. “We will be focusing heavily 
on the guest journey and making 
Wilde the best place to stay as well 
as delivering various guest activities 
including wellness awareness 
and working closely with the local 
business community,” he said.

Staycity’s CEO and co-founder Tom 
Walsh said: “We are particularly 
pleased that our Wilde Aparthotels 
brand is part of this impressive 
build and are proud to have been 
joint venture developers on the 
project. London plays a pivotal part 
in our ongoing European expansion 
and Paddington, together with 
our properties in Aldgate, Covent 
Garden, Deptford, Greenwich and 
Heathrow, give Staycity a strong 
footing across the city demonstrating 
its strategic importance as one of 
Europe’s key destinations for leisure 
and corporate travellers.”

BUSINESS connect MAGAZINE

Staycity opens Wilde in 
London’s Paddington as 
part of £203m complex 

The Big Issue launches O2 
branded content campaign
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Plastics and polymer processing 
business, Wonderpol Ltd, has moved 
to Moss Industrial Estate in Leigh, 
unveiled a new brand and launched 
ambitious plans to expand its 
operation.

Wonderpol, formerly Plastic Raw 
Materials, has moved its entire 
operation from St. Helens in 
Merseyside to Leigh in Greater 
Manchester where it has taken 
occupancy of a 10,000 sq ft unit 
containing manufacturing, logistics 
and storage space, plus a large front 
and rear yard.

Managing director, Peter Senior, 
joined the business in 2003, taking 
over from his father, David Senior, 
who originally founded the business 

Retailers reported that sales in November were good for the time of year 
and to the greatest extent since September 2015, according to the latest CBI 
quarterly Distributive Trades Survey. Retail sales are expected to remain above 
seasonal norms to broadly a similar extent next month. 

The survey of 125 companies, including 51 retailers, found that year-on-year 
retail sales growth accelerated in November, while internet sales fell for the first 
time in survey history (question first asked in 2001). Both results will be affected 
by base effects, reflecting the tightening of Covid-19 restrictions in November 
2020, which weighed on overall volumes but pushed up internet sales growth. 

Growth in orders placed with suppliers slowed in the year to November, 
but remained well above the long-run average. Stock levels in relation to 
expected sales were seen as broadly adequate for the first time since April in 
November, having hit a series of record lows during the previous six months. 
(Stock adequacy for the distribution sector as a whole was still seen as too low, 
although to a lesser degree than at any time since May.)

Quarterly questions found that retail selling prices increased at the fastest pace 
since May 1990 and are expected to rise at a broadly similar pace next month. 

The loss of connectivity within 
a business can be damaging in 
many ways, but a recent survey has 
shown that it’s the impact it has on 
employees that is the biggest issue 
when a business’ internet connectivity 
is slow, unreliable or goes down.  

The study by Zen Internet showed 
that 45% of workers say that the 
biggest impact of slow and/or 
unreliable internet connection is 
frustrated employees and colleagues. 

This was followed by loss of business 
productivity (38%), losing unsaved 
work (29%), unhappy clients / 
customers (26%) and missed 
deadlines (24%) all making up the  
top five.   

So with employee wellbeing at the 
top of many corporate business 
strategies, Zen Internet is reminding 
businesses of the best ways to avoid 
‘drop outs’ in a bid to keep employee 
satisfaction levels high.  

“With so much hype around ‘fast full 
fibre’, which of course is accessible to 
an increasing number of businesses 
and can deliver mind-boggling 
speeds, the benefits of ethernet 
leased lines to small to medium sized 
businesses are getting overlooked”, 
says Steve Warburton from zen.co.uk 

“But leased lines could be the 
difference between keeping 
employee satisfaction high and losing 
valuable employees due to frustration 

as a sole trader at Trafford Park, 
Manchester, in the 1990s. The 
business was formally incorporated 
in 2006.

Wonderpol supplies a wide range of 
thermoplastics to the masterbatch 
and compounding trade and also 
to the wider UK plastics industry. It 
also offers an industry leading toll-
pulverising service, converting pellets 
into powder for its customers right 
across the UK.

Peter said: “Since 2015 we have been 
working through a huge programme 
of expansion and modernisation. In 
April this year, we moved to Moss 
Industrial Estate and embarked on a 
complete rebrand to coincide with 
our move to a much more modern 
and convenient premises.

“The name Plastic Raw Materials 
served us well right from the 
company’s incorporation. However, 
to coincide with the move of our 
head office and production facility, 
we decided to undergo a dynamic 
rebrand to mark the next chapter in 
the company’s history.

“Over the last few years, we have 
upgraded our existing equipment 
and added new, more modern and 
much faster machinery. The more 
we grew, it became obvious that we 
needed to upgrade our premises in 
order to maintain our reputation for 
service and flexibility.”

that internet connection is crushing 
their ability to work proficiently.” 

The four benefits of leased lines 

Leased lines - even for small 
businesses - are more affordable than 
ever and are priceless to businesses 
that simply can’t afford outages. A 
99.9% availability SLA (Service Level 
Agreement) as standard means 
businesses can be confident that the 
connection will be there when they 
need it.

A second major benefit is that a 
leased line is not shared by other 
businesses in an office block. A 
business always gets the bandwidth 
they paid for even at the busiest times.

A third key benefit is symmetrical 
bandwidth. With a symmetrical 
connection, download and upload 
speeds will be the same.

And finally, with a leased line, you get 
the bandwidth you pay for. If you pay 
for 10Mbps the full amount is yours.  
If you pay for 1Gbps, you’ll get that 
too... all the time.

Wonderpol announces business 
expansion following move to 
Moss Industrial Estate

Employee dissatisfaction voted 
biggest business impact of 
slow or unreliable internet

Total employment grew in the year to November, the first time that retailers’ 
headcount has risen since November 2016, with a similar rate of growth 
expected next month. 

Meanwhile, investment intentions for the year ahead rose strongly for the third 
consecutive quarter, albeit at a slightly slower pace than last quarter. Overall 
optimism in the business situation also continued to rise, with the balance of 
retailers expecting an improvement in conditions over the next quarter the 
most positive November 2016.

Ben Jones, CBI Lead Economist, said: “Christmas seems to have come early 
for retailers, with clothing and department stores in particular seeing a big 
upward swing in sales volumes in November. 

“It seems likely that reports of supply chain disruptions prompted consumers 
to start their Christmas shopping early. And there are encouraging signs that 
retailers’ efforts to help avoid any festive disappointments may be paying off, 
with stock levels seen as adequate for the first time in seven months. 

“Overall, retailers are becoming more optimistic, with both employment 
growth and investment intentions picking up strongly.”

Christmas comes early for retailers with strong sales in November
L-R Neill Wood, Peter Senior
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LWA Ltd are an award-winning firm of chartered certified accountants based in South Manchester and Warrington, providing a range of 
business solutions to clients including:

• Audit and Accountancy 

• Business support and networked services

• Payroll services and company secretarial

• Corporate and personal taxation

• Non-executive Finance Director solution

•  Specialist audit and compliance expertise for regulated firms including Solicitors and Charities

Leavitt Walmsley Associates Limited 
8 Eastway, Sale, Cheshire  M33 4DX    T 0161 905 1801   

Suite 113, Newton House, Birchwood Park, Warrington WA3 6AE    T 01925 830 830     www.lwaltd.com

A SECOND OPINION COSTS NOTHING BUT COULD SAVE YOUR BUSINESS £THOUSANDS.
ARE YOU GETTING THE BEST ADVICE?

LWA are delighted to renew our sponsorship with local Elite Ice 
Hockey League team Manchester Storm. We’re also delighted  
to be Patrons with Warrington Wolves Charitable Foundation.

Diwali was celebrated recently at 
Ewood Park, home of Blackburn 
Rovers Football Club, attracting 
support from local businesses.

Over 350 eople of all faiths took part, 
thanks to business support from B&M 
Bargains, Saffron Group, Fireworks 
FX, Apleona, Alpha Designs, 
Community Foundation Trust 
Lancashire, Tyreoo, LGS Security, 
Ainsworth Jewellers, Blackburn Hindu 
Centre and the India League.

Ram Gupta, managing director 

Zetland Capital Partners LLP, a London based private equity firm have 
announced its funds have agreed to acquire the 338-bedroom Macdonald 
Manchester Hotel and the 156-bedroom Macdonald Holyrood Hotel from 
Macdonald Hotels & Resorts.

The acquisition, for an undisclosed sum, is one of the largest hotels transactions 
completed outside of London in 2021; the hotels will be managed by Zetland’s 
JV partner, Hamilton Hotel Partners.

Ahmed Hamdani, Managing Partner at Zetland Capital Partners LLP, said:  
“We are delighted to have acquired these two very well located hotels in prime 
UK cities. Our strategy is to provide significant investment to refurbish and 
reposition these hotels. This acquisition aligns with our investment strategy 
to purchase and invest in well-located hotels across the UK, where we can 
materially enhance the product offering and benefit from the recovery of 
demand in the UK’s key cities.”

Frank Croston, Partner at Hamilton Hotel Partners added: “We are delighted to 
be expanding our partnership with Zetland through the acquisition of these two 
hotels in two of the UK’s strongest markets. We are looking forward to working 
with Zetland and the hotel teams to invest into and reposition these hotels.”

Aaron Falls, Chief Financial Officer, Macdonald Hotels & Resorts, said: 
“The successful sale of these well-known hotels is a major milestone in our 
strategic business plan, which will see a substantial reinvestment in upgrading 
the remainder of our 28-strong hotel portfolio and 9 resorts.”

of Nybble IT who supported the 
celebrations commented: “Being 
Blackburn born and bred there was 
an immense sense of pride shared in 
seeing all communities of all faiths, 
ages and colour come together and 
enjoy a spectacular Diwali event 
at the club. Events of such calibre 
can prove difficult for all families 
in the community to access, and 
we are proud of our sponsors who 
stepped forward to help make the 
celebrations accessible and truly 
memorable for all to enjoy.”

An auction and raffle on the night 
raised over £2,000 for the Lancashire 
Community Foundation and the 
Mayor’s charity. 

In the true spirit of Diwali, the 
organisers and supporting businesses 
are already planning ahead for Diwali 
2022 to be bigger and better again 
for Blackburn.

Lancashire businesses come 
forward to help the community 

Zetland Capital Partners acquire 
Macdonald Manchester Hotel 
and Macdonald Holyrood Hotel

Mike Blackburn OBE supporting the festivities
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Almost one in five (16%) small 
business owners say their business 
won’t survive 2022 unless they have 
a successful Christmas sales period 
– with this year’s festive season a 
much-needed lifeline for the self-
employed.

The study by small business insurer 
Simply Business, also revealed that 
more than a third (36%) say they 
make over 20% of their annual 
revenue in this window, highlighting 
its importance to their success.

Given the weight small businesses 

place on Christmas, it’s a worrying 
sign that more than a quarter (27%) 
are ‘not confident’ about their 
chances of a successful festive period. 

One in 10 (10%) even expect it to be 
worse than last year, when restrictions 
and localised lockdowns were 
commonplace.

At the same time, two thirds (60%) 
of small business owners state a 
good festive season would be a 
lifeline for their business – with many 
still looking to recover from the 
devastating impact of Covid-19.
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One in five small businesses 
need a bumper festive period

Smallest businesses saw 60% increase 
in overdue payments in the last year 

Siemens has continued its drive to increase the number of women in 
engineering with a recruitment event to spot the STEM talent of the future.

Female students from universities across the UK attended Siemens’ UK 
headquarters in Manchester where they met inspirational women engineers at 
various stages of their careers.

Of the 42 who attended, which included students from Manchester 
Metropolitan University and The University of Manchester, 33 have been fast 
tracked for early careers opportunities at Siemens’ Digital Industries, Smart 
Infrastructure and Mobility divisions, such as three-month summer placements, 
intern development and graduate development programmes. 

Meanwhile, other participants have been offered opportunities with Siemens’ 
Healthineers, Gamesa, and Energy divisions.

Women only make up 24% of the STEM workforce in the UK and Siemens, 
holding events such as this, demonstrate that it is playing its part to address 
the gender gap. Earlier this year the company revealed it is targeting 50/50 
gender parity in its early careers recruitment by 2025. Current figures show 
43% of those enrolled in graduate programmes and 36% in apprenticeship 
schemes are female.

Victoria Little, Senior Talent Acquisition Partner for Siemens, said: “Social 
mobility, inclusivity and diversity are priorities for our business. As a company 
we acknowledge that we need to do our bit to empower, inspire and break 
down some of the stereotypes surrounding a career in STEM.”

Investing in new personnel has become a top priority for UK businesses, 
according to a recent survey conducted by Time Finance. The alternative 
finance provider found that one in three firms are planning to expand their 
workforce, with 90% to start the recruitment process within the next 6 months. 

The findings bring a welcomed degree of optimism amidst the ongoing 
challenges to the UK’s labour market, with unemployment rates anticipated to 
rise as the Government’s furlough scheme comes to an end.

Ed Rimmer, Chief Executive Officer at Time Finance, commented: “The Office 
of National Statistics recently revealed that a staggering 1.9 million people 
were still on Furlough at the end of June and with as many as one million 
workers expected to be on the scheme when it ended, there is a real concern 
that we could now be faced with a spike in unemployment. 

“There are, however, some clear indicators of business confidence that paint 
a much more optimistic picture. A considerable number of businesses are 
focusing their time and resources on the future and with a third of businesses 
planning to invest in new personnel, the coming months will bring an 
invaluable lifeline to those without work.

“It is encouraging that our survey mirrors new figures from the ONS that have 
shown that UK job vacancies have reached a 20-year high of 1.1 million. To 
me this suggests that the real challenge won’t be unemployment, but how 
businesses will compete to recruit the available workforce. 

“Our survey gives a really powerful barometer for the shift in business 
confidence over the last few months. In our previous survey in July this year, 
businesses’ plans for borrowing had a greater emphasis on stablising cashflow 
and in just a few months this has shifted towards investment for growth. 
Respondents to our recent survey described their current outlook as optimistic 
despite much of the Government’s financial support drawing to a close, and to 
me this represents an important shift away from survival mode.”

New research from the quarterly  
Intuit QuickBooks Late Payments 
Bulletin reveals late payments are 
continuing to have a significant 
impact on UK small businesses  
– with the smallest businesses being 
some of the worst hit.   

Overall, it shows that small and 
medium-sized businesses (SMBs) with 
at least one overdue invoice were 
owed £21,356 in late payments on 
average in September – almost two 
thirds (62%) of the average SMB’s 
typical monthly turnover. 

The research also found that the 
average amount owed to SMBs in 
late payments has risen 11% year-on-
year, up from £19,224 in September 
2020, as the challenges experienced 
during recent lockdowns continue to 
have a significant impact. Almost two 
thirds (64%) of the invoiced amount 
owed to small businesses was 
overdue in September. 

The research found that micro-

Siemens offers 33 UK university 
students early careers opportunities 
after recruitment drive

1 in 3 businesses to invest in new 
personnel in wake of furlough ending 

businesses (those with turnover of 
between £1k - £19k) are some of 
the worst-hit by late payments from 
customers and clients – and that this 
is getting worse. 

Micro-businesses are owed 
considerably more compared to last 
quarter, with the average amount 
owed rising 26% in September to 
£2,400, from £1,900 in May 2021. 
Over the last year the gap has grown 
considerably, with the average 
amount owed rising 60% from £1,500 
in September 2020. 

Two fifths (41%) of micro-businesses’ 
invoices due in September were still 
overdue at the time of reporting. 

As a result, the smallest businesses 
are looking to speed up payments 
by tightening their payment deadline 
terms. Close to half (43%) of micro-
businesses now require instant 
payment, and this has been steadily 
on the rise throughout 2021.
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UK manufacturing total order books in 
November improved to their strongest 
on record (since 1977), according 
to the latest monthly CBI Industrial 
Trends Survey. The survey of 282 
manufacturers also saw export order 
books at their strongest since March 
2019. 

Output growth in the three months to 
November remained firm, increasing 
at a similarly above-average pace to 
October and September 2021. 12 out 
of 17 sectors saw output increase, 
with headline growth being driven 
largely by the food, drink and tobacco, 
electronic engineering, and chemicals 
sub-sectors. Manufacturers expect 
output growth to accelerate in the 
next three months.

Stock adequacy for finished goods 
worsened to its weakest on record 
(since April 1977). Meanwhile, 
expectations for output price growth 

in the coming quarter were at their 
strongest since May 1977.

Anna Leach, CBI Deputy Chief 
Economist, said: “It’s good to see 
strong order books and output growth 
in the manufacturing sector holding up 
as we head into winter.

“But intense supply challenges continue 
to put pressure on firms’ capacity to 
meet demand. Alongside record order 
books, stock adequacy was the weakest 
on record in November.

“These pressures highlight that the 
Government was right to establish the 
supply chain taskforce to address acute 
challenges. But with these challenges 
likely to persist into the new year, 
business is ready to work with the 
Government to adopt a more holistic, 
cross-economy approach to identifying 
solutions which support the entire 
supply chain.”
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ALL PART OF THE0333 344 3990
www.exclusec.co.uk

Event Security, Stewarding,  
Crowd Management

Manned Guarding and Site Security

Concierge, Reception and Front of House

Mobile Security Patrols • Key Holding

Vacant Property Security

Void and Vacant Property Alarms

Taxi Marshals • Security Dog Handlers

Lone Worker Protection

Security 

Cleaning

Portable Appliance  
(PAT) Testing

Pest Control

Post Room

Washroom

Security

First Aid

Retail/Alcohol Licensing

Health & Safety

Customer Service

Safeguarding

Conflict Management

The Black British Business Awards (BBBAwards) have announced the launch 
of a unique tool that, for the first time, will give companies the ability to 
benchmark their D&I performance objectively, the D&I Index by HR DataHub.

The ground-breaking D&I Index has been launched by the tech for good firm 
in partnership with The Black British Business Awards and The Network of 
Networks (TNON), alongside a coalition of experts including the 30% Club, 
INvolve, Change the Race Ratio, hundo and Delta Alpha Psi. It will enable 
organisations across all sectors to collect and measure their D&I data, set 
meaningful targets, and implement changes that work to enable workplace 
inclusivity.

The innovative D&I Index is both unique and timely as the lack of comparable 
data available to companies has led to confusion and slow progress in meeting 
D&I targets. For instance, research conducted by HR DataHub in 2021 (200 
large companies) showed that just a 1/3 of companies are taking a data-led 
approach to putting in place actions and monitoring progress. Tracking data 
from the start brings D&I to the top of the agenda, helps start conversations at 
a senior level and allows organisations to take accountability.

HR DataHub’s D&I Index, a technology-powered solution, will allow companies 
to objectively measure their progress and track real changes that matter 
across all levels within an organisation. Progress will be tracked across five key 
characteristics; gender, age, ethnicity, disability, and LGBTQ+, and will report 
across four fundamental measures; representation (by responsibility level), 
tenure, talent area and pay differentials.

The world’s first data-led Diversity 
and Inclusion Index launches 

Manufacturing orders 
strongest on record, but 
supply issues continue to bite 
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What makes a business profitable and successful? Is it hiring the right people? 
Focusing on your most profitable products and services?

What about productivity?

In today’s digital world, we have tools at our fingertips that allow us to do 
more in our workday, making our people and ultimately our businesses more 
productive. But where do you start? Here, we cover why improving productivity 
is key to your business performance and how you can use technology to 
increase productivity, efficiency, and profitability.

Why is productivity essential to your business?

Productivity refers to how efficient your personal, team, or business output is. 
Poor productivity, especially in service businesses, can lead to poor profitability 
because the cost of delivering your services is higher. Slow or outdated 
technology affects worker productivity and morale, with one in five saying they 
lose focus as a result.

The good news is that technology can also be used to increase employee 
productivity and morale. Here are three digital tools you can implement to 
improve your employees’ efficiency.

1. Utilise cloud technology for documents

Have you ever worked collaboratively on a document with colleagues only 
to end up with multiple versions, not knowing which one is correct? Not only 
is this hugely frustrating, but it also wastes a lot of valuable time. A public 
sector employee survey found that 15% of employees say this is their biggest 
frustration with collaborative working.

As recently as a few years, collaborating on a document was difficult – you’d 
email it out to the relevant people, and they’d all send back a different version 
with their own amends. But that doesn’t need to be the case any longer.

With solutions like OneDrive, you can store key documents in a shared 
cloud location and work on the same version either simultaneously with your 
colleagues, or separately. These tools also come with version control, so if 
something goes wrong, you can always roll back those changes.

2. Give your people the power of automation

One of the biggest barriers to productivity is manual, repetitive tasks that 
get in the way of the really valuable work that requires a human touch. If your 
business processes contact or application forms from customers for example, 
manual reviews and approvals can take a lot of unnecessary time.

A tool like Microsoft Power Apps allows your end users to create automation 
workflows without the need for coding. Once, any sort of automation would 
either require an expensive plugin solution or coding from your developers, 
but this is no longer the case. This means your IT team can create automated 
workflows to reduce manual tasks that are regularly impacting your workforce. 
Your employees could also create their own solutions, so you can empower 
them to make their role-specific tasks more productive.

3. Give your people time back with customer self-service

Human interaction is still critical to customer service. As the use of chatbots 
has risen, we’ve seen a backlash from customers who want the option to speak 
to a human. 85% of customer interactions online are now answered by a robot, 
highlighting the massive increase in chatbot usage.

Your approach to customer service should be blended in order to provide 
your clients with the right support at the right time. Implementing self-service 
options, like the ability to log a support ticket and chatbots with multiple 
options for routine queries, will help take repetitive tasks off your customer 
service team. This, in turn, will allow them to focus on the customers who really 
do need to speak to someone.

Article from Chris Shields, Sales & Marketing Director, PerfectImage.co.uk

Communications is vital to a successful business. 

Effective communication means that people will feel comfortable talking 
to people at all levels of the business. Communication is essential to create 
productivity within a business. Allowing each employee the freedom to ask 
what they like will create strong work relationships in your business. 

It’s very important to encourage good communication within your business 
which is the bedrock of a healthy company culture for yourselves, your 
employees, your clients and suppliers. 

Poor communications lead to a poor business

Poor communications in a business can lead to unmotivated staff who will 
question their own confidence and abilities.

If you are in a management position, be approachable. You don’t want your 
workers to be scared of you, as this will not help your business. It has been 
found that team members that have a manager that is approachable will have 
the confidence to contribute ideas. 

HR advisor Fred Holloway talks about how poor communication can cause 
problems in a business: “You can tie back almost every employee issue – 
attendance, morale, performance and productivity – to communication.”

Being a strong manager means being a strong communicator. Being able to 
communicate with your team means you will be able to manage them better 
when delegating tasks, motivating them, and ultimately building relationships 
with them. You will understand which tasks they will be best at, and how to 
motivate them in a way that they will respond positively to.

Creating effective communications within your business

Establishing strong lines of communication will encourage employees to talk 
to whoever they need to within the business. This will help with co-operation 
on tasks. In turn, this ensures that a task will be completed in the most efficient 
and effective way. 

On a personal level, knowing each member of staff’s name is a simple way to 
strengthen connections and encourage communication too. You can have a 
more personal conversation, and they feel like you have cared enough to learn 
their name. Your customers will know your staff members’ names because of 
their name badge, so you should too.

Having regular one-to-one meetings with each member of staff is a great way 
to open communication. Telling the employee what progress they had made 
recently will give them the confidence to see their work is being appreciated. 

This also gives you the chance to raise any concerns you may have about 
their work and be able to fix that. One-to-one meetings also allows you on a 
personal, private level to speak to your employees and be able to help them 
with any problems they may have in and outside of the business. 

In group meetings, this is a great time to talk to your entire staff. Informal 
group meetings can be hugely beneficial too, as it allows employees to shout 
out any questions or concerns they may have. Praising individual employees 
during this time will also give them a bit of spotlight in the company. 

Overall, communication is vital for all parts of the business. Having employees 
comfortable enough to speak to who they need to in the business allows the 
business to run more effectively. It has been difficult to communicate well 
due to many employees working from home at the moment, but businesses 
are retaining those all-important communication lines using software such as 
Microsoft Teams to create virtual offices. 

Article from mediaworks.co.uk

Business productivity:  
Three digital tools to boost your 
employees’ efficiency and morale

Communication:  
How your communication 
methods impact company culture
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clean air

Cities with Clean Air Zones

 Bath has a Class C Clean Air Zone.

 Birmingham has a Class D Clean Air Zone.

 Portsmouth has a Class B Clean Air Zone.

Future Clean Air Zones

 Bradford will start charging in 2022.

 Greater Manchester will start charging on 30 May 2022.

 More cities will implement Clean Air Zones in 2022.

Types of Clean Air Zones

There are 4 types of Clean Air Zones, Class A to D.

Class Vehicle type

A Buses, coaches, taxis, private hire vehicles

B Buses, coaches, taxis, private hire vehicles, heavy goods vehicles

C  Buses, coaches, taxis, private hire vehicles, heavy goods vehicles, vans, 
minibuses

D  Buses, coaches, taxis, private hire vehicles, heavy goods vehicles, 
vans, minibuses, cars, the local authority has the option to include 
motorcycles

Minimum emission standards

Each vehicle type has a minimum emission standard. You can find your 
vehicle’s emission standard in your vehicle logbook or from your vehicle 
manufacturer. To avoid being charged in a Clean Air Zone, your vehicle must 
meet the following minimum standard:

Vehicle type  Clean Air Zone minimum standard

Buses, coaches,  
heavy goods vehicles Euro VI

Vans, minibuses, taxis, private  
hire vehicles, cars Euro 6 (diesel) and Euro 4 (petrol)

Motorcycles  Euro 3

Local authorities may set a different standard for taxis and private hire vehicles. 
You should always check if you will need to pay a charge or contact the local 
authority for more information.

Check and pay a charge

You can check if you’ll need to pay a charge for a vehicle before you drive 
in a Clean Air Zone. If you’re a business, you can check and pay for multiple 
vehicles.

Use the online service to check or pay a charge in a Clean Air Zone.

The maximum payment that can be made in a single transaction is £5,000. 
Payments that exceed this limit will need to be split into separate transactions.

You must pay the charge by 11:59pm on the sixth day after driving into the 
zone. You can pay up to 6 days before you travel. If you do not pay the charge 
in this time, you may get a penalty charge notice (PCN).

Clean Air Zones: 
              The future of clean air in the heart of our cities

If you’re a business with multiple vehicles

Businesses that own or manage 2 or more UK registered vehicles can set up an 
account to check and pay charges for multiple vehicles. 

You can create an account when you check or pay online. To create an account 
you’ll need your company name and an email address, once your account is 
set up, you can:

•   upload multiple number plates from a spreadsheet (CSV) or add them one 
by one

•   view what each vehicle will be charged in each clean air zone

•   manage your vehicles - add and remove them

•   add up to 10 team members to help manage the account

•   set up an agreement to pay by bank account, ready for when charging starts

•   view maps of the clean air zones, see when they are live and find out about 
exemptions

Exemptions

There are some national and local exemptions from the charge. 

You’re automatically entitled to a national exemption, and do not have to pay 
a charge, if you have:

•   a vehicle that’s ultra low emission

•   a disabled passenger tax class vehicle

•   a disabled tax class vehicle

•   a military vehicle

•   a historic vehicle

•   a vehicle retrofitted with technology accredited by the Clean Vehicle Retrofit 
Accreditation Scheme (CVRAS)

•   certain types of agricultural vehicles

You can find out more about local exemptions for driving in Bath, Birmingham, 
Bradford, Greater Manchester, Portsmouth, and there is a temporary 
exemption in Greater Manchester for light goods vehicles until 31 May 2023.

Get support to reduce your emissions

You can get support to reduce your emissions and stop paying Clean Air Zone 
charges:

•   The Office for Zero Emission Vehicles offers a range of grants to help you 
choose cleaner vehicles.

•   The Go Ultra Low Campaign has information about electric vehicles, 
including grants you can apply for.

•   The Clean Air Fund provides support to individuals and businesses, for 
example local travel discounts, cycling to work schemes or vehicle upgrades 
– you can access it through your local authority.

Your local authority may provide support to help you upgrade or replace  
your vehicle.
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GM Skills Map launches to improve   
   accessibility to workplace training

GC Business Growth Hub is part-funded by the European Regional Development Fund (ERDF) as part of a project designed to help ambitious SME businesses achieve growth and increase employment in Greater Manchester. 
The Hub is also supported by the Greater Manchester Combined Authority and Greater Manchester local authorities.

Apply now:      t: 0161 237 4444        e: enquiries@skillsforgrowthsme.co.uk        w: www.skillsforgrowthsme.co.uk 
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Skills for Growth – SME Support 
is a fully funded service designed 
to upskill employees, improve 
productivity and drive growth for 
businesses in Greater Manchester. 
Each business is unique, so the 
programme is tailored to suite 
individual goals, needs and 
teams. 

Included in the programme:

-  A dedicated Skills Coach 
(consultant) to guide you 
through the programme.

-  Bespoke Skills Productivity  
Plan, a top-level  
diagnostic of skills gaps  
and growth potential  
in your business.

-  Individual Skills Development 
Plans, mapping out training 
and career pathways for your 
employees.

-  Access to GM Skills Map, 
exclusive course directory and 
learning management system.

-  Specialist support with 
Apprenticeships and Health  
and Wellbeing.

-  An array of expert-led 
workshops, webinars and  
events designed for SMEs.

-  Referral to partners from across 
The Growth Company to 
support all your business needs.

Open the gateway to futureproof 
learning and business growth, 
contact Skills for Growth – SME 
Support today.

Nic Hutchins on Skills for 
Growth – SME Support 

While the GM Skills Map  
platform itself is a comprehensive 
tool, it is but the tip of the iceberg 
of the wider Skills for Growth – 
SME Support programme. 

Principal Lead at GMCA for 
Apprenticeships and Technical 
Education, and the Senior 
Responsible Officer for the ESF 
Skills for Growth project, Nic 
Hutchins appeared on the first 
series of the ‘Skills For Growth’ 
(skillsforgrowthsme.co.uk/
more/skills-for-growth-podcast/)  
Podcast to explain how the 
programme will give employers 

a voice and an opportunity to 
influence future funding allocation 
and policymaking. 

“It’s going to shift the skills system 
to really respond to employers’ 
needs and what they’re looking 
for, and what skill sets they 
are telling us they need”, by 
responding to the data gathered 
through employer feedback on 
the programme.

For example, the demand for 
‘green construction’ has led to a 
suite of fully funded, fully certified, 
and standardised retrofit training 
becoming available for the 
construction sector, all of which 
can be accessed through the  
GM Skills Map portal.

Tom Pickford, 
Partnerships 
and Integration 
Manager at  
Skills for Growth  
- SME Support 

Steven Green, 
Skills Map 
Officer  

Steve Green on GM Skills 
Map for Training Providers

GM Skills Map currently hosts 
over 1,600 courses from over 160 
training providers, covering an 
array of learning options from 
Apprenticeships to short courses. 

As well as providing a service for 
businesses looking for training 
solutions, we are also working to 
help grow those businesses that 
offer the training solutions. 

Skills Map Officer Steven Green 
says about the platform “The 
training provider space is highly 
competitive which makes the task 
of finding prospective learners 
and tapping into new markets 
increasingly difficult. 

“The GM Skills map aims to 
address this issue by making 
providers offerings available to 
a wide customer base through 
a single, easy to use learning 
managing system. 

“At no cost to registered 
providers, we can promote their 
provision that is on the platform, 
make referrals that can grow 
a provider’s pipeline of future 
learners, and build a strong 
Provider network where we 
can share intelligence from the 
data gathered off the Skills map 
(e.g., popular provision, course 
demand where there is no supply, 
skills gaps, current/future skills 
trends etc.).”

The first of its kind, GM Skills Map launched earlier this year to bridge the gap between workplace learning and course providers as part of the Skills for 
Growth – SME Support programme, a new support service commissioned by the Greater Manchester Combined Authority with funding from the European 
Social Fund, and delivered by GC Business Growth Hub in partnership with the Greater Manchester Chamber of Commerce. 

Serving as both a course directory and learning management system, business owners can filter their search by subject focus, accreditation, delivery style 
(remote, hybrid or in-person), as well as funding option, with a current total of 578 fully funded courses available across an array of industry sectors. 

Tom Pickford on  
GM Skills Map for SMEs

Partnerships and Integration 
Manager at Skills for Growth 
– SME Support Tom Pickford 
has described GM Skills Map 
as “A game changer for SME 
organisations to be able to 
understand what training 
provision is available locally to 
them. We have providers from all 
10 Local authority areas in Greater 
Manchester, so organisations can 
access training and development 
that is suitable and local to their 
organisation.

“We bring together fully funded, 
part funded and commercial 
courses onto one online directory 
so organisations can find the right 
course that is going to make them 
more productive in their role. 

“If there isn’t a course that exactly 
fits the bill of what you’re looking 
for, our team will research this to 
be included on the database in 
the future for everyone’s benefit.

“The Skills Map has over 160 
providers registered and over 
1,600 courses which makes it the 
one of the most comprehensive 
regional training directories 
available in the UK, alongside 
the fully funded training needs 
analysis support from the  
team at Skills for Growth team 
makes it a no brainer for SMEs 
in Greater Manchester to take 
advantage of.”
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The North West  
   Business Expo 2021

Carrying on the theme of successful 
Business Expos across the North, 
and hot on the heels of the recent 
Lancashire Business Expo at Preston 
Guild Hall, organisers Shout!  
rolled out the North West Business 
Expo 2021 at Bolton Whites Hotel  
on 5 November.

The event welcomed over 1,000 
delegates throughout the day and 
featured exhibitors from across the 
region and beyond.

There was plenty of space available 
at the Premier Suite of the hotel, 
and the venue featured a climbing 
wall, beach, a pitch and putt plus 
a bowling alley sharing space with 
over 120 exhibitors. 

Jordan Conlin, Director of organisers 
Shout! Expos commented: “The 
event was a fantastic success for 

the great businesses taking part. 
Every exhibitor enjoyed promoting 
themselves to not just the visiting 
delegates, but their fellow exhibitors 
as well.

“We featured a great range of 
business sectors exhibiting from 
areas not just regional but from 
further afield too.

“Headline Partner, Manchester 
Metropolitan University and Charity 
Partner North West Cancer Research 
set the standard with striking stands 
full of information and goodies that 
greeted delegates as they entered 
the hall. 

“Media Partner, Business Connect 
Magazine, took the opportunity 
to engage with businesses from a 
variety of sectors, and the response 
from exhibitors and delegates 
on social media and in personal 
messages has been outstanding. 

“Lancashire Business Expo in 
September set the tone, bringing 
confidence back to the business 
community. On the back of that,  
the North West Business Expo 
exceeded even our own high 
expectations. 

“It was incredible to see so many 
delegates chatting with our 
exhibitors. You could also see people 
catching up after such a long time. 
It was loud, hectic and exhausting, 
which is how it should be! 

“It was a privilege to host this event. 

I’d like to say a huge thank you to all 
of our Partners and to Bolton Whites 
Hotel for their support. Business is 
certainly back in the North West.”

The North West Business Expo will 
return to Bolton Whites Hotel on 
Friday 21 October 2022, with the 
2022 Lancashire Business Expo 
returning to Preston Guild Hall on 
Friday 25 March. 

Shout! Expo’s third Merseyside 
Business Expo will take place at 
the Exhibition Centre, Liverpool on 
Thursday 30 June 2022.

expos

Find out more about Shout! Exhibitions:    01772 935931   info@shoutexpo.com    shoutexpo.com
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businesses not just from the Greater 
Manchester and Leeds regions but all 
across the UK.

Business Connect asked Paul Whitnell 
for a comment on the event and of 
course on BITA as an organisation:

“The British and Irish Trading Alliance 
is a non-profit organisation with a 
mission to ‘help more people and 
influence further, as a collective.’  
Our mission statement is that we are 
the ‘People who know people that 
help people’.

“We started life as a networking 
group that offered fun and relaxed 
events in London in 2012. Almost 10 
years later we now operate across the 
UK and Ireland, and have expanded 

speeches from the sponsors and an 
address from Bridie Cunningham, 
BITA’s London Chapter Chair, where 
she talked in detail about the skills 
shortages in the Construction sector 
and the work needed to improve the 
situation.

We also heard from Paul Whitnell, 
President and Founder of BITA, 
along with Sarah Mangan, Consul 
General of Ireland for the North of 
England, and Eamonn Boylan, CEO 
of the Greater Manchester Combined 
Authority, who closed the addresses.

The event ended up back in the large 
bar area, where more networking 
took place offering a fantastic 
opportunity to bring together many 

Mid-October saw the inaugural 
gathering of the British and Irish 
Trading Alliance (BITA) Leeds and 
Manchester Chapters at the Lowry 
Hotel in Salford.

The event was marked with a sell-out 
luncheon, attended by over 140 
business leaders and decision makers 
from across the UK and Ireland, and 
sponsored by ourselves Business 
Connect Magazine, KrolCorlett 
Construction and Network Plus.

The event started just before noon 
with networking in the spacious bar 
area of the hotel until we were called 
in to enjoy a delicious three course 
luncheon in the conference suite of 
the Lowry. Here we enjoyed short 
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our services to include advice and resources 
in HR, training, procurement, mentoring and 
more.

“BITA is proud to have great representation 
across the north, with Chapters in Liverpool, 
Isle of Man, Manchester and Leeds, and a 
partnership with networking organisation 
Causeway Exchange which represents 
businesses in Scotland and Northern Ireland. 

“We’re pushing forward with many more 
face to face events like this luncheon for the 
Manchester and Leeds Chapters, a great 
example too are the regular networking 
lunches at Anfield Stadium, hosted by our 
well-established Liverpool Chapter.

“We recently announced our growth strategy 
for 2022, announcing five key areas that 
we will be focusing on for the next 5 years. 
These are: Encouraging Manufacturing, 
Labour Supply and Apprenticeships, 
Sustainability, Innovation, and Championing 
the Leaders of Tomorrow. 

“As an organisation with hundreds of 
member companies, including some of 
the biggest names in construction, and 

Bridie 
Cunningham,  
Chair, London 
BITA Chapter

Sarah Mangan, 
Consul General 
of Ireland for the 
North of England

Eamonn Boylan, 
CEO, Greater 
Manchester 
Combined 
Authority

Simon Krol, 
Director,  
KrolCorlett 
Construction

The BITA Manchester and Leeds Luncheon



The BITA Manchester and Leeds Luncheon

Leadership Council) where it is 
suggested that for each 2-year 
working visa provided for non-UK 
construction workers, companies 
would pledge to apprentice a UK 
citizen to solve the issue long-term.

“Guests at lunches from Liverpool, 
London, Manchester, and Leeds have 
signed up to back this pledge, and 
BITA representatives are due to meet 
with the CLC shortly to get their views 
on this proposal. 

“Ultimately, this issue is one of the 
biggest facing most industries right 
now – from construction to hospitality 
– and BITA is excited to represent 
our members and champion crowd-
sourced solutions.

“We are very excited about what we 
can accomplish in 2022, and have 
specific initiatives planned, including 
‘Bring your Teenager to Work’, ‘Stand 
up for Equality’ and ‘World Clean-
up Day’. BITA are more than just a 
networking group and want to help 
members and communities with their 
CSR and growth; facing challenges 
head on.”

thousands of affiliated individuals, we 
feel that our members’ voices can make a 
real impact to critical issues. The first and 
most pressing of these key areas is labour 
supply and apprenticeships, and we 
started work in July on this with members 
of the London Chapter board and senior 
management at BITA talking with key 
stakeholders from our membership. 

“Following these and other consultations 
with our members, BITA has been working 
with SCE Newgate to create a proposal 
to put before the CLC (Construction 
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Sponsors

Dates for your diary:

SOCIAL NETWORKING EVENINGS  
Manchester 16 December, 5-7pm, every 3rd Thursday  
of the month. Marriott Victoria and Albert, Water Street, Manchester M3 4JQ

Leeds 9 December, 6-8pm, every 2nd Thursday of the month 
Marriott Cast Iron Bar & Grill, 4 Trevelyan Square, Boar Lane, Leeds  LS1 6ET

Liverpool 9 December, 5-7pm, every 2nd Thursday of the month 
Fazenda, Exchange Flags, Liverpool  L2 3YL

London 9 December, 6-8pm, every 2nd Thursday of the month 
The Rising Sun, 61 Carter Lane, Fleet Street, London  EC4V 5DY

ONLINE NETWORKING  
London 8-9am, every Friday. Open to members and non-membersl. bita.ie/events

LUNCHEONS  
London Construction Networking Lunch   
28 January 2022, 11.30am-5pm, Royal Horseguards, Whitehall Place, London  SW1A 2EJ 

Liverpool Networking Lunch 
18 February 2022, 11.30am-5pm, Anfield Stadium, Liverpool  L4 0TF

Manchester and Leeds Lunch   
4 March 2022, 11.30am-5pm, Lowry Hotel,  
50 Dearmans Place, Salford  M3 5LH

Isle of Man   
May 2022, Comis Hotel, Mount Murray Back Road,  
Douglas, Isle of Man  IM4 2HT

The British and Irish Trading Alliance (BITA) are hosting a series of high profile 
business networking luncheons over the next few months bringing together 
business owners and leaders at iconic venues. 

Seats are selling fast through bita.ie/events. All details  
including dress code are available on our booking page.

laura@bita.ie
www.bita.ie

BITA networking lunch dates

MANCHESTER 
MEDIA SPONSORS

BUSINESS

M A G A Z I N E

Paul Whitnell,  
President and 
Founder of BITA

Paul Mirage, 
Director,  
Business Connect 
Magazine
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business brilliantly at every stage of the 
company’s development.

“We eventually managed to make a 
small trading profit in the first year of 
the princely sum of £140, after all the 
overheads had been paid. Together we 
managed all aspects of the business 
in the first year, employing a part time 
driver to help out with deliveries on 
really busy days.

“The second year proved to be a 
defining year for us as we made a 
tidy profit of £70k, providing the 
springboard that we needed to elevate 
the company to where it is today.”

“2019 was another landmark year for 
the company in which Cliff took the 
decision to retire at the age of 65 and 
so we did a deal to buy his shares and I 
became sole director.

“I remember the meeting with our 
accountants in November when 
the paperwork had been signed 
and cheque handed over. They 
congratulated me on the takeover and 
asked me “So Paul, is there anything 
you can foresee that could possibly  
de-rail the business?”

“The business was doing well at the 
time and I remembered answering 
“No not really, unless the world stops 
spinning and everything falls off the 
edge of a cliff…” 

Fast forward to 2 months after 
that conversation and the arrival 
in January 2020 of Covid 19

approached, we both set about 
trying to raise capital to get the 
business going. Cliff got a loan 
of £1,500 from his elderly mother 
which was basically her life savings, 
and I went to the cash machine with 
my credit card and drew out £1,500 
in cash. These were big amounts of 
money at the time for both of us, so 
there was no room at all for error.

“We secured a small yard from one 
of our business contacts, and with 
the little money that we had, we 
were able to hire a small cabin and 
get the telecoms and electricity 
connected. We were also able to 
source a small pick-up truck to be 
able to send deliveries out.

“After calling on a couple of good 
friends to give us credit facilities, we 
were able to start stocking the yard 
with a minimal amount of products 
and also made frequent collections 
on an ad hoc basis from whoever 
would supply us.

“We had also struck a deal with an 
invoice factoring company at the 
time to help with the cashflow, but 
within six months we had hit our 
borrowing limit and were unable to 
get an uplift in the borrowing facility 
at the time, which really impacted 
on our cashflow.

“We needed to change factoring 
companies quick – but had more 
bad news from the factoring 
company, that they would be 
looking for £3,500 compensation for 
termination of contract!

“Plastech approached Griffin 
factors at the time, who were part 
of the Midland bank group (Now 
HSBC) and were able to get the 
support we needed in terms of an 
increased borrowing facility with 
enough headroom to enable short 
term future growth. Also HSBC 
agreed to pay off the termination 
charges from the previous factoring 
company, which was a huge relief to 
both of us. 

“Needless to say, Plastech is still 
working with HSBC to this very 
day and has always been very 
pleased with the service levels from 
them, they have supported the 

Business Connect have always been 
interested in stories looking at how 
successful businesses have grown 
from humble beginnings. The story 
of Plastech is no exception. Now 
celebrating 25 years in business and 
distributing from outlets around the 
country, director Paul Quin shared 
a history with us of his company’s 
growth through thick and thin: 

“Plastech began trading in February 
1997 with myself and fellow 
founding director Cliff Lloyd. We 
had known and worked with each 
other on and off for the previous 10 
years, and we both had experience 
of internal and external sales roles 
within the Construction sector.

“We had always spoken about 
one day setting up in business for 
ourselves. Over the years we had 
been in jobs where we felt our 
talent and hard work hadn’t been 
appreciated by our employers. 

We were also frustrated with the 
meagre wages being paid for what 
we knew were very difficult roles.

“Whilst working at a company in 
Leeds we decided that we’d put our 
life long dream into action and went 
about speaking to suppliers and 
customers that we knew well, trying 
to gauge which ones would support 
us when we set up a new company.

“This was mid-January 1997, and 
roughly a fortnight later we both 
got a call from head office to say 
that the word had got back through 
the industry about what we were  
up to and we were both sacked  
on the spot.”

Not the best start to the new 
year for either of us who at 
the time had mortgages and 
young families to provide for.

“After failing to secure any funding 
from any of the banks that we 

Living the pipe dream 
                                                                       for 25 years
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seemed that everybody was calling 
Plastech looking for materials.

“With the help of our fantastic 
workers, we were able to restructure 
the business to have all the 
furloughed sales staff working from 
home, picking up incoming sales 
calls and processing them onto the 
system for delivery. 

“Little by little, some of the staff 
started to return, and with our most 
vulnerable team members working 
from home still, we managed 
to keep going and in fact, 2020 
became the best trading year ever 
for the company with a turnover of 
just short of £10 million!

“I consider myself very lucky and 
blessed that the construction 
industry was allowed to carry on 
trading throughout the pandemic, 
even though it was forced to 
change many of its working 
practices. Things could have been 
very different if the company had 
been forced to close for 12 months 
or more.”

The year to date…

“2021 has been challenging  
as well for the business, with  
world-wide shortages of  
materials, and again the  
company has been very  
fortunate in having many  
fantastic suppliers that we  
have relied on over the 
course of the year. 

“I would like to extend my 
sincere thanks and gratitude 
to all those companies who 
have supported Plastech so 
fantastically over the past years, 
especially the last 18 months,  

“When Covid 19 arrived, the world did 
indeed stop spinning and everything 
did fall off the edge of a cliff. After the 
initial shock and mass exodus of staff 
for various Covid-related reasons, the 
company was left with a skeleton staff 
of brave souls who wanted to carry on 
working rather than going onto furlough.

“Expecting the orders to dry up, we 
made plans to fulfil all existing orders, 
which was about three days work and 
then furlough the rest of the staff. That 
was the plan upon leaving work on the 
Friday night and I had expected that 
the covid situation would only last for 
a month or so… how wrong could a 
person be!

“Anyway, I had decided to set my alarm 
on the Monday morning just to go in and 
tidy up a few quotes and suchlike in the 
office, making sure that the outstanding 
deliveries were sent out, but surprisingly 
found that the phone started ringing and 
more orders had started coming in - and 
then more and more, until we were fully 
booked on deliveries, stretching well into 
the following week.

“We started receiving calls from 
companies that we’d never previously 
done business with, all looking to place 
orders as they were struggling to get 
supplies.

“Apparently, most of the national 
builders merchants had decided to close 
their doors and had stopped trading 
for the foreseeable future, so there was 
now a massive gap in the market and it 

that things will return to normal 
sooner rather than later.

“It has been a wild rollercoaster 
of a ride over the years with many 
bumps on the road, but Plastech 
celebrates its 25th anniversary 
year in 2022 going from two staff 
working from one depot in 1997 
with very little money or room 
for error, to a thriving business of 

45 staff, operating from three 
locations - Wigan, Doncaster 

and Shrewsbury. 

 “Building a successful 
business has been 

down to fantastic staff, 
suppliers and business 
associates who have 

supported us over the 
years and they all have my 

sincere and heartfelt 
gratitude.”

we are eternally grateful to you all!”

Despite all the ongoing problems 
we are set for another record-
breaking year in 2021, with  
an increase in turnover from  
£10 million in 2020, to around  
£14.5 million this year. This is  
thanks to our fantastic team and  
I’d like to thank them for such an  
outstanding effort, they have 
all been unbelievable.

“The industry is 
still not out of 
the woods in 
terms of material 
shortages, 
but there are 
encouraging 
signs that things 
are starting to ease 
a little and I’m 
hopeful 

Paul Quin, 
Director, 

Plastech Ltd

Plastech are specialist suppliers of underground plastic pipes as well as a diverse range of plastic 
products for the construction, civil engineering and agricultural sectors.

They have sites in Wigan, Doncaster and Shrewsbury, and deliver nationally.

For more information call 01942 294424 or email paul.quin@plastechtitan.co.uk  
www.plastechtitan.co.uk
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Almost a year on since joining Peel 
L&P’s natural resources and energy 
team, district heat network specialist 
Ener-Vate has set out new growth 
plans to help the UK to reduce its 
dependence on fossil fuels.  

Over the next five years Ener-
Vate, part of Peel NRE, will focus 
on supporting local authorities, 
housebuilders and developers to 
prepare for upcoming Government 

The final phase of work is set to start soon on the Regent Street Flyover project 
in Leeds which will see the installation of the northern bridge beams.

The construction of the new flyover commenced in May 2020 after it reached 
the end of its usable life. Since then, the southern section of the bridge has 
been demolished and rebuilt and the northern section was demolished earlier 
this year. In this next, final phase, the northern bridge will be rebuilt ahead of 
the scheme completing in spring 2022.

A specialist mobile crane will be used to install the bridge beams, weighing a 
total of 220 tonnes. The bridge will have an overall total span of approximately 
66m, with the largest steel beam measuring 44m in length and weighing 69 
tonnes. The construction team have now surpassed 150,000 hours of work on 
the project – half of which was through the lockdowns.

Councillor Helen Hayden, executive member for infrastructure and climate 
said: “We continue to make good progress with this important scheme to 
replace a key piece of the City’s infrastructure. The next phase will take place 
using night shifts to avoid as much disruption as possible especially on the 
run up to the important Christmas period. The scheme is on schedule to be 
complete by spring 2022 – the maintenance of this essential route is absolutely 
key to keeping traffic flowing around the city.”

Levenseat has developed a new 
stream of accredited low carbon 
aggregates products which provide 
a more sustainable and lower cost 
alternative to virgin aggregates used 
by the construction sector. 

The Lanarkshire-based business has 
become the first Scottish company 
to secure end-of-waste status from 
the country’s environmental regulator 
SEPA, and is now targeting the UK 
aggregates market with the new 
product range.

Developed by Levenseat’s Minerals 
Division, three of the newly certified 
products - 0-10mm, 0-25mm and IBA 
aggregate sand - are produced from 
incinerator bottom ash (IBA), while 
its recycled sand is produced from 
street sweepings and gully waste. 
End-of-waste certification ensures all 
these new products, the sand, can be 
used as a safe replacement of 50% 
virgin aggregate material in a bound 
application.

District heat specialists Ener-Vate set out new growth 
plans to help UK reduce fossil fuel consumption 

New CEO for 
Liang O’Rourke

decarbonisation policies and apply 
for funding for the next generation  
of heat networks. 

One of these policies is the 
Heat & Buildings Strategy – the 
Government’s roadmap to reducing 
carbon emissions in homes and 
businesses to help achieve net zero 
by 2050. 

On the funding front, Ener-Vate will 
help councils, housing associations 
and registered social landlords as 
well as private sector businesses with 
applications to the Government’s 
Green Heat Network Fund for 
technologies like heat pumps, solar 
and geothermal energy to install low 
and zero carbon heat networks. 

Founded in 2014, Ener-Vate’s 
experienced team has a wealth 
of knowledge in commercialising, 
delivering and operating successful 
district heating schemes across the 
country to promote the transition to 
low carbon technologies. 

This includes setting up and 
managing energy service companies 
(ESCOs) for Peel L&P’s Mersey 
Heat scheme, which will provide 
low carbon heat and hot water to 
9,000 homes and 4 million sq ft 
of commercial space at Liverpool 
Waters, and Barking Riverside ESCO 
which provides district heating for a 
new 10,000-home neighbourhood 
in East London – one of the largest 
schemes in the UK.  

Barking Riverside, London 

Laing O’Rourke founder, majority 
shareholder and Group CEO -  
Ray O’Rourke KBE - will step down 
from the Group Chief Executive’s 
position in September 2022.

He will join brother Des as a Deputy 
Chairman of the Group, while 
Seamus French, the current CEO of 
Anglo American’s Bulk Commodities 
and Other Minerals division, will join 
the leadership team in January 2022.

The appointment to first lead the 
Europe business will facilitate an 
orderly CEO handover from Ray to 
Seamus following the delivery of the 
FY22 (April 2021 - March 2022) trading 
period, audit and accounts. Seamus 
will then be Group CEO and Europe 
Hub MD.

John Sisk & Son has appointed a new 
UK Framework Director, Rebecca 
Hartshorn. Rebecca has over 20 years’ 
worth of experience in both delivery 
and pre-construction roles. She will 
be based in Solihull and will work 
closely with the SCAPE team on a 
recently formed partnership with the 
public sector framework provider, 
where the business have been 
appointed to work on projects worth 
£75m and above across England, 
Wales and Northern Ireland. 

Rebecca commented: “I am thrilled 
to be re-joining Sisk as Framework 
Director. My role will enable me to 
work closely with my existing network 
of consultants, industry bodies and 
clients to create real value and foster 
collaboration for SCAPE. I am excited 
to share best practice with the other 
construction partners and look 
forward to forging new relationships 
across the SCAPE community.”

New sustainable 
aggregates launched 

Final phase of work to commence  
on Leeds Regent Street Flyover project

John Sisk appoint new 
UK Framework Director

Rebecca 
Hartshorn,
UK Framework  
Director,  
John Sisk & Son

Robert Green, 
Technical Director, 

Levenseat
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Triton Construction has been 
appointed to deliver a major new 
speculative manufacturing and 
distribution facility in Middleton, 
Manchester for Patrick Properties.

Stakehill 185 is to offer 185,000 sq ft 
of quality warehouse space, including 
12,000 sq ft of office accommodation, 
over three floors. 

The ten-acre site was formerly a 

A groundbreaking report making 
recommendations to improve transport 
connectivity and enhance quality of life and 
economic opportunities across the UK has 
been published. 

In October 2020, the Prime Minister asked 
Sir Peter Hendy to undertake a detailed 
review of how the quality and availability 
of transport infrastructure across the UK 
can support economic growth and quality 
of life.

Since then, Sir Peter and his panel have 
engaged with a multitude of industries, 
individuals and institutions across the 
UK, and have drawn on their evidence, 
experiences and views to develop a set 
of recommendations. The review is a 
thorough analysis of the current state 
of transport infrastructure in the UK and 
presents ambitious solutions to improving 
connectivity.

The report includes recommendations that 
the government should:

•  Design and implement a strategic 
transport network for the entire UK, with 
funding commitments targeted at parts 
of the network that require it the most.

•  Upgrade the West Coast Main Line 
north of Crewe to improve journey 
times and capacity and to enable HS2 
to better serve connectivity between 
Scotland and England.

•  Seek to work with the Scottish 
Government to conduct an assessment 
of the East Coast rail and road corridor 
to determine appropriate investments 
for better connectivity between 
Scotland and England.

•  Offer funding to upgrade the key A75 
link to improve freight and passenger 
connectivity between Great Britain and 
Northern Ireland.

•  Seek to work with the Welsh 
Government to develop improvements 
to connectivity between North Wales 
and North West England on the A55, 
M53 and M56 roads and on the North 
Wales Coast Main Line, utilising HS2 
and electrification to better serve 
North Wales, and for connectivity with 
Northern Ireland and the Republic of 
Ireland.

•  Relieve congestion on the M4 by 
upgrading and building new rail 
stations, supporting the Welsh 
Government’s package of public 
transport improvements and easing 
capacity restrictions at the junction of 
the M4/ M5

The newly-transformed M6 Junction 19 at Knutsford opened at the end of 
November and after a week of systems testing is now fully-operational. Lead 
contractor AmeySRM delivered the 20-month project for National Highways as 
part of the Government’s road investment strategy.

Roads Minister Baroness Vere said: “I’m delighted to see these vital 
improvements to the M6 completed, which will not only boost connectivity 
for communities in Cheshire and beyond, but also improve journey times and 
safety at the junction. This is a major investment from our roads programme 
and it’s so rewarding to see these projects materialise as we continue to level 
up the whole of the UK.

The new junction arrangements include a brand new ‘through-about’ bridge 
through the junction roundabout and over the motorway – one of the first of its 
kind in the country.

Tatton MP Esther McVey commented “I was pleased to be able to see the 
work that has been going on at Junction 19 and am equally pleased that we 
are seeing Government investment in Tatton. I am hopeful this will make a 
significant improvement to the experience of travellers in the area.”

Union connectivity 
review: final report

New M6 junction upgrade 
offers improved connectivity

190,000 sq ft distribution centre for 
Sainsbury’s and was acquired by 
Patrick Properties in 2009. Planning 
permission was granted to deliver the 
new facility earlier this year. 

It is located on Stakehill Industrial 
Estate, a 200-acre logistics park close 
to the M60 and M62 motorways. Site 
occupiers include Tesco, Aldi, Booker, 
Toolstation and Yodel. 

Triton Construction has already 
started ground preparation works  
on site. It is building a state-of-the-art 
facility to include Cat A specification 
offices over three floors, 14 dock 
loading doors (including two  
double height Euro dock doors)  
and 8 level access doors. The 
warehouse will have a minimum 
height of 15.5 metres. 

Paul Clarkson, Managing Director  
at Triton Construction, said, “We are 
delighted to be awarded this contract 
with Patrick Properties which is a very 
well-regarded industrial property 
developer. At 185,000 sq ft, it is our 
biggest logistics project to date, 
placing us as a strong contender in 
the ‘big sheds’ delivery market. 

“We are enjoying considerable 
growth in the North-West with new 
contracts including numerous new 
facilities for self-storage business, 
SureStore, the second phase of 
Mersey Reach and a new warehouse 
for Tech Folien.”

•  Develop a package of measures 
to improve rail journey times and 
capacity between Cardiff and 
Birmingham and beyond.

•  Improve connectivity to and 
from Northern Ireland through 
the development of a long-
term pipeline of infrastructure 
investment, better rail connections 
to airports and by supporting 
the Northern Ireland Executive in 
their participation in the All-island 
Strategic Rail Review.

•  Take measures to improve  
domestic aviation connectivity 
through revising subsidy rules, 
reducing tax and by intervening  
in the assignment of slots at  
London airports.

•  Secure better rail connectivity for 
freight across the UK with ports and 
freeports as they are established.

Sir Peter was also asked to assess 
the technical engineering feasibility 
of constructing a fixed transport link 
between Great Britain and Northern 
Ireland. 

The report found that a bridge or 
a tunnel between Northern Ireland 
and Great Britain is feasible. But 
with today’s technology and existing 
infrastructure, the conclusion is that the 
benefits would not outweigh the costs.

Triton appointed to deliver 
185,000 sq ft logistics scheme
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Peel L&P has submitted plans for 162 
homes at Manchester Waters. The 
application followed a 10-day public 
consultation where members of the 
public were invited to share their views.  

The proposals include the 
development of private rented 
apartments across two buildings.  The 
development will form part of a wider 
Manchester Waters masterplan to 

A shortage of land for building means 
developers are increasingly looking 
at sites which may be considered 
less suitable, such as sites subject 
to a restrictive covenant prohibiting 
development. However, two recent 
cases show that it is possible for 
developers to successfully apply 
for covenants to be discharged or 
modified. 

Henry Russell, a property litigation 
solicitor at national law firm Clarke 
Willmott LLP, says the recent Upper 
Tribunal decision in Moskofian v Foster 
& Ors [2021] is a case in point. In this 
case the Tribunal modified covenants 
affecting a Victorian townhouse to 
allow a developer to extend it and 

Proptech startup SearchLand has secured 
a £200,000 seed investment to accelerate 
its development of the world’s first fully 
automated site sourcing tool.

The funding, which came from a number 
of angel investors, is London-based 
SearchLand’s first investment to date.  
The round was part SEIS and part EIS.

Founded in 2020, SearchLand is an 
off-market site sourcing tool that allows 
property developers, architects and 
investors to find potential sites and 
contact the landowner directly through 
the platform.

The software-as-a-service platform 
automates and accelerates users’ hunt 
for viable plots of land by allowing them 
to search sites based on a range of data, 
including title boundaries and ownership, 
permitted development rights, price 
paid records, and planning application 
analysis. Using hundreds of map layers, 
users can rapidly pinpoint sites that 
meet their specific criteria, with workflow 
tools allowing them to easily contact the 
landowners of those sites.

Peel L&P submits planning application 
for 162 homes at Manchester Waters

Applying to modify or discharge restrictive covenants Proptech startup 
SearchLand secures 
£200,000

regenerate the vacant brownfield 
site and bring much needed quality 
homes.

In addition, the development will 
include associated public realm and 
benefit from excellent connectivity 
with Manchester City Centre, 
MediaCity and beyond as a result of 
its proximity to Cornbrook Metrolink.

The key highlights are:

convert it into flats, despite objections 
from the owners of neighbouring 
properties. 

“In Moskofian v Foster & Ors, 
the Tribunal recognised that the 
development would have some impact 
on the objectors’ properties – including 
creating a less attractive outlook and 
an increase in pedestrians and delivery 
vehicles – but held that preventing 
this impact was not a “substantial” 
advantage,” said Henry.

“The Tribunal accepted there would 
be some reduction in the value of 
the objectors’ properties – ranging 
from 1% to 4.8% - and required 
the applicant to pay compensation 
accordingly.”

In a second decision, Father’s Field 
Developments Ltd v Namulas Pension 
Trustees Ltd [2021], the Tribunal 
discharged a covenant requiring the 
applicant to obtain the objector’s 
consent where the objector had no 
land in the vicinity.

“The Tribunal held that the opportunity 
to demand a price for giving consent 
was not a benefit of substantial value 
or advantage,” added Henry.

Henry says that while the Tribunal 
allowed modification or discharge in 

•  A range of one, two and three 
bedroomed apartments.

•  Residents will be able to enjoy 
a communal terrace, courtyard 
garden, lounge.

•  The plans will deliver a well-
designed, sustainable new 
community at this large-scale 
vacant site, which will also promote 
healthy lifestyles.

•  Excellent transport links – close to 
Cornbrook Metrolink station. 

•  Cycle parking spaces and electric vehicle 
charging points.

•  Waterfront aspect, overlooking both the 
Bridgewater Canal and the Manchester 
Ship Canal.  

•  42 car parking spaces.

The proposals represent a significant 
investment into the local area and 
will create new jobs throughout the 
construction stage. The new residents will 
increase footfall in local shops and service 
as well as increasing spend in the local 
economy. 

James Whittaker, Peel L&P’s Executive 
Director of Development said: “This 
is the next step in our exciting plans 
for Manchester Waters.  The feedback 
received from the public consultation has 
been valuable, with a number of existing 
residents in the area coming forward to 
say that they really enjoy living by the canal 
front in a location so close to Manchester 
city centre and transport links.”

Henry Russell, 
Property Litigation 
Solicitor,
Clarke Willmott LLP

these cases, each Tribunal decision 
turns on its individual facts, and it is 
clear from other decisions this year 
that the Tribunal continues to take 
a broad approach to what amounts 
to a “practical benefit of substantial 
value or advantage” which, if 
found, will usually prevent the 
Tribunal discharging or modifying 
a covenant where a developer’s 
application is contested.

“Looking at Tribunal decisions may 
not give a complete picture of how 
disputes over restrictive covenants 
are resolved in practice,” Henry 
cautioned.

“There will be many cases in 
which those with the benefit 
of a covenant will not have the 
inclination or resources to object 
to an application. There will also 
be many cases which are settled 
before a final hearing at the 
Tribunal.”

The Upper Tribunal has the power 
to discharge or modify restrictive 
covenants affecting freehold land 
and in some long leases. The 
applicant must rely on one or more 
of the grounds set out in 84 of the 
Law of Property Act 1925.



The Whitehaven Bus Station project by 
Copeland Borough Council has been 
unveiled as this year’s winner of the Royal 
Town Planning Institute’s (RTPI) North 
West Awards for Planning Excellence.

The £6.5m regeneration project 
overhauled Whitehaven’s historic 
gateway art-deco bus station into 
Cumbria’s flagship digital and 
creative hub. Comprising of managed 
workspace, artisan food and beverage 
offerings as well as flexible workspace, 
the multi-use bus station aims to reflect 
the post-Covid evolving world of office 
space.

New Birmingham canal-side development plans approved

Cumbrian bus station 
regeneration wins 
prestigious planning 
award

Plans to build more than 750 
new homes on a derelict site on 
Birmingham’s Main Line Canal have 
been approved by Birmingham City 
Council.

Joint venture partners Galliard 
Homes and Apsley House Capital’s 
proposed scheme at Soho Loop was 
given the green light by planning 
chiefs recently.

The decision paves the way for the 
£165million urban regeneration 
scheme, which will comprise 102 two 
and three-bedroom townhouses 
and 650 one and two-bedroom 
apartments, more than 10,000 sq 
ft of commercial space, new public 
realm, parks and gardens, and shared 
amenity spaces.

New pedestrian, cycle and vehicle 

routes will also be created to enable 
public access through the site, with a 
new canal bridge connecting the area 
with the existing towpath to provide 
a direct route into the city centre. A 
public waterfront space will make 
the most of the scheme’s canal-side 
location.

Called Soho Wharf, the scheme has 
been designed and master-planned 
by Claridge Architects, which worked 
with the joint venture partnership 
on its Timber Yard development in 
Southside.

Stephen Conway, executive chairman 
of Galliard Homes, said: “Our 
vision for Soho Wharf is to deliver a 
residential-led, mixed-use scheme 
that will be truly transformative for 
Birmingham. We are pleased the 
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November saw the Third Thursday 
Club meeting for their monthly 
networking event in the heart of Leeds 
at East 59 rooftop bar. 

The club, created by founder and 
organiser Yvonne Harrop, is an 
organisation that brings together the 
property and construction sectors 
based in Leeds and the surrounding 
Yorkshire region.

Guests are allowed initially to attend 
the face to face networking events, 
they can then join as members to 
benefit from the regular networking 
meetings.

This month’s sponsor was DB3 
Architecture & Design. Nathan 
McNamara, Managing Director of  
DB3 said “We’re delighted to continue 
supporting the Third Thursday Club, 
following on from us collaborating with 
their team by sharing our networking 

Third Thursday Club brings together 
Leeds Property and Construction sectors

platform that hosted the online 
lockdown events.

“The turnout for November’s Third 
Thursday Club was incredible and 
we were delighted to be part of the 
thriving design and construction 

council shares our vision for the site.

“The approved scheme forms part 
of the Greater Icknield Masterplan, 
the largest brownfield housing-led 
redevelopment framework within 
Birmingham and is therefore 
strategically important for the long-
term regeneration of the area, which 
is already undergoing major change.

“Soho Wharf is the next big 
development opportunity and with 
planning now in place we’re excited 
to be bringing the project forward 
and helping the council achieve its 
ambition of creating more homes and 
attractive places to live for the people 
of Birmingham.”

The development is located on 
a 11.7-acre site on Dudley Road, 
opposite Birmingham City Hospital.

community, having recently 
relocated our headquarters to 
Leeds city centre.” 

The group meet every month - for 
more information contact Yvonne at 
yharrop@googlemail.com

Organiser Yvonne with DB3 Architecture and Design - Alex, Tom, Hemal, Yvonne, Nathan and Charlotte
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hospitality

What would you say is the 
difference between the Lowry 
and other hotels?

“The 165 room Lowry has been 
around for the last 20 years and 
many of the staff have been with us 
for a lot of that time. This creates a 
personalised touch that means our 
staff can anticipate the needs of our 
guests as they know this hotel and 
the surrounding area really well. 
I think we also have a ‘Boutique’ 
feeling but can also cater for the 
corporate marketplace really well.

“We also have a lot of physical 
space around the site of the hotel. 
Our rooms are some of the biggest 
in the City, and although we’re 
very close to the City centre we 
are in a very quiet spot. Along with 
the roomy feel of the site of the 
hotel we have ample secure car 
parking, a restaurant awarded two 
AA rosettes, a spa with 8 treatment 
rooms and a gym. However, the one 
differentiator for us is the quality of 
experience for our guests and the 
personalised service that we have 
established our reputation on.”

What facilities do you offer to 
the business community?

“We offer 8 meeting rooms and a 

ballroom which takes up to 200, 
used extensively for conferences, 
luncheons and exhibitions. 
We also cater extensively for 
corporate clients, particularly 
with areas like Spinningfields 
and the City Centre just a 
short walk away. Corporate 
dining is important, and we 
can accommodate up to 250 
diners in the ballroom, with our 
restaurant catering for 80.”

You are the Chair of the 
Manchester Hoteliers 
Association. Can you tell us 
more about the organisation?

“The Association has been active 
for about 10 years now and 
we currently have just over 50 
members, who are very active with 
meetings every 4 to 6 weeks. We 
have an annual ball that is next 
coming up in January where we 
give awards for ‘the best of the 
best’ for many positions held within 
the sector - these typically attract 
over 600 attendees and the event 
raises money for charity too. We 
run a football competition and also 
several charity and educational 
programmes during the year.

“We work on 4 key subjects. Firstly 
business – driving more business 
to the City in terms of tourism, 
international business, conferences 
and events. 

“Secondly sustainability – how 
we can work to cut our carbon 
footprint, how to cut down on food 
waste for example. 

“Next is recruitment – we 
are working very closely with 
Manchester Metropolitan University 
in the form of a mentorship 
programme. We also work with 
colleges and this year have started 
working directly with schools. The 

Business Connect are no stranger 
to the hospitality sector and have 
been aware of the good work 
that the Manchester Hoteliers 
Association has been undertaking 
for some time now. 

We met with Adrian Ellis, Chair of 
the association, and also General 
Manager of the Lowry Hotel in 
Salford, to find out more about his 
own hotel and also the work of the 
Manchester Hoteliers Association:

Tell us about your career in 
hospitality?

“My career started with my 
grandparents who owned a 
number of restaurants in Suffolk. 
I started helping out and listened 
to their stories over the course of 
a few years. From there I went to 
University in Norwich studying Hotel 
Management, and then straight 
into private hotels around the area, 
eventually ending up in London 
for several years before ending 
up running a private hotel back in 
Norwich.

“That was the 90’s, which was 
followed by working abroad in 
various countries until my return to 
the UK in 2015 where I’ve been at 
the Lowry ever since.”

aim is to bring young people into 
the industry, encourage them to 
think of this as an industry of choice 
and offer different programmes 
to help students appreciate the 
opportunities in the sector.

“Finally charity – this year we are 
supporting Mustard Tree who 
help the homeless in Manchester. 
We also support Wood Street 
Mission helping children in poverty 
in Manchester and Salford, and 
Hospitality Action which is our 
industry charity.

“As a group we are very close and 
there is a lot of camaraderie, and 
we also work closely with a lot of 
institutions in the City – Marketing 
Manchester, the Council, for 
example.”

Do you have to be a hotel to 
join the association?

“You do have to be a hotel to be 
a fully-fledged member, but we 
do have partners that are affiliated 
members, organisations like the 
MMU, Marketing Manchester, 
CityCo, for example. When we 
have meetings our affiliates attend 
as well and we all work together 
securing the future growth of the 
sector in Manchester.”

Adrian Ellis,  
Chair, 
Manchester 
Hoteliers 
Association

  The Manchester  
Hoteliers Association

To find out more about the Manchester Hoteliers Association visit : 
www.manchester-hotels.org.uk



digital

by our safeguarding methods and 
following strict guidelines for a 
regulated business.” 

Did all the new hardware 
come from yourselves?

“It did indeed. As well as ensuring 
everything is thoroughly tested 
beforehand, and the particular 
hardware used, whether it’s cabling, 
desktop systems, phones or secure 
wi-fi, is of sufficient quality to 
answer any compliance concerns 
over security, we can offer incredibly 
competitive pricing on everything. 
This is because we provide so 
much hardware on a regular basis 
to our customers that we enjoy 
incredible discounts from our 
suppliers. Discounts we pass on to 
our customers ensuring they use us 
again and again.

“The quality of what we provide is 
second to none, for example our 
cabling has a 25 year guarantee 
from the manufacturers on it.”

As well as providing new tech 
were you involved with the 
old hardware from the offices 
in Hale?

“We removed of all the old 
hardware from the previous site and 
prepared it for recycling, ensuring 
it was ROHS compliant (Restriction 
of Hazardous Substances). We also 
made sure all the hard drives were 
properly destroyed particularly as 
Bright Partnership are a regulated 

Greg – can you share your 
experience of a recent move?

“We have enjoyed working recently 
with a local customer called Bright 
Partnership LLP who are chartered 
accountants and business advisers. 
They needed to move from 
their offices in Hale, Cheshire to 
Edward Court a few miles away in 
Altrincham.

“The move included transitioning 
them away from a traditional on-
premises phone system to a voice 
over IP system, which included 
moving all their existing numbers 
seamlessly. 

“We introduced them to soft 
phone technology and number 
diverts to make sure the business 
ran smoothly during the move, 
and their new offices were subject 
to a brand new ‘ground-up’ IT 
system from new data cables being 
installed, new laptops, desktop 
systems, phones, reliable and fast 
broadband – absolutely everything 
from an IT perspective. We also 
had to move quickly to minimise 
disruption, and the migration was 
completed in a single day.

“This wasn’t simply a move for 
the Bright Partnership, it was a 
chance to beef up their IT working 
practices, ensuring everyone 
enjoyed a much more current 
experience from a technology 
perspective, all of course protected 

When you consider moving  
offices there are so many potential 
headaches over what is a finely 
tuned balancing act. In many 
ways the human element is easy, 
however, when you look at the 
whole IT structure both online and 
in terms of physical technology,  
it really pays to have professional  
co-ordination.

When you add in a whole extra 
level of compliance with a regulated 
business involved it’s incredibly 
important that the move happens 
with absolutely no unintentional 
exposure for confidential data  
and systems.

Mango Tech are an Altrincham-
based specialist in all areas of IT 
support and infrastructure. The 
business was started by Greg 
Buchanan in 2012, after a career 
that spanned a previous life as a 
submariner, and also as a seasoned 
entrepreneur working in growing 
(and selling) much larger IT 
businesses. When launching Mango 
Tech almost 10 years ago, Greg 
made a conscious choice to keep 
the business local - servicing smaller 
companies, and also to specialise in 
regulated businesses, solicitors and 
accountants for example.

We asked about the issues and 
intricacies of not simply adding 
to an existing IT infrastructure but 
moving a regulated business lock, 
stock and barrel!

business and their data is of course 
confidential.

“For regulated firms the areas of 
compliance that are relevant follow 
GDPR and FCA guidelines. In the 
case of GDPR it is important that 
data on drives are disposed of in a 
specific manner – the drives must 
be shredded and full certification 
must be supplied by the business 
taking care of the shredding.”

Tell us more about the added 
requirements for regulated 
customers? 

“Regulated businesses need a 
reliable safe pair of hands when 
looking at their IT compliance 
obligations with usually the 
Financial Conduct Authority 
(FCA) or the Solicitors Regulation 
Authority (SRA). 

“We specialise in all areas of 
secure installation and ongoing 
management of both hardware and 
software, paying particular care to 
safeguard all data and archives both 
in local systems and in the cloud. 

“The ability to be mobile for most 
of our customers is also crucial, 
and it’s so important that security is 
paramount when on the move for 
them. We take care of all aspects 
of external work practices, from a 
hardware and software perspective, 
ensuring a seamless and safe 
integration with the IT infrastructure 
of the business as a whole.”
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Taking care of business (on the move!)

To find out more about Mango Tech, call us on 0333 358 2012
sales@mango-tech.co.uk   www.mango-tech.co.uk

Follow us on all socials: @mangotech.ltdGreg Buchanan, Managing Director, Mango Tech

Bright Partnership’s new offices



incremental development of the 
2018 Export Strategy has 4 key 
aims:

•  Encourage and inspire 
businesses that can export but 
have not yet, or have just started.

•  Inform by providing information, 
advice, and practical assistance.

•  Connect exporters to potential 
buyers and markets.

•  Finance will be central to  
the offer.

There is much to like in this new 
policy, but for me the key ambition 
is that Exporting should become 
a natural part of business, not 
something that is tacked on as an 
afterthought. This is a message 
I have expounded for years and 

raised regularly in the development 
of the previous export strategy. 

One of my key mantras is that 
“Exporting is just Selling”; it 
should be natural for businesses 
to consider selling to new markets 
regardless of whether they are in 
the UK or not. Education is critical 
to this and the Export Academies 
will be expanded, but it should be 
on the syllabus of every business 
studies course or degree.

Many businesses get into exporting 
without even realising it and once 
they do, can grow a substantial 
income stream. One of my favourite 
examples of this is my fellow Export 
Champion Maria Whitehead of 
Hawkshead Relish Company in the 
Lake District. Maria has a wonderful 
shop in the middle of Hawkshead 

Exporting is getting a makeover 
with the launch of a new slogan, 
new logo and more importantly a 
new 12-point plan to help the UK 
reach £1 Trillion in exports from 
every part of the country. This 

and became an exporter when their 
online shop started to attract orders 
from far and wide. They now export 
across the world.  

Another exporter, just down the road 
from Maria is Windermere Lake Cruises; 
simply by targeting oversees visitors 
to the region, they have developed an 
export income for their lake cruises as 
part of the UK’s massive tourism sector. 

Export Champions have an important 
role in the new strategy. The Export 
Champion movement, introduced 
into the North West of England as 
an initiative by the local office of the 
Department for International Trade 
in 2013, and having now expanded 
nationwide, is targeted for further 
development as part of the plan. 

Export Champions are companies, 
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Made in the UK,  sold to the World
exporting



Made in the UK,  sold to the World

or their senior representatives who 
are experienced in exporting and are 
prepared to give up some of their time 
to talk to, inspire and offer practical 
advice. 

The original 37 Export Champions from 
the North West has now expanded to 
more than 400 nationwide. The newly 
announced plan envisages growing the 
role of this peer-to-peer network to help 
even more companies into exporting.

The government will also be expanding 
the use of their international teams 
based in more than 180 markets and 
provide specialist support to high 
growth sectors. Trade show support will 
also receive a boost.

This Export Strategy is not a direct 
response to Brexit, and is certainly 
not just focused on the EU, but one 
aspect, ESS (Export Support Service) 
will provided end-to-end business 
support for businesses exporting to 
Europe, which remains a very important 
market. It aims to simplify processes, 
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Exporting continues 
on next page
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Tony Goodman MBE  

is a successful exporter and has 

been doing so through a variety of 

different businesses. He is currently 

Marketing Advisor at Forest and Co 

who specialise in offering guidance 

on branding, exporting and sales: 

www.forestandco.com

target specific issues and promote 
opportunities and support 
availability.

Whilst Free Trade Agreements are 
an ongoing target, the absence of 
them, for instance with the USA, 
our largest trading partner, should 
never be seen as an impediment to 
trade. 

Tariffs can be less of an obstacle 
than you might think and often less 
of a risk than currency fluctuations. 
The DIT is doing more in markets 
where there are no current Free 
Trade Agreements by breaking 
down trade barriers; 217 trade 
barriers in 74 countries were 
removed during 2020-21 alone.

Many of the high growth markets 
in the coming years are in the 
Indo Pacific region, which perhaps 
explains the UK’s strong interest in 
joining the CPTPP (Comprehensive 
and Progressive Agreement for 
Trans-Pacific Partnership) which 

accounts for 13% of global GDP. 
With 90% of world growth outside 
of the EU over the next 5 years and 
massive growth of middle class 
consumers in Asia, Africa and Latin 
America, the UK is understandably 
giving these regions a heavy focus.

The most direct and important area 
of support in the Export Strategy is 
financial. The new UK SME Export 
Support Fund will provide financial 
assistance to help businesses 
internationalise and export and UK 
Export Finance (UKEF) will continue 
to expand providing direct export 
credit support.

The overall plan is well thought 
out, ambitious and well targeted. 
It leaves no excuses for those who 
have the potential to export not 
to start working on growing their 
businesses. Many will reap the 
benefits and perhaps become an 
Export Champion of the future.

Are you one of them?
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exportingContinued from 
previous page

At a time when road hauliers are 
struggling to source enough drivers 
to service the demand, rail can offer 
a fast and reliable alternative to road 
transport.

David Huck, Managing Director at Peel 
Ports said: “We have worked with DKT 
Allseas since February this year and 
since its inception, the China Xpress 
liner service has gone from strength to 
strength over a very short period. 

“Launched as a temporary supply 
chain critical service, fast forward nine 
months and we are delighted to see 
this now part of an established route 
positioning the Port of Liverpool as a 
viable call for Far East services.”

Darren Wright, Managing Director at 
DKT Allseas said: “The China Xpress 
service was the first of its kind to offer a 
direct service call, providing a gateway 

from the Far East direct into the heart 
of the UK’s cargo owning community. 

“An initiative born out of necessity 
and frustration to provide relief to 
customers facing increased ocean 
freight rates and reduced reliability 
due to the knock-on impacts of the 
global pandemic.

“As those frustrations permeate the 
UK with the widely publicised HGV 
driver shortages, this new rail service 
further enhances the China Xpress by 
providing another tangible logistics 
solution to our customers. 

“Another significant upside is the 
amount of traffic this service will 
remove from road further enhancing 
Allseas approach to sustainable 
logistics.” 

Since the initial sailing in February, 

DKT Allseas (part of the Allseas 
Global Logistics Group) has 
announced a new multi-modal 
extension to complement its 
pioneering China Xpress sea 
freight liner service that successfully 
launched earlier this year. 

The new service, started Monday 4th 
October 2021, runs five days a week 
between Liverpool and Freightliner’s 
Birmingham Terminal. 

It forms part of the China Xpress 
service evolution, moving from sea 
to land and providing a sustainable 
solution for cargo owners to get their 
goods to their end destination. 

The new inland service carries 26 x 
60ft wagons enabling DKT Allseas to 
move up to 76 x 20ft or 26 x 40ft and 
26 x 20ft containers of freight per day 
for its customers. 

DKT Allseas launches first 
           inland service connecting   
    Liverpool to the Midlands

New services added to our container cargo sailings between  
China and the UK, from  Shanghai and Ningbo direct to  

Liverpool.

•  Est. 30-day transit time

•  Direct sailing from China to Liverpool UK

•  Specialist equipment available in Shanghai

•  Competitive rates

Ocean freight space available:

Shipping from China direct  
to the UK

For bookings & enquiries:

T: 0161 272 8989
E: manchester@allseasglobal.com

DKT Allseas has expanded its China 
Xpress service from one to three 
ports in China direct to Liverpool, as 
well as, introduced a new service call 
from China direct to the USA, both 
east and west coast.  

The intersection of both COVID-19 
and Brexit over the past 18 months 
has resulted in driver shortages which 
have had a negative impact on many 
supply chains. 

Road haulage is an essential part of 
the economy, accounting for around 
90% of all surface transport in the UK. 

This new inland train service solution 
by DKT Allseas will alleviate some of 
these pressures to get goods across 
the country in the most efficient 
way by providing a cheaper, faster, 
more reliable and more sustainable 
solution for the cargo owner.
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cyber security

Why should you rely on FilesDNA’s 
verification technology?

FilesDNA also uses blockchain 
integration, AI/ML technologies, and 
other biometric systems for added 
security. Moreover, it also comes with 
an optional and affordable Smart 
Signature Pad, which gives you the 
feeling of signing a document with a 
pen on paper. The app lets you edit, 
sign, share, and store all your important 
documents securely. With FilesDNA, 
you can also share your important 
documents with multiple people. 

Apart from that, FilesDNA also lets 
you add a signature from your device 
along with initials and date. So in order 
to add a signature to your documents, 
you just need to add the document 
in the software, select your signature, 
and drag and drop it to the document. 
That’s it! 

Facial recognition software as detailed 
above is available as a suite of 
additional online resources offered  
by FilesDNA.

have gained a lot of popularity in 
recent years, and it has improved as 
a result of the rising challenges and 
demand in the marketplace. 

Here are some key features of the 
FilesDNA’s face recognition and live 
detection system:

•  AI or artificial intelligence plays 
an important role in improving 
biometric security.

•  It also comes with anti-spoofing 
methods that have the ability to 
detect suspicious elements when 
the user uploads a picture.

•  Uses a 3D mapping technique to 
measure the captured image.

•  It can also perform microexpression 
analysis that can detect minor facial 
movements of the user.

•  The liveness detection algorithm 
determines the physical presence 
of the user quickly and accurately.

As the world embraces the digital 
era, cyber-attacks and fraud calls have 
increased day by day. The biggest 
reason for numerous cyber threats 
is currently uncontrolled access over 
online user accounts, so, the only 
solution to this problem is to install 
a method safeguarding against 
unauthorised access. In places where 
customer verification is important, 
stronger customer authentication 
(SCA) is now required as a method for 
anti-spoofing measures.

Facial recognition and liveness 
detection from FilesDNA stand as 
the perfect solution to fight digital 
crime, and the technology offers 
an incredibly effective method to 
combat fraudulent authentication.

Facial recognition is commended 
worldwide amongst many chosen 
online user authentication 
techniques, however, our solution 
offers a 3D liveness detection tool 
that has many additional features 
that help in determining the remote 
presence of the user at the time of 
verification.

The system has the potential to 
expose a fraudster through its 
powerful algorithms. FilesDNA’s 
facial recognition comes with a live 
detection feature in biometric face 
verification that can detect if the 
person is live - and can even  
mitigate against 3D face masks,  
high-resolution photos, and video 
replay attacks. 

Remove the mask on face 
recognition and liveness detection

Face recognition is a type of security 
technology that uses the feature that 
everyone has; a face. Nowadays, 
face recognition systems are used 
at many places as a replacement for 
passwords, IDs, and other types of 
personal identification.

The technology has seen great 
advancements. For example, today’s 
systems can detect micro-expressions 
on a person’s face. Further, there has 
been great progress on ensuring 
accurate identification in differing 
lighting settings and with a variety of 
complexions. 

The most important recent 
advancement of the recognition 
system is the ability to detect whether 
it is interacting with a physical human 
or an inanimate spoof image or a 
video. Liveness detection looks for lip 

or eye movement, prompted motion, 
texture and reflection detection on 
video, and 3D depth analysis.

There are two types of liveness 
detection:

1. Passive liveness detection - uses 
encoded algorithms that don’t require 
anything from the user as they detect 
an applied set of known spoofs.

2. Active liveness detection - uses 
techniques where the user is asked to 
perform specific actions like blinking 
or facial movement. This makes it 
challenging and time-consuming for 
fake users to crack into the system. 

Although liveness detection methods 
can take a bit of time to identify users, 
they come with increased safety 
measures that make them worth the 
investment.

The future of liveness detection

Biometrics has come a long way and 
has become much more advanced 
in liveness detection. In addition, 
advanced technologies are being 
developed to make sure that liveness 
detection becomes more highly 
secure and efficient in order to avoid 
frustrating users.

How does face recognition work?

The process of comparing the 
data received by the cameras to 
the database of known faces and 
finding the exact match is called face 
identification and recognition.

Key features

Biometric authentication systems 

Liveness detection 
               and facial recognition

FilesDNA’s features include:
• Blockchain integrity
• AI/ML technology
• Smart Signature Pad
• Web and mobile app
• NFC reader
• OCR with multiple languages
• QR and BARcode reader
• E-archive system
•  Document management  

and e-signature solution

Edit, sign, send and store  
your precious files securely

Get the FilesDNA  
app now. 
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digital marketing
Magic meets Technology 
                 - how to be a LinkedIn Wizard (and why it’s important)

When somebody sees that you’ve 
viewed their profile? 
Your tagline is there.

When you show up on somebody’s 
“Recommended” list? 
Your tagline is there.

Your tagline is the easiest way for you 
to explain to people what you can 
offer them to make any visit to your 
profile worth their time. Without a 
good, compelling tagline, it’s bloody 
difficult (if not impossible) to achieve 
significant results.

The most common mistake people 
make is using their tagline as a  
“job title” box. We’ve all seen the:
“CEO of ABC Inc.”
“Founder of XYZ”
“Software Developer”

BORING!

Those taglines don’t do you any good 
because let’s face it, folks, your client 
wants to know what YOU offer THEM.

When it comes to a good tagline, you 
have to know where your niche lies, 
because it’s going to determine what 
you’re going to say and how you’re 
going to say it!

Here’s the secret:

Your tagline has to encapsulate the 
benefit your customers get by working 
with you. This should be a strong 
positioning statement that shows how 
you help people. A good example: 
I help X do Y through Z.

#2 IT’S NOT ABOUT YOU!

I hate to break it to everyone, but the 
fact of the matter is that nobody wants 
to waste their time, and those long 
paragraphs you have for a bio is a 
waste of time!

This isn’t your CV, and it shouldn’t  
read like it! Think of this section as a 
sales page - 4 core “sures” to have  

a successful LinkedIn profile:

Make sure it’s ALL about your 
prospect.

Make sure it’s CLEAR and CONCISE.

Make sure you clearly show a 
SOLUTION to THEIR problem.

Make sure you deliver VALUE.

Follow these 4 guidelines, and you’ll 
see MAGIC.

Also... Use the same language your 
prospects use. Point out their pain 
points, and tell them how you can  
solve that problem. If you’re still  
unsure, here’s a framework you can use:

•  Focus on providing value in two 
sentences. Any more, and you’ll  
lose them.

•  Benefits, benefits, benefits!  
Not features! Benefits!

• Clearly show your niche.

•  Brag a bit. Talk about your awards, 
testimonials, reviews, the lot.

•  Your background and credentials. 
The more qualified you are,  
the better!

• And, of course, your contact details!

EXAMPLE:

What we do:

We help businesses by using LinkedIn 
as a lead generation channel to 
connect with more prospects and  
close more sales.

How we do it:

We work with outbound marketing 
experts to create clean and neat 
targeted messages and connect  
with your ideal customers.  
That means steady network growth  
and sales-ready opportunities 
delivered directly to your door.

Who we work with:

We have experience with businesses 
across many sectors, but they all 

If you’re reading this article,  
then you’ve heard of LinkedIn. 

Many people think that LinkedIn is 
just a business-based social media 
platform. 

But you couldn’t be more wrong!

I like to consider myself a straight-
talking Northern bloke, but I swear 
that LinkedIn is magic when used 
properly, and (with over 30 years 
of experience in the business of 
building businesses) I consider myself 
well-versed in the ways of LinkedIn 
wizardry! A magician never really 
reveals his secrets - because it’s all 
smoke and mirrors.

A wizard, however, does. 

In fact, I’m so confident about my 
wizarding abilities, that I know you’ll 
be able to grow your network from 
what you’ll take away in this article. 

The first thing you need to do before 
you can even THINK about putting 
yourself out there to connect with 
people is to make sure your profile is 
absolutely optimised. And there’s no 
better way to start than by defining 
(and understanding!) your niche.

After all, how do you know the best 
way to connect with an audience 
you haven’t defined?

Figure out who you’re talking to 
before you say anything at all! Once 
you’ve defined your niche, you can 
start looking at the rest of this article!

Figured out your target audience 
yet? Great. Let’s crack on!

Remember - LinkedIn is a BUSINESS 
platform. First impressions are 
absolutely vital. You wouldn’t go to 
an interview if you’ve not dressed 
appropriately, and LinkedIn is no 
different!

#1 FIRST IMPRESSIONS COUNT!

Speaking of first impressions, you 
absolutely MUST make sure that 
you’ve got an eye-catching and 
compelling tagline. It might seem 
unnecessary, but that one little 
sentence is the SINGLE MOST 
IMPORTANT part of your entire 
profile. 

Why? Let me put it like this:

Posting on your newsfeed?  
Your tagline is there.

Sending somebody a message on 
LinkedIn? Your tagline is there.

specialise in (insert industry).

What people are saying:

Have a look at what some of  
our customers have said:  
(insert testimonials).

Our background:

We’re a team of accomplished 
marketers, etc.

Contact us:

Feel free to reach out to me at  
(email address) or by connecting  
with me here on LinkedIn.

#3 PICTURE PERFECT!

This one is so easy, but so often 
overlooked!

Here are the Golden Rules:

•  Mirror the style of your niche.  
If they have front-facing pictures, 
you should too.

•  Be relatable. Like I said earlier:  
first impressions count!

•  GET A PROFESSIONAL 
HEADSHOT DONE!

That’s it!

Follow these simple steps and you’ll 
become a LinkedIn wizard in no time 
at all!

And if you don’t, then I’ll eat my hat!

Ian Frost

Vancula Agency

vancula.co.uk
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The new HMRC penalty structure
                                       is coming
                     into effect 
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The team at LWA are here to 
guide you and help ensure you 
and your business comply with 
HMRC’s rules and regulations. 
If you are concerned and  
would like to speak to one of 
our friendly experts, please 
contact us in Manchester  
on 0161 905 1801  
or in Warrington on  
01925 830 830. 

Our inhouse Digital Support 
expert, Bradley Allen-
McKenna is available to 
help you get set up on Xero to 
meet your MTD obligations – it 
takes minutes to set up and 
Bradley is on hand to guide you 
through the easy-to-use cloud 
accounting software. Email 
bradley@lwaltd.com to 
find out more.

How will penalty points be 
removed from my record?

Expiry of individual points  
over time

To prevent historic failures combining 
with occasional recent failures to 
cause a financial penalty, points will 
have a lifetime of two years; after 
which they will expire. This will be 
calculated from the subsequent 
month after the one in which the 
failure occurred.

Points will not expire when a taxpayer 
is at the penalty threshold. This will 
ensure that they must achieve a 
period of compliance to reset their 
points.

Expiry of all points for compliance

After a taxpayer has reached the 
penalty threshold, all the points 
accrued within that points total will be 
reset to zero when the taxpayer has 
met both of the following conditions:

1  A period of compliance (that is, 
meeting all submission obligations 
on time for a specific period of 
compliance – see table below); and

2  The taxpayer has submitted all the 
submissions which were due within 
the preceding 24 months. It does 
not matter whether or not these 
submissions were initially late.

The period of compliance will apply 
as follows:

they will remain at the penalty 
threshold and continue to be 
charged penalties for any further 
failures to make submissions  
on time.

Avoiding penalty points  
from HMRC

It goes without saying that in order 
to avoid being penalised by HMRC, 
ensure you have effective tax 
planning in place, and make sure 
you adhere to the new Making  
Tax Digital obligations before  
1st April 2022.

for a late return submission:

If you had a net VAT payment due of 
£100,000 for your June 2022 return, 
the due date would be 7th August 
2022. The following would apply if 
you made the payment late on 1st 
November 2022

•  Penalty of 2% fell due  
22nd August 2022: £2,000

•  Penalty of 2% fell due  
8th September: £2,000

•  Penalty of 4% p.a. from  
9th September to 1st November: 
53/365 x 4% = £580.82

•  Interest at 2.5% over Bank of 
England (BoE) base rate (say 2.6%) 
from 8th August to 1st November: 
85/365 x 2.6% = £605.48

Total penalty + interest = £5,186.30

If however, you made the payment 
late on 14th August 2022, the 
following penalty payment would 
apply:

• Interest only due for seven days.

• £100,000 x 7/365 x 2.6% = £49.86

Total penalty + interest = £49.86

Levying of penalty points  
and charges

Contact with HMRC is extremely 
important if you think you may be late 
in making a payment.

If an approach to HMRC is made 
within 15 days or 30 days, the penalty 
will not be levied - as long as a Time 
To Pay (TTP) agreement has been 
made. It is expected that there could 
be a “light touch” applied for the 
first year with potentially no penalty 
applied if your VAT is paid within  
30 days of due date, again, assuming 
the taxpayer has been in contact  
with HMRC.

Making Tax Digital (MTD) will become 
compulsory for all VAT registered 
businesses from 1st April 2022. 

With this in mind, HMRC is reforming 
the sanctions for late submissions and 
late payments to make them more 
consistent across taxes. At LWA, we 
have detailed the penalty changes 
below, which will initially apply to VAT 
customers for accounting periods 
beginning on or after 1st April 2022.

How will the new penalty 
structure work?

Taxpayers will no longer receive 
an automatic financial penalty 
if they fail to meet a submission 
obligation. Instead, they will incur a 
certain number of points for missed 
obligations and other information 
requested by HMRC not provided  
on time, before a financial penalty  
is applied.

HMRC will notify taxpayers of a point 
received every time a submission 
deadline is missed. Once a certain 
threshold of points has been received, 
a financial penalty of £200 will be 
charged and the taxpayer will again 
be notified.

Submission Penalty 
frequency threshold

Annual 2 points

Quarterly 4 points 
(including MTD  
for ITSA)

Monthly 5 points

Submission Period of 
frequency compliance

Annual 24 months

Quarterly 12 months 
(including MTD  
for ITSA)

Monthly 6 months
What are the new penalties 
from HMRC?

Below are two examples of  
how the new penalty structure  
could result in payment fines  

If a taxpayer is at the penalty 
threshold and has achieved the 
period of compliance, but has not 
submitted outstanding submissions, 



Allan Milne, Director of Business 
Development & Apprenticeships at 
Salford City College Group, said: 
“The Business Centre is a significant 
investment by Salford City College 
Group to ensure we continue to be 
at the forefront of post 16 education. 
It is an outstanding facility where we 
can do business, but so too can our 
employer partners and stakeholders. 
I really look forward to welcoming our 
partners to the Centre.”

The launch of the Centre goes hand 
in hand with a new Industry Partners 
initiative, which aims to build-on 
and create new relationships with 
employers that will enable Salford 
City College students to gain 
practical work experience, preparing 
them for the real working world.

The initiative calls for businesses 
to commit some of their valuable 
time and resource by way of 
work experience opportunities, 
apprenticeships, providing live 
briefs and enhancing our students’ 
learning experience. In return, with 
the support of the College, students 
will create value for businesses in 
the North West. The initiative will 

for businesses to use, including 
a conference space, training and 
delivery areas, meeting rooms, and 
hot desking facilities. The Business 
Centre can be used for a range 
of events or simply to provide a 
welcoming space to plug in a laptop 
and catch-up on some emails. 

The venue has been designed  
as a flexible collaboration space  
to support the people and  
organisations across the region,  
and in turn create opportunities 
for the talented, dedicated and 
committed talent which Salford City 
College Group supports.

The newly launched facility in 
the heart of Salford Quays is 
now open for business.

Colleagues at Salford City College 
Group came together with 
stakeholders and Governors to 
celebrate the launch of the new 
Business Centre on Thursday 11th 
November 2021. The event began 
with a networking session, opening 
address, and a key note guest 
speaker Nicola Hodkinson, Director 
and Owner at Seddon. Attendees 
were welcomed into the Centre and 
toured the new facilities to discover 
what the space can offer.

The Business Centre is situated 
within Salford City College’s 
Frontier House. It houses an array of 
bookable facilities that are available 
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apprenticeships

also play a key part in developing 
the workforce of the future, creating 
opportunities for local young  
people and preparing them for  
their future careers.

Rebecca Parks, Acting Principal 
at Salford City College Group, 
commented “One of our key 
strategic intentions is to ensure 
our students are ready and able to 
transition into successful careers when 
they finish College. By working with 
our Industry Partners, we can ensure 
our curriculum and delivery models 
are best placed to support this. 
Through high quality, and meaningful 
work experience, we can also ensure 
our students are accustomed to and 
prepared for the world of work. We 
have some amazing talent within the 
Salford City College Group, and we 
want our industry partners to benefit 
from this talent for years to come in 
their businesses.”

If you would like to book the  
Business Centre or learn more  
about the Industry Partners  
initiative, contact the team now  
on 0161 631 5555 or email  
business.centre@salfordcc.ac.uk

BUSINESS connect MAGAZINE

Salford City College Group 
  launch new business centre

Allan Milne, Director of Business Development & 
Apprenticeships at Salford City College Group



wellbeing

overhead in many businesses and 
may have valuable suggestions and 
ideas to contribute. Giving them 
responsibility for implementing 
their ideas may re-inspire their 
commitment to work.

Team building is an important 
consideration, but whilst some 
teams enjoy group activities others 
many prefer a more softly, softly 
approach. 

Even socialising together may have 
to be carefully managed, with some 
staff preferring a convivial, more 
restrained restaurant meal, whilst 
others want drinks and a party vibe. 

Being aware of each other’s wants 
and preferences is an important 
step in listening and supporting 
your staff whilst rebuilding your 
business’s vision for the coming 
year.

Customers may also have 
different priorities, demands 
and expectations. In hospitality 
customers may prefer to continue 
with table service rather than queue 
at the bar to order. 

Customers may, in general, adopt 
a more cautious approach and 
prefer a less noisy atmosphere, 
want healthier options, a more 
environmentally friendly approach 
to business, less plastic packaging. 
Some may prefer the convenience 
of trading and communicating 
online.

Where do you feature on your 
list? If you neglect yourself and 
become unwell, who will be the 
person to replace you at the helm? 
If you don’t look after you who will? 

Taking care of yourself must be 
at the top of your list of priorities, 
because you may well be both the 
business and the brand, the vision 
behind it all and most certainly have 
a presence that’s important to your 
customer base.

very much considered, with the 
implications of many staff returning 
from furlough or having worked very 
different hours, often from home. 

Many staff will have had to juggle 
home schooling, the stress of being 
distanced from family members or 
had financial or health concerns 
throughout this time. No one has 
been unaffected mentally, physically 
or financially.

Returning to work requires 
some sensitivity, as staff get used 
to dealing with things they may 
have never given much thought to 
before. 

Travelling for work, deciding how 
to dress, coping with the varying 
demands of each day; things that 
have never been issues may now 
surface as issues as the return to 
work has to be faced.

Some co-workers may have 
found their priorities to be quite 
different from the last time you 
were together and some may prefer 
continuing carrying out some duties 
from home. 

It can require a period of 
negotiation between staff and the 
demands of the business to find a 
solution that accommodates all.

Extended home working 
involves checking that the 
appropriate software is installed, 
with data security, staff training and 
capabilities all important priorities. 

Continued investment in staff 
relationships is important, so that 
all feel part of the team, as well 
as measuring performance and 
accountability. It’s important to 
maintain a team dynamic, especially 
when working from home.

Staff support may include 
regular meetings, updates, training 
sessions and an open door policy 
where you listen to what they have 
to say. Staff are a major asset and 

Many businesses have had to face 
some serious lessons throughout 
the last eighteen months or so, 
often being forced to rethink 
their strategies in some detail. 

Quite a few of those valuable 
lessons anticipate being carried 
forward into 2022, and whilst some 
will have been tough to learn, 
often they’ve involved a process of 
reflection and analysis.

In many cases those insights 
have gradually been accepted 
and appreciated for the revised 
priorities and perspective they’ve 
brought into life.

How are you looking  
forward to 2022, what will  
your focus be?

The year ahead promises to be 
a time of greater flexibility, with 
quicker thinking, adaptability and 
receptivity at the forefront of any 
planning. 

Being ready with quick responses 
to new opportunities or prepared 
to adapt when the situation yet 
again shifts has been an important 
acquired skill, learned as many of 
the old ways of doing business have 
changed.

A positive approach to new 
ideas and methods of working has 
been a fundamental component to 
survival and any eventual success 
throughout this time. 

Being able to quickly jump onto a 
request and, for example, deliver 
online courses or reroute the 
direction of products, goods and 
services, as happened with farmers 
diverting supplies from hospitality 
to supermarkets, or adapting 
business meetings to be held online 
instead of in person, has meant that 
some businesses have thrived and 
had unexpected success.

Staff wellbeing has to be 

Susan Leigh MNCH (ACC)

South Manchester counsellor, 
hypnotherapist, relationship 
counsellor, writer and media 
contributor offers help with 
relationship issues, stress 
management, assertiveness 
and confidence. She works with 
individual clients, couples and 
provides corporate workshops 
and support.

She’s author of 3 books,  
‘Dealing with Stress, Managing 
its Impact’, ‘101 Days of 
Inspiration #tipoftheday’ and 
‘Dealing with Death, Coping 
with the Pain’, all on Amazon 
and with easy to read sections, 
tips and ideas to help you feel 
more positive about your life.

To order a copy or for  
more information, help  
and free articles visit 
www.lifestyletherapy.net

For more articles, information  
or to make contact please call 
0161 928 7880 or visit  
www.lifestyletherapy.net

A new year, 
     with new 
business goals?
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This coming year promises to be  
a year where enthusiasm and 
flexibility succeed. 

People still want and need to trade 
and do business, especially with 
providers who listen to them and 
provide excellent client care. 

Adapting and finding your new 
normal gives you the opportunity to 
reflect on what works well for you in 
every way, as you look forward to a 
positive new year ahead.
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diary dates
4 Networking 
Complete range of different styles of 
networking, both virtual and face-to-face. 
Contact www.4networking.biz

---------------------------------------

BITA (British and Irish 
Trading Alliance)

Online networking using Remo: 

BITA South West every week 
14 Dec, 21 Dec, 11 Jan   8.00am - 9.00am

BITA London every week 
10 Dec, 17 Dec, 7 Jan   8.00am - 9.00am

BITA Liverpool every fortnight 
Contact for details  8.00am - 9.00am  

Cost  FREE until further notice 

Live face to face events:   

BITA London Monthly Social Networking 
9 Dec 6.00pm - 8.00pm, every 2nd Thursday 
Venue The Rising Sun, 61 Carter Lane, 
 Fleet Street, London  EC4V 5DY 
Cost  FREE

BITA Liverpool Monthly Social Networking 
9 Dec 5.00pm - 7.00pm, every 2nd Thursday 
Venue Fazenda, Exchange Flags,  
 Liverpool L2 3YL 
Cost  FREE

BITA Leeds Monthly Social Networking 
9 Dec 6.00pm - 8.00pm, every 2nd Thursday 
Venue Marriott Cast Iron Bar & Grill,  
 4 Trevelyan Square, Boar Lane,  
 Leeds LS1 6ET 
Cost  FREE

BITA Manchester Monthly Social Networking 
16 Dec 6.00pm - late, every 3rd Thursday 
Venue Marriott Victoria and Albert,  
 Water Street, Manchester M3 4JQ 
Cost  FREE

BITA London Construction Lunch 
28 Jan 11.30am - 5.00pm 
Venue Royal Horseguards, Whitehall Place, 
 London SW1A 2EJ 
Cost  £170+VAT (BITA members  
 get discounted tickets).

BITA Liverpool Lunch 
18 Feb 11.30am - 5.00pm 
Venue Anfield Stadium, Anfield,  
 Liverpool  L4 0TF 
Cost  £80+VAT (BITA members  
 get discounted tickets).

BITA Joint Manchester+Leeds Lunch 
4 Mar 11.30am - 5.00pm 
Venue The Lowry Hotel, 50 Dearmans Place, 
 Salford, Manchester  M3 5LH 
Cost  £TBC (BITA members  
 get discounted tickets).

BITA Isle of Man Lunch 
4 Mar 11.30am - 5.00pm 
Venue The Lowry Hotel, 50 Dearmans Place, 
 Salford, Manchester  M3 5LH 
Cost  £70+VAT (BITA members  
 get discounted tickets).

Contact Paul Whitnell  paulw@bita.ie 
 www.bita.ie

---------------------------------------

BNI Alchemy Didsbury 
Weekly every Thurs - includes cooked 
breakfast 6.30am - 9.00am 
Venue  Northenden Golf Club, Palatine Road,  
 Manchester M22 4FR 
Cost  £TBC

Contact Andy Walsh 
 0161 250 5040

BNI Graphene Manchester 
Weekly every Weds - includes hot lunch 
10.00am - 12.30pm 
Venue  Revolution de Cuba, 11 Peter Street,  
 Manchester M2 5QR 
Cost  £TBC

Contact John Galloway 
 07971 161621

---------------------------------------

BNI Vision Cheadle 
Online weekly every Weds - zoom  
 9.15am - 11.15am 
Cost  FREE

Face to face every month - zoom  
Contact for details  9.15am - 11.00am 
Venue  Bramall Park Golf Club, 20 Manor  
 Road, Bramhall, Stockport  SK7 3LY

Contact Rebecca Moloney  07899 967 469 
 rebecca.moloney@uwclub.net 

---------------------------------------

Business Catalyst Club 
Manchester and Leeds Networking Lunches

Manchester - 2022 dates  
27 Jan, 28 Apr, 7 Jul, 20 Oct

Leeds - 2022 dates   
10 Feb, 26 May, 15 Sep, 24 Nov

Costs, Timings, Venues and booking details - 
contact organisers below: 

Contact Graham Shiers  07818 675 310 
 www.businesscatalystclub.co.uk

---------------------------------------

Business for Breakfast 
BforB Networking 

Venues  Virtual events are currently held at  
 Manchester, Didsbury, Stockport  
 and Cheshire 
Cost  £TBC

Contact www.bforb.co.uk or email  
 centralservices@bforb.co.uk

---------------------------------------

Business over Breakfast 
Networking - fortnightly 

Venues  Virtual meetings held all over the  
 Northwest, Greater Manchester and  
 Manchester City Centre 
Cost  FREE for virtual meetings

Contact www.bobclubs.com  
 Tracy Heatley  07812 076946

---------------------------------------

Dynamic Networking  
Zoom Networking 
Cost  FREE

Contact natalie@dynamicnetworking.biz 
 www.dynamicnetworking.biz

  www.facebook.com/groups/
DynamicNetworkOnline/

---------------------------------------

FSB - Federation of  
Small Businesses  
Mix of virtual and face to face events all over 
the UK. 

Contact 01253 336028 (8am - 6pm) 
 csdeventsupport@fsb.org.uk 
 www.fsb.org.uk 

High Peak Business Club  
Regular monthly breakfast networking with 
high calibre speakers   

3 Dec - Karl Bond, Forest Distillery 
 8.00am - 10.00am 
Venue  Cat & Fiddle, Buxton Road,  
 Macclesfield SK11 0AR 
Cost  £25

Contact edwinacurrie@sky.com 
 www.highpeakbusinessclub.co.uk

-------------------------------------

K-Club 
Entrepreneur’s networking breakfast 
2 Speakers + Full English Breakfast

Dates TBC - please see website 
 7.30am - 10.00am 
Venue  AJ Bell Stadium, Barton-Upon-Irwell,  
 Salford  M30 7EY  
Cost  £39+VAT

Contact  Amanda Manson 07754 069 829 
 www.k-club.co.uk

---------------------------------------

Lancashire Business Expo 
2022 
1 Day Business Expo 

25 Mar 2022   9.00am - 3.00pm  
Venue Preston Guildhall, Lancaster Road,  
 Preston PR1 1HT 
Cost  FREE (pre-registration required).

Contact shoutexpo.com

---------------------------------------

M62 Connections 
PAYG Networking - Wednesdays monthly

Every 1st Weds  9.30am - 11.30am 
Venue  UBC offices in Rutherford House in 
Birchwood Park. WA3 6ZH

Every 2nd Weds  9.30am - 11.30am 
Venue  The Barley Farm, Stadium Way,  
 Eccles, Manchester M30 7EY 

Every 3rd Weds  9.30am - 11.30am 
Venue  The Sandbrook, Sandbrook Way,  
 Rochdale, OL11 1RY

Every 4th Weds  10.00am - 11.00am 
Venue  Virtual by Zoom 
Cost  £5

Contact Bill Dove  07932 044 743  
 m62connections.co.uk

---------------------------------------

M Postcode Business Hub 
Face to face business networking.

8 Dec 4.00pm - 6.00pm  
Venue  HOST Social, 7th Floor, Blue Tower, 
 MediaCity UK, Salford  M50 2ST 
Cost  FREE 

12 Jan 2.00pm - 4.00pm  
Venue  TBC 
Cost  FREE 

Contact 0161 505 1054 
 www.mpostcode.co.uk

---------------------------------------

Merseyside Business Expo 
2022 
1 Day Business Expo 

30 Jun 2022   9.00am - 3.00pm  
Venue King’s Dock, Port of Liverpool,  
 Liverpool L3 4FP 
Cost  FREE (pre-registration required).

Contact shoutexpo.com

GM Business Connect are media partners

The Northern Business  
Expo 2022 
2 Day Expo and Conference

15 + 16 March 2022  10.00am - 4.00pm 
Venue  Manchester Central, Windmill Street,  
 Manchester M2 3GX

Contact northexpo.biz

GM Business Connect are media partners

---------------------------------------

Northwest Business Expo 
2022  1 Day Business Expo 

21 Oct 2022   9.00am - 3.00pm  
Venue Bolton Whites Hotel,   
 De Havilland Way, Bolton BL6 6SF 
Cost  FREE (pre-registration required).

Contact shoutexpo.com

GM Business Connect are media partners

---------------------------------------

pro-manchester  
Hot topic breakfasts, Sector lunches,  
Economic Updates, Panel debates  
Full programme of events available online

Contact Nicola McCormick  07929 671755 
 nicola.mccormick@pro-manchester.co.uk 
 www.pro-manchester.co.uk

---------------------------------------

Shout! Network 
Fortnightly networking. Breakfast Included. 
Venues in Lancashire, Greater Manchester 
and Liverpool. Website listings due soon.

Contact 01772 935930 
 info@shoutnetwork.co.uk 
 www.shoutnetwork.co.uk

---------------------------------------

The Business  
Network Manchester  
Virtual and Live networking - inc seminars.

Online - 8 Dec, 7 Jan   11.50am - 1.30pm  
Venue  Online 
Cost  £15

Live event - 27 Jan   12noon - 2.00pm 
(Optional seminar 10.00am start)  
Venue  The Lowry Hotel, 50 Dearmans Place, 
 Salford, Manchester  M3 5LH 
Cost  £45

Contact Helen Bennett  0161 823 1384 
 helen@business-network.co.uk 
 www.business-network.co.uk

---------------------------------------

The Business Network  
South Manchester  
Virtual and Live networking - inc seminars.

Live event - 13 Jan   11.30am - 2.00pm 
Venue  Mottram Hall, Wilmslow Road,  
 Mottram SK10 4QT 
Cost  £46.80

Live event - 27 Jan   5.00pm - 6.30pm 
Venue  Glasshouse, Alderley Park,  
 Congleton Road, Alderley Edge,  
 Macclesfield  SK10 4TF 
Cost  FREE

Contact Simon Edmondson  07766 493428

Simon.Edmondson@business-network.co.uk 
www.business-network.co.uk

---------------------------------------
Please note  If you plan to attend any of the above events 
please ensure all details are correct in advance. Whilst every 
effort has been made to confirm accuracy some details may 
be subject to change.
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DELIVERING QUALITY
ACROSS THE UK

01685 388 888 l SALES@STEPHENSANDGEORGE.CO.UK l WWW.STEPHENSANDGEORGE.CO.UK


